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When  Sealtest 
decided  to 
HI-FI  Baltimore, 
th^^used 

The  News  Americai^ 
woofer. 


A  HEARST  NEWSPAPER 


The  News 


American 


Itnas  the  (ally  w[^ 
tho^couldreadiuie 
hall  of  Baltimore 
The  Sunpapers’ 
tweeter  missed. 


The  job:  Dramatize  a  variety  of  Sealtest  products  (from  ice  cream  to  fruit 
ades  to  milk)  with  exciting  4-color  Hi-Fi  full  pages.  How  to  do  it:  Buy 
The  News  American  and  reach  51.2%  of  all  families  in  Baltimore’s  top 
sales  divisions.  The  News  American’s  circulation  of  219,000  leads  the 
Evening  Sun  by  over  8,800,  and  the  Morning  Sun  by  a  thumping  34,000.* 

It  reaches  42.2%  of  all  homes  in  the  Baltimore  metro  area.  And  more 
than  half  of  these  are  exclusive. ..homes  that  cannot  be  reached 
by  any  other  daily  newspaper.**  Buying  Baltimore?  Give  your  product 
full-range  coverage  with  The  News  American.  The  Sunpapers’  combination 
reaches  only  half  the  metro  area.  Without  The  News  American,  you’re 
off  balance.  By  about  50%. 

•ABC  Publishers  Statement— 3/31/66  •*DaniM|  Starch  an(j  Staff 


The  home  of 

BAUSCH 
S.  LOMB 

is  the  home  of  the  SKILLionaire 

It  figures. 

Creating  the  quality,  crafted  products  of  a  Bausch  &  Lomb  takes  more  than  just  warm  bodies.  It  takes 
capable,  superior  craftsmen.  It  takes  the  SKILLionaire. 

Many  precision  industries,  like  Kodak,  Xerox,  Graflex,  compete  for  this  ability.  Their  demand  is  reflected 
in  the  income  of  Rochester’s  304,000  SKILLionaires. 

The  effective  buying  income  per  household  in  their  Monroe  County  is  over  $10,000.  The  national  average 
per  household  is  only  about  $8,000.  A  nice  bonus. 

To  Bausch  &  Lomb,  the  SKILLionaire  earns  more  because  he’s  worth  more.  To  you,  the  SKILLionaire  is 
worth  more  because  he  spends  more. 

Get  your  share  of  the  SKILLionaire’s  larger  dollar  through  his  daily  newspapers:  The  Times-Union  and  the 
Democrat  and  Chronicle. 

You’ll  get  the  specific  data  by  questioning  Robert  W.  Fromm,  General  Advertising  Manager,  55  Exchange 
Street.  Rochester,  N.Y.  14614.  Or  call  our  representative.  Story  and  Kelly  Smith,  Inc. 
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The  Times-Union  lmarr»tmia:^nritti{e 

Rochester,  N.Y.  Members  of  the  prize-winning  Gannett  Group 
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VIRGINIA  PRESS  ASSOCIATION 


CERTIFICATE  IJJ  OF  AWARD 


CONTEST  IN  BETTER  NEW  SPARER  MAKING 


EXCEIXENCE  OF  GENERAL  MAKE-UP 


award 

<  0\T£ST  LV 

MaKINc 


^^(XLUSCE 


“'^E«STa« 


Three  Years  in  a  Row! 


That’s  pretty  good  in  any  league.  That’s  the  record 
the  Ledger-Star  has  carved  out,  among  all  news¬ 
papers  in  Virginia  ...  for  ‘Excellence  of  General 
Makeup’.  And  this  record  has  been  built  with  the 
faster,  hotter  deadlines  that  face  editors  of  an 
afternoon  newspaper. 

Weekday  morning  &  evening  229,635  . . .  Sunday  167,011 


Uhe  tlirgtman-pUoi; 


23-24 — Kansas  and  Missouri  AP  newspaper  publishers  and  editors,  Mueli!e 
bach  Hotel.  Kansas  City. 

23-26— Association  of  National  Advertisers,  Broadmoor,  Colorado  Sprlnqs 
Colo. 

23-Nov.  4 — American  Press  Institute  Seminar  tor  Women’s  Page  Edi-c-: 
Columbia  University,  New  York  City. 

3 1 -Nov.  I. — New  England  Newspaper  Advertising  Executives  Associatlor 
Sheraton-Boston  Hotel,  Prudential  Center,  Boston,  Mass. 


4- 5 — Florida  Newspapers  Advertising  Executives,  Ponce  de  Leon  Hots 

St.  Augustine. 

5- 6 — South  Carolina  Associated  Press  News  Council,  Shaw  Air  Force  :a: 

Sumter,  S.C. 

6- 8 — Texas  Circulation  Managers'  Association,  Rice  Hotel,  Houston, 
6-18 — American  Press  Institute  Seminar  for  Circulation  Managers.  Columb 

University,  New  York  City. 

9-12 — Copley  Newspapers  Seminar  for  Editorial  Executives,  La  Casa  o 
Zorro,  Borrego  Springs,  Calif. 

9-12— Sigma  Delta  Chi,  National  Convention,  Pittsburgh-Hilton  Hots 
Pittsburgh,  Pa. 

13-16— Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel  s- 
Club,  Boca  Raton.  Fla. 

15-18 — International  Press  Institute,  Fifteenth  General  Assembly, 
Delhi. 

15-19 — Associated  Press  Managing  Editors,  Hotel  Del  Coronado,  S; 
Diego,  Calif. 

19 — Texas  Press  Assoclatloiu  New  Clinic,  Austin  Hotel.  Austin. 


2- 3 — Wisconsin  Associated  Press  Newspaper  Association,  Plankinton  Hot,; 

Milwaukee. 

3 —  Oklahoma  Associated  Press  Editors  Association,  Stillwater. 

3- 4 — North  Carolina  Associated  Press  News  Council,  Hotel  Robert  E.  Ui 

Winston-Salem,  N.C. 

4- 7 — American  Association  of  Sunday  and  Feature  Editors,  Valley  H 

Scottsdale,  Ariiona. 

4-16— American  Press  Institute  Seminar  for  City  Editors,  (For  newspspe 
over  50,000  circulation),  Columbia  University,  New  York  City. 


8-11 — Northeast  Classified  Advertising  Managers  Association,  The  BI*-; 
Hotel,  New  York  City. 

8-20 — American  Press  Institute  Seminar  on  New  Methods  of  Newspjci 
Production,  Columbia  University,  New  York  City. 

16-18 — New  England  Association  of  Circulation  Managers  50th  Ar'. 

Meeting,  Sheraton-Boston  Hotel,  Prudential  Center,  Boston,  Mass. 
19-21 — Tennessee  Press  Association  Winter  Convention  and  Press  lnstl*.‘ 
Hotel  Hermitage,  Nashville. 

19- 21 — Kentucky  Press  Association,  Louisville. 

20- 21 — Texas  Press  Association,  mid-winter  meeting,  St.  Anthony  H;-- 
San  Antonio. 

20-21 — New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque. 
22-Feb.  3 — American  Press  Institute  Seminar  for  Newspaper  Librar'a' 
Columbia  University,  New  York  City. 

22-Feb.  25 — National  Newspaper  Association,  African  Study  Mission. 
25-28 — International  Newspaper  Advertising  Executives,  Sheraton?: 
Hotel,  Washington,  D.  C. 

29-Feb.  I — Southern  Classified  Advertising  Managers  Association,  Shera*: 
Hotel.  Louisville,  Ky. 


5-17 — American  Press  Institute  Seminar  for  Sports  Editors,  Columbia  U- 
versity,  New  York  City. 

23-25— Pennsylvania  Newspaper  Publishers’  Asrociation-Interstate  Adv; 
tising  Managers  Association  Display  Arivertising  Conference,  ?£' 
Harris  Hotel,  Harrisburg. 


9-1 1 — National  Newspaper  Association,  Government  Relations  Wor<r:: 
Washington  Hotel,  Washington,  D.C. 


Vi.l.  99,  No.  43,  October  22,  1966,  Editor  &  Publisher  The  Fourth  EsUlJ 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  businai 
otfices  at  950  Third  Ave.,  New  York,  N.Y,  10022.  Cable  address,  “Eldpub. 
York."  (Publication  offices  34  North  Crystal  St.,  East  Stroudsbuix,  Ps.)  S«J 
ond  class  postage  paid  at  East  Stroudsburg,  Pa.  Titles  patented  and  Reyiitani 
and  contents  copyrighted  ©  1966  by  Editor  &  Publisher  Co.,  Inc.  All  ris^  I 
reserved.  Annual  subscription  $6.60  in  United  States  and  possessions,  and  f 
Canada.  All  other  countries,  $10.00.  Payment  in  sterling  may  be  made  to 
&  Publisher,  "External  Account,”  Chemical  Bank  New  York  Trust  Con:;— 
3513  Moorgate,  London,  E.  C.  2.  England.  I 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher 
Inc.,  830  Third  Avenue,  New  York,  N.Y.  10022.  I 
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Now  available  for 
newspaper  serialize 
tion  through 


0ti, 
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an  18-part  objective 
political  biography 


LYNDONR 

JOHNSON: 

THE 

EXERCISE 
OF  POWER i 

i 
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Rowland  Evans  i 
&  Robert  Novak  1 1 
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. .  in  Lyndon  B.  Johnson:  The  Exercise  of  Power,  the 
Washington  columnists  Rowland  Evans  and  Robert  Novak 
have  at  last  produced  the  first  serious  political  biography 
of  the  36th  American  President.  But  they  have  done  a  good 
deal  more  than  fill  a  gap  in  the  literature:  they  have  written 
a  book  impressive  in  its  own  right  for  its  research,  its  ob¬ 
jectivity,  its  astute  understanding  of  American  politics  and 
its  dramatic  and  often  poignant  evocation  of  an  incredibly 


OTHER  RECENT  SUCCESSES 


complicated  man  caught  in  the  turbulent  rush  of  national 
and  world  affairs.” 

-ARTHUR  B.  SCHLESINGER,  JR. 

“This  is  a  hard  hitting  but  not  an  unsympathetic  book. 
Johnson  is  seen  as  a  brilliant,  incredibly  industrious,  force¬ 
ful  man  who  can  be  noble  and  generous  on  occasion,  ego¬ 
tistical  and  petty  at  other  times.” 

— Publishers’  Weekly 
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The  first  genuine 
biography  of  the 
world-renowned 
evangelist 
preacher  whose 
sermons  have 
influenced  untold 
millions ...  in  12 
installments. 
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[inquire  today 


Called  ‘‘the 
greatest  pitcher  in 
baseball  history,’’ 
Koufax  tells  his 
colorful  life  story 
as  a  man  and  not 
a  myth  ...  in  12 
installments. 


Hailed  as  a 
masterpiece,  this 
phenomenal 
best-seller  is  the 
story  of  a  savage 
multiple  murder 
and  its  aftermath 
. . .  in  18 
installments. 
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Chkago  Tribune-New  York  News  Syndicate,  lnc.-220  East  42nd  Street-New  York,  N.  Y.  10017 
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During  1965 

Lockwood  Greene  initiated 
15  engineering  assignments 
for  different  newspaper 
publishing  companies. 


In  the  same  period  of  time 
projects  were  completed  for 


American  Metal  Market  Co. 

Asbury  Park  Press 

Call-Chronicle 

Daily  News 

Eagle  Tribune 

Free  Press 

Hudson  Dispatch 

Journal  American 

Pawtuxet  Valley  Daily  News 

Vindicator 


New  York,  N.  Y. 
Asbury  Park,  N.  J. 
Allentown,  Pa. 

New  York,  N.  Y. 
Lawrence,  Mass. 
Burlington,  Vt. 
Union  City,  N.  J. 
New  York,  N.  Y. 
West  Warwick,  R.  I 
Youngstown,  Ohio 


LOCKWOOD  GREENE 
ENGINEERS,  INC. 

BOSTON,  MASS.  02116  316  Stuart  Street 

NEW  YORK,  N.  Y.  10017  200  Park  Ave.,  Pan-Am  Building 

SPARTANBURG,  S.  C.  29301  Montgomery  Building 
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SOME  NEWS  PEOPLE  came  into  the  craft  by  unusual  routes 
but  none  more  so  than  Andrea  Silver,  17-year-old  Spring- 
field  (Mass.)  girl,  featured  in  a  Life  Magazine  article  about  the 
Hullabaloo  Clubs  as  she  watusied  72  miles  away  from  home  at 
the  Hullabaloo  Scene  at  Waterford,  Conn.,  illustrating  Life’s 
story,  “Youth:  What  They  Need  Is  \  Place  To  Go.”  The  Spring- 
field  Herald  editorialized:  “There  should  be  such  a  place  in  the 
Springfield  area,  a  place  where  young  people,  14  to  21,  well- 
behaved.  with  a  minimum  of  adult  supervision,  can  dance  their 
hearts  out  for  the  $1  admission  fee.”  It  followed  up  by  employ¬ 
ing  Andrea  as  its  new  teen  reporter.  So  she  danced  her  way  into  i 
an  editorial  staff.  What’s  the  most  unusual  way  you  know  by 
which  a  reporter  became  a  reporter? 

Editor's  Delight 

The  copy  editor  rocked  with  mirth, 

The  writer's  wit  kowtowed  him; 

Then  pencil  poised  to  prove  his  worth 
He  cut  each  bit  that  wowed  him! 

^Victor  W.  Free 

Retired  M.  E.,  Pittsburgh  Press 

— Minnesota’s  Republican  nominee  for  governor,  Harold  Le- 
Vander,  is  putting  out  a  campaign  newspaper  called  The  LeVan- 
der  Harold.  .  .  .  Jay  Mathews.  AP,  posing  as  a  blind  man  with 
dark  glasses,  cup  and  cane  for  a  story,  collected  in  less  than 
three  hours  on  one  New  York  City  street  corner  a  lot  of  good 
wishes  and  SlL.’iT  (donated  to  the  New  York  Association  for  the 
Blind).  .  .  .  Harry  Hershfield.  humorist  and  former  cartoonist,  | 
who  spent  67  years  on  newspapers,  says  he  inadvertently  was  . 
responsible  for  winning  the  first  bylines  for  cartoon  strips. 
Hearst  Editor  Arthur  Brisbane  in  1899  ordered  signatures  cut 
off  the  strips  and  Hershfield,  who  was  drawing  “Abe  Kabibble,” 
personally  complained  to  William  Randolph  Hearst.  The  pub¬ 
lisher  telephoned  his  editor  to  put  the  signatures  back  and  to 
give  “my  cartoonists”  bylines  as  well.  .  .  .  Jonathan  Hager,  pic¬ 
ture  editor,  St,  Louis  Globe-Democrat,  has  a  profitable  hobby — 
narrating  a  travelogue  he  filmed,  entitled  “North  to  Finland,”  to 
Midwest  groups.  He’s  been  a  newsman  20  years  and  once  was 
London  correspondent  for  Stars  and  Stripes.  His  wife,  Helen, 
was  a  British  journalist. 

A  Word  To  the  Discreet 

The  newspaper  man  within  whose  heart 
No  towering  passion  rises 
May  do  fairly  well,  if  he  is  smart. 

Rut  he'll  win  no  Pulitzer  Prizes. 

^Toni  Pease 

— Heady  heads:  “Sister  Calls  Koufax  a  Sandy  Claus” — Phila¬ 
delphia  Bulletin  (by  Herm  L.  Rogul) ;  “Driving  To  A  Series 
Game?  Play  Ball  With  Police  Or  You  May  Be  Out” — Baltimore 
Evening  Sun;  “Belting  Birds  Bring  Bliss  To  Baltimoreans” — 
Baltimore  Sun;  ‘“Kennedy  Wit’  Not  Up  to  Paar” — Columbus 
(Ind.)  Evening  Republican  (by  World  News  Editor  Jim  Gil¬ 
more)  ;  “There’s  No  Biz  Like  Toe  Biz” — Los  Angeles  Times 
(shoe  style  story) ;  “The  Gripes  of  Rath:  Men  Holler  As  Women 
Get  Jobs” — Wall  Street  Journal  (about  Rath  Packing  Co.). 
Factual  head:  “Capital  Pubishment  Deters  Criminal  Who  Re¬ 
ceives  It” — Phoenix  Arizona  Republic.  Two  more  heady  heads: 
“President’s  Barber  Has  Sheer  Influence” — Denver  Post;  “Den¬ 
tists  Want  Ads  Pulled  Out” — Albuquerque  Journal.  .  .  .  Clarence 
A.  Olson,  Sioux  City,  Iowa,  saves  some  of  the  heady  heads  here  • 
and  “Short  Takes”  typographical  errors  from  E&P  for  use  in 
talks  to  clubs  and  lodges. 
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imisi  HOME  DELIVERED  HEWSPAPER  CIRCULATION  IN  AMERICA 


Only  UNYT’s  continuing  circulation  gains  have  kept 
pace  with  the  market's  growth  in  youthful  population 
—  the  young  adults  -  the  young  at  heart,  the  newer 
affluent  segment  of  the  New  York  Market! 


Today  — 

more  than  ever,  UNYT’s  825,745  in-the-home  solid 
circulation  base  should  be  your  base  for  selling  the 


Long  Island  Press 
Long  Island  Star-Journa' 
Staten  Island  Advance 
Star-Ledger 
Jersey  Journal 


Represented  by  Moloney.  Regan  fc  Schmitt 


editorial 

LeVs  Start  Complaining 

■O  EMEMBER  all  tliosc  grade  “B”  movies — some  of  them  now  tinning 
up  on  television — about  the  loyal  jjostal  inspector  who  spent 
months  and  years  through  all  manner  of  travail  tracking  down  the 
culprit  who  dared  to  tamper  with  the  “l\S.  Mail.”  The  word  got 
around,  it  was  jxtrtrayed.  that  no  one  coidd  interfere  with  the  prompt 
and  safe  delivery  of  the  postal  service  ami  get  away  with  it.  It  was  a 
stalwart  image  that  is  now  fading  badly. 

W'e  tliscover  now  that  no  one  can  “slay  these  couriers  from  the 
swift  completion  of  their  appointed  rounds”  except  the  Cdiicago  Post 
Office  which  has  a  nine-day  backlog  of  undelivered  third  class  mail. 
It  is  stated  that  postal  authorities  are  thinking  of  asking  approval  to 
destroy  third  class  which  has  ceased  to  be  of  value  to  the  advertiser 
because  of  the  delay.  It  would  be  cheaper  than  sorting  and  returning 
the  mail. 

Imagine!  The  great  U.S.  Post  Office  destroying  mail  which  it  coidd 
not  deliver.  What  was  once  a  great  and  proud  service  appears  to  he 
a  shambles. 

We  suggest  that  it  is  time  to  start  (omplaining.  The  deterioration 
has  affected  “Special  Delivery”  where  the  name  no  longer  means  what 
it  says  and  the  P.O.  is  willing  to  return  to  cost  of  postage  to  the  sender. 
EfcP,  which  is  sent  Second  Class  (meaning  it  should  get  First  Class 
handling),  has  been  affected  in  many  areas. 

We  urge  all  F&P  subscribers  to  complain  as  loudly  as  possible  to 
their  local  Post  Offices  if  their  copies  do  not  arrive  on  the  usual  date 
and  to  send  copies  of  their  complaints  to  us  for  a  follow-up.  EfcP’s 
production  and  mailing  schedule  is  the  same  as  it  has  been  and  copies 
should  be  arriving  as  previously. 


Where  Is  ABC  Going? 

^I^wo  gotxl  suggestions  were  made  to  the  annual  meeting  of  the 
.Xudit  Bureau  of  Calculations  in  New  York  this  week.  One  was 
that  a  way  should  be  lound  to  gel  newspajK'r  publishers  interested  in 
ABC.  activities.  1  he  other  was  that  there  should  lie  a  review  boartl 
in  every  division,  i.e.,  newspapers,  maga/ines,  advertisers,  agent ies, 
business  papers,  etc.,  which  would  study  where  .\BC  has  been  and 
where  it  is  going  from  the  point  of  \iew  of  the  best  interests  of  each 
group.  It  was  further  suggesietl  that  these  lioards  might  get  together 
every  two  or  three  years  to  consolidate  their  thinking  for  their  greatest 
mutual  advantage. 

There  is  no  affront  in  this  suggestion  to  present  members  of  the 
board  of  directors  who  have  been  doing  an  admirable  job  in  adminis¬ 
tering  a  tripartite  coojx'raiive  organization  of  this  size.  Nz)  board  ol 
directots  is  bound  by  recommeiulalions  of  an  outside  study  group  anil 
no  l>oard  of  directors  shoulil  resist  the  injection  of  new  ideas  from 
outsiders. 

The  basic  difficulty  with  .\BC  is  that  what  might  appear  to  be  a 
sensible  idea  for  one  group  may  not  be  considered  advantageous  by 
another  group  and  the  resistance  of  one  to  something  it  fears  will  set 
a  precedent  that  may  kill  it  for  e\eryone. 

Because  of  the  furor  that  has  arisen  this  year  over  proposals  involv¬ 
ing  auditing  free  distribution  circulation,  plus  some  other  innovations 
at  .\B(;,  it  would  be  wise  for  everyone  to  fall  back  ten  paces  and  take 
a  new  look  at  where  the  organization  is  or  shoulil  be  going. 


Therefore  all  things  whatsoever  ye  would 
that  man  should  do  to  you,  do  you  (>r(>n 
so  to  them.  Matthew,  Fll;  12. 
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STILL  IN  BUSINESS 

An  action  filed  by  attorneys  and  repre¬ 
sentatives  of  the  Kokomo  Morning  Times 
took  place  more  than  two  weeks  prior  to 
the  publication  of  a  storj’  about  us  in 
your  Oct.  8  edition. 

We  filed  for  an  “arrangement  under 
Chapter  11  of  the  bankruptcy  laws”  to  be 
named  “debtor  in  possession”  of  the  Koko¬ 
mo  Morning  Times  Publishing  Co.  Bank¬ 
ruptcy  laws  cover  a  multitude  of  situa¬ 
tions. 

We  did  not  file  for  voluntary  bankrupt¬ 
cy  nor  are  we  in  voluntary  bankruptcy. 

We  do  not  have  a  receivership,  a  trustee 
or  any  type  of  arrangement  to  divvy  up 
our  assets.  Nor  is  one  planned  or  possible 
under  this  action. 

Chapter  11  and  the  action  taken  and 
approved  by  federal  court  in  Indianapolis 
designates  the  officers  of  our  company  as 
officials  of  the  court.  They  are  the  court’s 
representatives  in  their  own  transactions. 

The  arrangement,  as  approved  by  the 
court,  freezes  all  past  accounts  due,  for  an 
indefinite  time,  and  halts  any  suit  for  col¬ 
lection.  It  gives  us  time  to  get  a  little 
hreatliing  space  and  it  gives  us  time  to 
work  out  and  pay  off  the  past  debts  in  a 
manner  whereby  we  can  still  operate.  It 
also  takes  the  pressure  ofl  our  creditors. 

The  arrangement  also  allows  us  to  seek 
additional  financing,  pledging  receipts 
from  advertising  since  the  time  of  tlie 
action  as  security. 

This  financing  was  readily  availaltle 
and  obtained  from  Indiana  National  Bank 
of  Indianapolis. 

The  Morning  Times  is  a  unique  news¬ 
paper  in  ways  otlier  than  being  the  largest 
offset  publication  (daily)  in  the  state. 

IXe  are  aggressive,  we  seek  out  and 
like  good  stories.  We  try  to  commune 
with  the  people,  the  vast  multitude  out 
there  which  is  commonly  called  the  “grass 
roots.”  try  to  give  them  what  they  will 
read,  what  they  want  to  read  and  what 

they  should  read,  blended  together  with 

sharp  photographs,  snappy,  eye-catching 

heads,  and  clear  ads. 

Hie  don’t  play  it  safe,  as  so  many  others 
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do,  for  the  simple  reason  that  is  the  way 
the  many  who  are  established  got  into  the 
good,  gray,  dull  habits  they  now  have  in 
which  a  friend  is  protected,  a  good  story 
is  put  off  to  another  day  and  then  for¬ 
gotten.  a  good  picture  is  left  out  because 
it  wouldn’t  fit  the  makeup  editor's  layout 
that  he's  established  20  years  ago. 

We  have  some  good,  loyal  and  indus¬ 
trious  people. 

And  we  all  believe,  that  for  the  good 
of  this  community,  for  the  good  of  the  re¬ 
tailers,  the  buyers,  the  readers,  the  most 
important  thing  is  to  keep  the  Times  alive. 

We’ve  done  this  for  2  and  years,  we 
plan  on  doing  this  for  some  time  yet  .  .  . 
say  forever. 

Ken  Fr.ancis 

News  Editor, 

Kokomo  (Ind.)  Morning  Times. 


SALES  PHILOSOPHY 


I  suppose  that  if  Murray  Whitsett  is 
selling,  it’s  just  for  the  “hell”  of  it. 

I  feel  too  many  young  newspaper  sales¬ 
men  and  executives  are  reading  Editor 
&  PrBi.isHER  to  expose  them  to  the  philos¬ 
ophy  of  Mr.  Whitsett  which  could  end  in 
nothing  hut  disaster  for  them.  I  refer  espe¬ 
cially  to  hi«  remark  made  in  his  column 
(.Sept.  17)  :  “Don’t  bother  with  the  little 
guys.”  Is  it  not  elementary  that  the  little 
guy  sometim-’s  becomes  the  big  guy?  I 
ask  Mr.  M'hitsett  what  does  he  do  then? 

My  second  hone  of  contention  is  the 
salesman’s  wife  doing  a  critique  of  the 
store  and  then  the  salesman  passing  on  her 
criticism.  It  would  he  a  rare  instance  that 
any  criticism  on  the  first  call  would  be 
warranted.  1  hasten  to  add.  however,  there 
are  times  that  unusual  or  drastic  measures 
need  to  he  taken  in  order  to  see  the  man 
who  signs  the  checks,  certainly  not  as  a 
general  rule. 

I  think  Mr.  HHhitself  would  find  his 
philosophy  totally  ojiposed  by  America’s 
top  sales  training  specialists,  such  as  Les 
Trihlen,  Charles  Cullen.  Herb  True,  and 
Bill  Gove. 

Donai.d  M.  Smith 

Advertising  Director, 

Chillicothe  (0.)  Gazette. 


CONFLICT  OF  INTEREST 


A  our  issue  of  October  1,  1966  carries 
a  photo  of  me  with  middleweight  Joe 
Shaw  and  columnist  Pete  Hamill.  The 
caption  notes  that  Mr.  Shaw  “boasts  of 
an  unusually  literate  grouping  of  man¬ 
agers  who  recently  joined  forces  to  mas¬ 
termind  his  career”  and  goes  on  to  sav 
that  “novelist  Norman  Mailer  is  also  part 
of  the  managing  grouii.”  The  implication 
that  I  am  part  of  this  “managing  group” 
is  wrong.  I  have  no  financial  interest  in 
Joe  Shaw.  The  fact  is  that  some  of  my 
best  friends  are  prize-fighters,  hut  I  be¬ 
lieve  it  would  constitute  a  conflict  of  in¬ 
terest  for  any  newspaper  editor  to  own  a 
piece  of  a  boxer. 

Paul  Sann 

Executive  Editor, 

A’cic  York  Post. 
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JOB  FOR  A  VIRTUOSO 

Alexander,  Philadelphia  Bulletin. 


ADVERTISING’S  VALUE 

There  is  one  good  answer  to  those  so¬ 
cial  critics  who  would  have  you  believe 
that  advertising  is — and  I  quote  one  of 
them — a  “corrosive  stain”  on  the  fabric 
of  our  otherwise  admirable  society. 

)Xe  should  never  permit  the  occasional 
abuses  of  advertising  to  obscure  its  vital 
function  as  an  economic  and  social  force 
in  our  society — a  force  for  culture  as  well 
as  growth,  a  force  for  progress  as  well  as 
profits. 

“Corrosive  stain!”  I  rather  think  adver¬ 
tising  is  essential  to  the  very  weave,  and 
that  without  it  we  could  not  have  devel¬ 
oped  the  mass  consumption  society  and 
its  many  benefits  for  our  people — lower 
price,  higher  quality,  and  a  wide  range 
of  choice. 

If  we  didn’t  have  advertising  as  a  pri¬ 
mary  vehicle  of  mass  marketing,  there  is 
no  telling  what  would  happen  to  the  eco¬ 
nomic  growth  that  underwrites  and  has 
underwritten  all  the  many  good  things  of 
life  which  our  society  has  in  such  great 
abundance. 

— .Secretary  of  Commerce 
John  T.  Connor  in  an 
address  to  the  Cleveland 
Advertising  Club. 
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Short  Takes 

Vice  President  Hubert  H.  Humphrey 
made  the  grounds  of  the  morbid  quiet 
Dodger  dressing  room. — Houston  (Tex.) 
Post. 

m 

Television  Programming:  World  Ser¬ 
ies.  Third  game  in  the  series.  Teams  to 
be  announced. — Hercver  (Colo.)  Post. 

• 

Gov.  Carl  Sanders  says  he’s  made  no 
decision  yet  about  1970,  but  it  looks  like 
he’ll  fun  for  another  term. — Augusta 
(Ga.)  Chronicle. 

• 

“Funny,  but  it’s  parents  of  bright 
kids  who  want  their  children  roached.” 
— New  York  World  Journal  Tribune. 

• 

Actress  Patricia  Neal  is  almost  com¬ 
pletely  recovered  from  three  near-fatal 
smokes. — Chicago  (Ill.)  Sun-Times. 
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This  is  the  Advertising  Ne\ws  page  of 
The  New  York  Times.  It  is  where 
newspapers,  magazines,  radio  and  TV 
stations  from  all  over  the  nation  do 
some  of  their  hardest  selling.  Why  here? 
For  one  compelling  reason:  The  Times 
is  daily  trade  news  headquarters  for 
advertising  decision  men  in  New  York 
. .  .where  the  advertising  dollars  are. 
(More  advertising  is  billed  here  than  in 
the  next  13  ranking  markets  combined.) 
Wantto  reach  this  audience  at 
a  cost  your  budget  can  well  afford? 

Just  write  or  call  The  New  York  Times 
Media  Advertising  Dept.,  229  West 
43d  Street,  New  York,  N.Y.  10036; 
(212)  556-1455. 
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October  22,  1966 


Newspaper  Division  Calls 
For  Review  of  ABC  Aims 


Adoption  of  Resolution  Follows 
Discussion  of  ‘New  Activities’ 


'  The  Audit  Bureau  of  Circu¬ 
lations,  for  two  years  moving 
along  a  road  to  diversification 
of  auditing  activities  into  fields 
other  than  print  media,  ran  in¬ 
to  shar])  fire  from  newspaper 
members  at  the  annual  meeting 
in  New  York  this  week. 

Spasmodic  sniping  at  ABC 
expansion  into  new  fields  evi¬ 
dent  at  circulation  meetings 
around  the  country  during  the 
past  24  months — growth,  inci¬ 
dentally,  which  was  authorized 
by  the  publisher-advertiser- 
agency  membership  in  the 
charter  change  of  1904 — became 
a  fusillade  at  the  Newspaper 
Division  session  Wednesday  af¬ 
ternoon  (Oct.  19)  at  the  Wal- 
I  dorf-Astoria  Hotel. 

Charles  W.  Staab,  executive 
vicepresident  of  the  Cincinvati 
(Ohio)  Enquirer,  drew  vigorous 
response  from  Donald  B.  Abert, 
executive  vicepresident  of  the 
Journal  Co.,  Milwaukee,  W'is., 
by  the  introduction  of  a  reso¬ 
lution  calling  for  creation  of  a 
“review  committee  to  study  all 
the  new  activities  undertaken 
or  propo.sed  to  Ire  undertaken 
by  the  ABC  or  its  newly  created 
affiliate,  the  Audit  Bureau  of 
Marketing  Sei  vices  .  .  .” 

Abert,  who  is  a  dir’ector  of 
both  ABC  and  ABMS,  offered  a 
resolution  irroposing  that  the 
ABC  board  create  an  advisory 
committee  representative  of  all 
segments  of  the  newspaper  busi- 
I  ness.  This  r  ecommendation  was 
adopted  by  the  newspaper  divi¬ 
sion  and  the  ABC  members 
later  referred  it  to  the  board 
for  consideration. 

Staab’s  resolution,  later  pas.sed 
by  the  meeting,  had  appended 
to  it  the  names  of  30  newspaper 
publishers  and  circulation  di¬ 
rectors  fi'om  across  the  country. 
“These  men,”  Staab  announced, 
reading  out  the  list,  “are  will¬ 
ing  to  serve  as  the  ABC  news¬ 
paper  division  review  commit¬ 
tee;  we  have  contacted  them 
t  all.” 

Abert  .said  that  in  general  he 
welcomed  the  idea  and  liked  the 


prospect  of  increased  liai.son 
with  newspaper  people,  “par¬ 
ticularly  publishers  who  say 
they  don’t  know  what  the  latest 
thrust  of  the  bureau  is.  ABC 
material,”  he  added,  “gets  on 
their  desks,  but  they  don’t  seem 
to  read  it.” 

He  pointed  out  that  although 
the  newspaper  division  was 
large,  “ABC  is  a  tripartite  or¬ 
ganization,”  and  then  complained 
that  the  ABC’s  newspaper  di¬ 
rectors  had  not  been  consulted 
about  the  proposed  committee, 
which  “amounted  to  choosing 
up  sides.”  He  added:  “It  seems 
to  me  this  is  an  insult  to  the 
board  of  the  ABC  ...  I  for  one, 


Robert  I.  McCracken  unseated 
Frank  Geoghegan  as  the  East¬ 
ern  Time  Zone  representative 
on  the  tmard  of  directors  of  the 
Audit  Bureau  of  Circulations 
at  the  annual  meeting  in  New 
York  this  week. 

In  the  newspaper  division  bal¬ 
loting,  McCracken,  who  is  vice- 
))resident  and  general  manager 
of  the  Xorrixtown  (Pa.)  Tiinen- 
HcraUl  received  505  nominating 
votes. 

Geoghegan,  who  is  promotion 
manager  of  the  Brockton 
(Mass.)  Enferprine-Tiinest,  re¬ 
ceived  309  votes.  He  was  .seek¬ 
ing  his  fourth  two-year  term  as 
director. 

The  various  division  nomina¬ 
tions  were  v'oted  at  the  general 
member.ship  meeting  which  ac¬ 
cepted  the  report  of  the  nomi¬ 
nating  committee  chairman, 
Robert  U.  Brown,  president  and 
editor  of  Editor  &  Publisher. 

Donald  B.  Abert,  general 
manager  of  the  Mihvaukee  Jour¬ 
nal,  was  re-elected  director  from 
the  Central  Zone,  and  Harry 
Green,  general  business  man¬ 
ager  of  the  John  P.  Scripps 
Newspapers,  was  re-elected  for 
the  Mountain  and  Pacific  Zones. 


as  a  director  of  .ABC,  resent  it 
heartily.” 

Staab  replied  there  was  no 
reason  for  hurt  feelings  among 
board  members.  He  saw  the 
move  as  one  of  the  “most 
healthy  manifestations”  to  come 
out  of  an  ABC  meeting  “for 
many  years.”  The  executive:? 
whose  names  he  had  given,  ht 
explained,  were  all  men  who  had 
the  best  interests  of  the  news¬ 
paper  business  at  heart.  He 
thought  that  it  was  a  “bad  de¬ 
parture  for  ABC  to  lend  its 
name,  its  influence,  its  concepts, 
its  philosophy  to  the  develop¬ 
ment  of  the  Audit  Bureau  of 
Marketing  Services.” 

(Outside  the  meeting  Staab 
told  E&P  the  consensus  among 
those  calling  for  a  review  com¬ 
mittee  was  that  ABC,  by  ex¬ 
panding  into  new  auditing  areas 


Both  were  unopposed. 

The  Canadian  section  elected 
J.  Lawrence  Dampier.  general 
manager  of  the  Vancouver 
(B.  C.)  Sun,  to  succeed  Charles 
H.  Peters,  publisher  of  the 
Montreal  Gazette,  who  did  not 
seek  re-election. 

In  the  adverti.ser  division,  the 
following  directors  were  re¬ 
elected:  Robert  W.  Boggs,  Union 
Carbide  Corporation;  John  K. 
Hart,  Rexall  Drug  Company; 
Marvin  C.  Lunde,  Sears  Roe¬ 
buck  &  Company;  Robert  J. 
Piggott,  Pet  Incorporated;  and 
Jack  F.  Glasier,  for  Motor  Com¬ 
pany  of  Canada. 

Melvin  S.  Hattwick,  Conti¬ 
nental  Oil  Company,  was  re¬ 
elected  for  a  one-year  term. 

Kenneth  Laird,  Tatham-Laird 
&  Kudner  Inc.,  and  Fred  Wit- 
tner,  Fred  Wittner  Company 
Inc.,  were  re-elected  directors 
in  the  advertising  agency  divi¬ 
sion. 

Others  were:  business  publi¬ 
cations,  Edward  L.  Henderson, 
Business  News  Publishing  Co.; 
farm  publications,  James  Mil- 
holland  Jr.,  Home  State  Farm 
Publications;  magazines,  John 
R.  Miller,  Hearst  (Corporation. 
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McCracken  Elected 
As  ABC  Director 


— “the  result  of  pressure  from 
advertiser-agency  membership” 
— had  put  itself  in  a  position 
where  it  was  lending  the  “ver¬ 
acity  of  the  ABC  name”  to 
authenticating  the  claims  of 
media  which  could  be  construed 
as  “rivaling  the  newspaper  in¬ 
dustry  for  the  advertiser’s  dol¬ 
lar.”  He  said  that  in  principle 
he  saw  "absolutely  nothing 
wrong  in  the  auditing  of  bill¬ 
boards,  trade  show  attendance 
figures,  and  direct  mail  lists,  but 
let  those  people  form  their  owm 
a.s.sociations  to  do  it.”) 

Cliuirnian  Notes  Discord 

The  note  of  discord  in  the  air 
was  reflected  by  the  remarks 
of  William  H.  Ewen,  ABC 
chairman  (the  Borden  Com¬ 
pany),  who  said  at  a  general 
membership  session :  “The  news 
that  ABC  was  moving  into  new 
areas  was  welcomed  enthusi¬ 
astically  by  advertisers  and 
agencies.  Publishers  generally 
reserved  judgment.  Early  this 
year  a  new  corporate  affiliate, 
the  ABMS,  was  established,  and 
it  had  taken  over  the  experi¬ 
mental  auditing  work  which 
cannot  and  should  not  be  han¬ 
dled  by  ABC  under  exi.sting  by¬ 
laws  and  rules. 

“During  this  period  there  has 
l)een  no  lessening  of  vigilance, 
no  slackening  of  service  to 
ABC’s  regular,  historic  func¬ 
tion  of  auditing  the  circulations 
of  member  publications  .  .  . 
throughout  its  history,  ABC  has 
had  many  periods  of  stress. 
There  have  been  bitter  argu¬ 
ments  which  on  more  than  one 
occasion  have  threatened  to  split 
the  organization  asunder. 

“But  ABC  came  through  be¬ 
cause  leasonable  men,  willing 
to  sit  down  and  discuss  their 
differences,  prevailed.  It  is  in¬ 
evitable  that  conflicts  will  con¬ 
tinue  to  arise,  and  I,  for  one, 
am  certain  that  they  will  be  set¬ 
tled  through  adequate  communi¬ 
cations  and  through  the  appli¬ 
cation  of  mature  judgment  on 
both  sides.” 

Ewen  said  ABC  “must  con¬ 
tinue  the  broadening  of  its  ser\’- 
ices  and  the  development  work 
.so  succassfully  begun.”  This 
could  only  lead  to  “even  greater” 
acceptance  of  ABC,  of  its  re¬ 
ports,  and  to  increased  prestige 
for  its  members — “we  are  at  the 
crossroads  right  now — one  of 
many  faced  by  ABC  over  the 
years  .  . 

He  thought  that  the  work  of 
the  past  two  years  represented 

(Continued  on  page  58) 
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FAIR  TRIAL  RKPORT 


Use  of  Contempt  Fine 
Would  Be  Restricted 


Limitations  in  the  proposal 
that  fines  for  contempt  of  court 
be  used  to  compensate  a  defend¬ 
ant  for  costs  of  a  second  trial 
were  explained  this  week  by  the 
Advisory  Committee  on  Fair 
Trial-Free  Press  of  the  Ameri¬ 
can  Bar  Association. 

An  editorial  in  E&P  (Oct.  15) 
dealt  with  the  recommendation 
in  the  AB.4  Report  that  “the 
court  have  the  authority  to  re¬ 
quire  that  all  or  i)art  of  the 
proceeds  of  any  fine  be  used  to 
reimburse  the  defendant  for 
the  additional  legal  fees  and 
other  expenses  fairly  attribut¬ 
able  to  the  order  that  the  case 
be  tried  in  a  different  venue  or 
tried  again  in  the  same  venue.” 

There  was  need  for  clarifica¬ 
tion  of  this  proposal,  the  edito¬ 
rial  suggested,  since  there  were 
doubts  whether  the  recommen¬ 
dation  would  apply  to  the  press 
and  how  the  penalty  would  be 
calculated.  The  proposals  to  in¬ 
sure  a  fair  trial,  as  submitted 
by  the  ABA  study  group  for 
further  discussion,  appeared  to 
be  directed  primarily  at  the 
courts,  lawyers,  police  and  their 
age  ‘  • 

Only  Partial  Coiiipeii>alion 

In  a  statement  to  the  .Vcm- 
York  Tinu's,  the  Advisory  Com¬ 
mittee  headed  by  Justice  Paul 
C.  Reardon  of  the  Supreme 
Judicial  Court  of  Massachusetts 
took  exception  to  various  com¬ 
ments  that  had  been  made  about 
its  report. 

The  proposal  on  fines,  it  ex¬ 
plained,  was  designed  to  compen¬ 
sate  the  defendant  only  in  part 
for  the  harm  caused  by  state¬ 
ments  held  to  be  in  contempt  of 
court. 

What  has  been  suggested,  the 
committee  said,  is  quite  different 
from  requiring  the  person  held 
in  contempt  to  pay  the  far 
greater  total  of  a  second  trial 
to  both  the  defendant  and  the 
state.  “Such  a  proposal  was 
considered  and  rejected  by  the 
committee  in  the  course  of  its 
work,”  the  committee  advised. 

The  press  would  be  included 
under  the  terms  of  the  recom¬ 
mendation  as  it  applies  to  the 
publication  of  extra-judicial 
statomeiits  deemed  to  deny  the 
defendant  a  fair  trial.  The  fines 
could  be  used  to  reimburse  the 
defendant  only  for  additional 
fees  and  expenses  that  are  fairly 
attributable  to  the  need  for  a 
second  trial,  the  committee 
emphasized. 
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The  recommendation  on  use  of 
the  contempt  power,  the  com¬ 
mittee  explained,  is  “designed 
not  to  expand,  but  rather  to 
confine  it  to  instances  of  fla¬ 
grant  misconduct.” 

Xoting  that  there  is  general 
recognition  of  the  power  of 
courts  to  punish  for  contempt, 
the  committee  stated: 

“Whatever  may  be  the  con¬ 
stitutional  limitations  on  use  of 
the  contempt  power  against  the 
media  during  the  pre-trial  or 
po.st-trial  stages  or  during  a 
trial  without  a  jury,  the  com¬ 
mittee  has  refrained  from  pro¬ 
posing  its  use  in  these  instances. 

“Instead,  exercise  of  the  power 
with  regard  to  i)ersons  other 
than  attorneys  and  law  enforce¬ 
ment  officers  is  recommended 
only  (1)  in  the  narrow  situation 
in  which  a  person  violates  a 
valid  court  order  not  to  dissem¬ 
inate  information  referred  to  in 
a  closed  judicial  hearing  until 
the  record  is  made  available  to 
the  public,  and  (2)  against  a 
person  who,  knowing  that  a 
criminal  trial  by  jury  is  in  prog¬ 
ress,  intentionally  or  recklessly 
disseminates  information  that 
goes  beyond  the  records  of  the 
court  in  the  case,  that  is  rea¬ 
sonably  calculated  to  affect  the 
outcome,  and  that  seriously 
threatens  to  have  such  an  effect. 

“Instances  of  a  calculated 
effort  to  affect  the  result  are 
rare,  but  when  they  occur,  they 
pose  the  gravest  danger  to  our 
.system  of  justice.  In  connection 
with  its  proposals,  the  committee 
has  urged  the  adoption  in  con¬ 
tempt  proceedings  of  a  number 
of  procedural  safeguards,  in¬ 
cluding  adequate  notice  and  trial 
by  jury  before  a  different  judge 
from  the  one  issuing  the  con¬ 
tempt  citation.” 

‘Bad  Examples'  .Are  (iurreiil 

The  committee  statement  also 
criticized  a  news  account  of  its 
report  that  said  most  of  the  bad 
examples  cited  in  it  “date  back 
to  a  lustier  press  era.” 

Its  conclusions,  the  committee 
said,  were  based  not  only  on  a 
study  of  “hundreds  of  reported 
deci.sions”  in  cases  involving 
trials  tainted  by  prejudicial 
publicity  but  also  on  its  own 
content  analysis  and  on  exten¬ 
sive  interviews  and  question¬ 
naires. 

“A  great  many  if  not  the 
majority  of  the  examples  of  re¬ 
porting  that  posed  a  serious 
threat  to  the  fairness  of  the 


ultimate  trial,”  the  committee 
stated,  “were  drawm  from  recent 
judicial  decisions  and  from  the 
committee’s  own  content  anal¬ 
ysis  of  news  coverage  in  more 
than  a  score  of  metropolitan 
communities  during  1965.” 

However,  it  was  stated,  the 
committee  welcomed  the  signs  of 
increasing  restraint  on  the  part 
of  many  media  representatives 
and  noted  that  very  frequently 
responsibility  for  the  threat  to 
a  fair  trial  could  be  placed  not 
on  the  media  but  rather  on  an 
attorney  or  public  official  who 
made  an  ill-timed  statement  of 
alleged  fact  or  opinion. 

(iloMire  MiMinder^lofxl 

The  committee  observed  that 
“the  most  misunderstood”  of  its 
proposals  relates  to  the  limited 
closure  of  certain  pretrial  and 
trial  hearings.  The  facts  are,  it 
stated,  that  its  recommendations 
would  go  no  further  than  pres¬ 
ent  practice  in  the  courts  in 
excluding  the  public  from  hear¬ 
ings  that  take  place  outside  the 


presence  of  the  jury.  I  i 

Secondly,  the  committee  I  ^ 
pointed  out,  it  recommends  that  I 
closure  can  be  ordered  only  on  |  ' 

request  of  the  defendant  or  with 
his  consent.  Even  then  it  would 
l)e  denied  if  the  presiding  judge 
found  there  was  no  sub.stantial 
likelihood  that  information  S 

would  be  disseminated  that  may  V 

interfere  with  the  right  of  a  I 

fair  trial  by  an  impartial  jury. 

“True,”  the  committee  con-  c 

ceded,  “the  proposals  do  not  dis-  h 

tinguish  between  a  defendant  o 

who  is  ‘notorious’  and  one  who  J 

is  not,  since  the  right  to  a  fair  J 

trial  plainly  extends  to  both.” 

Whenever  a  closure  is  ordered,  t 
the  committee  recommended,  a  I  o 
complete  record  of  the  proceed-  h 
ings  mu.st  be  kept  and  must  be  t 
made  available  to  the  public  at 
the  completion  of  the  trial  or  si 

disposition  of  the  case  without  d 

trial.  t( 

“Thus,”  the  ABA  group  said,  b 

“the  accusation  of  ‘Star  Cham-  a 

her’  proceedings  is  plainly  un-  si 

founded.” 


Press  Retains  Freedom  “ 

a 

In  Crime  Coverage  Code  jj 


Minnesota  editors  and  pub¬ 
lishers  draw  a  line  between  their 
obligations  to  fair  trial  and 
their  responsibilities  to  free 
press. 

“Guidelines  for  the  New’s 
Coverage  of  Crime  and  Courts” 
— worked  out  by  the  Press- 
Bench-Bar  Committee  of  the 
Minnesota  Newspaper  Associa¬ 
tion — contain  a  section  w’hich 
enumerates  “the  sacrifices  the 
press  cannot  safely  make  in 
furthering  the  goals”  stated  in 
the  agreement  for  unprejudicial 
reporting. 

The  code,  which  MNA  says  is 
not  intended  to  be  a  set  of  rigid 
and  iron-clad  rules,  says: 

(1)  New'spapers  will  not  be 
told  what  to  print  or  what  not 
to  print  by  law'yers,  judges  or 
policemen.  They  will  not  submit 
to  any  pre-publication  inspection 
of  their  copy.  They  will  not  sub- 
.scribe  to  unilaterally  developed 
bar  or  bench  codes. 

(2)  New’spapers  will  not  sur¬ 
render  their  freedom  to  publish 
reports  of  events  which  they  con¬ 
sider  to  be  newsw’orthy  or  in  the 
public  interest.  Although  these 
Guidelines  advise  against  pub¬ 
lishing  prejudicial  statements 
made  by  policemen  and  lawyers, 
newspapers  re.serve  the  right  to 
print  .such  statements  when,  in 
their  view,  the  public  interest  is 
best  served  by  exposing  incom¬ 
petence  in  public  officials. 

(3)  Newspapers  will  not  give 
up  their  freedom  to  publish  any 
statement  made  in  open  court, 
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whether  or  not  it  is  stricken 
from  the  record. 

(4)  Newspapers  will  defend 
their  freedom  to  investigate 
wrong-doing  wherever  it  exists, 
including  the  actions  of  lawyers 
and  judges. 

(5)  Newspapers  will  rely  upon 
their  own  judgment  in  deciding 
whether  or  not  to  publish  a  de¬ 
fendant’s  prior  record.  They  will 
not  voluntarily  bind  themselves 
to  suppressing  information  al¬ 
ready  contained  in  public 
records. 

• 

Uiiioii8  Stage  Parade 
.4l  Struck  Newspaper 

Norwich,  Conn. 

A  protest  parade  directed 
against  the  strike-bound  Nor¬ 
wich  Bulletin  drew’  1.50  to  200 
marchers. 

After  the  parade  through 
downtown  Norwich  and  around 
the  block  at  the  Bulletin  build¬ 
ing,  members  of  Local  100, 
International  Typographical 
Union,  and  sympathizers  from 
other  unions  picketed  the  Bulle¬ 
tin  office  for  alwut  10  minutes. 
Local  100  members  have  been 
on  strike  against  the  newspaper 
since  March. 

The  paper  has  continued  pub¬ 
lishing. 

During  the  parade,  a  public 
address  system  aboard  a  truck 
was  used  for  a  speech  by  Ralph  | 
Pancallo,  ITU  representative. 
The  Golden  Antlers  Band  from 
Willimantic  provided  music. 
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May  It  Please  the  Court: 

Decorum  at  The  Sheppard  Trial 


Supreme  Court  of  the  United  States 
Washinprton,  D,  C. 

Honorable  Chief  Justice  and  Associate  Justices: 

May  it  please  the  court,  this  is  an  informal  but  heartfelt 
commentary — offered  informatively  but  in  the  hope  that  the 
honorable  justices  might  consider  taking  judicial  notice — about 
one  phase  of  the  court’s  majority  decision,  written  by  Mr. 
Justice  Tom  Clark,  in  the  case  of  Sheppard  V.  Maxwell, 
June  6,  1966. 

We  feel  we  were  remiss  in  not  speaking  out  at  the  time  of 
the  decision  to  express  our  shock  at  the  court’s  comments 
on  the  state  of  decorum  maintained  in  the  courtroom  of  the 
late  Common  Pleas  Judge  Edward  Blythin  during  the  1954 
trial  of  Samuel  H.  Sheppard  in  Cleveland,  Ohio. 

After  recent  consultation,  we  find  that  each  of  us  had  the 
same  sense  of  incredulity,  the  feeling  that  “this  part  of  the 
decision  cannot  be  about  the  same  trial  I  attended.”  Contrary 
to  the  statements  about  “disruptive  influences  in  the  courtroom” 
by  the  press,  “constant  commotion  within  the  bar”  and  a  noisy 
atmosphere,  the  courtroom  was  conducted  in  an  admirable 
state  of  decorum. 

What  we  feel  is  a  moral  obligation  to  speak  in  defense  of 
a  dead  judge  and  in  behalf  of  trial  reporters  everywhere  in 
this  regard.  This  letter  is  about  courtroom  conduct  only; 
we  have  no  other  issue  to  raise.  We  want  to  emphasize  this, 
as  we  also  want  to  emphasize  that  we  do  not  believe  the  court 
was  delilierately  misled.  We  do  believe  that  in  the  12  years 
the  Sheppard  case  shuttled  among  the  courts,  this  one  ])hase 
ballooned  out  of  proportion  to  the  facts. 

We  were  in  the  courtroom.  So  was  the  chief  defense  counsel, 
the  late  William  J.  Corrigan,  whose  affidavit  in  support  of  a 
motion  for  a  new  trial,  made  in  1954  when  the  trial  was  still 
quite  fresh  in  his  mind,  never  mentioned  noise.  He  dwelt  at 
some  length  on  assignment  of  numerous  seats  to  news  media 
representatives.  We  submit  the  mere  number  of  news  reporters 
in  a  courtroom  does  not  jeopardize  a  defendant’s  right  to  a 
fair  trial;  incidentally,  the  press  coips  at  the  Sheppard  trial 
was  relatively  small  for  a  major  trial.  Mr.  Corrigan  also 
mentioned  the  movement  of  reporters  in  and  out  of  the  court¬ 
room.  To  our  certain  knowledge,  this  leaving  and  entering, 
done  by  those  w’hose  deadlines  required  it,  was  accomplished 
with  the  utmost  discretion,  and  in  silence — and  by  relatively 
few,  at  infrequent  intervals.  This  has  been  the  common  practice 
in  federal  and  state  courts  in  our  memory,  and  the  experience 
of  some  of  us  with  courts  goes  back  more  than  30  years. 

In  this  respect,  may  we  say  that  Judge  Blythin’s  courtroom 
was  run  with  a  decorum  comparable  with  the  best  we  have 
seen,  both  in  well-attended  “big”  trials  and  those  that  have 
little  public  interest.  We  do  not  presume  to  speak  as  other 
than  reporters,  but  we  do  s|)eak  as  reporters  with  many 
years  of  trial  experience. 

We  are  speaking  purely  as  members  of  the  out-of-town  press 
at  the  trial,  whose  reports  were  for  readers  who  in  no  regard 
could  be  connected  with  the  case.  We  were  not  involved  with 
local  interests,  Cleveland  elections,  nor  any  “prejudicial”  pretrial 
publicity  that  might  have  come  to  the  attention  of  potential 
jurors.  At  the  time  of  the  trial,  we  never  believed  that  the 
American  press  as  a  whole  would  be  condemned  12  years  later 
for  local  stories  about  revelations  made  by  police,  defense  and 
prosecuting  attorneys,  and  the  coroner  in  one  city  in  the 
Middle  W’est — nor  do  we  believe  that  the  Supreme  Court,  in 
its  decision  intended  this  to  happen. 

As  trial  reporters  w'ho  do  not  arrive  on  the  scene  until  the 
trial  begins,  we  are  concerned  only  with  sworn  testimony  and 
courtroom  events.  Therefore  we  feel  we  can  speak  of  the 
courtroom  decorum  of  this  case  objectively  and  dispassionately. 

In  support  of  our  point: 

1.  In  his  book.  My  Brother’s  Keeper,  1964,  Dr.  Stephen 
Sheppard,  brother  of  the  defendant,  referred  to  the  three- 
day  inquest  staged  by  Coroner  Samuel  Gerber  three  months 
before  the  trial  as  the  “grisly,  obscene  spectacle”.  But  in  the 
31  pages  of  the  book  devoted  to  the  trial  itself  (the  author 
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attended  daily)  not  one  word  appears  about  any  trial  reporter 
in  the  courtroom  creating  any  noise,  commotion  or  diriurbance. 
Dr.  Stephen  Sheppard  says  he  kept  a  daily  diary  of  the  trial. 
If  any  newspaper  reporter  within  the  courtroom  had  caused 
any  disturbance  disruptive  to  the  jurors,  he  surely  would 
have  noted  it. 

Dr.  Stephen  Sheppard  sat  with  the  out-of-town  reporters  in 
the  back  of  the  courtroom.  His  one  reference  in  the  book  to 
a  disturbing  influence  on  him  was:  “Court  januned  with 
spectators.  Very  trying  sitting  next  to  Mrs.  Weigle,  with  her 
running  commentary  criticizing  everything  and  everyone”. 
(Mrs.  Keith  Weigle  was  an  aunt  of  the  slain  Marilyn 
Sheppard,  and  was  not  cordial  during  the  trial  with  the 
Sheppard  family.)  If  he  would  make  a  minor  complaint  about 
a  relative,  then  surely  he  would  have  complained  about  allegedly 
incessant  press  noise. 

2.  In  the  book  The  Sheppard  Murder  Case,  1961,  by  Paul 
Holmes,  an  attorney  and  Chicago  newspaper  reporter  who 
covered  the  trial  and  who  later  collaborated  with  Dr.  Stephen 
Sheppard  in  the  book  aforementioned,  the  author  openly 
undertakes  to  show  that  he  believed  Sheppard  received  an 
unfair  trial.  In  the  book,  he  says  of  Judge  Blythin:  “He  was 
a  careful  man,  a  man  of  patience,  a  man  who  could  and  did 
keep  his  temper  under  control  at  all  times  without  obscuring 
the  fact  that  temper  was  there,  ready  to  flare  up  if  sufficiently 
provoked”.  (Italics  ours.) 

Then  Holmes  carefully  notes  of  the  judge:  “He  wore  his 
judicial  robes  with  dignity  and  ran  his  courtroom  like  an 
old-style  schoolmaster,  ferrule  figuratively  in  hand”.  We  submit 
that  this  does  not  describe  a  judge  who  would  allow  any  news 
media  to  interfere  with  the  dignity  of  his  courtroom. 

In  the  143  pages  of  the  book  devoted  to  the  trial.  Holmes 
mentions  one  day  during  jury  selection  when  the  judge  arrived 
and  found  his  courtroom  “overrun  by  cameras  and  cameramen 
representing  newsreels,  television,  magazines  and  newspapers. 
Flashbulbs  were  popping  and  huge  lighting  devices  backed 
by  powerful  reflectors  were  sprouting  from  chairs,  tables, 
and  floor  to  near-ceiling  height,  their  cables  twisting  and 
coiling  over  the  carpeting. 

“Corrigan  rose  to  protest  that  no  trial  could  be  carried 
on  amid  such  hubbub. 

“  ‘They’re  standing  on  tables,  sitting  on  railings,  and 
hanging  from  the  chandeliers,’  he  asserted.  ‘They’re  even  taking 
motion  pictures  of  the  jurors — that  is,  when  they  can  get 
their  lenses  past  the  assistant  prosecuting  attorneys  trying  to 
get  into  the  picture.’ 

“Judge  Blythin  was  angry,  too.  He  sternly  ordered  all 
photographic  equipment  removed  forthwith  from  the  courtroom 
and  ruled  that  no  pictures  of  any  kind  could  be  made  in  the 
courtroom  for  the  duration  of  the  trial,  even  when  court  was 
not  in  session.  Glum  and  sullen,  the  photographers  picked  up 
their  gear  and  transferred  their  activities  to  corridors  and 
nearby  courtrooms.  Later  in  the  trial  this  rule  was  frequently 
and  openly  disregarded”. 

We  have  quoted  here  to  show  the  Judge’s  behavior  (this  was 
during  jury  selection)  and  because  this  is  the  only  incident 
mentioned  by  Holmes  in  his  trial  section.  Again,  this  did  not 
involve  the  decorum  of  the  trial  reporters  assigned  to  seats 
in  the  courtroom. 

3.  From  the  New  York  Daily  News  of  Oct.  23,  1954  (end 
of  the  first  trial  week)  we  quote  from  a  dispatch  filed  from 
Cleveland:  “The  courtroom  is  decorous  enough.  Trial  Judge 
Edward  Blythin,  70,  a  grave  and  courteous  man,  insists  upon 
this.  The  defense  lawyers  constantly  remind  the  prospective 
jurors  that  Dr.  Sheppard’s  life  may  rest  in  their  hands.  The 
prosecution  law’yers  are  formal  and  soft  spoken.  The  spectators 
and  press  are  quiet  and  orderly”. 

4.  On  Dec.  23.  1954,  two  days  after  the  trial  ended,  chief 
defense  counsel  Corrigan  was  quoted  in  the  New  York  Times 
as  protesting  “what  he  called  the  ‘carnival’  atmosphere  at 
the  inquest  on  Mrs.  Sheppard’s  death”.  This,  again,  was  when 

{Continued  on.  page  60) 
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THE  INL.4ND  MEETING 


Students  Tell  What 
They  Seek  in  Johs 


By  Gerald  B.  Healey 

Chicago 

Attractiveness  of  the  job, 
chance  for  advancement,  and 
money,  in  that  order,  comprise 
what  journalism  graduates  are 
looking  for  in  the  newspaper 
business. 

That  was  the  general  tone  of 
a  lively  panel  led  by  Dolph 
Simons  Jr.,  publisher  of  the 
Latvrcnce  (Kas.)  Journal- World, 
at  the  annual  meeting  of  Inland 
Daily  Press  Association  here 
this  week. 

R.  W.  Haverfield,  placement 
director  of  the  University  of 
Missouri  School  of  Journalism, 
and  D.  G.  Schumacher,  city  edi¬ 
tor,  Carbondale  (Ill.)  Soutlurn 
Illinoisan,  were  backup  men  for 
the  15  college  seniors  who  par¬ 
ticipated. 

Simon  said  in  opening  re¬ 
marks  that  a  survey  he  made  of 
Kansas  schools  showed  a  poor 
degree  of  communication  be¬ 
tween  newspapers  w’anting  to  fill 
jobs  and  students  wishing  to 
enter  new'spaper  work. 

Of  the  15  seniors  on  the  panel, 
five  will  enter  the  newspaper 
editorial  field. 

Although  remuneration 
popped  up  repeatedly  in  stu¬ 
dents’  answers  to  questions 
tossed  at  them  by  Simon,  most 
were  vitally  interested  in  doing 
editorial  w'ork  not  associated 
with  the  routine  task.s,  with  an 
eye  toward  steady  advancement 
to  higher  editorial  posts. 

Larry  Beaupre,  University  of 
Illinois,  led  off  the  rapid-fire 
question  and  answer  proceedings 
by  declaring  that  newspapers 
need  to  upgrade  starting  salaries 
to  from  $130  to  $150  a  week 
depending  on  size. 

“This  will  probably  shock  most 
of  the  people  in  the  room." 
Beaupre  remarked. 

The  observation  also  was 
made  by  one  student  that  he  had 
been  paid  $110  a  week  for 
greasing  trucks  “and  after  four 
years  in  school  I  feel  I  have  a 
raise  coming.” 

Brian  Brooks,  University  of 
Missouri,  said  he  thought  small 
dailies  and  weeklies  provide 
more  opportunity  for  advance¬ 
ment  and  Jim  Xolan,  Indiana 
University,  ob.sen’ed  that  most 
.students  are  looking  for  jobs  on 
“a  newspaper  that  is  enter¬ 
prising  and  one  they  can  l)e 
proud  to  work  for.” 

Eric  Morgenthaler,  University 
of  Kan.sas.  lielieved  graduates 


will  sacrifice  something  in  their 
pay  check  for  an  exciting  job 
tions.  “However,  advancement 
and  a  chance  to  earn  promo- 
is  not  so  important  as  what  you 
are  doing  at  the  moment,”  he 
said. 

Beaupre  checked  in  again  with 
the  comment  that  “too  few  news¬ 
papers  under  100,000  circulation 
refu.se  to  comment  editorially  on 
local  situations  and  in  this 
weakness  they  are  failing  their 
i-eaders.” 

A  criticism  that  not  enough 
newspapers  are  experimenting 
with  new  types  of  makeup  such 
as  the  six-column  format  or  con¬ 
centrating  on  provocative  pic¬ 
ture  play  came  from  Eric  Ab¬ 
bott,  Iowa  State  University. 

Bruce  Schultz,  University  of 
Wisconsin,  remarked  that  re¬ 
porters  on  most  papers  are  too 
l)usy  with  routine  news  to  get 
into  the  depth-story  area. 

Len  Egan,  Marquette  Univer¬ 
sity,  thought  newspapers  should 
do  a  better  recruiting  job  on 
(•ami)us. 

Haverfield  took  over  at  this 
point  with  these  obser\  ations : 

•  About  50  percent  of  gradu¬ 
ate  journalism  students  go  into 
the  newspaper  business. 

•  Newspapers  are  doing  a 
l)etter  recruiting  job;  there  are 
not  enough  job  candidates  to  “go 
around.” 

•  Many  are  moving  out  of 
newspapers  after  short  stays 
and  going  into  public  relations 
work;  the  reason  is  higher  pay. 

•  Many  newspaper  recruiters 
have  a  negative  attitude  toward 
the  future  of  newspapers;  this 
filters  down  to  the  student 
during  interviews;  students 
don’t  hear  from  interviewers 
until  six  or  eight  weeks  after¬ 
wards,  and  by  then  they’ve  taken 
another  job. 

•  Xewsjiapers  are  lagging  on 
.starting  salaries.  Typical  pay  is 
$1(»0  to  $105  per  week,  although 
there  are  many  in  the  $125-135 
category.  This  compares  with 
indu.stry  starts  of  $150-160,  and 
even  $170  and  there  are  numer¬ 
ous  offers  of  a  flat  $10,(M)0  a 
year. 

•  The  editorial  start  average, 
he  .said,  is  $117.51  for  men,  $112 
for  women. 

♦  *  * 

'.''oim-lliing  Mu^t  Be  I)oii«‘* 

Athens,  Ohio 

Ohio  newspapermen  and  jour¬ 
nalism  educators  agretnl  some¬ 


thing  must  be  done — and  now — 
to  get  more  bright  young  people 
into  the  newspaper  business. 

But  a  panel  discussion  at  the 
fall  meeting  of  the  Associated 
Press  Society  of  Ohio,  Oct.  15-16, 
developed  disagreement  over 
how  well  journalism  schools  and 
newspapers  are  doing  their  parts 
in  interesting  youths  in  news¬ 
paper  work. 

The  educators,  William  Hall 
of  Ohio  State  University,  L.  J. 
Hortin  of  Ohio  University  and 
Murvin  Perry  of  Kent  State 
University,  all  said  higher  pay 
was  one  requirement  for  getting 
and  keeping  better  youngsters. 

Harry  Horvitz,  publisher  of 
the  Lorain  Journal,  Mansfield 
News  Journal,  Willoughby  News 
Herald  and  Dover  Reporter,  and 
Tom  Hunter,  editor  of  the  Tl’t/- 
lumgton  News  Journal,  argued 
that  smaller  newspapers  are 
liaying  competitive  salaries.  But, 
Horvitz  contended,  journalism 
teachers  are  not  guiding  gradu¬ 
ates  to  the  smaller  papers  where 
they  would  have  more  chance  to 
develop,  but  are  steering  them 
instead  to  more  iirestigious 
metropolitan  papers. 

Bill  Ware,  night  managing 
editor  of  the  Cleveland  Plain 
Dealer,  said  today’s  beginning 
rejjorter  “needs  a  better  back¬ 
ground  than  ever  before.”  He 
also  asked  journalism  schools  to 
work  to  train  more  people  for 
advertising  and  business  sides 
of  newspapering,  especially  cir¬ 
culation  work. 

Ken  Woodman,  editor  of  the 
Mansfield  News  Journal,  jiro- 
))osed  basic  research  on  lan¬ 
guage,  saying  "we  completely 
neglect  the  basic  tool  of  news- 
papering  .  .  .  about  all  w’e  ever 
spend  on  the  English  language 
i.s  35  bucks  for  a  dictionary.” 

Managing  editors  Charles 
Hubbs  of  the  Cincinnati  En- 
(/uirer  and  Carl  DeBloom  of  the 
('olumbus  Dispatch  expressed 
concern  about  the  relative  lack 
of  men  in  journalism  compared 
to  women  entering  the  field. 

• 

McGuckin  Heads 
Inland  Press 

Chicago 

Eugene  McGuckin  Jr.,  asso¬ 
ciate  publisher  of  the  Duluth 
(Minn.)  News-Tribune  and  Her¬ 
ald,  was  elected  president  of  the 
Inland  Daily  Press  Association, 
regional  daily  newspaper  asso¬ 
ciation  with  526  member  news¬ 
papers  in  22  states  and  Canada, 
at  the  annual  meeting  here  this 
week. 

McGuckin  .succeeds  John  E. 
Motz,  publisher  of  the  Kitchener- 
Waterloo  (Ont.)  Record,  who 
will  become  chairman  of  the 
board  of  directors. 


DOLPH  C.  SIMONS.  SR.,  61,  a 

Kansas  editor  who  "grew  up  with 
his  newspaper"  and  made  it  and 
himself  integral  parts  of  his  com¬ 
munity  and  state,  is  the  1966 
winner  of  the  University  of  Min¬ 
nesota  Award  for  Distinguished 
Service  in  Journalism.  The  presi¬ 
dent  and  editor  of  the  Lawrence 
(Kas.)  Daily  Journal-World  ac¬ 
cepted  the  award  during  the 
annual  meeting  of  the  Inland 
Daily  Press  Association  this  week 
in  Chicago. 

Born  into  a  newspaper  family 
(his  father  founded  the  Journal- 
World  in  1891)  Simons  was  selling 
papers  on  the  street  as  early  as 
age  7.  Thereafter  he  held  jobs 
after  school  and  during  summer 
vacation  in  every  department  of 
the  family  newspaper.  He  became 
publisher  of  the  Journal-World  in 
1944  and  its  editor  in  1950,  but 
relinquished  the  publisher  title  to 
his  son,  Dolph  C.  Simons  Jr.,  in 
November,  1962. 


Robert  J.  Burow,  general  man¬ 
ager  of  the  Danville  (Ill.)  Com- 
tnercial-Ncws,  was  elected  vice- 
jiresident  and  president-elect. 

McGuckin  is  a  Princeton  Uni¬ 
versity  graduate  and  was  an  Air 
Corps  lieutenant  colonel  in 
World  War  II.  He  is  the  first  and 
immediate  past-president  of  the 
Northwestern  Minnesota  De¬ 
velopment  Association. 

Newly-elected  directors  for 
three-year  terms  are  Gordon  T. 
Craig,  executive  vicepresident  of 
Booth  Newspapers,  Detroit;  Len 
H.  Small,  president  and  pub¬ 
lisher  of  the  Kankakee  (Ill.) 
Journal,  the  Ottawa  (Ill.)  Re¬ 
publican-Times,  and  the  La- 
Porte  (Ind.)  Herald-Argus;  and 
J.  Oliver  Amos,  jiresident  and 
publisher  of  the  Sidney  (0.) 
News, 


states  and  Canada,  ^'ing  Press  Award 
il  meeting  here  this 

Los  Angeles 

succeeds  John  E.  Dorothy  Manners,  motion  pic- 
\e.r  of  the  Kitchener-  ture  editor  of  Hearst  Headline 
Jnt.)  Record,  who  Service,  received  the  California 
chairman  of  the  Press  Women’s  Golden  Flame 
pctors.  Award. 
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‘Unofficial’ 
Strike  Ends 
In  St.  Louis 

Return  of  558  union  printers 
to  their  jobs  on  Sunday,  Oct.  16, 
ended  the  four-day  wildcat 
strike  that  had  interrupted  the 
publication  of  the  St.  Louis 
Post-I>ispatch  and  the  Globe- 
Democrat. 

The  work  stoppage  was  called 
against  the  Pulitzer  Company 
which  owTis  the  Post- Dispatch 
and  prints  the  Globe-Democrat 
for  the  Newhouse  Organization. 

Terms  of  a  new  agreement 
were  to  be  revealed  at  a  meet¬ 
ing  of  Local  8,  ITU,  on  Sunday, 
Oct.  23.  The  printers  haven’t 
had  a  contract  since  Dec.  31, 
1965.  They  have  been  paid 
$4.16  an  hour  and  were  offered 
$4.35  by  the  company. 

Elmer  Brown,  president  of 
the  ITU,  said  the  walkout  was 
unofficial. 

In  preparation  for  an  ex¬ 
pected  resumption  of  daily  pub¬ 
lishing  last  Sunday,  the  Globe- 
Democrat  had  type  set  at  the 
Metro  East  Journal  in  East  St. 
Louis,  Ill.,  at  the  World  Color 
Press  and  at  the  Sporting  News 
in  St.  Louis.  Twenty  pages  of 
ads  were  set  in  cold  type.  They 
were  engraved  and  mats  were 
rolled.  The  Globe  ran  a  40-page 
paper  Monday  morning. 

The  Post-Dispatch  went 
through  the  same  process  at  the 
East  St.  Louis  Journal  and 
World  Color  Press  and  ran  94 
pages  Monday  afternoon. 

The  strike  cancelled  Wednes¬ 
day  (Oct.  12)  editions  of  the 
Post-Dispatch  and  the  Globe 
and  there  were  no  papers  Thurs¬ 
day  or  Friday.  The  Globe-Dem¬ 
ocrat  printed  its  weekend  edi¬ 
tion  Saturday.  It  consisted  of 
an  eight-page  adless  section, 
supplements  and  comics. 

The  Post-Dispatch  published 
an  eight-page  news  section, 
comics  and  supplements  for 
Sunday. 

if  UPI  Transfers  Grig^ 
From  Paris  to  London 

Joseph  W.  Grigg  has  shifted 
his  base  of  operations  from 
Paris  to  London  as  chief  Euro¬ 
pean  correspondent  for  United 
Press  International. 

Allan  A.  Priaulx,  a  native  of 
Portland,  Ore.,  was  named  news 
editor  for  France.  He  moves  to 
Paris  from  Honolulu.  Michael 
J.  Dennigan,  a  native  of  Ireland, 
was  appointed  bureau  manager 
in  Cairo. 

The  appointments  were  an¬ 
nounced  in  London  by  R.  W. 
Beaton,  UPI  vicepresident. 
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Two  Men  Will 
Select  Union 

San  Francisco 

Two  votes  will  decide  if  the 
“non-air”  news  desk  employes 
of  KNBR,  National  Broadcast¬ 
ing  Company  station  here,  shall 
be  represented  by  the  National 
Association  of  Broadcast  Em¬ 
ployes  and  Technicians. 

The  election  will  be  held  at 
2  p.m.,  Oct.  27,  as  a  result  of  a 
National  Labor  Relations 
Board’s  decision  in  a  labor  union 
case. 

The  votes  will  be  cast  by  the 
only  remaining  two  KNBR  news 
desk  employes  who  do  not  broad¬ 
cast  news  reports.  The  “on-air” 
personnel  at  KNRB  are  on  con¬ 
tract  personally,  broadcast  news 
and  are  members  of  the  Ameri¬ 
can  Federation  of  Television  and 
Radio  Artists. 

Seven  non-air  newsmen 
demonstrated  for  separate  union 
organization  18  months  ago.  The 
others  have  since  gone  on  to 
other  jobs. 

The  non-air  newsmen — who 
are  paid  on  an  hourly  basis — 
selected  NABET  because  “it 
gave  us  a  better  deal”  and  be¬ 
cause  several  of  the  original 
group  were  NABET  members, 
the  newsroom  reported. 

The  NLRB  on  Oct.  3  rejected 
the  station’s  contentions  that  the 
non-air  newsmen  were  super¬ 
visory  employes  and  that  they 
should  be  included  in  the  on-air 
group  represented  by  AFTRA. 
• 

Editorial  Promotions 
IVIade  at  Ohio  Daily 

Mansfield,  O. 

Six  promotions  in  the  news 
and  editorial  department  of  the 
Mansfield  News  Journal  were 
announced  recently  by  D.  K. 
Woodman,  editor. 

Virgil  A.  Stanfield  has  been 
named  associate  editor  and  will 
write  a  local  column. 

Frank  J.  Horward  has  been 
promoted  to  managing  editor. 
Previously,  he  was  editor  of  the 
Sunday  edition.  Gaylord  Hake, 
city  editor,  has  been  advanced 
to  news  editor. 

Eileen  Dewhurst,  an  assistant 
city  editor,  is  now  city  editor. 

John  Domer  becomes  Sunday 
editor  and  D.  L.  Steward  has 
been  named  to  assist  Fred 
Tharp,  sports  editor. 

• 

2  Regional  Salesmen 

Gerald  D.  Reilly,  executive 
vicepresident  of  the  Wright 
Company  Division  of  Domtar 
Pulp  &  Paper  Inc.,  has  appointed 
L.  J.  McHugh  as  Mid-Atlantic 
sales  manager  and  John  P.  Doel- 
man  as  Eastern  sales  manager. 
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William  W.  Henderson 

Henderson  Resigns 
From  Hoe  Company 

R.  Palmer  Hollister,  president 
of  R.  Hoe  &  Company  Inc., 
printing  press  and  saw  manu¬ 
facturer,  announced  Oct.  19 
that  William  W.  Henderson  has 
resigned  as  vicepresident-sales. 

During  his  17-year  career 
with  the  Hoe  Company,  Hender- 
.son  advanced  through  the  shop 
and  engineering  departments  to 
vicepresident-operations. 

In  announcing  Henderson’s 
resignation,  Hollister  stated 
that  Henderson  contributed  to 
the  reemergence  of  the  company 
in  foreign  markets  and  has 
earned  the  respect  of  publishers 
and  printing  production  execu¬ 
tives  the  world  over. 

Henderson  is  leaving  to  be¬ 
come  general  manager  of  H.  O. 
Canfield  Co.  Inc.,  a  leader  in  the 
field  of  molded  rubber  com¬ 
ponents. 

• 

Culligan  at  MBS 

Matthew  J.  Culligan,  who  has 
been  a  consultant  to  the  William 
J.  Bums  detective  agency  since 
leaving  the  presidency  of  Curtis 
Publishing  Company  in  1964, 
was  appointed  president  of 
Mutual  Broadcasting  System 
this  week.  He  succeeds  Robert  F. 
Hurleigh,  an  MBS  executive 
since  1944,  who  resigned.  MBS 
is  owned  by  a  group  of  investors 
headed  by  John  Fraim  of  Ohio. 
• 

$225  Million  for  PR 

“Public  relations  advertising 
expenditures  during  1965 
reached  an  estimated  total  of 
$225,000,000,  equaling  the  record 
of  the  previous  year.  There 
.should  be  a  slight  increase  by 
the  end  of  1966,”  according  to 
Thomas  J.  Kraner,  editor  of  the 
Public  Relations  Journal, 
writing  in  the  October  corporate 
advertising  issue  of  that  maga¬ 
zine. 


Tv  to  View 

‘Vanishing 

Newspaper’ 

Chicago 

The  newspaper  will  be  the 
subject  of  a  two-part  documen¬ 
tary  on  105  educational  tele¬ 
vision  stations. 

The  programs,  each  of  one- 
hour  duration,  have  been  titled 
“The  Vanishing  Newspaper.” 
They  will  be  shown  here  Oct.  24 
and  Oct.  31. 

Filmed  in  communities  across 
the  nation,  the  series  examines, 
according  to  WTTW,  a  member 
of  National  Educational  Tele¬ 
vision,  such  “problems”  as  the 
failure  of  big  city  papers  to  deal 
with  urban  crises;  the  financial 
dilemma  which  force  many  of 
these  papers  into  mergers;  the 
new  daily  suburban  papers;  and 
the  vast  differences  in  quality 
among  small  town  papers, 
“which  range  from  responsible, 
sophisticated  journals  to  mouth¬ 
pieces  for  local  advertisers.” 

The  announcement  of  the 
documentary  added: 

“Using  Arlington  Heights, 
Ill.,  as  an  example  of  a  middle- 
class  suburb  with  its  own  daily 
newspaper  (Arlington  Day),  the 
Oct.  24  program  stresses  the 
need  for  such  papers  to  provide 
complete  news  coverage  in  order 
to  compete  with  the  metropoli¬ 
tan  dailies. 

“In  Baltimore,  the  program 
focuses  on  the  failure  of  that 
city’s  papers  to  devote  adequate 
space  to  the  problems  of  the 
Negro. 

“The  second  program  (Oct. 
31)  analyzes  the  performance  of 
the  press  in  four  small  towns. 
Two  of  the  towns,  Bennington, 
Vt.,  and  Pittsfield,  Mass.,  are 
fortunate  in  having  papers  wdth 
large  news  staffs,  staff  art 
critics,  and  a  high  ratio  of  news 
to  ads. 

“The  other  papers,  the  Okmul¬ 
gee  (Okla.)  Daily  Times  and  the 
two  papers  of  Fort  Smith,  Ark., 
are  most  conspicuous  for  the 
news  they  don’t  cover.” 

The  programs  are  parts  of  a 
series  called  Net  Journal.  Par¬ 
ticipants  include: 

Ralph  Ingersoll,  owner-editor 
of  several  newspapers; 

Frank  (Joniff,  editor.  New 
York  World  Journal  Tribune; 

Philip  Heisler,  managing  edi¬ 
tor,  Baltimore  Evening  Sun; 

Sterling  Noel,  managing  edi¬ 
tor,  Baltimore  News  Amencan; 

George  Collins,  city  editor, 
Baltimore  Afro-American; 

W.  H.  Ferry,  director,  Center 
for  Study  of  Democratic  Insti¬ 
tutions.  Santa  Barbara,  Calif. 
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PUBLISHERS*  PAYMENTS 


Automation  Fund 
Nearly  $600,000 


The  Outside  Tape  Fund,  estab¬ 
lished  in  the  1963  contract  be¬ 
tween  New  York  City  news¬ 
paper  publishers  and  the  New 
York  Typographical  Union,  ap¬ 
proaches  $600,000  and  is  prow¬ 
ing  by  nearly  $6,000  a  month. 

None  of  the  sum  lias  been 
touched,  as  yet,  and  no  union 
trustees  have  been  appointed. 

A  report  on  the  status  of  the 
fund  accompanied  notices  to 
union  members  this  week  of  a 
meeting,  Oct.  23,  when  proposals 
for  the  new  contract  with  news¬ 
paper  publishers  will  be  dis¬ 
cussed. 

Kcady  fur  I\egalialioii> 

An  effort  will  be  made  to  get 
negotiations  started  soon,  the 
union’s  president,  Bertram 
Powers,  advised.  Present  agree¬ 
ments  with  the  Publishers  Asso¬ 
ciation  of  New  York  City  expire 
March  30. 

Powers  also  gave  notice  that 
the  union  expects  to  negotiate 
separate  agreements  with  each 
newspaper  “that  will  enable  us 
to  meet  particular  needs  of  our 
members  in  individual  com¬ 
posing  rooms.” 

The  union  won  court  approval 
earlier  this  year  to  withdraw 
from  joint  negotiations. 

“We  will  be  seeking  an  ex¬ 
traordinary  contract,”  Powers 
said,  “because  the  needs  of  our 
members  are  great  and  in  many 
respects  long  neglected  by  an 
industry  that  can  no  longer  cry 
poor-mouth  but  must  expect  to 
meet  our  proposals  on  their 
merits.” 

A  substantial  increase  in 
wages,  improvements  in  welfare 
and  pension  benefits,  and  an 
automation  agreement  to  protect 
against  job  losses  are  among 
the  items  ivhich  the  Scale  Com¬ 
mittee  proposes  to  put  on  the 
table  in  the  negotiations. 

Payments  Required 

The  Outside  Tape  Fund  was 
considered  one  of  the  major 
gains  won  by  the  union  after 
the  long  shutdown  in  1962-63.  It 
requires  newspapers  that  use 
pre-punched  AP  or  UPI  stock 
market  tape  to  make  payments 
to  the  union  on  the  principle  that 
the  employer  who  automates  has 
responsibilities  beyond  an  attri¬ 
tion  agreement  which  protects 
the  union  against  immediate  loss 
of  jobs. 

The  union’s  part  is  to  devote 
a  share  of  the  savings  that  come 
from  automated  methods  to  meet 
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problems  resulting  from  automa¬ 
tion. 

The  formula  for  payment, 
spelled  out  in  the  1965  contract, 
requires  the  publisher  to  pay  for 
every  hour  of  composing  room 
work  he  saves  by  his  use  of  out¬ 
side  tape.  The  amount  of  hours 
saved  by  each  publisher  was 
established  by  studies  made  by 
union-management  committees 
in  each  plant. 

The  amount  of  hours  saved  is 
multiplied  by  the  straight-time, 
current  hourly  rates  paid  on  the 
shift  where  the  saving  takes 
place.  This  total  amount  is  then 
I)aid  into  the  fund  by  the  pub¬ 
lisher  as  long  as  he  uses  the 
tape. 

Currently  the  Xew  York 
Times  is  paying  $5,700  a  month 


The  first  Training  Conference 
for  Young  Newspapermen,  ar¬ 
ranged  by  the  American  News¬ 
paper  Publishers  Association, 
had  30  participants  for  four 
days,  Oct.  9-12,  at  Oak  Brook, 
Illinois. 

Don  McVay  of  the  ANPA 
staff  organized  and  conducted 
the  sessions,  with  the  guidance 
of  Eugene  S.  Pulliam  and  Wil¬ 
liam  Davis  Taylor,  ANPA  direc¬ 
tors.  Nearly  a  score  of  news¬ 
paper  executives  led  the  discus¬ 
sions  on  personnel  selection,  em¬ 
ploye  relations,  printing  tech¬ 
nology,  newspaper  opinions  and 
community  relations. 

The  participants  were: 

Kent  Blacklidge,  Kokomo 
(Ind.)  Tribune. 

Malcolm  A.  Borg,  Hackensack 
(N.  J.)  Record. 

William  M.  Boyd,  New  Bruns¬ 
wick  (N.  J.)  Home  News. 

Byron  C.  Campbell,  Chicago 
Tribune. 

Gordon  W.  Clapp,  Bangor 
(Me.)  Daily  News. 

John  P.  Clarke,  Springfield 
(Ill.)  State  Journal  and  Regis¬ 
ter. 

Rus.sell  Cowles,  Minneapolis 
(Minn.)  Star  and  Tribune. 

Robert  Danzig,  A (hanj/  (N.Y.) 
Times-Union  and  Knickerbocker 
News. 

Donald  R.  Dwight,  Holyoke 
(Mass.)  Transcript-Telegram. 

G.  Elmore  Evans,  Baltimore 
(Md.)  Sun. 


into  the  fund.  To  date,  the  fund 
has  accumulated  from  payments 
made  by  the  Times,  the  Herald 
Tribune  and  the  Post,  plus 
5V^9e  interest  on  bank  deposits. 

The  World  Journal  Tribune, 
as  successor  to  the  Herald  Trib¬ 
une,  agreed  to  pay  a  flat  sum  of 
$45,000  a  year  into  the  fund  for 
the  use  of  outside  tape  in  the 
Sunday  edition.  If  the  new  paper 
decides  to  use  outside  tape  in  the 
daily  editions,  an  “hours  saved” 
formula  will  be  devised  to  re¬ 
place  the  flat  sum  payment. 

I’rinciple  ‘Well  FlslabliMlicd* 

According  to  the  union’s  le- 
port,  the  principle  of  payments 
into  the  fund  is  “now  well  estab¬ 
lished,”  but  the  Times  wants  the 
fund  set  up  along  the  same  lines 
as  the  Welfare  Fund.  If  this 
were  done,  the  union  says,  the 
Post,  a  contributor,  w'ould  be 
denied  a  voice  since  employer 
trustees  are  limited  to  members 
of  the  Publishers’  Association. 

The  union  is  seeking  to  have 
this  issue  submitted  to  arbitra¬ 
tion.  Another  matter  in  dispute 


William  .4.  Ferguson,  Fort 
Wayne  (Ind.)  News-Sentinel. 

Robert  H.  Giles,  Akron  (O.) 
Beacon  Journal. 

Richard  Gottlieb,  Madison 
Wisconsin  State  Journal. 

Edward  G.  Green,  Plainfield 
(N.  J.)  Courier-News. 

Walter  W.  Hiester,  Pottstown 
(Pa.)  Mercury. 

Leron  Hill,  Canton  (Ill.) 
Ledger. 

Thomas  D.  Lawin,  Eau  Claire 
(Wis.)  Leader  and  Telegram. 

Kurt  Luedtke,  Detroit  (Mich.) 
Free  Press. 

Paul  I].  London,  Beaver  (Pa.) 
Times. 

Kelton  Miller,  Bennington 
(Vt.)  Banner. 

George  Motz,  Kitchener- 
Waterloo  (Ont.)  Record. 

Wavne  T.  Patrick,  Rock  Hill 
(S.  C.)  Herald. 

Cal  Richard,  Omaha  (Nebr.) 
World-Herald. 

Laurance  M.  Ridder,  St.  Paul 
(Minn.)  Dispatch  and  Pioneer 
Press. 

Robert  C.  Schaub  Jr.,  Ed- 
wardsville  (Ill.)  Intelligencer. 

Scott  C.  Schurz,  South  Bend 
(Ind.)  Tribune. 

James  A.  Stahly,  Bloomington 
(Ill.)  Daily  Pantagraph. 

John  B.  Torinus  Jr.,  Appleton 
(Wis.)  Post-Crescent. 

Lindsley  Wellman,  New  Brit¬ 
ain  (Conn.)  Herald. 

George  W.  Wilson,  Concord 
(N,  H.)  Monitor  &  Patriot. 


is  the  payment  of  interest  on 
retroactive  fund  payments  from 
July  4,  1963  to  Dec.  31,  1965. 
The  union  is  asking  interest 
from  the  Times  on  a  daily  basis, 
since  the  payments  are  accrued 
that  way. 

Union  members  were  told  that 
arbitrations  must  be  settled  be¬ 
fore  any  of  the  fund  is  spent. 
It  is  hoped  that  a  substantial 
sum  will  have  been  accumulated 
when  payouts  begin. 

• 

Swiss  Press 
Gets  Inquiry 
On  Wire-Tap 

BfaiN 

The  Swiss  Government  has 
ordered  an  official  inquiry  into 
charges  that  the  Federal  police 
of  the  Post  Office  Department 
have  been  tapping  the  telephones 
of  Swiss  newspapers. 

The  attorney  general  of 
Zurich  has  been  given  full  pow¬ 
ers  to  carry  out  the  investigation 
and  all  government  and  postal 
employes  have  been  ordered  to 
answer  his  questions. 

Most  people  in  Switzerland— 
especially  the  newspapers — are 
welcoming  this  probe  as  a  much 
needed  test  case  against  the 
Government. 

There  have  l)een  allegations 
in  the  i)ast  that  Swiss  officialdom 
has  always  been  too  high-handed 
in  ordering  wire-tapping.  Many 
minor  officials  in  Switzerland 
have  the  powers  to  do  it.  So  do 
judges,  even  in  civil  law  cases— 
including  divorce  suits — though 
they  have  rarely  used  it. 

The  newspapers  decided  to 
push  for  the  probe  after  a  tele¬ 
phone  conference  between  six 
editors  in  German-speaking 
Switzerland  last  month. 

The  editors,  including  tho.se  of 
Zurich’s  Tages  Anzeiger  and 
'Tat  and  Basle’s  National  Zei- 
tung,  were  linked  up  for  a  six¬ 
way  conversation  over  the  phone, 
to  discuss  common  editorial 
l)olicy  over  a  national  issue. 

As  they  started  to  speak,  they 
heard  a  strange  voice  saying, 
“The  conference  talk  ...  has 
just  started.  Will  you  listen  in 
so  we  know  what  they  say.” 

The  newspapers  claim  this 
mu.st  have  been  some  post  office 
or  other  federal  official. 

In  the  Swiss  parliament.  Com¬ 
munications  Minister  Rudolf 
Ganegi  was  asked  what  steps 
were  being  taken  to  inquire  into 
these  allegations  against  per¬ 
sonal  liberties. 

The  minister  denied  that  any 
orders  had  been  given  for  the 
wire-tapping  but  did  announce 
that  the  inquiry  would  be  held. 


EDITOR  &  PUBLISHER  for  October  22,  1966 


30  at  ANPA  Seminar 
For  Young  Executives 


Judges  for  fhe  feen-age  "Painf-Out,"  spon¬ 
sored  by  Teen-Times  youth  magazine  of  the 
El  Paso  Times  agreed  that  "it  was  just  too 
hard  to  pick  a  winner."  From  left  are  Mrs. 
Dorothy  Geyer,  Manuel  Acosta  and  Robert 
Paige. 


Oh  wad  power  the  giftie  gie  us 
To  see  oursels  as  others  see  us! 


Hohert  Hums 


What  befran  as  a  spark  of  imagination  in  the  minds  of 
two  teen-ape  journalists  has  become  an  attractive  and  color¬ 
ful  reality  in  El  Paso,  Texas. 

The  idea  was  a  larpe-scale  “Paint-Out"  for  high  school 
artists,  sponsored  by  Teen-Times,  weekly  youth  supplement 
to  the  El  Paso  Tivies.  The  teenagers  were  Douglas  Conwell 
and  Mary  Ellen  Hotter,  editors  of  the  8-page  tabloid. 

Conwell  brought  the  idea  back  home  from  a  summer  visit 
to  Victoria,  Canada,  where  a  similar  art  competition  had 
been  held.  After  discu.ssion,  Teen-Times  took  an  affirmative 
attitude  that  El  Paso  youth  could  do  the  same  thing,  and 
plans  were  started  for  the  contest. 

High  school  artists  from  El  Paso  County  entered  the  com¬ 
petition  Oct.  1.  Each  was  given  a  wooden  barricade  board  at 
the  constmction  site  of  Mutual  Federal  Savings  and  Loan 
Association’s  new  downtown  building.  The  teen  artists  were 
to  portray  the  theme  “The  Excitement  of  Youth”  through 
paintings  on  the  panels. 

Young  people  came  to  the  contest  site  even  before  the  7:30 
a.m.  starting  time  to  select  which  panel  they  wished  to  use. 

Buckets  of  paint,  reams  of  protective  drip  paper,  literally 
mixed  with  59  teenagers  to  make  a  colorful  scene.  Painting 
continued  all  day.  Many  El  Pasoans  stopped  to  watch  the 
activities. 
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Careful  concentration  on  the  part  of  this  high  school  girl  paid  off 
with  an  honorable  mention  award.  Her  entry  was  a  colorful  por¬ 
trayal  of  active  youth. 
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^  JT’s  PROGRESS 


‘I’m  Well  Satisfied,’ 
Says  Matt  Meyer 


Bv  Tonv  Brenna 


Matt  Meyer,  president  of  the 
World  Journal  Tribune,  knows 
a  good  thing  when  he  sees  one. 
For  this  reason  there’s  a  cagey 
note  to  his  comments  when  he’s 
asked  to  appraise  the  progress 
of  New  York  City’s  new  after- 
noon-Sunday’  newspaper. 

Sitting  confidently  in  the  pub¬ 
lisher’s  chair,  Meyer,  to  quote 
the  words  of  a  member  of  his 
own  staff,  “remains  completely 
unshaken  after  a  period  in 
which  he’s  constantly  tip-toed 
through  tricky  mine  fields.’’ 

His  thoughts  at  the  present 
time,  it  is  clear,  flow  in  two  di¬ 
rections:  satisfaction  with  the 
WJT  product  under  the  circum¬ 
stances  of  the  past  six  weeks; 
determination  to  raise  stand¬ 
ards  still  higher  now  that  initial 
consolidation  of  the  three-news¬ 
paper  merger  has  begun  to 
settle  down  into  a  “reasonable 
publishing  pattern.’’ 

On  Tuesday  (Oct.  18)  he  gave 
E&P  a  preliminary  progress  re¬ 
port.  “I’m  well  satisfied,’’  he 
said,  “that  w'e’re  delivering  the 
paper  we  promised  Newr  York¬ 
ers  ...  a  full-range  news-fea¬ 
ture  package.  All  of  us  here  are 
encouraged  by  the  response 
we’re  getting  from  readers  and 
advertisers  alike ;  however, 
we’ve  by  no  means  reached  our 
final  shape.  There  are  many 
areas  in  which  we  must  make 
improvements,  this  we  openly 
admit.  .  .’’ 


close  to  mechanical  departments 
reported  animosity  toward  the 
new  corporation  rooted  in  the 
fact  that  “the  habits  of  a  life¬ 
time”  involving  three  distinctly 
different  production  crews  had 
been  changed  as  a  result  of 
differences  in  shifts,  hours  and 
procedures. 

To  counter  such  feelings, 
WJT  executives  have  striven  for 
greater  rapport  with  their  staff, 
sought  to  break  down  what 
amounted  to  psychological  atti¬ 
tudes  which  produced  a  spirit 
of  poor  cooperation.  From  Mey¬ 
er’s  comment  it  appeared  that 
considerable  progress  had  been 
made. 


cates  responsible  for  the  dis¬ 
puted  columns  telling  them  that 
they  are  free  to  place  the  mate¬ 
rial  with  any  newspaper  pub¬ 
lished  within  the  New  York 
area,”  he  added.  WJT,  he  said, 
would  be  among  newspapers  in 
the  latter  category. 

Meyer  said  that  the  only 
newspaper  to  have  expressed  in¬ 
terest  in  any  of  the  columns 
was  the  New  York  Post.  He 
thought  it  was  possible  that  the 
New  York  News  “might  be  at¬ 


tracted  to  one  of  the  columns.” 
However,  there  had  been  no  in¬ 
dication  that  this  was  the  case. 

“This  situation  he  re¬ 
marked,  “is  entirely  different 
from  the  one  which  arose  when 
the  Post  was  bidding  for  se¬ 
lected  columns.”  (At  that  time 
Meyer  said  the  bidding  was 
called  off  when,  “we  felt  we 
were  getting  into  an  area  of 
the  ridiculous.”  Subsequently, 
the  government  filed  an  anti¬ 
trust  suit.) 


NEW  UNIT  IN  NNA 


Strasbiirg  Heads 
Suburban  Section 


‘Well  Accepted' 


Better  L'nion  Picture 


Meyer,  who,  in  the  five-month 
Manhattan  merger  dispute,  be¬ 
came  well-versed  in  union-man¬ 
agement  labor  relations  prob¬ 
lems,  steers  away  from  discus¬ 
sion  in  this  area.  He  reports, 
however,  that  “in  the  six  weeks 
we’ve  been  in  business,  I  can 
tell  you  that  just  as  the  publish¬ 
ing  situation  has  settled  down; 
so,  too,  has  the  union  situation. 
Union  leaders,  I  might  add, 
have  been  extremely  coopera- 
tiv^e.” 

These  words  had  their  own 
particular  significance  because 
it  is  well-knowTi  in  City  pub¬ 
lishing  circles  that  WJT  has 
been  troubled  by  a  .series  of 
minor,  but  seriously  disnaptive, 
lal)or  problems. 

Initially,  it  seemed  that  many 
workers  after  the  long  layoff 
were  literally  disinclined  to 
work.  Additionally,  sources 


Turning  to  the  business  side 
of  the  picture,  WJT’s  president 
declared  himself  as  being, 
“gratified  by  the  obvious  evi¬ 
dence  of  our  acceptance.”  He 
said  that  circulation  of  the  af¬ 
ternoon  new'spaper  at  “a  little 
better  than  700,000  was  about 
w'hat  we  thought  it  would  be,” 
and  with  Sunday  sales  running 
“in  excess  of  800,000  w'e’re 
pleased  on  that  score  as  well.” 
Advertising,  he  noted,  was  “well 
ahead  of  projections.” 

Meyer  said  that  figures  at  the 
present  time  were  not  meaning¬ 
ful  as  there  “is  no  true  basis  for 
comparison.”  Referring  to  the 
figures  for  the  first  19  days  of 
publication  he  said,  “with  the 
evening  paper  we  had  better 
than  60%  of  total  advertising 
carried  by  the  three  papers 
which  made  the  merger  in  the 
same  period  last  year;  with  the 
Sunday  paper  we  had  better 
than  73%  of  total  advertising 
carried  by  the  two  predecessor 
Sundays  last  year,” 

Mo\ing  on  to  the  still  unre¬ 
solved  question  of  the  govern¬ 
ment’s  interest  in  the  antitrust 
implications  involving  certain 
columns  and  features  WJT  in¬ 
herited  from  the  Herald  Trib¬ 
une,  Meyer  said  that  what  the 
Justice  Department  had  -sought 
was  that  “the  clock  be  turned 
back  to  the  time  when  the  Her¬ 
ald  Tribune  was  clo.sed.” 

This,  he  said,  had  been  ac- 
compli-shed  by  way  of  the  pro¬ 
posed  consent  decree  WJT  filed 
in  Federal  Court  (Oct.  6) 
which,  if  unchallenged,  would 
become  final  in  30  days.  “Then, 
I  will  be  writing  to  the  syndi- 


Oklahom.4  City 

The  Suburban  Newspaper  Sec¬ 
tion  of  the  National  Newspaper 
Association  was  fonnally  organ¬ 
ized  here  this  week  during  NNA 
meetings. 

William  Strasburg,  president 
of  Montgomery  Publishing  Ck)., 
Fort  Washington,  Pa.,  is  the 
first  president  of  the  g;roup 
which  will  inaugurate  a  program 
of  seminars  and  other  activities 
next  March. 

About  40  publishers  of  sub¬ 
urban  papers,  mostly  weeklies, 
attended  the  organizational 
meeting.  They  were  in  favor  of 
having  the  next  meeting  in  the 
suburban  area  of  Philadelphia 
so  the  program  could  include 
visits  to  the  Strasburg  plant  and 
also  to  the  home  of  the  Phila¬ 
delphia  Suburban  Newspapers 
at  Ardmore. 

Some  of  the  publishers  who 
agitated  for  special  recognition 
of  suburban  papers  under  the 
aegis  of  NNA  have  been  active 
in  the  Suburban  Press  Founda¬ 
tion  which  is  based  in  the  Chi- 


manager  of  Oklahoma  Press  As¬ 
sociation,  was  named  vicepresi¬ 
dent  and  treasurer  of  ANR,  and 
Palmer  Sondreal,  Amery  (Wis.) 
Free  Press,  was  named  secre¬ 
tary, 

William  J.  Oertel,  manager  of 
the  Ohio  Newspapers  Associa¬ 
tion,  was  re-elected  to  the  board 
of  directors.  New  members  are: 
Verle  Kramer,  Gibson  City  (lU.) 
Courier,  who  is  treasurer  of 
NNA;  Dick  Westerfield,  West 
Union  (Iowa)  Fayette  County 
Union;  and  Lyle  Young,  man¬ 
ager  of  the  Idaho  Press  Asso¬ 
ciation. 

Warren  Grieb,  executive  vice- 
president  and  general  manager 
of  ANR,  is  assistant  secretary 
of  the  board,  and  Joseph  Amoden 
is  assistant  treasurer. 


Sunday  Press  Plans 
Tabloid  Section 


cago  area. 

Other  officers  of  the  NNA  sec¬ 
tion  are:  Vicepresident,  Stuart 
Paddock,  Paddock  Publications, 
Arlington  Heights,  Ill. ;  treas¬ 
urer,  John  Wolf,  Cincinnati 
Suburban  Newspapers;  direc¬ 
tors,  William  P.  Dole,  Cambridge 
(Mass.)  Chronicle  &  Sun,  and 
Henry  Hogan,  Birmingham 
(Mich.)  Eccentric. 


Atlantic  City,  N.  J. 

A  new  magazine  section,  tab¬ 
loid,  filled  with  pictures  and  fea¬ 
tures  of  the  South  Jer.sey  area 
was  added  to  the  Smedag  Presf 
(Oct.  16). 

The  new  section  will  be  edited 
by  Paul  Learn,  who  has  been 
attached  to  the  Sunday  Press  as 
a  feature  writer  for  several 
years.  The  magazine  will  be  in 
addition  to  Family  Weekly 
which  is  distributed  with  the 
Press. 


•ANR  Reorganized 


NNA  members  also  approved 
a  reorganization  of  the  sales 
arm,  American  Newspaper  Rep¬ 
resentatives  Inc.,  reducing  the 
board  membership  from  12  to  7. 
The  newly  elect^  president  is 
George  C.  Wortley  III,  Fayette¬ 
ville  (N.  Y.)  Eagle-Bulletin, 
who  succeeds  D.  Eldon  Lum, 
Wahpeon  (N.  Dak.)  Farmer- 
Globe. 

Ben  Blackstock,  Secretary- 


Publicity  Guide 

A  booklet,  “Your  Dog  Show 
and  the  Press,”  designed  to  aid 
organizations  in  obtaining  maxi¬ 
mum  publicity  for  their  dog 
shows,  has  been  published  by 
the  Gaines  Dog  Research  Cen¬ 
ter,  New  York,  in  cooperation 
with  the  Dog  Writers’  Associa¬ 
tion  of  American.  A  copy  can 
be  obtained  by  writing  to  Gaines 
“Press  Booklet,”  P.O.  Box  1007, 
Kankakee,  Illinois  60901. 
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5  Special  Events  Put  Accent  on  Retailing 


By  Tom  Miller, 

Atlverlisina;  Director,  Sioux  FalU  .'\rgii!i-Leu(lcr 


Sioux  Falls,  S.  D. 

We  have  learned  what  it  is 
like  for  a  singer  to  face  an  en¬ 
core  with  a  sore  throat. 

Drained  to  near  emptiness 
after  performing  to  the  limit  of 
his  ability,  he  gargles,  hitches 
up  his  pants  and  calls  on  an 
inner  reserve. 

Our  encore  was  requested 
after  a  1965  effort.  The  encore 
turned  out  to  be  longer  and  more 
demanding  than  the  original 
performance. 

Last  fall,  we  staged  a  promo¬ 
tion  titled  “Accent  on  Retailing,” 
which  .subsequently  was  awarded 
an  Editor  &  Publisher  Certifi¬ 
cate  of  Merit.  Its  inception  came 
with  the  realization  that  through 
the  years  the  Sioux  Falls  Argus- 
Leader  had  published  many  spe¬ 
cial  business  editions — indu.s- 
trial,  dairy,  insurance,  whole¬ 
sale,  restaurant  and  what-have- 
you — but  had  ignored  the  heart 
of  our  commercial  element,  our 
retailers. 

Repeat  Performance 

After  exhaustive  study,  a 
series  of  articles,  pictures  and 
house  advertisements  about  re¬ 
tailing  was  published.  The  series 
measured  in  detail  the  impor¬ 
tance,  size,  reach,  extent  of 
facilities  and  method  of  inner 
operation  of  the  retail  industry. 
Many  merchants  were  quoted 
and  pictured  on  each  of  the 
phases. 

The  promotion  was  so  well 
received  that  it  was  scheduled 
for  a  repeat  this  year.  We  put 
ourselves  on  record  by  blocking 
out  a  time  span  in  our  planning 
manual,  which  is  distributed  to 
merchants  at  the  beginning  of 
each  year. 

Actually  the  encore  was  not 
planned  at  that  time.  In  a  vague 
sort  of  way,  our  intention  was 
to  publish  an  updated  version  of 
the  original  performance.  Some¬ 
thing  was  bound  to  occur  to  us 
.  .  .  and,  anyway,  there  was 
plenty  of  time. 

The  months  rocked  along.  As 
often  happens  during  slack  time, 
the  absence  of  pressure  caused 
our  production  to  lose  its 
rhythm.  On  top  of  this,  business 
Ijegan  mis-firing  about  mid-May 
and  sputtered  through  August. 

.3  Other  Events 

W’e  needed  something  big  to 
snap  us  around,  to  revive  morale 
and  to  stir  up  the  business  com¬ 
munity  for  the  fall  run  through 
Christmas. 

On  our  calendar  were  three 
events:  our  annual  Hunting 


Guide,  "Accent,  1966”  and  a 
biennial  convention  of  7,500 
South  Dakota  teachers  in  Sioux 
Falls.  They  were  spaced  together 
in  a  nine-day  period,  but  we 
were  sure  they  could  be  handled 
without  too  much  trouble. 

Suddenly,  two  more  promo¬ 
tions  were  scheduled  into  the 
same  time  span:  one  was  the 
long-delayed  dedication  of  a 
Missouri  River  bridge  which 
opened  five  counties  of  West 
River  country  to  our  East  River 
side  .  .  .  the  other  was  staging 
of  a  “Red  Carpet  Clinic”  a  pep- 
and-instructional  meeting  for 
retail  store  clerks. 

No  promotion  manager  in  his 
right  mind  would  think  of  kick¬ 
ing  off  five  major  projects  in 
nine  days  —  particularly  when 
his  publication  vehicle  is  not  in 
prime  condition.  He  would  select 
two,  possibly  three  and  let  the 
others  handle  themselves. 

We  took  the  foolhardy  route 
and  rose  to  the  challenge. 

On  September  27,  we  pub¬ 
lished  the  Hunting  Guide,  20  tab¬ 
loid  pages  of  news  and  adver¬ 
tising.  News  amounted  to  780 
inches  with  19  pictures. 

On  the  same  day,  we  publi¬ 
cized  opening  of  the  Missouri 
bridge.  In  the  five  days  that 
followed,  a  series  of  stories  and 
pictures  was  front-paged,  re¬ 
porting  in  depth  how  the  bridge 
would  bring  changes  in  market¬ 
ing,  communications  and  trans¬ 
portation.  And  each  day  the 
.series  ran,  5,000  copies  of  the 
Argus-Leader  were  sampled 
throughout  the  West  River  area. 
In  all,  news  space  devoted  to 
the  promotion  amounted  to  659 
inches,  including  34  pictures. 

‘Red  Carpet  Clinic' 

With  the  West  River  series  in 
its  second  day,  we  launched  the 
Red  Carpet  Clinic,  which  was 
incorporated  as  a  phase  of  “Ac¬ 
cent  on  Retailing.”  When  the 
clinic  speaker  hit  town,  she  was 
pictured  in  retail  stores,  talking 
to  clerks.  The  clinic  was  reported 
in  detail.  As  a  followup,  every 
day  for  a  week  following,  we 
photographed  and  interviewed 
customers,  quoting  their  re¬ 
actions  to  the  improved  “Red 
Carpet”  service.  Space  used  in 
this  phase  of  “Accent”  counted 


up  to  4.58  inches,  including  25 
pictures. 

Then  frosting  was  added  to 
the  cake.  The  1965  “Accent” 
studies  were  updated,  and 
through  words  and  pictures  we 
portrayed  how  the  retail  com¬ 
munity  had  grown  in  one  year’s 
time.  Merchants  were  inter¬ 
viewed  about  the  expected  effect 
of  West  River  trade  .  .  .  the 
story  was  told  of  Chamber  re¬ 
tail  promotions,  how  they  are 
planned  and  staged  .  .  .  and  pic¬ 
tures  were  published  of  29  busi¬ 
nesses  which  in  the  past  year 
had  erected  new  buildings  or 
extensively  remodeled  old  ones. 
Another  660  inches  of  space 
went  into  this  phase. 

Proving  that  pressure  writing 
sometimes  produces  the  best  re- 
.sults,  a  house  advertisement  was 
knocked  out  in  half  an  hour — 
and  more  comments  were  re¬ 
ceived  from  retailers  about  the 
page  than  any  of  the  other  pub- 
li.shed  material.  The  title  was 
“All  Hail  to  the  Scientific 
Magicians:  Our  Retailers.”  The 
theme  was  the  complex  pattern 
of  movements  and  knowledge 
necessary  for  a  merchant  to 
offer  a  variety  of  goods  of  all 
sizes  and  styles  and  prices  to 


The  strategy  behind  six  news¬ 
paper  advertising  campaigns 
will  be  disclosed  by  the  strate¬ 
gists  themselves  at  a  special 
“Newspapers  Are  Action”  sem¬ 
inar  Nov.  10  in  New  York  City. 

Announcement  of  the  seminar 
was  made  by  Charles  T.  Lips¬ 
comb  Jr.,  Chief  Executive  Officer 
of  the  Bureau  of  Advertising, 
ANPA,  which  is  presenting  it  in 
cooperation  with  the  American 
Association  of  Advertising 
Agencies  and  the  Association  of 
National  Advertisers. 

“The  daily  newspapers  of  the 
nation  currently  contain  more 
success  stories  in  their  adver¬ 
tising  columns  than  ever  before,” 
according  to  Lipscomb.  “It  is  for 
this  reason  that  we  wish  to  ex¬ 
plore  with  the  advertising  com¬ 
munity  the  strategic  planning 
behind  some  of  the  more  out¬ 
standing  campaigns.  We  hope  to 
show  how  versatile  our  medium 


customers  at  the  right  time. 

The  Fifth  Ball 

Nine  days  after  the  first  pro¬ 
motion  was  kicked  off,  a  stiff  toe 
was  directed  at  the  fifth  promo¬ 
tional  ball.  To  properly  portray 
the  state’s  educational  system, 
our  news  columns  were  turned 
over  to  the  state  teachers’  asso¬ 
ciation.  A  special  section  was 
built  around  their  views  (806 
inches,  19  pictures).  Each  of  the 
7,500  visiting  teachers  was  pre¬ 
sented  with  a  complimentary 
copy  of  the  section. 

The  five  promotions  added  up 
to  3,363  inches  of  news  space, 
involving  126  pictures. 

Result  for  the  record:  busi¬ 
ness  came  to  life  and  our  linage 
revived.  Result  off  the  record: 
we  were  so  involved  in  pushing 
and  scheduling  and  selling  that 
we  forced  ourselves  to  solve  pro¬ 
duction  quirks  which  had  been 
plaguing  us  for  months.  And  all 
hands  were  so  busy  that  they 
had  no  time  to  dwell  on  imagined 
or  real  ills. 

But,  believe  me,  it’ll  be  some 
time  before  we  step  out  for  an¬ 
other  encore  .  .  .  without  plan¬ 
ning  way  ahead. 


is  and  how  valuable  it  can  be 
when  properly  exploited.” 

Keynote  speaker  at  the  sem¬ 
inar  in  the  Hotel  Biltmore  will 
be  Thomas  B.  Adams,  president, 
Campbell-Ewald  Co.,  and  chair¬ 
man  of  the  American  Associa¬ 
tion  of  Advertising  Agencies. 

Speaker  at  the  seminar  lunch¬ 
eon  will  be  Frank  Conniff,  edi¬ 
tor  of  the  World  Journal  Trib¬ 
une. 

Seminar  speakers  and  the  ad 
campaigns  they  will  discuss  are: 

J.  D.  Elgin,  advertising  man¬ 
ager,  Mobil  Oil  Company,  Inc. — 
American  Petroleum  Institute; 

Carl  O.  Uren,  advertising 
manager  —  Chevrolet  Division, 
General  Motors  Corporation; 

J.  M.  Williams,  vicepresident¬ 
advertising  and  sales  promotion 
— R.C.A.  Sales  Corporation; 

William  Conboy,  marketing 
manager,  Sealtest  Foods,  and 

Stuart  Minton,  vicepresident, 
N.  W.  Ayer  &  Son — Sealtest 
Foods  Division,  National  Dairy 
Products  Corporation; 

Philip  Parker,  art  supervisor, 
and  Charles  Moss,  copy  super¬ 
visor,  Wells,  Rich,  Greene  Inc. 

(Continued  on  page  18) 
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I 


Just 
for  the 
SELL 
of  It 

Bv  Murray  ^  hitsett 


I  always  tried  to  pro  along 
with  Joe  Boyle  for  lunch  on 
Election  Day.  Bars  were  closed 
in  New  York  and  Joe  always 
thought  ahead.  He  arranged 
lunch  with  three  or  four  people 
who  enjoyed  manhattan  cocktails 
and  brought  a  large  flask  of  his 
own  delicious  mix  of  that  drink. 
Joe  had  many  other  ways  of 
endearing  himself  to  his  cus¬ 
tomers.  He  was  the  first  man  I 
knew  who  owned  a  Polaroid 
camera.  When  a  customer  of  his 
was  flying  to  Europe  or  em¬ 
barking  on  a  cruise,  Joe  was 
always  there  with  his  camera 
and  took  pictures  which  he  gave 
them  to  take  along  and  he 
always  got  a  good  one  to  take 
back  to  the  paper — and  some¬ 
times  the  editor  used  it. 

Few  men  in  my  experience 
made  closer  friends  of  his  cus¬ 
tomers.  This,  of  course,  created 
a  predisposition  to  accept  any 
ideas  Joe  had  about  how  they 
should  use  his  newspaper.  He 
believed  in  service,  too.  He  de¬ 
signed  a  standard  easy-to-read 
report  on  advertising  by  price¬ 
line  of  a  selected  group  of 
women’s  apparel  commodities, 
which  he  sent  to  his  accounts 
every  month.  The  only  trouble 
was:  he  sent  it  and  ev'entually  it 
was  just  taken  for  granted.  On 
the  other  hand,  Pat  Frontczak 
delivered  this  same  information 
to  each  of  his  accounts  and 
I)ointed  out  how  that  particular 
store  was  in  line  or,  as  some¬ 
times  happened,  badly  out  of 
line.  This  was  one  constructive 
call  he  could  depend  on  each 
month  for  each  of  his  accounts 
that  liandled  women’s  apparel. 
*  *  * 

Promotion  Idt'a 

Nowadays  nearly  all  papers 
seem  to  have  some  kind  of  small 
space  circulation  promotion 
going,  like  the  crossword  con¬ 
test  run  by  the  Halifax  (N.  S.) 
Herald.  A.  C.  Griffin,  Adver¬ 
tising  Director,  sent  me  a  tear- 
sheet,  showing  how  they  have 
tied  in  their  contest  with  na¬ 
tional  advertising.  Each  week,  in 
addition  to  the  regular  prize,  the 
first  correct  answer  gets  $200 
if  a  label  is  enclosed  from  any 


one  of  10  products.  These  prod¬ 
ucts  take  ads  which  run  on  the 
same  page  as  the  crossword  con¬ 
test  or  the  page  opposite.  This 
makes  a  real  good  prize  offering. 
Since  the  standard  weekly  prize 
is  $.>00  (more  if  there  is  a  hold¬ 
over)  if  the  winner  enclosed 
labels  from  all  10  products,  the 
l)rize  would  total  at  least  $2,500. 
This  idea  resulted  in  $2,000 
extra  advertising  revenue  every 
week  except  during  the  summer. 
*  *  * 

Sales  Trick 

Most  of  you  are  familiar  with 
the  disappearing  ad  created  by 
the  Bureau  of  Advertising.  Ron 
Kennedy  of  the  Elyria  (Ohio) 
Chronicle-Telegram  told  me  how 
it  switched  an  automotive  ac¬ 
count  from  radio  to  his  news- 
l)aper. 

The  magic  slate  occupies  an 
inside  position  on  page  three  of 
a  four  page  miniature  “news- 
l)aper”  printed  on  heavy  stock. 
Ron  opened  the  newspaper  and 
asked  the  man  to  give  him  the 
points  covered  in  his  radio  an¬ 
nouncement  so  he  could  see  how 
they  would  look  in  print.  As  the 
man  recited  these  statements, 
Ron  printed  them  on  the  magic 
slate,  glancing  at  his  wrist 
watch  as  he  worked.  Finally  he 
said,  “Your  two  minutes  are  up,’’ 
and  raised  the  pla.stic  cover, 
erasing  the  ad.  He  then  asked 
the  man  to  repeat  it  to  him.  The 
prospect  called  his  agency  im¬ 
mediately  and  asked  them  to 
switch  his  ads — all  of  them  to 


the  Chronicle-Telegram.  This 
disappearing  ad  is  a  great 
demonstration  of  the  fact  that 
radio  advertising  doesn’t  leave 
a  trace — not  even  a  telephone 
number. 

Ad  Strategy 

(Continued  from  page  17) 

— Braniff  International  Air¬ 
ways  ; 

Charles  Harrison,  president, 
Lester  Harrison  Advertising, 
Inc. — Omega  Watch  Company. 

Adding  color  to  the  .seminar’s 
theme  will  be  Braniff  hostesses, 
who  will  serve  as  receptionists 
to  the  more  than  300  advertiser 
and  ad  agency  executives  ex¬ 
pected  to  attend.  More  “action” 
will  be  the  awarding  of  door 
prizes,  which  will  include  an 
R.C.A.  color  television  set  and 
use  of  a  new  Chevrolet  Camaro 
si)orts  car. 

The  seminar’s  program  co¬ 
ordinator  is  Jack  Raymond,  mar¬ 
keting  group  head  with  the  Bu¬ 
reau  of  Advertising.  Serving  as 
chairman  of  the  ANA’s  seminar 
committee  is  Fred  E.  Bonsen 
Jr.,  advertising  manager  of  the 
Canada  Dry  Corporation  and 
chairman  of  the  ANA’s  News- 
))aper  Advertising  Service  Com¬ 
mittee.  Chairman  of  the  4A’s 
.seminar  committee  is  Jeremy 
Sprague,  associate  media  direc¬ 
tor  of  Foote,  Cone  &  Belding, 
and  chairman  of  the  4A’s  News- 
l)aper  Committee. 


Purchasing  Agent 
First  *BoughV  City 

Erii;,  Pa. 

Otto  F,  Loeffler,  accountant 
for  the  past  20  years  at  the  Erie 
Times-News  Publishing  Co.,  ha.s 
l>ecome  its  first  purchasing  ag¬ 
ent.  He  began  his  accounting 
career  in  his  native  Germany 
and  came  to  New  York  in  1929 
as  accountant  and  intpri)rcter 
for  the  importing  brokerage 
firm  of  Seamless  Tube  &  Steel 
Corp. 

An  amusing  incident  side¬ 
tracked  him  into  Erie,  Pa.,  in 
the  summer  of  1931.  He  had 
purchased  a  ticket  in  New  York 
for  Buffalo  and  was  gidting 
hungry  as  the  train  api)roached 
Erie.  He  was  told  the  dining 
car  would  not  be  attached  until 
after  the  Erie  stop.  Loefflei-  de¬ 
cided  to  get  off  at  Erie  to  get 
himself  a  bite  to  eat. 

“I  liked  Erie,”  he  .says,  “so  I 
looked  around  for  a  job  in  my 
field.”  He  found  it  at  the  then 
IHspateh  -  Herald,  where  he 
sta.ved  for  15  years.  The  Dis¬ 
patch-Herald  passed  out  of  ex¬ 
istence  in  1957  when  it  was  pur¬ 
chased  by  the  Times  Publish¬ 
ing  Co. 

• 

Vi  WB  &  Briiriis  Part 

W€*st  Weir  &  Bartel  and  the 
Benrus  Watch  Com|)any  have 
agreed  to  dissolve  their  relation- 
shij)  as  of  Dec.  31.  The  agency 
has  .served  Benrus  since  1903. 


is  an  easy  way 
tokeepipyour 
education 


of  Arrnmplnhtnent. 
■Mper"toh«tM 


n«tmhoin«  -the  * 

daily  nawtpapar. 

li  your  child  ton  younf  to  r«ad  ’  Then 


ini|  le  Reading i*th( 

1'. 


II  your  child  too  young  to  raad'Tr 
/  ]  iathimlookatihopimm  Ifha-ialn 

V  /  I  reading, pomtontitemithatvouthm: 

f  mm 

*  *  ^  ^  ^  Thay  tend  to  naa  to  the  profnawcial. 


Thry'ramora  likaly  to  earn  mow: 


I  So  nrw  tuna  ymir  toddler  graba  forth# 
I  nawtpopar,  taa  prmad  Encourac»himto 


American  Newspaper  Publishers  Association 


A  SERIES  of  institutional  advertisements  on  aspects  of  the  daily  newspaper  business  has  been  pro¬ 
duced  by  ANPA  Newspaper  Information  Service.  The  ads  are  free  to  ANPA  members  in  both  full- 
page  and  1,000-line  site  in  either  mat  or  reproduction  proof  form.  The  ads  were  prepared  by  Ted 
Barash  &  Co.  in  cooperation  with  the  NIS  staff.  Barash  was  formerly  creative  vicepresident  of  the 

Bureau  of  Advertising. 
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CL.\SSIF1E[)  CLIMC 

Growth  Figures  Spell 
Reasons  for  Support 

By  Stan  Fin8ne88, 

(LAM,  Providence  (K.I.)  Journal  and  Bulletin 


With  most  publishers  of 
newspapers  purring  like  tom¬ 
cats  in  a  dair>'  over  their  Classi¬ 
fied  revenues,  there  still  remain 
some  practitioners  in  and 
spokesmen  for  this  area  of  busi¬ 
ness  who  are  growling  like  bull¬ 
dogs  in  a  meat  market  about  the 
even  greater  growth  possibili¬ 
ties  that  are  available. 

Eldred  R.  Garter,  CAM  of 
the  Atlanta  (Ga.)  Journal  and 
Constitution,  one  of  the  speak¬ 
ers  at  the  recent  Georgia  Press 
Association  meeting,  said,  “Un¬ 
fortunately,  most  publishers  are 
not  REALLY  convinced  of  the 
true  value  of  a  good  Classified 
section,  and  I’m  not  referring 
particularly  to  small  dailies  and 
weeklies.  The  fault  is  very  evi¬ 
dent  in  many  large  papers. 

“If  the  publishers  of  yester¬ 
year  had  had  their  way,  there 
w'ouldn’t  be  any  Classified.  This 
form  of  advertising  was  con¬ 
sidered  a  nuisance.  Classified 
w'as  forced  on  newspapers  by 
the  public,  and  in  too  many 
cases  today,  the  public  still  has 
to  force  Classified  on  newspa¬ 
pers.” 

Garter  pointed  out  that  Clas¬ 
sified’s  share  of  advertising 
revenue  has  been  growing  stead¬ 
ily  for  50  years  to  the  point  in 
1965  where  it  accounted  for 
27.4  9^  of  newspaper  advertis¬ 
ing  income  with  total  estimated 
revenue  of  $1,215,119,000  — 
more  than  was  spent  on  net¬ 
work  television  or  magazines  or 
radio. 


Slatistiral  Reasons 

Ken  Byerly,  a  professor  in 
the  School  of  .Journalism  at  the 
Univer.sity  of  North  Carolina, 
provided  some  statistics  on  the 
.same  theme: 

Classified,  he  showed,  is  the 
fastest-growing  revenue  source 
for  newspapers  and  does  much 
more  than  give  added  linage  and 
dollars.  Its  high  readership 
helps  circulation. 

According  to  Professor  By¬ 
erly,  Classified’s  contributions 
to  linage  and  revenue  growth 
came  at  a  faster  rate  than  Na¬ 
tional  and  Retail  in  the  period 
from  1950  through  1964,  even 
though  Classified’s  rate  in¬ 
creases  did  not  keep  pace  with 
those  in  other  two  categories. 
He  presented  these  sets  of  fig¬ 
ures  from  his  research: 


•  Per  Cent  of  Advertising 
Lines  and  Dollars  for  1950  and 
1964  from  National,  Local  Dis¬ 
play  and  Classified  for  94  Dail¬ 
ies: 


Local 

Year  National  Display  ClassifieU 

LINE.S 

IH.'.a  64.T'/c  20S>/c 

I!i(i4  GB.S'r  23.6% 

DOLLAK.S 

2(1.3%  (iO.1%  19.6% 

1964  13.8',  63.6%  22.6% 

•  Advertising  Percentage  Gains 
in  Lines  and  Dollars  for  94 
Daily  Newspapers  from  1950  to 
1964*: 


National 
Local  Display 
Classified 


Lines  Dollars 

10.1%  -  .79.0% 

+  47.4%  -(-152.9% 

+72.7%  -^177.1% 


TOTAL 


-r4;j.6%  rl39.2% 


•  .\verage  Advertising  Rate 
Increases,  1950  to  1964,  for  94 
Dailies: 


Kate 

Increase 

National 

Local  Display  -{-71.6^ 

Classiftetl  -f60,595 


ALL  THREE  +66.6<:"c 


With  Classified  showing  the 
largest  linage  increases  on  a 
percentage  basis,  but  with  the 
lowest  average  increase  in  rates, 
it  appears  that  a  lot  of  news¬ 
papers  are  missing  out  on  a 
good  piece  of  revenue. 

Professor  Byerly  said,  “One 
of  the  greatest  single  factors  in 
increasing  Classified  linage  has 
been  the  promotion  and  sale  of 
Classified  display,  but,”  he  con¬ 
cluded,  “newspapers  disagree 
on  how  much  leeway  should  be 
allowed.” 


From  3  Cols,  to  3  Pages 

.\nother  speaker  on  the  Geor¬ 
gia  Press  Association’s  Classi¬ 
fied  panel  was  James  L.  Shum¬ 
ate,  advertising  manager  of  thte 
weekly  Decatur  (Ga.)  DeKalb 
New  Era-Record.  Mr.  Shumate, 
in  simple  words,  came  up  with 
one  of  the  best  descriptions  of 
a  Classified  Manager  you’re 
likely  to  come  across:  “There 
are  hundreds  of  facts  and  ideas 
necessary  to  Classified  building 
that  have  been  accumulated  over 
the  years.  The  one  necessary 
part  of  the  Classified  picture  is 
that  of  having  a  Classified 
Manager  or  promoter  who  un¬ 
derstands  human  nature  and 


reaction  enough  to  apply  these 
time-proven  steps  with  confi¬ 
dence.  There  are  so  few  top¬ 
flight  Classified  Managers  that 
.sometimes  it  is  easy  to  just  as¬ 
sume  that  one  must  have  a 
‘gift’  for  understanding  Classi¬ 
fied  promotion.” 

Shumate  must  have  found 
the  person  with  the  right  attri¬ 
butes,  because  he  reports,  “The 
Classified  section  of  the  DeKalb 
New  Era-Record  has  grown 
from  less  than  three  columns  to 
over  three  pages  in  less  than 
one  year  of  concentrated  pro¬ 
motion.”  His  job  has  apparently 
just  begun. 

Campaign  for  Apples 

Seneca  of  Dundee,  N.  Y.  has 
scheduled  a  big  advertising  cam¬ 
paign  in  the  Metropolitan  area 
and  upper  New  York  State  this 
fall  to  launch  a  100%  McIntosh 
Applesauce.  Ten  full-page  full- 
color  ads  began  with  SpectaCol- 
or  in  the  New  York  Daily  News. 
The  New  York  Times  Magazine 
is  scheduled  for  a  color  ad  Nov. 
20.  Upstate  daily  newspapers 
will  run  color  on  the  products 
from  October  through  April. 
The  agency  is  Warren,  Muller 
and  Dolobowsky,  New  York. 

• 

.\Iiiiute  Rice  Ads 

A  24-page  recipe  booklet  plus 
coupons  worth  up  to  27f  on  five 
General  Foods  brands  are  being 
offered  by  Minute  Rice  in  ads 
that  will  run  in  November  in 
Sunday  supplements  and  new.s- 
papers.  Young  &  Rubicam  is 
the  agency. 


ROBERT  B.  ZILIUS  has  been  ap¬ 
pointed  advertising  and  sales  pro¬ 
motion  manager  of  the  Goss  Com¬ 
pany,  division  of  MGD  Inc.,  Chi¬ 
cago.  He  has  worked  in  advertis¬ 
ing  and  public  relations  for  more 
than  20  years.  Before  joining  the 
Goss  Company,  Zilius  was  a  public 
relations  account  executive  at  Im- 
berman  and  DeForest  Agency  and 
the  William  Hart  Adler  Agency. 
He  is  a  member  of  the  National 
Press  Photographers  Association. 
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Pratt  Alain 


CAM  Appointed 
Sales  Director 

Orlando,  Fla. 

G.  Eugene  Pratt,  vicepresi¬ 
dent  and  former  classified  adver¬ 
tising  manager,  has  been  named  f 
vicepresident  and  director  of 
sales  development  for  the  Sen¬ 
tinel  Star  Company. 

Edmond  G.  Alain,  former  as¬ 
sistant  classified  manager,  has 
been  named  classified  manager, 

Gerald  H.  Alexander  has  been 
appointed  classified  office  man¬ 
ager. 

Pratt  began  his  career  with 
the  Sentinel  Star  Company  in 
.January,  1947  as  a  classified 
salesman.  In  1955  he  became  i 
classified  manager. 

In  his  new  position,  Pratt  will 
be  responsible  for  the  develop¬ 
ment  of  sales  techniques  and 
service  as  well  as  the  expansion 
of  advertising  sales  promotion. 

Alain  joined  the  Sentinel  Star 
Company  classified  advertising  L 
.sales  department  in  1956.  From  ^ 
the  spring  of  1963  through  April 
of  1964,  he  w’as  classified  adver¬ 
tising  manager  of  the  Kingsport 
(Tenn.)  Times-News. 

Alexander  served  as  classified 
manager  in  Champagne,  Illinois, 
and  in  Savannah,  Georgia,  jirior  [ 
to  coming  to  the  Sentinel  Star 
last  May. 

• 

Philadelphia  Inquirer 
Names  Chieago  Ad  Rep 
Philadelphia 

Edward  J.  Lynch,  rotogravure 
sales  manager  of  the  Philadel¬ 
phia  Inquirer  since  November  1, 
1963,  has  been  named  exclusive 
advertising  representative  in 
Chicago  for  the  Inquirer  and 
the  Philadelphia  Daily  News.  | 
The  appointment,  announced  by 
Inquirer  Advertising  Director 
Lyman  B.  McBride,  is  effective 
November  1.  Lynch  has  ap¬ 
pointed  Raymond  P.  Cuttie  as 
his  sales  manager. 

Lynch  w'ill  be  returning  to  the 
city  where  he  served  as  the  In¬ 
quirer’s  advertising  representa¬ 
tive  from  1950  to  1963.  From 
1940  to  1950  he  was  a  member 
of  the  advertising  staff  in  Phil¬ 
adelphia  and  previously  served 
as  New’  York  representative. 

McBride  also  announced  that  t 
Richard  Alstrom  will  become 
supervisor  of  the  Inquirer’s  roto¬ 
gravure  sales  staff. 
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We  illustrate  the  news.  Photos  are  furnished  with  many  Copley  News  Service  features 
and  columns— with  a  minimum  of  20  photos  weekly.  In  addition,  CNS,  the  true  sup¬ 
plementary  news  service,  gives  readers  news  that  is  in-depth  and  meaningful.  Copley 
News  Service  reporters  explain  fast-moving  world  events,  as  well  as  record  them.  And 
CNS  makes  available  to  subscribers— by  their  own  selection— many  extra  features  for 
a  bright,  informative  newspaper.  All  CNS  features  are  available  by  mail  or  leased  wire. 
^11  ^  For  complete  information,  prices  and  sample  reports, 

LyiHllW  [\IClUS  oCWlfft  contact— Rembert  James,  Editor,  Copley  News  Service, 

940  Third  Avenue,  San  Diego,  California  92112. 


JOLRNALl;^M  RESEARCH 

Political  Endorsements 

By  Dr.  Jaiii(‘8  B.  I^emert 

D<  parlmrnt  €»f  Jon  malign,  SouiIutii  Illinois  UnivtTsily 

Newspaper  endorsements  of  political  candidates  may  be 
more  effective  on  the  local  than  the  state  or  national  level. 

Grejfp  compared  editorial  endorsements  made  by  11 
California  dailies  with  election  returns  in  the  state  from 
1948  to  1962.  What  he  did  was  to  compare  the  endorsements 
made  by  the  newspapers,  which  represented  40  percent  of 
the  state’s  circulation,  with  the  returns  for  the  county 
in  which  each  newspaper  was  located. 

He  concludes  that  newspaper  endorsements  can  influence 
elections,  but  that  there  are  limitations  upon  the  amount 
of  influence  they  have. 

First,  candidate  endorsements  appeared  more  effective  on 
the  local  level.  The  endorsed  local  candidates  won  84.1 
percent  of  the  time,  compared  with  10  to  20  percent  less 
for  all  other  types  of  candidates. 

Second,  endorsements  of  ballot  propositions  api)eared  more 
influential  than  endorsements  of  candidates.  This  was 
especially  true  of  statewide  candidates  and  propositions. 

Third,  the  newspaper’s  influence  appeared  stronger  when 
the  pai)er  jumped  across  its  normal  party  line  to  endorse  a 
statewide  candidate  from  the  other  party.  Many  have 
suspected  this.  Voters  appeared  to  be  struck  by  the  atypical 
endor.sement  and  a  higher  percentage  of  them  crossed  party 
registration  lines  in  the  county  than  statewide. 

*  ♦  * 

While  it  was  true  that  candidate  endor.sements  seemed 
more  influential  on  the  local  level,  Gregg  also  suggests 
that  it  was  an  advantage  for  a  Congressional  and  state 
legislative  candidate  to  get  a  newspaper  endor.sement. 

Endorsed  Democrats  ran  from  three  to  six  percentage 
IK)ints  above  their  registration  percentage;  unendorsed 
Democrats  trailed  their  registration  percentage  by  from 
two  to  seven  percentage  points. 

.4nd  endorsed  Republicans  ran  from  three  to  8.8  percent 
ahead,  while  unendor.sed  Republican  candidates  ran  behind 
their  legistration  by  from  .3.4  to  4.ii  percentage  points. 

Gregg  thinks  this  demonstrates  that  endorsements  can 
influence  elections.  He  makes  a  pretty  good  case  for  it,  but 
there  is  always  the  chance  that  there  is  a  third  factor 
which  accounts  for  the  results.  For  example,  what  if  most  of 
the  endorsements  went  to  candidates  already  respected  by 
l)oth  voters  and  newspapers? 

Neverthele.ss  the  differences  between  local  and  other 
candidate  endorsements  and  between  candidate  and 
l)roposition  endorsements  can’t  be  explained  in  terms  of 
that  particular  third  factor.  They  are  worth  considering. 
*  •  *  * 

Why  does  the  newspaper’s  endorsement  of  a  local 
candidate  ajipear  to  be  more  influential  than  its  endorsement 
of  a  state  or  national  candidate? 


Everything  in  Baltimore  revolves  around  The  Sun 

•  ••that*s  why  Baltimore 
Department  Stores  place 
7S%  of  their  newspaper 
advertising  in  The  Sunpapers! 
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Probably  because  the  newspaper  has  the  inside  track  on 
the  local  candidates.  Few  other  media  compete  with  it  in 
coverage  of  the  local  races.  The  voters,  perhaps  especially 
in  California,  know'  less  alwut  the  local  candidates  than 
they  do  about  the  bigger  fish,  who  get  covered  in  many  media. 

In  other  words  the  voters  may  be  more  dependent  on  the 
information  brought  to  them  by  the  newspapers  in  the  case 
of  the  local  candidates.  And  since  there  is  generally  less 
conversation  about  local  than  statewide  or  national  races, 
they  W'ould  have  few'  other  sources  of  information  about 
local  candidates. 

*  *  w 

Why  does  endorsement  of  ballot  propositions  appear  more 
influential  than  endorsement  of  candidates,  espec-ially  at 
the  statewide  level? 

Part  of  the  reason  may  be  unique  to  California — the 
political  disorientation  of  the  voters  and  the  length  of  the 
proposition  list.  But  part  of  it  may  not  be  unique  to 
California.  Propositions  are  more  complicated  than  the 
matter  of  choosing  among  candidates,  who  may  use  party 
labels  to  identify  themselves.  As  Coffin  demonstrated  in  an 
experiment,  the  more  difficult  a  problem  is  for  a  per.son, 
the  more  likely  he  is  to  follow'  advice  if  it  is  offered.^ 

So,  as  in  the  case  of  local  candidate  elections,  proposition 
voters  may  not  have  been  sure  of  what  the  election  was  all 
about.  Lacking  enough  information,  they  would  al.so  depend 
on  the  newspaper’s  endor.sement. 

What  all  this  seems  to  mean,  in  California  at  least,  is  two 
things: 

1)  With  candidate  endorsements,  “Afghanistanism”  is 
not  the  most  effective  jiolicy  around  election  time.  The  local 
candidate  endorsement  carries  more  weight  with  the  voter, 

2)  The  most  effective  new'spaper  endorsements  may  well 
be  on  propositions  rather  than  candidates.  The  weight  given 
newspaper  endorsements  by  voters  w'ould  increase  as  the 
ballot  issue  got  more  complicated,  especially  if  the  i.ssue  w'ere 
not  hotly  controversial. 

Foi't  notes 

1.  J.iiiifi  K.  firiKU.  “N'ewspainr  K<litori.il  KiKlursciiiciits  aiul  California 

Kliitiiiiis.  1948-IWi2.’'  Journalism  Quarterly,  42:  532-SJ8  (1965). 

2.  Thoiii.i.s  E.  Coffin.  “Sngsestability  and  Levels  of  Difficulty.”  Tn  Guy 

Swanxiii,  Tlieodon-  Xewcomb  and  Eugene  Hartley,  Readings  in  Soeial 

Rsyiholoiiy.  Henry  Holt  and  Co.,  1652. 


NYU’s  Intern 
Plan  Extended 


Four  more  new's  media  in 
the  New  York  area  have  joined 
the  student  internship  program 
of  New'  York  University’s  de¬ 
partment  of  journali.sm. 

Prof.  M.  L.  Stein,  department 
chairman,  announced  that  the 
Associated  Press,  WCBS-TV 
(Channel  2)  News,  Gannett 
New'spapers  and  the  World 
Journal  Trihnne  will  partici¬ 
pate  this  fall. 

The  program  jiermits  super¬ 
ior  journalism  students  to  w'ork 
one  day  per  wi-ek  in  the  news 
room  in  the  office  of  a  public 
relations  agency.  One  recent  in¬ 
tern,  Barry  Cunningham,  is  a 
reporter  for  the  Xcw  York  Pont. 

Professor  Stein  said  students 
nev'er  serve  as  copy  boys  or  re¬ 
place  other  editorial  employes. 

At  the  two  iiarticijiating  pub¬ 
lic  relations  firms — Hill  & 
Know'lton  and  Ruder  &’  Finn  — 
students  interested  in  a  career 
in  public  relations  receive  schol¬ 
arships  of  $3.00  each  to  help  de¬ 
fray  college  tuition  costs. 

Interns  receive  three  college 
credits  tow'ard  their  bachelor’s 


degrees  at  NYU. 

The  addition  of  Gannett 
Newspapers  to  the  program  will 
provide  internships  for  two 
students,  one  in  the  group’s 
Westchester  County  bureau  and 
the  other  on  the  Plainfield 
(N.J.)  Courier. 

Other  papers  cooperating  in 
the  program  are  the  Ijohi/  7.4- 
land  Prcfii^,  the  Newark  Sltir- 
Lfdtfer  and  Newsday. 

• 

^Kditorial  Inle^rily’ 
TIumiu*  for  Seminar 

Borkego  Springs,  Calif. 

New's  content  and  presenta¬ 
tion  in  the  modern  newspaper 
w'ill  be  discussed  at  the  Copley 
Newspapers  1966  Seminar  for 
Editorial  Executives  here  Nov. 
9-12.  Keynoter  will  be  J.  Mont¬ 
gomery  Curtis,  executive  direc¬ 
tor  of  the  American  Press  Insti¬ 
tute. 

James  S,  Copley,  chairman  of 
the  corporation  publishing  the 
Copley  New'spapers,  will  be  the 
seminar  host.  Moderator  for  the 
.se.ssions  w'ill  be  Robert  Studer, 
managing  editor  of  the  Alham¬ 
bra  Post-Advocate.  The  theme 
of  the  seminar  is  “Copley  News¬ 
papers  Responsibility:  Editorial 
Integrity.” 
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iHiiiu  o  iiiuf*  When  the  Lions  and  Colts 
r  xi^et  in  an  exhibition  game  on  September  1,  1966,  there 
'  was  a  lot  at  stake.  Children’s  health.  And  the  children 
won.  The  Detroit  Free  Press-sponsored  game  contributed 
549,789  to  Detroit  Children’s  Hospital.  Over  the  last 
jr  three  years,  a  total  of  $147,000  has  been  donated  as  a 
result  of  this  game.  The  Free  Press  has  been  sponsoring 
^  an  annual  Detroit  Lions  football  game  since  1948. 
P’The  proceeds  have  always  gone  to  charity.  It's  one  more 
^xample  of  how  the  Free  Press  inspires  its  readers  and  the 
community  to  action  ...  the  same  kind  of  action  the 
Free  Press  delivers  day  in  and  day  out  to  advertisers. 


Detroit  4free  Vtt&s 
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Represented  by  Moloney,  Regan  4  Schmitt 


Dickinson  Forecasts 
Press  Spirit  of  ’76 


Harrisbi  rg.  Pa. 

The  newspaper  of  1976  will  be 
much  different  in  content,  but 
the  api)earance  will  not  be  a 
jrreat  deal  different  from  the 
way  a  newspaper  looks  today. 

This  is  the  general  picture 
which  emerged  from  a  man¬ 
aging  editor’s  crystal  ball  here 
last  week  at  the  42nd  annual 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association  convention. 

William  B.  Dickinson  of  the 
Philadelphia  Bulletin  told  the 
more  than  300  publishers  and 
wives  that  newspapers  will  have 
to  make  “drastic  changes  in  con¬ 
tent’’  over  the  next  decade  to 
cope  with  the  population  and 
knowledge  explosion. 

“I  do  not  think  that  we  should 
startle  our  readers  by  sudden 
and  drastic  changes  in  the  ap¬ 
pearance  of  our  newspapers,’’ 
Dickinson  said.  “I  believe  that 
the  startling  new  dress  adopted 
by  the  .Ww  York  Herald  Trib¬ 
une  was  certainly  one  of  the 
major  causes  of  its  sad  death.  It 
alienated  the  solid  core  of 
readers  upon  which  it  had  de¬ 
pended,  and,  for  a  variety  of 
reasons,  it  could  not  attract 
enough  new  readers  to  survive.” 

Dickinson  predicted  his  own 
paper  would  look  the  same  as  it 
does  today,  except  that  “I  am 
sure  much  more  color  will  be 
used,  not  only  on  page  1  but 
throughout  the  paper.” 

“The  body  type  probably  w’ill 
be  a  little  larger  and  hence 
easier  to  read,”  he  continued.  “I 
do  not  think  that  most  news¬ 
papers  10  years  from  now  will 
have  gone  to  six-column  pages. 
The  six-column  page  lacks  the 
flexibility  of  the  eight-column 
page,  and  the  number  of  stories 
on  the  page  is  sharply  reduced. 
Why  six?  Maybe  seven  would 
be  l)etter.” 


“There  will  Ije  changes  in  con¬ 
tent,”  Dickinson  declared, 
“forced  upon  us  steadily  by  a 
more  intelligent  and  more 
sophisticated  audience  we  will 
have  to  satisfy,  an  audience 
which  will  demand  expert  and 
knowledgeable  handling  of  the 
news  which  falls  within  their 
areas  of  interest.” 

He  said  there  would  be  no 
changes  in  principles,  fairness, 
accuracy  or  completeness  of  the 
news  coverage,  which  would  re¬ 
main  devoid  of  editorial 
opinion. 

Tlie  Front  Page 

Starting  with  page  1  of  the 
paper  of  1976,  Dickinson’s  crys¬ 
tal  ball  gave  this  picture: 

“The  front  page  will  give  the 
reader,  in  condensed  but  read¬ 
able  form,  all  the  news  that  is 
really  new  on  any  given  day. 
This  will  not  be  a  superficial 
job,  or  just  a  digest  of  news 
notes. 

“Really  good,  but  highly  com- 
pres.sed  writing,  will  be  neces- 
-sary.  A  top-flight  staff  will  work 
furiously,  and  anonymously,  be¬ 
fore  and  during  the  hours  of 
publication.  There  will  be  no 
jumps  from  page  1.  Instead, 
brief  reference  notes  will  key  the 
reader  to  further  information 
inside  the  paper. 

“The  headlines  will  reflect  the 
importance  of  the  news — and 
there  will  be  at  least  one  good 
picture,  undoubtedly  in  color,  on 
the  page. 

The  Inside  Pages 

“The  inside  pages  will  supple¬ 
ment  page  1  with  background, 
interpretation,  greater  detail, 
editorial  comment,  columns  and 
features.  They  will  constitute, 
in  effect,  almost  a  daily  maga¬ 
zine,  designed  to  inform,  enter¬ 
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tain,  even  at  times  amuse,  the 
reader.  If  the  job  is  done  well 
enough,  our  papers  in  1967  will 
cut  deeply  into  the  ground  now 
held  by  the  weekly  news  maga¬ 
zines. 

“Specialists  will  deal  with  the 
advance  in  science,  in  medicine, 
in  education,  the  problems  of 
urban  civilization  and  of  gov¬ 
ernment.  Experts  will  provide 
in-depth  stories  dealing  with 
the  important  people  and  events 
of  time,  whoever  and  whatever 
they  may  be. 

“The  metropolitan  papers  will 
have  their  owm  specialists.  But 
the  .smaller  papers  will  get  ma¬ 
terial  of  similar  quality  from 
the  press  associations  and  from 
syndicates. 

“There  will  be  scant  space  in 
the  paper  of  1976  for  cheap 
crime,  for  iffy  political  stories, 
for  water  main  breaks  and  two- 
alarm  fires.  Only  really  major 
crimes  will  rate  separate  cover¬ 
age — the  rest  will  handled 
as  sociology. 

Fewer  Comic  Strip** 

“The  paper  of  1976  will  have 
fewer  comics.  The  sequence  strij) 
probably  will  have  disappeared 
entirely.  But  the  few  good  comics 
that  survive  still  will  have  good 
readership. 

“I  think  the  women’s  pages  of 
newspapers,  as  such,  will  have 
disappeared.  I  don’t  think  that, 
even  today,  the  well-educated, 
well-informed,  keenly  interested 
women  readers  like  being  segre¬ 
gated.  And  I  think  newspapers 
lose  men  readers  unnecessarily 
when  they  warn  them  that  they 
are  entering  a  women’s  area  and 
therefore  should  skip  ahead  to 
sports  or  financial  or  the  comics. 

“This  doesn’t  mean  that  news¬ 
papers  w’ill  not  provide  the  serv¬ 
ice  columns,  the  fashions,  the 
recipes,  the  patterns,  but  they 
will  be  scattered  through  the 
paper,  and  the  approach  will  be 
that  they,  too,  are  news  of  inter¬ 
est  to  everyone. 

“At  least  three  areas  certainly 
will  be  beefed  up  beyond  what 
newsi)apers  generally  are  doing 
now:  .4mu.sements,  books,  and 
travel. 

“Sports  will  continue  to  be  a 
big  draw,  and  more  and  more 
women  w’ill  be  understanding  ob¬ 
servers  of  the  sports  scene  and 
therefore  interested  in  these 
pages.  Many  color  pictures,  in¬ 
cluding  sequence  layouts,  will  be 
used.  And  the  effort  still  will  be 
what  it  is  now — to  show  or  tell 
the  sports  reader  what  he  didn’t 
see  or  hear  on  his  television. 

“The  financial  pages  will  be 
loosened  up,  made  more  attrac¬ 
tive  and  more  complete,  to  enable 
the  greatly  increased  numbers  of 
men  and  women  who  w’ill  be 
interested  in  such  material  to 
have  more  of  it,  better  written. 


more  lucid,  more  understandable. 

“The  inside  pages  will  be  more 
carefully  designed  than  they  are 
now,  and  I  venture  to  believe 
that  publishers  will  give  more 
thought  to  making  sure  that 
advertising  leaves  room  for 
proper  display  of  the  news.  The 
short  8-column  ad  and  the  full 
7,  for  example,  may  no  longer 
lie  sold  at  all. 

“  ‘Why’,  by  the  way,  will  be 
the  most  important  word  to 
newspapermen,  far  more  impor¬ 
tant  than  the  traditional  who,  | 
v.hat,  when  and  where. 

Planning  Board 

“The  metropolitan  newspaper 
of  1976  will  have  something  in  k 
the  nature  of  a  planning  board  1 
operating  in  the  newsroom.  The 
chief  news  executive  will  sit 
down  each  day  for  a  time  with 
several  other  executives  who 
have  had  time  to  think,  and  they 
will  apply  their  brains  to  de¬ 
ciding  what  to  do  tomorrow, 
next  week,  next  month,  and  even 
next  year. 

“For  the  smaller  newspapers, 
similar  planning  boards  will  be 
operating  in  the  press  service 
offices,  and  at  the  headquarters 
of  the  syndicates. 

“I  believe  that  newspapers  will 
have  to  hire  many  specialists.  .4 
physician  may  well  be  the  one 
to  write  about  medicine  for  a 
good  newspaper.  And  a  profe.*!- 
sor  may  be  reporting  on  develop¬ 
ments  in  the  educational  field. 

“Certainly,  much  more  atten¬ 
tion  will  be  given  to  getting  the 
right  people  into  newspapers. 

An  applicant’s  qualifications  will 
be  carefully  weighed,  not  only 
as  to  whether  he  can  do  the  im¬ 
mediate  job  for  which  he  is 
hired,  but  as  to  his  possibilities 
for  development  and  advance¬ 
ment  on  the  paper. 

“Circulation’s  big  problem 
still  will  be  to  get  a  reasonably 
late  paper  to  the  reader  at  the 
right  time.  But  the  larger  papers 
will  have  satellite  plants  at 
work,  and  this  wdll  ease  some  of 
the  distribution  difficulties. 

“Mechanical  still  will  be  in 
the  process  of  changing  its 
methods.  Hot  type  wdll  be  al¬ 
most,  if  not  quite,  a  thing  of  the 
past.  Computers  will  be  handling 
more  and  more  of  the  problems, 
and  automated  machinery  which 
has  not  yet  been  developed  will 
be  coming  along.  Nearly  all 
small  newspapers  will  have  gone 
to  offset — and  the  larger  papers 
.sooner  or  later  will  be  following 
them.” 

#  *  * 

Charles  W.  McKinley,  general 
manager  of  the  Broumsville 
(Pa.)  Telegraph,  was  elected 
president  of  the  PNPA.  He  will 
succeed  Robert  R.  Eyerly,  co¬ 
publisher  of  the  Bloomslnirg 
(Pa.)  Morning  Presn,  Jan.  1. 
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Simmons  proves  it  - 

Buffalo’s  male  audience  reads 

two  newspapers... daily  and  week-ends 


(The  News  publishes  both!) 


More  adult  male  readers  daily  More  adult  male  readers  week-ends 

The  News  daily  delivers  81%  of  the  total  The  News  Week-End  Edition  delivers 

Buffalo  City  and  Suburban  male  market.  235,000  men  readers.  That’s  75%  of  the  total 

That’s  256,000  readers  every  day,  and  male  market,  36,000  of  them  exclusive 

91,000  men  read  The  News  exclusively.*  readers  In  the  City  and  Suburbs.* 

♦buffalo  in  perspective.  W.  R.  SIMMONS  &  ASSOCIATES,  INC. 

BUFFALO  IN  PERSPECTIVE  presents  a  clear,  concise  evaluation  of  Buffalo's  daily  and  week-end 
newspaper  audiences  It's  Buffalo's  first  study  made  in  consultation  with  the  Advertising  Research 
Foundation  Its  qualitative  data  documents  the  effectiveness  of  The  News  as  an  ad  medium  that  provides 
in-depth  coverage  of  customers  for  all  consumer  products  and  services 

For  more  information  and  your  copy  of  this  fact-filled  booklet,  write  The  Buffalo  Evening  News  Buffalo. 

New  York,  or  contact  your  nearest  Story  &  Kelly-Smith  representative 


Buffalo  Evening  News 

In  Buffalo  ...all  you  need  is  The  News ! 


BOM)  iSSlE  APPROVED 

Iowa  Paper  Cited 
For  Industry  Effort 


Chicago 

The  Clinton  (la.)  Herald  is 
the  19t>(5  winnei'  of  the  commun¬ 
ity  service  award  made  annual¬ 
ly  to  a  member  newspaper  of 
the  Inland  Daily  Press  Associa¬ 
tion  by  the  University  of  Mis¬ 
souri  School  of  Journalism. 

The  award  was  presented  at 
the  Oct.  17  luncheon  .session 
here  of  the  association’s  annual 
meeting  by  the  school’s  dean, 
Earl  English. 

E.  A.  Streit,  editor  of  the 
Herald,  and  R.  E.  Evans,  co¬ 
publisher,  represented  the  news¬ 
paper. 

The  Herald,  which  also  won 
the  award  in  1963,  is  the  only 
new.spaper  to  win  more  than 
once  since  the  awards  were  in¬ 
itiated  in  1949. 

Dean  English  said  the  Her¬ 
ald’s  campaign  for  voter  ap¬ 
proval  of  a  $60  million  bond 
issue  to  insure  location  of  a 
manufacturing  plant  with  a 
potential  annual  payroll  of  $1,- 
500,000  was  “a  perfect  example 
of  the  daring,  unorthodox  and 


aggressive  support  every  com¬ 
munity  needs  fiom  its  newspa¬ 
pers.” 

When  the  Clinton  Develop¬ 
ment  Comiiany,  a  group  of 
community  businessmen  organ¬ 
ized  to  promote  new  industry, 
announced  an  agreement  for 
location  of  the  Chemplex  Com¬ 
pany  (a  subsidiary  of  the 
American  Can  Co.,  and  the 
Skelly  Oil  Co.)  in  Clinton  pro¬ 
vided  the  people  would  approve 
a  $60  million  bond  issue,  the 
Herald  went  to  work. 

“Between  Nov.  15  and  Dec. 
8.  1965,”  Dean  English  said, 
“the  newspaper  concentrated  on 
stories  and  editorials  to  con¬ 
vince  the  people  that  the  l)ond 
issue  would  not  mean  increased 
taxes.  On  the  eve  of  the  refei  - 
endum,  the  Herald  moved  its 
editorial  page  to  page  one.  Ap¬ 
proval  of  the  bond  is.sue  the 
next  day  was  overwhelming.” 

Government  Kepurling 

Awards  for  outstanding  re¬ 
porting  of  local  government 


GRAPHIC  ARTS  EQUIPMENT 


WOOD  commercial  and  newspaper  printing  equip¬ 
ment  is  backed  by  over  50  years  of  experience 
producing  high  quality  machines  for  graphic  arts 
Industries  throughout  the  world. 

Higli  Speed  Web-Fed  Printing  Press  —  WOOD  and 
SCOTT  Standard  and  custom  equipment;  4<olor  and 
Sncolor  units.  Four-plate^wide  Web  Offset  Presses. 

Stereotype  Equipment  —  Complete  line  of  Auto¬ 
plate  casting  and  finisTiing  equipment  to  suit  all 
requirements.  Includes  color  plate  registering,  and 
tensionplate  machines; 
routers;  mat  formers; 
and  pre-dryers.  Also, 
new  Pofy-Autoplate 
Process  for  the  produc¬ 
tion  of  plastic  printing 
plates. 

Auxiliary  and  Converting 
Equipment  —  Reels, 

Tensions,  and  Auto  Past¬ 
ers,  Slitters,  Unwinds 
and  Rewinds,  Web 
Guides,  Doctoring  ma¬ 
chines. 

Special  Products -Proof 
presses  •  Direct  pres¬ 
sure  molding  machines 
•  Air  chucks  •  Rotary 
Shavers  •  Tufcote  pro¬ 
tective  coatings 


news  went  to  25  newsjiapers  in 
nine  states.  A  record  120  news- 
])aj)ers  entered  the  contest 
which  is  sponsored  by  the  Uni¬ 
versity  of  Wisconsin  School  of 
Journalism  for  members  of  the 
Inland  association. 

For  the  third  straight  year 
the  Wanketiha  (Wis.)  Freeman 
achieved  a  first  place  award  in 
the  contest. 

The  lA  inner> 

Claxn  .4  (up  to  5,000  circula¬ 
tion):  First,  Boonrille  (Mo.) 
Daily  S'eivti  and  Adeertiser; 
.second,  Olathe  (Kas.)  .Vch’.s; 
third.  Charleston  (Ill.)  Conrier- 
Xeies;  mention,  Washinyton 
(la.)  E  renin  y  Journal  and 
Nevaela  (Mo.)  Daily  Mail. 

Class  B  (5,000  to  10,000  cir¬ 
culation) :  First,  Chippewa 
Falls  (Wis.)  Herald-Teleyram  ; 
.second.  Red  Winy  (Minn.) 
Daily  Kcpuhlican  Eayle;  third, 
Ames  (la.)  Daily  Tribune; 
mention,  Xorwulk  (O.)  Reflec¬ 
tor  and  Niles  (Mich.)  Daily 
Star. 

Class  C  (10,000  to  25,000  cir¬ 
culation) :  First,  Waukesha 
Freeman;  second,  Chillirothe 
(O.)  (lazette;  third,  Jefferson. 
City  (Mo.)  Post-Tribune ;  men¬ 
tion,  Ashland  (O.)  Times-Ga- 
zette  and  Watertown  (So.  Dak.) 
Public  Opinion. 

Class  D  (25,000  to  75,000  cir¬ 
culation)  :  First,  Topeka  (Kas.) 
Daily  Capital;  second.  Carbon- 
dale  (Ill.)  Southern  Illinoisan; 
third,  Rockford  (Ill.)  Morniny 
Star;  mention,  Hammond  (Ind.) 
Times  and  Hutchinson  (Kas.) 
News. 

Class  E  (over  75,000  circula¬ 
tion)  :  First,  Chicayo  Daily 
News;  .second,  Milwaukee  Sen¬ 
tinel;  third,  Chicayo  Tribune; 
mention,  Milwaukee  Journal 
and  St.  Louis  Globe-Democrat. 

-Ability  to  Dniiiialize 

The  judges  found  that  “the 
ability  to  dramatize  underlying 
goveinmental  developments  for 
their  readers  in  many  new  areas 
was  what  di.stinguished  the 
place  winners  from  the  other 
entrants.” 

Another  factor  that  set  ajiart 
the  ■winning  newsj)apers  was, 
in  the  words  of  the  judges, 
“their  toughness  in  following 
through  on  issues,  by  assemb¬ 
ling  hard-to-get  information 
whether  it  be  in  the  form  of 
documents  or  per.sonally-held 
knowledge  of  individuals.” 

Judges  commented  that  en¬ 
trants  in  general  often  failed  to 
successfully  relate  national 
news  developments  to  local  af¬ 
fairs,  and  made  u.se  of  pictures 
only  to  illustrate  stories  in  the 
most  surface  manner.  The  over¬ 
all  attractivene.ss  of  pages  and 
increa.sed  use  of  graphic  devices 
was  noted  in  all  classes. 


Publicity  Alone 
Held  No  Reason 
For  a  New  Trial 

Bori.DER,  Colo. 

-A  motion  for  dismis.sal  on  the 
ground  of  unfair  pre-trial  pub¬ 
licity  has  been  denied  to  Joe 
Sam  Walker,  who  was  convicted 
of  .second-degree,  murder  here 
in  1919. 

District  Judge  Howard  0. 
.Ashton  indicated  there  were 
sharp  differences  l»etween  the 
U.S.  Supreme  Court  decision  in 
the  Sam  Sheppard  case  and  the 
Walker  case. 

Judge  Ashton  noted  in  his 
opinion  that  the  order  for  Shep¬ 
pard’s  re-trial  was  based  on 
three  things:  pre-trial  publicity, 
publicity  during  the  trial  and 
irregularities  during  the  trial. 
The  Sheppard  case  wasn’t  de¬ 
cided  on  publicity  alone,  he 
pointed  out. 

“It  is  only  when  the  total  ef¬ 
fect  of  all  circumstances,  before 
and  during  the  trial,  is  such  as 
to  make  it  impossible  for  the 
defendant  to  obtain  a  fair  trial 
that  the  verdict  must  be  set 
aside,”  Ashton  held. 

“In  our  view,  the  Walker  trial 
does  not  fit  into  this  category,” 

In  Walker’s  case,  he  said,  pre¬ 
trial  publicity  was  extensive  and 
did  contain  some  items  not  ad¬ 
mitted  as  evidence  during  the 
trial,  but  there  was  no  basis  for 
granting  a  reversal.  The  jurors 
were  confined  overnight  and  had 
no  access  to  newspapers,  tele¬ 
phones  or  persons  supplying 
prejudicial  reports. 

Al.so  absent  from  the  Walker 
trial  was  the  “carnival  atmos¬ 
phere”  as  stated  by  the  Supreme 
Court  concerning  the  Sheppard 
trial  in  (Cleveland. 

At  Walker’s  trial  reporters 
were  quiet  and  didn’t  interfere 
with  the  proceedings,  which 
were  orderly.  Judge  Ashton 
stated. 

Walker  is  serving  a  lO-years 
to  life  sentence  for  the  slaying 
of  Theresa  Foster,  a  University 
of  Colorado  student,  in  Novem¬ 
ber,  1948. 


Rereives  Elks’  Award 

Atlantic  City,  N,  J. 

Neill  Mitchell,  executive  vice- 
president  and  general  manager 
of  the  Atlantic  City  Pre.ss,  has 
l)een  awarded  the  1966  News¬ 
men’s  Award  of  the  Elk.s  lodge. 
Richard  C.  Klein,  president  of 
the  New  Jersey  Press  Associa¬ 
tion,  was  the  principal  speaker 
as  the  Elks  entertained  former 
winners  of  the  award,  which  w’as 
inaugurated  in  1955. 
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A  Good  Newspaper 


Contributes 


to  its  Region's  Growth 


WHY  DID 


Through  Service 


vvni  UlU  harper  4  ROW 

build  a  $1,680,000  PLANT 
IN  THE  SCRANTON  MAOircr 
and  crime  300  new  JOBS’ 

T.  I  Ahlb,rg,  Horp,r  t  Pub/„*,„,  , 


©if  ^rranton  Stmts 

DAILY  AND  SUNDAY  \A/I 


covering  the 
PROGRESS  POCKET 
of  Northeastern 
Pennsylvania 
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Plans  Made 
For  ‘Stripes’ 
Anniversary 


Soldier  -  journalists  who  compile  a  directory  of  the  news- 
launched  World  War  II  Stars  papernien  in  the  United  States 
and  Stripes  in  London  in  1942  who  served  on  Stripes’  staff 
are  preparing  to  mark  the  25th  during  the  war. 
anniversary  of  the  paper  next  Also  on  the  committee  are 
year  —  a  milestone  they  never  cartoonist  Bill  Mauldin,  Col. 
dreamed  would  be  reached.  The  Egbert  WTiite  (retired),  war- 
Germany  edition,  founded  in  time  commander  of  the  MTO 
April,  1945,  is  still  being  pub-  editions  and  now  a  director  of 
lished  in  Darmstadt  for  Ameri-  Biuiiness  International  maga- 
can  forces  in  Europe  and  Af-  zine;  Stan  Swinton,  assistant 
rica.  Five  Stars  and  Stripes  edi-  general  manager  of  the  Asso- 
tions  are  being  published  in  the  ciated  Press;  Robert  Meyer  Jr., 
Far  East,  one  of  them  for  U.S.  author  of  “The  Stars  and 
forces  in  Viet  Nam.  Stripes  Story  of  World  War 

The  1967  observance  will  be  II Ralph  G.  Martin,  author, 
a  double-barreled  one:  East  Norwich,  Long  Island; 

The  Stripes  staff  in  Germany  Herbert  Mitgang,  vicepresident 
plans  to  celebrate  the  anniver-  of  the  Authors  Guild,  New 
sary  with  ceremonies  in  Darm-  ^ork;  Irvin  Taubkin,  and  Mark 
stadt  on  April  18,  the  anniver-  Senigo,  both  of  the  New  York 
sary  of  the  establishment  of  Times  promotion  department; 
Stripes  as  a  weekly  paper  in  Irving  Levinson,  secretary  and 
1942.  treasurer  of  the  Stuyvesant 

An  independent  committee  of  Press  Corporation,  New  York, 
w'artime  Stripes  men  will  ar-  ^od  Ed  Cunningham,  of  Celan- 
range  a  reunion  in  New  York  as  of®  Corporation’s  public  rela- 


AFTER  43  YEARS  with  the  Chicago  Tribune,  Wallace  W.  Abbey, 
assistant  managing  editor,  retired  recently.  He  started  as  a  sports 
writer  before  joining  the  news  staff.  Co-workers  and  friends  gave 
him  a  party  on  his  last  day  at  the  office.  He's  shown  cutting  the 
cake.  With  him  are  Mrs.  Abbey  and  their  sons,  Wallace  Jr.  (left) 
and  David. 


Women’s  Pages 
Topic  at  Seminar 


1  into  a  daily.  War  Cartoonists  Committee  of  Thirty  women’s  page  editors  ^Irs.  Nina  Dale  Meszaros, 

St  daily,  printed  in  the  the  National  Cartoonists  Soci-  and  writers  will  take  part  in  a  Alton  (Ill.)  Evening  Telegraph. 

the  Times  of  London,  ^ty  and  creator  of  the  World  two-week  seminar  beginning  Mrs.  Jean  Prather,  Columbus 

forerunner  of  two  tVar  II  comic  strip  “Winnie  the  Monday  (Oct.  24)  at  the  Amer-  (Ind.)  Evening  Republican. 

:  papers  in  the  Euro-  WAC,’’  will  make  contact  with  ican  Press  Institute,  Columbia  Irene  Raddon,  Los  Angeles 

I  Mediterranean  thea-  former  Stripes  cartoonists.  University,  New  York  City.  Times. 

jeration.  The  ETO  and  Sidney  Gans,  director  of  the  Seminar  members  are:  Mrs.  Vera  Ridoutt,  Muskegon 

lins  at  one  time  or  an-  Stripes  New  York  ojierations,  Elaine  Atwood,  Anehorage  (Mich.)  Chronicle. 

Wished  about  35  diff-  Sidney  Schapiro,  news  edi-  (Alas.)  Daily  Times.  Janelle  Schwein,  Cincinnati 

itions,  with  an  esti-  tor  of  the  New  York  bureau,  Judith  M.  Barr,  Windsor  Enquirer. 

?ak  circulation  of  1,-  "’‘R  provide  liaison  with  Stars  (Ont.)  Star.  Jacqueline  Sharborough,  Wil- 

Jaily,  ’  and  Stripes  in  Germany  and  Betty  Barrett,  Hartford  mington  (Del.)  Mews-Joumal. 

lairman  of  the  inde-  the  Far  East.  (Conn.)  Cournnt.  Mr.s.  Margery  A.  Slade,  New 

•ommittee  is  Robert  I  •  Barbaia  Beranek,  Indian-  Bedford  (Mass.)  Standard- 

H.1, Non  l«  Mars,!, alk  (i-U 

le  London  Paris  and  Florence  Naylor  Block,  Tren-  Mrs.  Barbara  Somerville, 

Hudson  Pulp  &  Paper  Corp.  ton  (N.  J.)  Times.  Philadelphia  Bulletin. 

_  _  has  niov’ed  its  advertising  ac-  Mrs.  Judith  L.  Clemence,  Flint  Mrs.  Carol  Sutton  Whaley, 

?  I  count  to  The  Marschalk  Com-  (Mich.)  Journal.  Louisville  Courier- Journal. 

.  jiany  from  Grey  Advertising.  Mr.s.  Sally  Bixby  Defty,  St.  Mrs.  Clare  Stone  White, 

Louis  Post  Dispatch.  Roanoke  (Va.)  Times. 

Shirley  A.  Doxtater,  Perth  Ethelyn  E.  Young,  Tarentum 

lAlllWVE.  ^  .Amboy  (N.  J.)  Evening  News.  (Pa.)  Valley  Daily  News  and 

w  I  Mr.s.  Margaret  C.  Fitzgibbons,  Daily  Dispatch. 

.  .  rff  r'W  Dayton  (Ohio)  Daily  News.  • 

Mrs.  Barbara  Joan  Fraser,  c  i  i  i  •  i?  i 
Niagara  Falls  (N.  Y.)  Gazette.  Scliolarsllip  Flllicl 

Mary  Ann  Grossmann,  St.  The  University  of  New  Mexi- 

Paul  (Minn.)  Dispatch  and  co’s  journali.sm  department  has 
Pioneer  Press.  established  a  William  H.  Rich- 

Mrs.  Beverly  1.  Harris,  River-  ardson  Jr.  Memorial  Scholar- 
side  (Calif.)  Press  Enterprise,  ship,  in  honor  of  the  late  Asso- 
Lorraine  V.  Henry,  Findlay  ciated  Press  bureau  chief  at 
(O.)  Republican-Courier.  Indianapolis.  Richardson,  who 

Phyllis  Hobson,  Kokomo  died  in  an  auto  accident  Sept 
(Ind.)  Tribune.  30,  was  a  graduate  of  the  uni- 

Mrs.  Isabelle  Hurley  Mones-  versity.  Keen  Rafferty,  chairman 
sen  (Pa.)  Valley  Independent.  of  the  journalism  department 
Judith  A.  Jeannin,  Hacken-  asks  that  donations  to  the  fund 
sack  (N.  J.)  Record.  be  sent  to  him  at  Room  216, 

Kenneth  Kraemer,  Assistant  Journalism  Building,  U.  of  New 
to  the  Women’s  Editor,  Detroit  Mexico,  Albuquerque,  N.M. 
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NEWS-JOURNAL  PAPERS 
SINGLE-RATE  PLAN 

You  captuie  this  rich,  dynamic  whole-state 
market  with  these  papers  which  sell  95% 
Wilmington/New  Castle  County  households. 

•  tlO.521  Del.  EBI/hshId., 

31.6%  above  national  average 

•  312,150  New  Castle  Co.  EBI, 

52%  above  national  average 

For  information  contact: 
NEWS-JOURNAL  PAPERS/WilminKton,  Del. 
or  Story  &  Kelly-Smith,  Inc. 


Timely  IDEAS 

, .  .  ^fnomk  Off  oork  i 

.  .  *i$yolifd  im  i 
\fomolt<  ootf  fo-ftt  I 


In  recent  weeks,  The  Enter¬ 
prise  has  been  studying  a 
number  of  possibilities  for 
adding  new  dimensions  to  its 
daily  report.  NANA  proved  to 
be  the  best  choice. 


From  the  September  2, 1966,  front  page  of 
THE  HIGH  POINT  ENTERPRISE 


Unsolicited  Testimonial. 


Somebody  out  there  likes  us.  The  High  Point  Enterprise 
and  150  other  NANA  subscribers  in  the  U.S.  and  around 
the  world.  For  several  very  good  reasons. . . . 

In-depth  reports  from  the  news  capitals  of  the  world. 
The  kind  of  vigorous  coverage  that  gives  the  reasons- 
why  of  the  news.  Comment,  too.  From  seasoned  ana¬ 
lysts  like  Edgar  Ansel  Mowrer,  Victor  Lasky,  Ernest 
Cuneo,  Vera  Glaser,  J.  F.  ter  Horst.  And  lively  feature 
columns  by  Sheilah  Graham,  Milt  Gross,  Dr.  Joyce 
Brothers,  Dr.  Benjamin  Fine,  Gerald  M.  Loeh,  Lou 
Schneider,  Oscar  A.  Dooh.  And  then  there's  humor 
and  gossip.  .  .  .  Something,  in  fact,  for  every  page  of 
your  newspaper. 


Women's  News  Service,  too:  As  part  of  the  daily  NANA 
file,  features  on  food,  fashion,  politics,  sports  . .  .  many 
illustrated,  many  of  front-page  caliber. 

And  NANA  Photo  Service;  Once-a-week  packet  of 
exclusive  photos  from  Paris  Match,  London  Express, 
Agence  France  Presse,  others. 

Find  out  for  yourself  how  NANA  wire  or  mail  service 
can  strengthen  every  department  in  your  newspaper. 
Ask  our  executive  vice  president,  John  Osenenko,  for 
a  free  two-week  sample  file.  And,  who  knows,  you  may 
end  up  front-paging  a  testimonial  for  NANA  yourself. 

Unsolicited,  of  course. 


NORTH  IMERICIIN  NEWSPAPER  ALLIANCE  ■  230  WEST  41  STREET  ■  NEW  YORK,  N.  Y.  10036  ■  (212)  CH  4-1600 


President  of  Peru 
Will  Address  lAPA 


Peru’s  president,  Fernando  man  Pico  Canas,  president  of 
Belaunde  Terry,  will  make  the  the  Chilean  National  Press  As- 
openinff  day  address  at  Inter  sociation  and  president  of  La 
American  Press  Association’s  Tcrcem  of  Santiago;  Robert  de 
annual  Assembly  in  the  Hotel  Piante,  photo  editor  of  the 
Crillon,  Lima,  Peru,  Oct.  25-28.  Miami  Herald;  and  John  R. 

Galo  Plaza  Lasso,  former  Herbert,  editor  of  the  Quincy 
president  of  Ecuador,  and  David  (Mass.)  Patriot  Ledger  and 
Rockefeller,  chairman  of  the  president  of  the  lAPA  Technical 
Chase  Manhattan  Bank  and  Center, 
chairman  of  the  Council  for 
Latin  America,  w 


Science  W  riler  Award 

Dr.  Mi.sael  Acosta-Solis  of 
Ecuador  will  receive  the  1966 
John  R.  Reitemeyer  Award  for 
excellence  in  science  writing. 

A  session  in  homage  to  the 
memory  of  Jules  Dubois,  chair¬ 
man  of  the  lAPA’s  Committee 
on  Freedom  of  the  Press  for  15 
consecutive  years  until  October, 

1965,  and  a  director,  member  of 
the  Executive  Committee  and 
member  of  the  Advisory  Council 
of  the  Association  until  his  death 
last  August,  will  be  held  Oct.  26.  AP  Contest  illliers 
A  gold  medal  for  di.stinguished  Ju  Illinois  INanied 
services  which  the  lAPA 
awarded  Dubois  last  year  will 
l)e  presented  to  his  widow, 

Maria  Lucila  de  la  Guardia  de 
Dubois,  and  a  plaque  will  be 
given  to  the  Chicago  Tribune 
for  its  .‘iupport  of  Dubois’  activi¬ 
ties  in  the  lAPA. 

This  special  session  will  be 
follow'ed  the  same  morning  by  a 
Forum  on  the  problems  which 
the  Cuban  press  will  face  after 
the  collapse  of  Fidel  Castro’s 
regime,  with  former  lAPA 
President  Guillermo  Martinez 
Marquez,  El  Pairt,  Havana  (in 
exile)  as  moderator. 


Prior  to  the  Assembly  meet¬ 
ing,  the  LAP  A  Committee  on 
Freedom  of  the  Pres.s  will  meet 
Oct,  21-22  and  the  Board  of 
Directors  will  meet  Oct.  24. 

The  press  freedom  committee 
will  discuss  the  state  of  the 
press  in  the  countries  of  the 
Americas  to  prepare  a  report  for 
the  general  assembly.  High  on 
the  list  is  the  situation  in  Chile, 
where  controversy  has  been  re¬ 
ported  between  the  government 
and  lAPA  officials  over  alleged 
attempts  by  the  State  Bank  to 
buy  shares  in  the  Sociedad  Pe- 
riodistica  del  Sur  (SOPESUR), 
an  lAPA  affiliate  which  has 
proprietary  interest  in  five 
Chilean  newspapers.  The  Chil¬ 
ean  government  has  said  the 
allegations  are  under  investiga¬ 
tion. 

Attention  also  will  be  given 
to  Argentina  and  Brazil,  both 
under  military  governments; 
Honduras,  where,  according  to 
reports,  changes  in  the  law  of 
expression  and  thought  have  re¬ 
stricted  press  freedom;  and  the 
Dominican  Republic,  where  the 
press  is  reported  free  under  a 
newly-elect^  government. 

The  last  report  in  March  of 
1966  said  there  was  no  press 
freedom  in  Cuba,  Haiti  and 
Paraguay. 

During  the  afternoon  of  Oct. 
25,  the  lAPA  Technical  Center 
will  meet  for  addresses  by  Ger- 


FIRST  AWARD  for  excellence  in  journalism,  given  by  the  University 
Press  Club  of  Michigan,  is  presented  to  John  H.  O'Brien,  left, 
managing  editor  of  the  Detroit  News,  by  Caryl  Herman,  publisher 
of  the  Berrien  County  Record  and  chairman  of  the  selection  com¬ 
mittee.  The  News  won  top  honors  in  the  daily  category,  the  Birm¬ 
ingham  Eccentric  winning  in  the  weekly  division. 


Bob  Kotalik,  Si 
Chicago  ture  sequence;  ] 
The  Peoria  Journal-Star  won  Chicago  Tribune, 
two  first-place  awards  in  the  Austad,  Chicago 
1966  Illinois  Associated  Press  tures. 
photo  competition  and  the  Chi-  Don  Bierman, 
cago  Tribune  took  a  jiair  of  Urbana  Courier, 
awards  in  the  Illinois  .AP  Edi-  metro  features  a 
tors’  Association  competition.  Robert  Graul 
Ray  Snyder  of  the  Journal-  Telegraph,  was 
Star  won  the  spot  news  photo  ,|ent  of  the  phot 
prize  and  George  Day  of  the  sociation. 
same  paper  took  first  in  the  • 

picture  story  category,  ^ 

Wayne  Thomis  for  spot  news  LCA 

and  Joan  Beck  for  single  fea¬ 
ture  were  the  Tribune  winners. 

Jack  Griffin,  Chicago  Sun-  ^  ^ 

Times,  won  a  fir.st  and  second  i-rwi-  * 
for  sport  writing  and  Effie  Al-  J.  ASSCH] 
ley,  Chicago's  Ameriran,  a  first 
for  feature  setiuence,  Mrs.  Indira  ( 

In  the  non-metro  editors’  minister  of  India, 


Latin  .Ainerira  Story 
In  A8-Pafre  Section 


Miami,  Fla. 

The  Oct.  16  edition  of  the 
Miami  Herald  included  a  48- 

page  section,  “Progress  Report:  *  *  .  i  i  a  ui 

South  America.’’  graph,  spot  news;  Dick  Sterck-  tute  s  15th  (Jeneral  Assembl>, 

The  section  depicted  the  life,  fuss,  Bloomington  Pantograph,  15-18,  in  New  Delhi,  India, 

the  economy,  and  the  surging  single  feature;  Rick  Talley,  Dr.  Sar\epalli  Radhaknshnan, 
emergence  of  14  nations  as  Rockford  Register-Republic  and  President  of  India,  will  speak  at 
newly  discovered  tourist  spots.  Morning  Star,  sports;  Marc  inauguration  of  the  as.seni- 

Reciuiring  months  of  planning,  Drogin  and  Mert  Pearson,  Mo-  y- 
this  review  was  written  primary  line  Dispatch,  feature  sequence.  On  Nov.  16,  Adam  Malik,  for- 
ily  by  Jo  Werne  who  had  pre-  The  best  entry  from  news-  eign  minister  of  Indonesia,  will 
viously  studied  in  Argentina  in  papers  with  le.ss  than  18,000  address  the  assembly  during  a 
addition  to  her  college  level  circulation  which  did  not  win  a  panel  session,  “Reporting 

training  in  Latin  American  af-  regular  award  was  submitted  China.” 

by  Linda  Svoboda,  Belviderc  I^ee  Kuan  Yew,  prime  minister 

Republican.  of  Singapore,  is  scheduled  to 

Orian  Metcalf,  managing  edi-  participate  in  a  panel,  “The 
tor  of  the  Mount  Vernon  Reg-  State  and  the  Press,”  on  Nov.  17. 
ister-News,  was  elected  presi-  Other  programs  and  panel  dis- 
dent  of  the  association.  cussions  during  the  assembly 

Non-metro  sports  photo-  will  be  conducted  by  IPI  officials 
graphic  first  was  won  by  Ken  and  newsmen  from  North  Amer- 
Kiley,  Decatur  Herald  and  Re-  ica  and  Europe,  as  well  as  the 
view.  Other  photo  firsts:  Far  East. 

EDITOR  8C  PUBLISHER  for  October  22,  1966 


YOU  STOLE 
MY  IDEAr 


i  fi  can't  happen  to  you  T 

but  it  can.  And  the 
money  and  pres- 

V  tige  can  be  tremendoua 

V  ^■■—UNLESS  you  have 

r*  Employers  Special  Ex- 

cess  Insurance. 

Simply  deride  on  a  certain  amount 
you  agree  to  cover.  Let  us  handle  the 
excess.  Thus,  you  place  a  limit  on  your 
possible  loss. 

ASK  FOR  FULL  FACTS:  No  obli- 
gstion.  We  provide  economical  protec¬ 
tion  against  loss  doe  to  libel,  siander, 
piracy,  plagiarism,  invasion  of  privacy, 
copyright  violation.  Rates  are  surpris¬ 
ingly  low,  and  may  save  you  thousands 
of  dollars  plus  unpleasant  publicity. 
Phone  or  write : 

EMPLOYERS  REINSURANCE  CORP. 
21  West  loth,  Kansas  City,^o.  64105 

N*«  Y»rk,  111  Jolm:  Srb  Pr«»ctooo,  W  MobIcobmiv 
Cbici««.  iH  W.  AUmam.  M  pMcbtrw.  N.  K. 


SAMPLE  ART  &  CATALOG 


CLIPBOOK 
of  LINE  ART 


H  H  Ready  to  -  Use  Art  Proofs 

HARRY  E.  VOLK  ART  STUDIO 
Plaasantville,  New  Jersey  08232 


a 


We  don't  moke  all  the  mats  that 
are  used  throughout  the  world 
but  they  do  say  we  do  make  the 
best  mats  you  can  buy!  And,  we 
make  a  full  line  of  mats  suitable 
for  all  stereotyping  needs. 

Samples,  incidentally,  of  any  one 
(or  all)  of  our  14  different  mats 
are  available  on  request. 


O  F  L  O  N  G  C  O  R  i  *  O  -  T  \  U  t 

HOOSICK  FALLS.  NEW  YORK  New  York  OHice:  551  Fifth  Ave.,  Phone:  MU  7-2950 

5.375  SeRVINO  TMe  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


CIRCULATION 

ABC  ‘Steamroller’ 


Denied  by 

Sacr.\mexto,  Calif. 

Audit  Bureau  of  Circulations 
rules  prevent  any  steamroller 
action  which  would  permit 
auditing  of  controlled  circula¬ 
tion  newspapers,  Leo  Smith, 
ABC  vicepresident  and  assistant 
managing  director,  told  the  Cali¬ 
fornia  Circulation  Managers  As¬ 
sociation  here  last  week. 

Even  if  given  committee  ap¬ 
proval,  the  propo.sal  would  have 
to  be  referred  to  the  bylaws 
committee  for  a  report  three 
months  later,  he  said.  Unani¬ 
mous  consent  requirements  for 
final  action  would  bring  further 
delay  for  any  change. 

The  recently  formed  Audit 
Bureau  of  Marketing  Services 
will  not  audit  unpaid  circulation. 
Smith  emphasized.  ABMS  is  an 
ABC  subsidiary. 

The  proposal  to  include  every 
point  receiving  25  or  more  copies 
in  a  newspaper’s  circulation  is 
designed  to  provide  advertisers 
with  greater  comparability  with 
other  reports  they  receive.  Smith 
said. 


Officer 

The  ABC  staff  has  nothing  to 
do  with  the  policies,  which  are 
set  by  the  board.  It  endeavors  to 
administer  those  policies.  Smith 
explained. 

The  cost  of  compiling  the 
demographic  information  was 
estimated  at  from  $20  to  $25  per 
census  unit  per  newspaper.  The 
reporting  of  this  material  is 
optional.  The  report  of  circula¬ 
tion  in  a  newspaper’s  prime 
market  area,  which  also  was 
adopted  last  June,  similarly  is 
option.  Smith  pointed  out. 

I’ersunnel  Appeal 

Circulation  managers  were 
urged  to  assist  newspapers  in 
meeting  growing  personnel  needs 
in  an  address  by  Archie  J. 
Hicks,  president,  California 
Newspaper  Publishers  Associa¬ 
tion. 

As  circulators  deal  directly 
with  young  people,  their  depart¬ 
ments  can  do  more  than  any 
other  division  of  newspaper 
activity  in  this  sphere,  said 
Hicks,  who  is  publisher  of  the 


YOU  USED  TO 

ROB  THE  MAIL  EVERY  YOUR  E&P 

WEEK.  HOW  COME  NOW  SUBSCRIPTION 

YOU  ROB  BANKS?  RAN  OUT. 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. ' 


EDITOR  &  PUBLISHER,  8S0  Third  Avenue,  New  York,  N.  Y.  10022 

Dear  Editor  A.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name . 

Address  . 

City . State . Zip . 

□  Remittance  enclosed 

$6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year. 


Escondido  Coast  Dispatch. 

The  CNPA  president  also 
asked  the  circulators  to  assist 
publishers  in  developing  a  stand 
on  anti-litter  ordinances  now 
before  the  association.  He  sug¬ 
gested  they  discuss  this  with 
their  publishers  and  make  their 
positions  known. 

The  CCMA,  which  includes 
circulation  managers  in  Arizona, 
Hawaii  and  Nevada  as  well  as 
California,  will  meet  next  year 
in  Las  Vegas. 

Frank  Casanova,  Tucson 
Newspapers,  Arizona,  was 
elected  president  to  succeed 
Frank  Gwynn,  Pasadena 
(Calif.)  Independent,  Star- 
Xews. 

Charles  Lucchesi,  Garden 
Grove  (Calif.)  Orange  County 
Evening  News;  William  Ort- 
man,  Oakland  Tribune,  and 
Frank  Hill,  San  Diego  Union- 
Tribune,  were  elected  vicepresi¬ 
dents.  Gwynn  became  president 
of  the  board  of  directors.  Rus¬ 
sell  A.  Barcroft,  Santa  Barbara 
(Calif.)  News-Press,  continues 
as  secretary-treasurer. 

A  ground  swell  movement  for 
the  election  of  W.  J.  Morrissey, 
Long  Beach  (Calif.)  Independ¬ 
ent,  Press-Telegram,  to  ICMA 
officership  was  noted  during  the 
sessions  of  the  organization 
which  boasts  a  membership  of 
202  persons.  California  has  not 
had  a  representative  in  the 
ICMA  presidential  chair  since 
1948,  when  J.  B.  Casady,  San 
Francisco  Examiner,  held  office. 

Delegates  were  w’elcomed  to 
Sacramento  by  Franklin  C.  Mc- 
Peak,  director  of  public  rela¬ 
tions,  McClatchy  Newspapers. 
Byron  Conklin,  circulation  man¬ 
ager,  Sacramento  Bee,  was 
chairman  of  the  convention  host 
committee. 

NeH>paperboys  Cili'il 

Newspaperboy  honor  winners 
in  the  annual  California  New.s- 
paperboy  Foundation  competi¬ 
tions  were  announced  by  Wins¬ 
ton  S.  Carter,  managing  direc¬ 
tor,  CNF. 

Scholastic  achievement  honors 
for  California  boys  representing 
three  circulation  classifications 
went  to  Peter  Meisen,  Oceanside 
Blade-Tribune;  Thomas  Mullen, 
Glendale  News-Press,  and  Bruce 
Larsen,  San  Diego  Union-Trib¬ 
une. 

Darrell  W.  Ward,  Visalia 
Times-Delta;  Milan  Leavitt, 
Orange  Coast  Daily  Pilot,  and 
Robert  Lee,  Fresno  Bee,  won 
first  place  awards  for  business 
achievement. 

In  pointing  to  the  records  of 
the  winners.  Carter  reported 
Lee’s  activities  included  saving 
$15  for  him.self  and  giving  $30 
to  his  parents  every  month.  His 
purchases  included  bicycles  for 
himself  and  for  each  parent. 

EDITOR  ac  PUl 


3  Join  Newspaperboy 
Hall  of  Fame  Roster 

Three  new  names  have  been 
added  to  the  International  Cir¬ 
culation  Managers  Association’s 
Newspaperboy  Hall  of  Fame. 

Named  this  week  to  rect'ive 
the  1966  awards  were  John  W. 
McCormack,  Speaker,  I'.S. 
House  of  Representatives;  .An¬ 
thony  J.  Celebrezze,  Judge,  U.S. 
Circuit  Court  of  Appeals;  and 
Dr.  Raymond  L.  Bisplinghoff, 
president,  American  Institute  of 
Aeronautics  and  Astronautics. 

The  awards  give  national  re¬ 
cognition  to  former  newspajjer- 
boys  who  have  achieved  a  posi¬ 
tion  of  prominence  in  one  field 
or  an  outstanding  success  in 
business.  Presentation  cere¬ 
monies  are  currently  being  ar¬ 
ranged. 


CNF  community  service 
laurels  went  to  Stephen  Ward, 
San  Rafael  Independent- Journal, 
credited  with  saving  the  life  of 
an  elderly  woman  lying  helpless 
in  her  home,  who  had  been  with¬ 
out  food  or  water  for  three  days. 

Jim  Lanet,  Walnut  Creek 
Contra  Costa  Times,  received 
the  heroism  award  for  rescuing 
and  reviving  a  boy  floundering 
in  lake  waters. 

The  boys  were  cho.sen  from 
over  75,000  California  news- 
jiaperboys  who  are  daily  learn¬ 
ing  to  handle  their  own  affairs 
and  to  be  alert  and  mindful  of 
others.  Carter  said. 

Promotion  Vi’inners 

The  Carson  City  (Nev.) 
Nevada  Appeal  scored  first  place 
for  a  second  consecutive  year  in 
annual  circulation  promotion 
competition. 

The  4101-circulation  daily’s 
promotion  was  judged  “most 
outstanding  for  a  small  paper’’ 
in  the  under-20,000  circulation 
classification.  Robert  Marion  is 
circulation  manager. 

First  place  in  20,000  to  100,- 
000-circulation  papers  went  to 
William  Miller  of  the  Riverside 
(Calif.)  Press-Enterprise. 

Rated  “extremely  .strong  in  in¬ 
paper  promotion,”  the  first  place 
award  for  newspapers  over- 
100,000  in  circulation  went  to 
Frank  Hill,  San  Diego  Union- 
Tribune. 

• 

Personnel  Direelor 

Springfield,  Mass. 

Atty.  James  R.  Crowe,  repre¬ 
sentative  of  the  Springfield 
Newspapers’  legal  interests  and 
a  trustee  of  the  employes’  pen¬ 
sion  funds,  has  assumed  newly- 
created  capacity  of  personnel 
director.  He  will  continue  pre¬ 
vious  duties. 

L I  S  H  E  R  for  October  22,  1 966 


32 


Step  below 
for  a  moment . .  } 


Take  only  five 
minutes  or  less  to 
effect  a  complete 
color  change.  While 
you  are  waiting, 
observe  the 
frame  and 
bedplate  design; 
drive  simplicity; 
enclosed,  force- 


j-— ' 


and  we’ll  make  a  web  splice  at  any 
speed  . . .  automatically  or  semi- 
automatically.  With  the  Hoe 
positive-drive  tension  belt  J 
and  electro-magnetic 
core  brake,  pasters  can 
be  made  down  to  minimum 
roll  diameter.  Experience  in 
the  field  has  established  a 
record  of  successful  pasters  ■ 
second  to  none. 

If  you  have  the  time, 
we’ll  prove  it  on  the  spot. 


Meanwhile,  back  upstairs  the  folder  is  whirring  away, 

delivering  a  neat,  uniformly  folded  product— T/ie  ^ 

//oe  Co/or«i«//c  C/iron/t7e— our  own  little  newspaper, 

designed  specifically  to  demonstrate  the  • 

r  J  quality  of  Colormatic  printing ...  * 

straight  matter,  half-tones,  ^ 

reverses,  large 

The  Hoe  folder  does  the  same 
^  fine  on  any  product. 

^^BB  from 

tt  '  can  be  made 

■  moves.  The  exclusive  Ferguson 

drive— the 

■  ^B^B  rugged,  most 

i  ■  proven 

the 

^B  ^B  product  speeds. 


{ 


I 


This  invitation  is  open  to  all  newspapermen. 
And,  remember,  you  don’t  have  to  be  a 
big  operator  to  benefit  from  the  profitable 
advantages  of  the  Hoe  Colormatic.  It’s  a 
flexible  press,  adaptable  to  any  size  circulation 
requirement.  Publishers  with  as  little 
as  30,000  circulation  print  with 
Colormatic  presses  of  as  few  as  two  \ 
units  . . .  and  make  money  doing  \ 
it.  You  can  do  the  same.  \ 


The  car’s 
waiting. 
Give  us  a  call. 
212  CYpress  2-2400. 


•  A 


The  Register  and  Tribune  Syndicate 
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EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Resorting  to  Force 


“It  brought  a  forcible  reminder  of  another  truth  in 
pro  football.” 

There  is  a  subtle  but  nonetheless  valid  distinction 
between  forcible  and  forceful,  the  word  that  was  probably 
called  for  here.  Fowler  said  the  sense  distinction  is 
the  less  important  part  of  the  matter;  both  words 
mean  possessing,  or  using,  force.  What  then?  Forcible 
is  generally  preferred  for  physical  contexts:  a  forcible 
entry  (the  police  broke  down  the  door).  Instinct  serves 
us  here;  we  would  be  unlikely  to  describe  these 
circumstances  by  a  forceful  entry. 

Generally  forceful  is  the  word  for  abstract  contexts, 
as  in  the  sentence  quoted  at  the  outset.  We  would 
ordinarily  speak  of  a  forceful  style,  a  forceful  idea, 
but  a  forcible  evacuation,  a  forcible  eviction.  Webster 
is  no  help;  it  in  effect  considers  the  words  synonyms. 

And  British  usage,  as  reflected  by  Fowler,  apparently 
is  the  reverse  of  American  usage  in  this  instance; 
Fowler  considered  forcible  the  ordinary  word  and 
recommended  it  in  contexts  where  Americans  would 
likely  use  forceful  (a  forcible  argument).  Yet  even  in 
American  usage  an  argument  may  be  forcible,  which 
makes  it  stronger  (and  perhaps  less  attractive)  than 
farceful. 

If  all  this  sounds  confusing  and  inconclusive,  perhaps 
it  can  be  boiled  down  to  something  like:  Forceful  is 
preferable  except  to  denote  physical  or  exceptional  force. 
Forceful  often  also  has  a  favorable  connotation,  relating 
to  force  used  admirably;  forcible  is  either  neutral  or 
pejorative. 


HERE’S  THE  COLUMN 
TEEN-AGERS  AND  THEIR 
PARENTS  REALLY  GO  FOR 


BY  DOROTHY  RICKER 


Wayward  Words 


Well,  it’s  largely  because  Dorothy  Ricker  doesn’t  turn 
their  questions  aside  with  a  flip  answer. 

Her  mail  is  fascinating.  The  problems  these  teen-agers 
present  to  her  may  appear  funny  or  even 
absurd  to  adults,  but  they're  important 
to  the  youngsters. 


Authorities  disagree  on  whether  blonde  should  be 
re.served  for  women;  some  hold  it  may  be  used  of  either 
sex.  Oddly,  Fowler  in  the  original  recommended  that 
blond  should  displace  blonde,  but  his  reviser  concludes 
that  the  opposite  has  happened.  This  may  be  so  in 
Britain.  All  current  American  dictionaries  give  blond 
as  an  adjective  irrespective  of  sex,  and  all  but  Webster’s 
New  World  allow  it  also  as  a  noun.  Blonde,  however, 
remains  in  wide  use,  and  since  it  is  the  feminine  form 
it  applies  properly  only  to  women. 

*  *  * 

A  bloc  is  a  political  grouping:  the  Communist  bloc; 
a  bloc  of  bipartisan  votes.  Block  is  sometimes  misused 
in  this  sense. 


They  want  sound, 
honest  and  practical  advice,  not  a  wise¬ 
crack.  And  they  get  it  from  Dorothy 
Ricker. 

And  it’s  must  reading  for  frustrated 
parents. 


Editors  go  for  TEEN-AGE  MAIL,  too, 
‘  ^  ‘  because  they  know  it’s  a  sure  way  to 
reach  those  young  people  who  (they  hope)  someday  will 
be  subscribers  to  their  newspapers. 

How  about  writing  us  for  samples  and  rate? 


Brag  is  acceptable  as  a  noun  (his  brag  and  bluster) 
but  it  has  a  dialectal  twang  when  used  in  reference 
to  a  specific  statement  rather  than  in  a  general  sense, 
as  in  “We  resented  his  brag  that  he  was  the  son  of  a 
general.”  boast.  Brag  on  is  distinctly  dialectal:  “He 
liked  to  brag  on  his  ancestors.”  brag  (or  boast)  about. 


Questions  And  Answers 

THREE  TIMES  A  WEEK 

Plus  Additional  Special  Weekend  Release 

“PERSONAL  TIPS  TO 
TEEN-AGERS” 


Did  you  happen  to  see  one  of  the  million  “Lyndon 
dollars”  printed  for  the  Republicans  by  McClure 
Publications  of  Washington  with  the  intention  of 
embarrassing  President  Johnson  on  the  issue  of  inflation 
during  the  current  campaign?  A  conspicuous  inscription 
on  this  “Great  Society  Funny  Money”  read  Corpus 
Delecti,  which  illustrates  once  again  that  nothing  looks 
more  foolish  than  an  expression  from  a  foreign  language 
that  is  dragged  in  by  the  ears,  misused,  and  then 
misspelled. 


BRUCE  HORTON,  General  Manager 
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Ex-^Newshoy’ 
Wins  Acclaim 


Alamkda,  Calif. 

“It  happens  once  in  a  life¬ 
time,”  said  Abe  Kofnian,  pub¬ 
lisher  of  three  daily  newspa- 
pei  s,  in  discussing  his  testimon¬ 
ial  dinner  attended  by  720  per¬ 
sons. 

And  the  tributes  brought  “a 
million  memories”  which  went 
back  to  the  days  when  he  sold 
newspapers  in  Brockton,  Mass., 
at  the  age  of  10.  He  later  de¬ 
veloped  a  newspaper  agency 
business  in  Connecticut  and 
then  turned  publisher  in  193!) 
with  his  purchase  of  the  Ala¬ 
meda  Thnes-Star. 

Kofman  expressed  his  thanks 
for  kind  w’ords,  gifts  and 
plaques  in  his  daily  column. 
From  My  Notebook.  His  special 
thanks  went  for  a  grandfather’s 
clock  i)resented  to  him  and  his 
wife.  This  reminded  him  of  his 
Bar  Mitzv’ah,  when  he  got  six 
Ingeisoll  $1  watches  as  gifts. 

Honor  guests  included  his 
three  sons,  all  of  whom  are  in 
the  newspaper  business,  Morton 
Kofman  is  assistant  publisher 
of  the  San  Leandro  (Calif.) 
Mortiinff  News,  Stephen  holds 
a  similiar  post  with  the  Fre¬ 
mont  (Calif.)  News  Kef/ister, 
and  Kenneth  is  Times-Star  pro- 
<iuction  manager. 

• 

Honor  Retired  Editor 

Atlantic  City,  N.  J. 

Francis  E.  Croa.sdale,  until 
19.")0  vicepresident  of  the  Pre.ss- 
Union  Publishing  Company  and 
editor  of  its  three  new'spapers, 
was  the  guest  of  the  Press  Club 
of  .4tlantic  City  on  his  80th 
birthday.  A  plaque  w’as  pre¬ 
sented  to  him  by  Joe  W.  Walker, 
secretaiy  of  the  Press  club  and 
editor  of  the  Evening  Union 
when  Croasdale  was  active.  With 
him  were  James  J.  Farrell,  for¬ 
mer  city  and  Sunday  editor;  and 
Louis  Greenberg,  former  sports 
editor. 


Kiiieiiart  Gets  Wider 
Role  at  ANPA/RI 

William  D,  Rinehart  has  been 
appointed  assistant  ge  n  e  r  a  1 
manager  of  the  ANPA  Research 
Institute.  He  has  been  director 
of  the  ANPA  RI  production  de¬ 
partment  for  six  years. 

Rinehart’s  new  operational 
responsibility  will  include  the 
l)roduction  department  in  New 
York  and  the  Research  Center 
in  Easton,  Pa. 

Frank  J.  Stanczak  will  con¬ 
tinue  as  acting  director  of  the 
Research  Center  in  Easton. 
Peter  P.  Romano,  who  has  l)een 
assistant  director  of  the  pro¬ 
duction  department,  w'ill  assume 
direction  of  this  dej)artment. 

• 

Family  of  Man  Society 
Honors  .4friean  Editor 

Laurence  Gandar,  editor-in- 
chief  of  Johannesburg’s  Rand 
Daily  Mail,  was  named  to  re¬ 
ceive  the  1966  “Award  of  Excel¬ 
lence”  in  the  field  of  communica¬ 
tions  by  the  U.S.  Society  for  the 
Family  Man.  Gandar  has  been 
invited  to  receive  the  award,  a 
bronze  medal  and  $.'),(  K)0,  at  a 
dinner  in  New'  York  later  this 
month.  Gandar  won  the  Ameri¬ 
can  Newspaper  Publishers  Asso¬ 
ciation  w’orld  achievement  award 
in  -\i)ril. 

Finch  in  Mexico 

Paul  H.  Finch,  35,  Associated 
Press  chief  of  bureau  at  Cara¬ 
cas,  will  take  over  the  reins  of 
the  bureau  at  Mexico  City,  re¬ 
placing  Morris  W.  Rosenberg, 
who  was  recently  named  chief 
of  the  Paris  bureau.  Finch,  a 
graduate  of  the  University  of 
Nevada,  has  been  with  The  As¬ 
sociated  Press  since  1956. 


ELECTION  COVERAGE 
CONGRESSIONAL  QUARTERLY  SERVICE 

Kits  containing  extra  copies  of  CQ's  cumulative 
election  coverage  are  in  the  mail  to  all  subscrib¬ 
ing  nevyspapers.  Included  are  complete  candidate 
charts  for  Governor,  Senate,  House;  complete  out¬ 
look;  election  precedents. 

IT3S  K  Street,  N.W.,  Washington,  D.  C.  20006  202  296-6800 


- ^ 

news-people  I 


ROBERT  C.  NELSON  has  been 
named  assistant  business  manager, 
in  charge  of  production,  of  the 
Detroit  News.  His  appointment 
was  announced  by  Edwin  K. 
Wheeler,  executive  vicepresident 
and  general  manager  of  the  news¬ 
paper.  Nelson  came  to  the  News 
from  the  New  York  News  in  1952 
as  mechanical  superintendent.  He 
was  promoted  to  production  man¬ 
ager  in  I960.  In  his  new  position. 
Nelson  will  continue  in  charge  of 
the  News  production  department 
and,  in  addition  assist  business 
manager  James  T.  Dorris. 


John  J.  Gh.lasi’Y — namod 
managing  editor  and  Carl  S. 
Miller,  special  projects  director, 
at  the  Elkhart  (Ind.)  Truth. 

♦  ♦  ♦ 

Jerry  C.  Worthen — named 
advertising  manager  and  Edgar 
H.  Marroy,  assistant  ad  man¬ 
ager,  of  the  liellini/hani  (Wash.) 
Herald. 

*  ♦  ♦ 

Ji’LES  Fogel— to  city  rlesk  of 
the  Halon  Rouye  (La.)  Stale- 
Times  from  staff  of  New  Or¬ 
leans  Times-Rirayune. 

*  *  ♦ 

Rosemary  Ja.mes — returns  to 
New  Orleans  States-l teni.  staff 
from  i)ublic  relations  with  Delta 
Steamship  Line.s. 

»  *  * 

Robert  Markowitz,  a  former 
UPI  and  AP  staff  writer  and 
state  reiiorter  for  U’orre.sfcr 
( M  ass. )  T  eley  ra  ni-Gazelte — to 
a.ssociate  jiroducer  for  CBS-tv 
news  from  WBZ-tv,  Boston. 

«  «  * 

Richard  G.  Nemerov — to  per- 
.sonnel  and  promotion  director, 
Hayerstown  (Md.)  Herald-Mail, 
from  promotion  staff  of  the  New 
York  Herald  Trihune. 

*  ♦  ♦ 

David  I.  Bednarek,  former 
education  reporter,  Wi.sronsin 
.State  Journal,  now  reporter  for 


the  Milwaukee  Journal.  Gii.i.is 
Morgan,  formerly  with  Alabama 
newspapers  —  joins  reporting 
staff  of  the  Milwaukee  Journal. 

if  it/i  if 

Robert  M.  Totthberry — suc¬ 
ceeds  Fred  Williams  as  ad 
manager  of  the  (’ulcer  City 
(Calif.)  Eeeniny  Star-News/ 
Vanyuard. 

♦  ♦  ♦ 

J.  A.  Johnson,  foimer  T»‘xas 
newsman  who  recently  completed 
a  five-year  Navy  hitch  as  infor-  | 
mation  ofticer— a))pointed  to  ))ul)- 
lic  relations  staff  of  the  Dallas 
Transit  System. 

»  *  ♦ 

Carl  Mooshian,  editor  of  the 
Carroll  County  (.Md.)  Tiims — 
to  i)ublic  information  ollicer  for 
District  of  Columbia  Depaid- 
ment  of  Health. 

*  ♦  ♦ 

Walter  Sac.nders,  Roeky  i 

Mountain  News  staff  writei-  ami 
editor  of  weekly  tv  suiiplement — 
named  departmental  <*(litor. 

*  ♦  ♦ 

Robert  I).  Slate,  manager  of 
the  San  Francisco  office  of  Jann 
&  Kelley  Inc.,  news))ai)er  re))re- 
sentatives — appointed  a  vice- 
)»r<‘si(lent  of  the  firm. 

*  ♦  • 

Raymond  A.  Brighton,  man-  ^ 
aging  e<litor  of  the  Portsmouth 
(N.  H.)  Herald — new’  jiresident 
of  the  New  England  Associated 
Press  News  Executives  Associa-  S 
tion. 

*  ♦  ♦ 

John  Olesky — from  the  Day-  jj 
ton  (Ohio)  Daily  News  to  sport.s  j 
makeup  at  the  St.  Pelershury  j 
(Fla.)  Times.  j 

♦  ♦  *  j 

Alma  Gallagher,  aviation  j 
c-ditor  of  the  Laconia  (N.  H.)  | 

Ereviny  Citizen — regional  gov-  [ 
ernor  for  the  “99’s”,  an  organi-  i 
zation  of  women  pilots.  | 

♦  ♦  ♦ 

Ray  De  Crane — from  a.ssi.st-  | 
ant  city  editor  to  business  editor  j 
and  columnist,  Cleveland  (0.)  j 
Press.  Don  Silver — from  finan-  | 
cial  editor  to  assistant  city  (*di-  ' 

tor.  Dick  Pergler— promoted  to 
financial  editor. 

*  *  * 

Gladys  Bagley,  w-omen’s  edi¬ 
tor  of  the  Phoenix  (Ariz.)  Ga¬ 
zette  —  named  ‘  ‘outstanding 
newsjiaper  woman  of  1966”  by 
the  Central  District  of  Arizona 
Press  Women. 

if  if  if 

Clarke  Stallw(»kth,  a  for¬ 
mer  managing  editor  of  the 
(’olumbus  (Ga.)  Ledger  and 
Sunday  Ledyer-Enquirer — to  the  i 

news  staff  of  the  Itirminyham 
(Ala.)  News. 
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Point-to-point 
speed . . . 


Pu<Ulork  Aiiiioiiiioes 
!N«*w  Assijsnineiils 

Arlington  Heights,  Ill. 

Charles  E.  Hayes,  executive 
editor  of  Paddock  Publications, 
announced  the  following  staff 
aiipointinents  for  the  suburban 
newspajiers : 

Clifford  G.  Rowe — from  copy 
editor,  Chictt(/<t  Sun-Timot,  to 
associate  editor  and  copy  desk 
chief;  David  B.  Hoyt — from 
newswriter,  Milwaukee  bureau 
of  the  Associated  Press,  to 
news  editor,  Arlington  Heights 
Herald;  Elsie  Mueller  —  from 
newswriter.  Press  Publications 
of  Elmhurst,  Ill.,  to  new’s  edi¬ 
tor,  Hofftnau'  Herald  and  Sch¬ 
aumburg  Herald;  and  Martha 
Moser  —  from  staff  writer. 
Mount  Prospect  Herald,  to  news 
editor,  Hlk  Groce  Herald. 

Al.so  announced  was  the  ino- 
motion  of  Daniel  M.  Piibilski 
from  copy  editor  to  political  edi¬ 
tor  of  the  16  .suburban  news))a- 
pers. 


Hoffmaster 


WALTER  GRAY,  former  Associated  Press  correspondent,  was  recently 
named  managing  editor  of  the  Laredo  (Tex.)  Times.  Gray  began  his 
career  with  the  Times,  worked  for  the  Houston  Chronicle  for  three 
years,  and  for  AP's  Los  Angeles  bureau  before  returning  to  Laredo. 

HOWARD  HOFFMASTER  will  take  over  as  editor  of  the  Hannibal 
(Mo.)  Courier-Post,  a  Lee  newspaper,  on  Dec.  I.  He  is  presently 
telegraph  and  regional  editor  of  the  Ottumwa  (Iowa)  Courier,  also 
a  Lee  newspaper.  He  will  succeed  Robert  C.  Carroll  who  has  re¬ 
signed  to  join  the  Missouri  Good  Roads  Association  as  executive 
secretary. 

C.  DARROW  TULLY  was  recently  appointed  as  general  manager  of 
the  Gary  (Ind.)  Post  Tribune.  He  was  business  manager  of  the  St. 
Paul  (Minn.)  Pioneer  Press-Dispatch.  He  began  his  career  with  the 
Charleston  (W.  Va.)  Daily  Mail  and  worked  for  newspapers  in  Elk¬ 
hart  and  Evansville,  Ind. 


Person-to-person 
service . . . 


UPI  Names  Gregory 
Personnel  Manager 

Appointment  of  Robert  J. 
Gregory  as  personnel  manager 
of  United  Press  International 
was  announced  this  week  by 
Mims  Thomason,  president. 

Gregory  has  resignetl  as  sales 
manager  of  the  AT&T  Long 
Lines  Department  to  join  UPI. 
He  succeeds  Ross  Downing,  who 
recently  retired. 

Gregory,  34,  liegan  his  busi¬ 
ness  career  in  1957  with  the 
New'  Jersey  Bell  Telephone  Co. 
w'here  he  was  a  commercial  rep¬ 
resentative.  In  1960,  he  joined 
the  AT&T  Long  Lines  Depait- 
ment  and  served  successively  as 
sales  representative,  account 
manager  and  sales  manager. 


Fr.ancis  a.  Ney,  a  former  Thomas  Poster,  As.sociated 
sports  editor  of  the  Duhuriue  Press — ele<;ted  president  of  the 
(Iowa)  Telegraph-Herald  and  Inner  Circle,  an  organization  of 
Waterloo  Courier — now'  creative  New'  York  City  political  writers 
services  manager  of  lietter  and  columnists. 

Homes  and  Gardens  magazine.  *  *  ♦ 

He  has  lieen  a  copyw'riter  in  the  Richard  J.  Bcdei.man — from 
magazine’s  promotion  deiiart-  the  Milwaukee  (Wis.)  Journal 
ment.  staff  to  press  secretary  in  the 

♦  ♦  *  Mayor’s  Office  at  $9,400  a  year. 

Thomas  P.  O’Donnell-- ap-  *  ♦  ♦ 

pointed  assistant  to  the  adver-  Warren  Bosworth,  Viet  Nam 
tising  director  of  the  Chicago  w'ar  reporter  for  the  Dallas 
Tribune.  He  has  been  a  memlier  (Tex.)  Times  Herald — a  South- 
of  the  ad  department  since  1955,  west  Journalism  Forum  Aw'ard. 
the  last  three  years  in  the  De-  ♦  ♦  ♦ 

troit  sales  office.  E.  Roy  Ray,  a  former  assist- 

*  *  ♦  ant  city  editor  of  the  Hartford 

Rockwell-Standard  (Conn.)  CoMrant— now  on  the 

A  •  .  w  editorial  staff  of  Business  U  cek 

Appoints  Doug  Larsen  magazine.  New  York. 

Pittsburgh  *  ♦  ♦ 

Appointment  of  Douglas  A  Publishing 

Larsen  to  the  new  position  of  «  a  V 

director  of  marketing  communi-  N..vl.  Paper  .Again 
cations  of  Rockwell-Standard  Belkn,  N.M. 

Corporation  was  announced  by  Carter  Waid,  formerly  editor 
Malcolm  M.  Barnum,  vicepresi-  and  publisher  of  the'  Belen. 
dent-marketing.  Larsen  has  been  Xews-Bulletin,  has  been  named 
vicepresident,  communication,  of  publisher  of  the  semi-w'eekly 
Blue  Cross  and  Blue  Shield  of  newspaper  again,  succeeding 
Greater  New  York  since  1964.  William  W.  Worley,  who  re- 
Larsen  was  a  news  and  fea-  signed, 
ture  w'riter  for  17  years.  He  Waid  is  owner  and  operator 
i'tarted  as  a  reporter  for  the  of  KARS  Radio,  Belen,  and  he 
Houston  Chronicle  and  Washing-  is  mayor  of  the  city. 
ton  Daily  News,  and  from  1944  He  owned  and  published  the 
to  1958  he  was  on  the  editorial  News-Bulletin  from  1947  to 
staff  of  Newspaper  Enterprise  1960.  The  owner  is  James  Bar- 
Association.  He  has  since  been  ber  and  Associates  of  Grants, 
in  public  relations  work.  N.M. 
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You  get  both 
on  DELTA! 

Delta’s  got  the  routes,  the 
Jets  and  the  people  to  get 
you  where  you  want  to  go  in 
a  hurry.  Equally  important, 
you  get  a  bonus  in  cheerful, 
personal,  extra  thoughtful 
service  every  jet-quick  mile 
of  the  way. 


^  AND  COMPANY 

DAILY 

NEWSPAPER 

SALES 

PURCHASES 


TEmple  3-3018 
ItALEIGH.  N.  C. 

1807  McDonald  lane 


NATION-WIDE  PERSONAL  SERVICE 


ampersand . . . 


It’s  the  middle  initial  of  A&P,  L&M, 
B&O,  S&H  .  .  .  and — of  course — EDITOR 
&  Publisher. 

The  ampersand  in  the  middle  is  part  of 
E&P’s  name,  and  trade  mark.®  Last  year 
E&P  was  quoted  in  the  nation’s  press 
1,476  times,  and  we’re  quite  proud  of  it. 
We’re  pleased  every  time  you  pick  some¬ 
thing  up  from  our  pages  and  reprint  it 
in  your  newspaper.  But,  be  sure  to  use 
our  ampersand.  It’s  part  of  our  name. 

Incidentally,  we’re  also  proud  to  remind  you 
that  Chesebrough-Pond’s,  Inc.;  Amana  Refrig¬ 
eration,  Inc.;  Wallace  Laboratories;  Dow  Chemical 
Co.;  Idaho  Potato  &  Onion  Commission;  Johnson 
&  Johnson;  Coca-Cola;  Formica  Corporation: 
Teletype  Corporation;  Caterpillar;  Calgon  Corpo¬ 
ration  ...  all  use  the  advertising  pages  of 
EDITOR  &  PUBLISHER  to  promote  and  protect 
their  trade  marks. 

Be  sure  to  quote . . . 

Editor  &  Publisher 


Thoughts  While  Reading 

Steve  Rogers,  the  publisher  of  the  Newhouse  newspaj)ers 
in  Syracuse,  was  telling  us  how  he  had  tons  of  old  , 

scarehead  type  cleaned  out  of  the  composing  room  racks 
recently  when  a  Mexico  City  “newsie”  flashed  a  paper  in 
front  of  us.  The  big  type  screamed,  in  Spanish,  that  the 
former  President  was  dead.  But  we  hadn’t  seen  anything 
yet.  A  few  hours  later,  we  observed,  the  printers  had 
found  some  “paving  block”  type  for  the  latest  headline,  in 
Spanish— ONLY  A  RUMOR! 

«  *  *  I, 

In  a  Thursday  edition  jampacked  with  food  store  i 

advertising,  the  Dallas  Times  Herald  runs  a  Shopping  List  j 

in  two-column  measure  as  a  handy  checkoff  sheet  for  the  | 

housewife.  | 

A  standing  salute  is  due  the  Syracuse  (N.  Y.)  Post- 
Standard  for  listing  the  names  of  its  key  editors  on  the  | 

Editorial  Page  masthead — from  Executive  Editor  down  to  I 

City  Editor.  The  General  Manager  takes  secondary  position. 

*  *  * 

Instead  of  setting  its  name  in  ordinary  type  for  a  line 
atop  each  inside  page,  the  Youngstown  (Ohio)  Vindicator 
uses  a  miniature  logo  (with  page  number)  and  floats  it 
in  various  spots. 

*  4e  4c 

We  wish  the  editor  of  the  Springfield  (Mass.)  Daily 
News  would  try  some  of  the  new  makeup  techniques, 
especially  on  Page  One.  Or  is  he  aiming  to  ditch  that  old 
“New  England  look”  gradually? 

*  *  * 

Papers  that  carry  Mort  Walker’s  funny  “Beetle  Bailey” 
strip  on  their  comics  pages  must  swallow  their  chuckles 
when  they  find  that  “Beetle  Bailey”  on  another  page  is  just 
an  ad  for  U-Haul  Dealers.  At  least  it  should  be  slugged 
“advertisement”,  if  only  in  diamond  italic. 

*  *  *  I 

Looking  over  the  bylines  on  local  stories  in  a  recent  copy 

of  the  Dayton  (Ohio)  Daily  News  we  got  the  impression 
there  were  more  gals  than  guys  on  the  staff.  But  an  actual 
count  showed  10  male  names,  5  female  names,  and  one 
(Gee  Mitchell)  indeterminate. 

»  ♦  * 

Preservation  of  the  “Mr.”  title  in  its  style  often  raises 
eyebrows  when  you  read  the  New  York  Times.  Apparently 
the  style  stops  at  the  sports  pages,  and  the  other  day  when 
Frank  Robinson  shone  as  the  World  Series  hero  and  the 
.story  made  Page  One,  left,  he  was  merely  “Robinson.” 

But  on  a  page  in  the  general  news  section  the  screwball 
poet,  Allen  Ginsberg,  received  the  distinction  of  “Mr.” 
Ginsberg. 

*  *  * 

Hobbyists  have  their  day  in  the  Sunday  Atlanta  Journal 
and  Constitution.  Horticulturist  Charles  Hudson  writes 
“Garden  Clinic”  and,  “Garden  Calendar.”  Bob  Harrell 
father  of  five,  writes  “Family  Camping.”  The  photography 
feature  by  AP’s  Irving  (Doc)  Desfors  carries  the  title 
“Lens  Angle.”  Numismatist  Maurice  Gould  writes  “Coin 
Roundup.”  North  Carolinian  John  Mebane  (he  used  to  be 
managing  editor  of  the  High  Point  Enterprise)  writes  about 
antiques  in  “Treasure  at  Home.”  And  AP’s  Syd  Kronish 
writes  “Stamp  News.”  Are  there  any  other  hobbies? 

«  *  * 

Would  that  peripatetic  professor  of  the  copy  desk,  Carl  i 
Riblett,  approve  the  following  head  in  the  Louisville 
Courier-Journal?  HOLY  SPACE!  2  SATELLITES  HAVE 
COLLIDED. 

*  *  * 

In  the  days  of  the  newspaper  readership  studies  (1940 
A.D.  or  thereabouts)  a  picture  editor  could  defend  his 
selection  of  a  scenic  .shot  for  Page  One.  We  didn’t  believe 
any  editors  were  still  around  who  remembered  those 
readership  scores  until  we  spotted  a  four-column  black- 
and-white  boy-and-girl-in  the  park  photo  by  Joe  Heilberger 
on  the  front  page  of  the  Washington  Post.  All  the  caption 
said  was,  “Ed  Ball  and  Debbie  Pitt  of  suburban  Fairfax, 

Va.  came  to  the  city  and  Rock  Creek  Park  to  find  this 
bucolic  scene.”  Having  found  it,  all  they  did  was  .hold 
hands  across  an  unpicturesque  stream  .  .  .  J.H.W. 
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Want  your  full  portion 
of  a  $172  billion  food  market? 


Reach  for  the  whole  pie 


not  just  a  piece 


There  are  two  newspapers  in  Detroit.  One  alone— 
The  Detroit  News— supplies  the  hefty  circulation  it 
takes  to  satisfy  the  heartiest  appetites  for  volume 
business  in  this  $1/i-billion  food  supermarket. 

Any  day  of  the  Vveek  The  Detroit  News  gets  into 
metropolitan  homes  that  account  for  $4  of  every  $5 
spent  in  Detroit’s  food  stores . . .  and  7  out  of  10  house¬ 
holds  that  earn  $15,000  or  more. 


Also,  The  News  goes  into  more  than  550,000  metro¬ 
politan  homes  that  do  not  get  Detroit's  second  news¬ 
paper  at  all. 

That’s  why  all  advertisers  need  The  Detroit  News 
circulation  to  get  to  every  segment  of  the  Detroit 
market  easy  as  pie. 

Even  those  that  sell  cookies. 


The  Detroit  News 


Offices  In:  NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  SAN  FRANCISCO  •  MIAMI  •  TORONTO 


KOOKS  IN  KKVIK>\ 

South’s  Newspapers 
And  Desegregation 

Kv  Kav  Krv\iii 


riiK  oKKKAi.  OK  i»ksk*;kk(;ation 

My  Kck**!  Sarratt.  Harder  &  IJow. 

I  patres.  .S7.r»o. 

Tilt'  first  full  and  objective 
account  of  how  the  people  of  the 
Stmthern  states  confronted, 
throujrh  the  first  decade,  the 
I'nited  States  Supreme  Court’s 
dt'cision  to  desepreK-ate  the  pub¬ 
lic  schools  is  re<’orded  in  repor- 
torial  style  without  judgment 
or  editorializing  by  a  distin¬ 
guished  Southern  newsman. 

It  is  explained  that  the  Ijook 
was  written  not  to  advocate  any 
cau.se  but  to  rei)ort  analytically 
the  roles  played  by  key  groujis 
in  what  is  probably  the  greatest 
.social  revolution  of  this  century 
in  America.  These  groui).s 
include  newspapers,  i)olitical 
leatlers,  lawyers,  businessmen, 
judges,  ministers  and  each 
group  is  coverefl  thoroughly  in 
a  .separate  chapter. 

In  the  chapter  on  “The  Edi¬ 
tors,"  the  author  writes: 

“.4n  examination  of  press  per¬ 
formance  in  the  I7-.state  region 
during  the  first  decade  of  school 
de.segregation  suggests  that 
mo.st  editors  were  looking  over 
their  shoulders  to  .see  who  was 
following  them.  This  offers  an 
explanation  of  the  clo.se  correla¬ 
tion  between  the  editorial  posi¬ 
tions  taken  by  newspa|M‘r.s  and 
prevailing  i)ublic  opinion  in  their 
places  of  publication.  .  .  .  On  the 
.school-race  issue,  the  jiublic 
.seemed  to  be  molding  n«*w.spaper 
opinion  as  much  as  the  new.s- 
papers  were  nadding  public 
opinion.  .  .  . 

Kcleiillos  Kcsislaiicc 

“In  the  Deep  Sr)uth  the  major 
newspapers  and  their  white 
readers  were  in  general  agree¬ 
ment.  They  were  foi-  .segregation. 
They  denounced  the  Supreme 
('ourt  justices  and  their  decision. 
Their  resistance  to  compliance 
was  relentless.  Sometimes  they 
found  them.selves  backed  into  a 
corner,  but  they  did  not  sur¬ 
render.  They  merely  retreated  to 
another  prepared  position.  .  .  . 

“Most  editors,  whether  in  the 
compliance,  token  or  resistance 
states,  expressed  opinions  that 
coincided  with  controlling  public 
opinion  in  their  localities.  Some 
•slitors,  however,  took  positions 
c(*ntrary  to  the  thinking  of  the 
white  majority.  In  a  numl)er  of 
instances  their  deviation  brought 


leprisals,  or  rewards,  and  in 
some  cases  both.” 

Tho.se  who  paid  high  prices 
and  suffered  threats  for  their 
unorthodox  convictions  included 
John  H.  O'Dowd,  executive  edi¬ 
tor  of  the  Florence  (S.  C.) 
Mominf/  Xewtt;  Ral])h  McGill, 
publisher  of  the  Atlanta  (Ga.) 
('onstitution ;  J.  X.  Heiskell,  edi¬ 
tor  and  i)ublisher,  Arkansas  Ga¬ 
zette,  Little  Rock;  Mrs.  Hazel 
Brannon  Smith,  Lexin(/ton 
(Miss.)  Advocate;  Hodding  Car¬ 
ter,  Delta  Uemacrat-Times, 
Greenville,  Miss.;  J.  Oliver  Em- 
merWh,  MeComh  (Mi.ss.)  Enter- 
lirise-Joarnal;  Ira  B.  Harkey 
Jr.,  editor  and  publisher,  Fasca- 
ijoala  (Miss.)  Chronicle. 

Coii'if'icnce  or  Money 

-After  the  -Arkan.sas  Gazette 
took  its  stand  against  Governor 
Faubus  in  I!).')?,  Mr.  Heiskell 
told  the  Southern  Newspaper 
Publishers  Asswiation :  “It’s 
like  hell.  1.  You  lo.se  circulation. 
2.  You  get  abusive  letters.  .3. 
You  get  argued  at.  But  there 
comes  a  time  when  a  newspaper¬ 
man  has  to  decide  whether  to 
follow  his  con.science  or  material 
considerations.” 

Harry  Ashmore,  who  was  then 
executive  editor  of  the  paper, 
.said,  “Mr.  Heiskell  had  to  watch 
the  substance  he  had  gathered 
for  his  family  drain  away  under 
boycott  and  bitter,  constant 
abu.se — well  over  two  million 
dollars  irrevocably  lost  l)efore 
circulation  and  advertising  hit 
Isittom  and  Itegan  the  .slow 
crawl  back.” 

Nonconformist  editors  who 
braved  local  brickbats  at  least 
were  rewanhsl  with  l)ou({uets 
from  afar.  Six  of  10  Pulitzer 
Prizes  awarded  for  editorial 
writing  in  the  decade  after  the 
Ilf.-)!  Sujjreme  Court  deci.sion 
went  to  the.se  editors:  Buford 
Boone,  Tasealoosn  (Ala.)  News; 
Harry  .A.shmore,  .Arkansas  Ga¬ 
zette;  Ralph  McGill,  .Atlanta 
('onstitution ;  Lenoir  Chambers, 
Xarfolk  (Va.)  Virf/inian-Pilot ; 
Ira  Harkey,  Pascagonia  Chron¬ 
icle;  Mrs.  Hazel  Brannon  Smith, 
Lexington.  Advertiser.  In  1958, 
the  -Arkansas  Gazette  received 
the  Pulitzer  for  disinterested 
and  meritorious  public  service 
and  Mr.  Heiskell  received  the 
first  special  award  to  l)e  given 
by  the  Columbia  University 
Graduate  School  of  Journalism 


^  i 


Reed  Sarratt 


“for  singular  journalistic  jrer- 
formance  in  the  public  interest.” 

Mr.  Sarratt  rejrorts  that  most 
Southern  newspaj)ers  deliber¬ 
ately  pla.ved  down  de.segregation 
news  .stories  in  an  effort  to  avoid 
riots  and  violence.  He  writes: 

“The  newspapers  adopted 
carefull.v  considered  sj)ecial  cri¬ 
teria  for  handling  the  school 
de.segregation  story.  The  editors 
placed  a  higher  priority  on  their 
.sen.se  of  responsibility  for  pub¬ 
lic  order  than  upon  their  respon¬ 
sibility  to  give  the  public  all  the 
facts.  In  deciding  what  to  |)rint, 
the.v  looked  beyond  the  news 
to  the  effect  its  publication 
would  have  on  those  who  read  it. 

“As  time  passed,  attitudes  in 
the  South  began  to  soften.  After 
.school  de.segregation  came  to  a 
community,  it  relaxed — not  al¬ 
ways,  but  usually — and  some  of 
the  rawer  emotions  drained  off. 
As  the  jiTOple  relaxed,  the  edi¬ 
tors  of  their  local  newspapers 
relaxed  with  them;  and  school 
de.segregation  was  reported 
more  nearly  like  any  other  im¬ 
portant  event.” 

Knowledgeable  Author 

Rewl  Sarratt,  now  director  of 
the  Journali.sni  Project  of  the 
Southern  Regional  Education 
Board  in  Atlanta,  is  well 
eciuipped  tf)  rei)ort  on  “The 
Ordeal  of  Desegregation”  by 
rea.son  of  his  service  ( 1960- 
196."))  as  executive  director  of 
the  Southern  Education  Report¬ 
ing  Service,  which  supi)lies 
.schools  and  newspapers  with 
complete  statistical  services  and 
analyses  of  de.segregation. 

He  was  graduated  from  the 
University  of  North  Carolina 
and  worked  on  the  Charlotte 
(N.  C.)  Xejvs  from  reporter  to 
city  editor  (1937-1946),  w'rote 
editorials  for  the  Baltimore 
(Md.)  Evening  Sun  for  six 
years  and  then  became  succes¬ 
sively  editor  of  the  editorial 
pages  and  executive  editor  of  the 
Winston-Salem  (N.  C.)  .Journal 
and  the  Twin  City  Sentinel. 


Book  Relates  I 
Century  of 
‘Sunlight’ 

-Minnka  roLis 

“Sunlight  on  Your  Door.step,” 
a  lMK)k  telling  the  story  of  the  ! 
Minina/ndis  Tribune’s  first  100 
years,  written  by  Bradley  L.  ' 
-Morison — and  with  a  foreword  I 
by  Yice  President  Hubert  H. 
Humi)hrey — went  on  sale  this 
week.  Ross  &  Haines,  ^linne- 
;ipoli.s,  is  publisher. 

-Morison,  who  is  known  by  1 
Tribune  readers  for  his  “Break-  ■ 
fast  Ballads,”  which  appeared 
for  a  numlier  of  years  on  the 
newsj)aper’s  editorial/opinion 
pages,  joined  the  Tribune  in  j 
1918  as  a  sports  writer.  He  re-  • 
tired  earlier  this  year  as  asso-  f 
ciatf*  editor  of  the  iHlitorial  ! 
pages. 

The  book  is  available  in  hard 
cover  for  .$3.95  and  in  .soft  cover 
for  $1.75.  It  is  149  pages  in 
length  and  includes  38  pages  of 
90  i)hotographs,  cartoons  and 
newspaper  page  reproductions  of 
persons,  features  and  personali-  ; 
ties  of  the  Minneapolis  Tribune 
over  the  past  100  years. 

In  his  foreword  the  Vice 
Presi<lent  writes: 

“I  am  particularly  glad  the  | 
-Minneapolis  Tribune  has  now 
|iublish(‘d  its  own  history.  The 
.Minneaj)olis  newspapers  are  the 
largest  in  the  region.  And  they 
have  a  particularly  long  tradi¬ 
tion  of  efforts  to  improve  the 
city  and  the  area  they  serve.” 

The  scope  of  the  book  ranges 
in  22  chapters  from  the  early 
days  of  Minnesota  journalism — 
between  1849  and  18.")8  when  j 
.some  90  newspapers  sprouted  j 
and  most  of  them  died ; — to  the 
192()’s  and  “newspaper  row”  in 
Minneapolis;  to  the  time  when 
crusading  Tribune  editors  helped 
put  crooked  Minneapolis  aider- 
men  in  jail;  to  “the  new  breed”  i 
of  today’s  newspaperman.  The 
book,  in  yet  another  chapter,  j 
points  out  the  day  when  com-  I 
petitive  Tribune  editors  caught  1 
the  Minneapolis  Star  in  what 
they  called  “two  major  news 
bloopers” — and  published  their 
findings  in  a  special  edition  for 
the  world  to  see. 

The  title  of  the  book  "Sun¬ 
light  on  Your  Doorstep,”  is 
taken  from  a  Tribune  masthead 
.slogan  in  1908  which  read  “.  .  . 

The  Minneapolis  Tribune  is  a 
paper  which  any  father  or  any 
mother  may  welcome  into  the 
home  circle  as  they  would  a 
friend — an  interesting,  intensely 
entertaining,  well-informed  fam¬ 
ily  friend  whose  presence  is 
cheerful  as  the  sunlight.” 
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Mergenthaler 


fiMSfse 


are  you  and  your  press  both  resting  now? 


But  presses  don’t  get  tired.  If  you  had  a 
Mergenthaler  Pacer  36,  you  might  be  print¬ 
ing  a  TV  magazine,  a  shopper  for  the 
supermarket,  or  maybe  even  a  short-run 
brochure  for  the  local  manufacturer.  With 
the  Pacer’s  Mogul  Folder  you  can  go  out 


and  get  these  jobs.  Just  flip  the  lever  on  the 
Mogul,  and  half-folded  sheets  will  pile  up 
at  the  rate  of  20,000  PPH.  And  the  Pacer  is 
available  in  from  1  to  8  units.  Put  the  Pacer 
to  work  for  you  while  you  do  the  resting. 
Mail  coupon  today  for  the  full  Pacer  story. 


Mergenthaler  Press  Division 
300  East  42  Street 
New  York,  N.  Y.  10017 

Please  send  me  more  information  on  the  Pacer  36. 

Name _ 

Company _ 

Aririrnss 

City _ State _ 

B 
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Doing  Newspaper  ‘Jobs’  for  the  Job  Corps 


Bv  Rirk  Friedman 


GLINES:  There'i  a  heavy  demand  from  our  Communify  Affairt  De¬ 
portment  for  news  pictures  .  .  . 


Single  picture  assignments.  Picture  spreads.  Photos  for  a  picture 
page  .  .  . 


On  Feb.  13,  1965  (page  30) 
this  department  in  E&P  was 
titled:  “The  Three-D  World  of 
Paul  E.  Glines.” 

At  the  time.  Glines  was  the 
photo  staff  of  the  tri-weekly 
Burlingame  (Calif.)  Advance- 
Star  and  his  main  approach  to 
assignments  was  made  with  a 
28mm  lens. 

Since  then  Glines  has  been 
with  the  San  Francisco  Exam¬ 
iner  and  is  presently  with  the 
Parks  Job  Corps  Center,  Pleas¬ 
anton,  California,  as  supervisor 
of  photographic  services. 

Glines’  whole  career  up  to  his 
present  job  had  been  news¬ 
papers,  including  seven  years  on 
the  Manchester  (N.  H.)  Union- 
Lender  before  he  headed  west 
in  1964.  We  asked  him  how  he 
related  his  job  corps  work  with 
his  former  work. 

Three  Areas 

“Let  me  break  what  I  do  here 
at  Parks  down  for  you  and 
you’ll  understand,”  Paul  ex¬ 
plained.  “There’s  actually  three 
parts  to  it. 

“One  major  job  is  to  prepare 
color  slides  for  education  pro¬ 
grams — like  illustrating  to  stu¬ 
dents  in  the  office  machine  repair 
section  the  various  parts  of,  and 
application  of,  the  integral  parts 
of  a  typewriter.  This  can  involve 
the  use  of  50  slides  for  each 
brand  machine. 

“Parks  is  an  urban  training 
center  operated  by  Litton  In¬ 
dustries.  Some  2,500  boys  be¬ 
tween  16  and  21  are  here.  When 
they  apply  for  jobs,  the  second 
l)art  of  my  work  comes  in — 
supplying  pictures  of  their 
training,  which  are  attached  to 
the  applications  that  go  to  pros¬ 
pective  employers. 

“In  this  instance,  the  camera 
is  used  to  show  the  students 
working  in  the  correct  manner 
at  their  cho.sen  vocations.  The 
pictures  help  show  that  efficient 
training  jjrocedures  are  being 
u.sed  to  develop  well-trained 
young  men  in  as  short  a  time 
as  possible. 

“The  first  two  tie  into  my 
third  area  here — an  area  where 
my  former  newspaper  training 
has  inoved  invaluable — supply¬ 
ing  pictures  to  newspapers  and 
magazines. 

“There’s  a  heavy  demand  from 
our  Community  Affairs  Depart¬ 
ment  for  news  pictures.” 

Paul  said  requests  from  the 
news  media  for  pictures  come 
directly  from  the  newspaper  or 
magazine,  through  the  Parks 
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Community  Affairs  Department, 
and  through  the  Office  of  Eco¬ 
nomic  Opportunity  in  Wa.shing- 
ton. 

“And  we  frequently  turn  it 
around,”  he  explains.  “We  call 
the  newspapers  or  magazines 
with  ideas  we’ve  thought  up. 
When  we  offer  such  an  idea  we 
work  it  out  with  a  writer  from 
our  Community  Affairs  Depart¬ 
ment.  In  these  cases,  we  do  the 
job  first  and  then  submit  it  for 
the  new’spaper’s  consideration.” 


His  department  keeps  a  file 
of  pictures  on  the  six  vocations 
at  the  Job  Corps  Center — auto¬ 
motive,  electronic,  landscaping, 
office  machine  repair,  office  occu¬ 
pations,  culinary  arts.  And  on 
the  Center’s  basic  education  cur¬ 
riculum. 

Paul  added  that  releases 
aren’t  needed  with  the  pictures. 

“The  only  time  we  ever  had 
to  be  concerned  with  the  identi¬ 
fication  of  a  corpsman  was  when 
we  made  pictures  of  one  with 
the  psychiatrist.  In  this  instance, 
I  just  threw  the  boy  into  the 
shadows  and  lighted  up  the  doc¬ 
tor.  The  boy  was  used  as  a 
.symbol  of  the  help  some  of  the 
corpsmen  get  here  and  the  photo 
worked  out  fine.” 

Paul  maintains  that  the  famil¬ 
iar  problem  of  red  tape  in  gov¬ 
ernment-run  news  operations 
doesn’t  bother  him  at  Park.s. 

“There’s  none  here — well,  al¬ 
most  none.  Sometimes  a  student 
doesn’t  want  his  picture  to  be 
used.  If  this  happens,  we  try  to 
talk  him  into  it.  If  we  fail,  we 
don’t  use  the  picture.” 

Paul  noted  that  Job  Corps- 
supplied  pictures  had  appeared 
in  such  newspapers  as  the  Oak- 
lanxl  Tribune,  San  Francisco 
Examiner,  San  Francisco  Chron¬ 
icle  and  Stockton  Record,  occa¬ 
sionally  as  full-page  spreads. 

“This  does  not  count  the  many 
pictures  we  make  for  the  Office 
of  Economic  Opportunity  in 
Washington,”  Paul  explained. 
“They  service  them  to  hometown 
newspapers.” 

Vi  ide-Aiigli‘«> 

Glines  uses  the  28mm  and 
55mm  Macro  for  about  60  per¬ 
cent  of  his  shooting.  The  28mm, 
he  claims,  provides  him  with  a 
wide-angle  ajjproach  handled 
with  a  journalistic  point  of 
view.  His  main  use  of  the  28mm 
is  for  classroom  shooting. 

(Contirrued  on  page  46) 
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Texaco  Purifies 

waste  waters  from  its  refineries... 
helping  to  keep  America's  waters  clean. 


Like  other  companies,  Texaco  uses  a 
lot  of  water  in  the  process  of  refining 


crude  oil  into  petroleum  products. 

Texaco’s  Puget  Sound  refinery,  for  ex¬ 
ample,  draws  as  much  as  2,000  gallons 
a  minute  from  the  Skagit  River  for  heat¬ 
ing,  cooling,  cleaning,  other  tasks.  Much 
of  this  water  is  used  again  and  again— 
sometimes  a  dozen  times  or  more. 
When  its  work  is  done,  Texaco  spares 
no  trouble  or  expense  to  cleanse  it  be¬ 
fore  releasing  it— freed  from  contami¬ 
nants  that  might  harm  Puget  Sound’s 
salmon,  oysters,  waterfowl,  other  wild¬ 
life,  or  offend  fishermen  and  skin  divers. 

Texaco  puts  the  waste  water  through  a 
four-stage  system.  First,  skimming  off 
oil  and  sludge.  Second,  clarifying  with 
chemicals. Third,  using  nature’s  own  pu¬ 
rifier-bacterial  action— to  break  down 
contaminants.  Fourth,  aerating  with 
another  culture  of  purifying  bacteria. 
Ballast  water  from  Texaco’s  tankers  re¬ 
ceives  the  same  careful  treatment. 


Finally,  Texaco  tests  the  water  chemi¬ 
cally,  keeping  the  State  of  Washington’s 
Pollution  Control  Commission  fully  in¬ 
formed.  Only  then  is  the  water  released 
into  Puget  Sound  at  the  end  of  a  mile- 
long  dock  (see  photo)— as  clean  as  or 
cleaner  than  when  it  entered  the  plant 
or  was  pumped  into  the  tanker.  To  the 
grateful  appreciation  of  those  who  live 
and  play  in  beautiful  Puget  Sound. 


Whether  from  tanker  or  refinery,  waste  water  is  cleansed  before  being  released. 


Photography 

{('oNti/iucd  frtnit  M) 


Tin'  Macro  allows  him  to 
move  ill  very  tight  and  show 
hands  on  a  piece  of  equipment 
or  just  the  close-up  of  the  pi-od- 
uct  itself.  “I  can  use  the  Macro," 
he  said,  ‘‘to  show  the  intricate 
inner  details  of  a  carhuretor." 

Asked  what  Parks  hoped  to 
accomjilish  by  using  newspa- 
liers,  Glines  answered  this  way: 
“We’re  trying  to  show  in  a  In't- 
tcr  way  what  the  job  corps  is. 
That  it's  not  like  the  former 
C('C  camps.  That  there  are  good 
hoys  here  and  not  a  hunch  of 
roughnecks  like  .some  people 
think. 

“.4nd  we’re  trying  to  build 
the  image  of  the  corps  in  the 
minds  of  other  youths  who  have 
not  come  here.  Ones  who  can 
use  us  hut  are  a  little  afraid  or 
leery  to  try  us  for  some  leason. 

“Some  young  people  who 
really  need  the  job  corps  are 
not  sure  what  it  is.  The  news- 
liajieis  can  help  them  to  under¬ 
stand.” 


.  .  .  What  are  we  frying  to  accomplish  by  using  newspapers?  We're  trying  to  show  In  a  better  way 

what  the  job  corps  Is. 


Former  Intern  ‘Turned  Out 


Mayor  Hits 
‘Managed’ 
News  on  Tv 

Chicago 

Television  news  programs  are 
too  preoccupied  with  conflict 
which  leads  to  overemphasis  on 
sensationalism  and  to  oversim¬ 
plification,  Mayor  Richard  J. 
Daley  told  an  international  con¬ 
ference  of  the  Radio  and  Tele¬ 
vision  News  Directors  .4s.socia- 
tion  recently. 

The  mayor  referred  mainly  to 
radio  and  tv  coverage  of  civil 
rights  demonstrations  the  past 
summer  but  he  included  new.s- 
jiajiers  in  his  blast. 

Daley  said  there  .seems  to  lie 
little  hesitation  in  exposing  to  a 
vast  jiuhlic  splinter,  frivolous, 
and  irresponsible  individuals 
who,  in  many  instances,  repre¬ 
sent  groups  “so  small  in  numlier 
as  to  Ik*  practically  non-repre- 
.sentative.  And  what  has  lieen 
even  more  deplorable  has  lieen 
the  jnihlicity  given  to  the  haters, 
the  kooks,  and  the  psychotics.” 

He  .said  there  was  no  que.stion 
there  have  been  demonstrations 
and  civil  rights  marches  which 
were  newsw'orthy. 

“In  some  instances,”  he  .said, 
“the  camera  didn’t  seek  the  vio¬ 
lence — the  violence  sought  the 
camera.” 

Daley  conceded  that  radio  and 
tv  news  editors  hav'e  difficulty  in 
pre.senting  a  fair  evaluation  of  a 
comjilex  issue  in  several  minutes 


of  broadcast  time.  Then  he  .said, 
the  standard  applied  is  “where 
is  the  action?” 

He  also  charged  that  news  fre¬ 
quently  is  “managed”  by  certain 
individuals  and  organizations 
who  understand  the  nature  of 
the  media.  With  full  knowledge 
that  cameras  and  microphones 
are  pre.sent,  “the.se  individuals 
will  make  outrageous  charges 
and  statements.  They  stand  a 
very  good  chance  of  In'ing  on 
television,  whereas  the  calm,  re¬ 
sponsible  statement  will  go  un- 
lu'eded.” 

• 

Officers  Join 
Kentiieky  ('oiiiiiiittee 

Loitisviu,k,  Ky. 

A  grouj)  of  Kentucky  news¬ 
men  and  attorneys  this  week  in¬ 
vited  two  law  enforcement  of¬ 
ficials  to  join  their  statewide 
committee  in  efforts  to  extend 
voluntary  guidelines  for  crim¬ 
inal  reporting. 

With  acceptances  by  State 
Police  Director  James  E.  Bas- 
.sett  and  l.ouisv'ille  Public 
Safety  Director  Joseph  G- 
Glass,  Kentucky  now  has  a 
press  -  bar  -  police  committee 
working  on  the  problem. 

Kentucky’s  committee,  in  ex¬ 
istence  for  more  than  a  year, 
represented  the  Kentucky  Press 
.As.sociation,  the  Kentucky 
Broadcasters  Association,  Ken¬ 
tucky  State  Bar  Association  and 
Louisville  Bar  Association. 

Xorman  E.  Isaacs,  executiv'e 
editor  of  the  Courier-Journal 
and  the  LouiaviUe  Timm,  is 
chairman. 


I'oKT  Worth,  Tex. 

Some  days  are  all  good  and 
others  are  all  had.  Tommy  De- 
Frank,  a  student  at  Texas  .4&M 
University,  got  a  little  of  both 
recently  when  he  was  named 
runner-up  in  the  competition  for 
the  Texas  Daily  Xewsj)a|)er  .4s- 
.sociation’s  first  W.  R.  Beaumier 
Award  for  outstanding  collegiate 
interns.  Just  a  few  hours  earlier 
he  had  iK'en  dismissed  as  I'ditor 
of  the  student  newspajier,  the 
llatlaliou. 

The  first-place  award  went  to 
Judy  Carmack,  a  Vanderbilt 
University  senior,  daughter  of 
George  Carmack,  editor  of  the 
.Albuquerque  (X.  M.)  Tribune. 

DeFrank  and  two  other  stu¬ 
dent  staffers  were  dismissed  by 
the  .school’s  publications  lioard 
following  a  dispute  over  opera¬ 
tion  of  the  Battalion  which 
flari'd  when  Jim  Lindsey,  A&M 
))ublic  relations  director,  was 
named  editor-in-chief  of  the  Bat¬ 
talion,  and  the  letter.s-to-the- 
editor  column  was  dropped.  Win¬ 
ston  Green  Jr.  was  ajipointed  to 
succeed  DeF rank. 

School  officials  said  the  ap- 
jiointment  of  LiniLsey  and  the 
discontinuance  of  the  letters  col¬ 
umn  was  a  mere  formality  clari¬ 
fying  long-standing  practice  at 
the  school. 

DeFrank  and  the  others  con¬ 
tend  it  was  censorship  which 
was  turning  the  paper  into  a 
“school  bulletin.” 

.Administrators  were  report- 
I'dly  disturbed  a  few  weeks  ago 
liecau.se  of  an  unsigned  letter  in 


the  paper  and  an  attempt  to 
jirint  an  article  about  a  pro- 
po.sed  jiolitical  forum  at  the 
.school.  Lindsey  said  Inith  articles 
were  “premature,  unfair  and 
erroneou.s.” 

A&M’s  chaiiter  of  the  .Ameri¬ 
can  Association  of  University 
Professors  entered  the  contro¬ 
versy  with  a  re.solution  supiiort- 
ing  a  free  student-run  ncw.s- 
paper  with  a  minimum  of 
faculty  supervision  in  legal 
areas  only. 

DeFrank  was  cited  as  the  out¬ 
standing  journalism  student  in 
his  .sophomore  and  junior  year.s. 
He  spent  two  summers  as  intern 
with  the  Fori  Worlli  Slar-TeJe- 
ifntm. 


Pup<‘rl>u(‘k  Hook 
Arpoiiiil  to  Hurasli 

Fawcett  World  Library,  a  di¬ 
vision  of  Fawcett  Publication.« 
Inc.,  has  appointed  Ted  Barash 
&  Co.  as  its  advertising  agency 
for  the  Fawcett  Crest,  Gold 
Medal  and  Premier  paiierback 
lines. 

The  plan  prepared  by  Rara.sh 
will  include  the  use  of  new.®- 
paper,  radio  and  outdoor  media 
in  promoting  the  jiaperback  ver¬ 
sion  of  “The  Source,”  the  new 
best-seller  by  James  A.  Mich- 
ener. 

A  budget  of  .$200,000  has  been 
apjiropriated  to  promote  several 
jiaperliacks  for  1966-07. 
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Many  tranquilizers  are  available,  but  only  one  is  named 

“Miltownf 

(and  it’s  spelled  with  a  cap  ‘‘M”  and  one  ^‘1”) 


We’d  like  to  point  out  that  “Miltown”  is 
the  registered  trademark  of  Carter-Wal- 
lace,  Inc.,  and  that  it  is  properly  used 
only  to  identify  the  original  mepro¬ 
bamate.  discovered  and  introduced  by 
our  Wallace  Laboratories  division. 

One  favor.  In  referring  to  “Miltown,” 
won’t  you  please  print  it  as  we  have,  in 


quotation  marks  and  with  a  capital  “M”? 
Or,  if  the  style  of  your  paper  favors  it,  use 
all  caps  and  omit  the  quotes.  Also,  since  a 
trademark  must  always  be  used  in  associ¬ 
ation  with  its  generic  expression,  “Mil- 
town”  should  always  be  followed  by  the 
word  tranquilizer  or  meprobamate.  We 
want  to  protect  our  trademark,  and  we’ll 
be  most  grateful  for  your  cooperation. 


“Miltownr 

THK  ORIGINAL  MKPROBAM.VrE 

2-t7ietliyl-2-n-l)rol}yl-I  ,^-l)rol)an('(liol 
dicar hamate  —  U.S.  Patent  2J2f,720 


DISCOVERED  AND  IN'ERODUCED  BY  WALLACE.  lAl\OR\'V0K\TS/Cmuhury,N.J. 

*  Division  of  Carter-Wallace,  Inc.  cn  tjm 


Photo  with  Impact 
Top  Inland  Winner 


Chicago 

111  the  2()th  Annual  News  Pic¬ 
ture  Contest  siionsored  by 
N’orthwestern  University’s  Me- 
dill  School  of  Journalism  for 
member  newspapers  of  the  In¬ 
land  Daily  Press  Association, 
Rod  Hanna  of  the  Topeka 
(Kas.)  Capital-Jonnml  won  the 
sweepstakes  trophy  for  a  jiic- 
ture  titled  “Don’t  leave  Us, 
Mommy.’’  The  jiicture  ahso  won 
him  a  trophy  as  first  place  win¬ 
ner  for  staff  photographers  on 
newspajieis  of  ."lU.OOO  circulation 
or  more. 

Dallas  Kinney,  Dubuque  (la.) 
Telcqraph-Herald,  was  the  top 
winner  in  competition  for  pho¬ 
tographers  on  newsjiapers  of 
less  than  .">0,000  circulation  with 
his  feature  iiicture  titled  “Mary 
and  Cindy.” 

.4  feature  i)icture,  "Sentry 
Duty  in  Viet  Nam.”  won  a  tro- 
|)hy  for  James  (Jeladas  of  the 
Dubuijue  Telegraph-Herahl  in 
competition  for  jiart-time  jiho- 
tographers,  including  reporter- 
photographers,  on  newspapers 
of  over  1.5.000  circulation. 

H.  Edward  Kim  of  the  Univer¬ 
sity  of  Missouri’s  ColiDuhia 
Missounan  was  top  winner 
among  part-time  i)hotographers 
on  newspapers  of  less  than  15,- 
000  circulation  with  his  feature 
picture,  “Lightning.” 

In  color  competition,  George 
Koshallek  of  the  Mihraukee 
Journal  was  trophy  winner  for 
his  picture,  “Pollution:  The 
Spreading  Menace.” 

The  Chicago  Daily  Xews  was 
first  place  winner  for  the  best 
utilization  of  photographs  in  the 
presentation  of  a  feature  or 
news  story  with  its  entry,  “The 
Viet  Cong — .” 

Judges  of  the  contest  were  J. 
Boyd  Rodgers  and  Dr.  .\lbert  A. 
Sutton,  both  of  the  Medill  School 
of  Journalism,  and  Robert 
Johns,  member  of  the  Profes¬ 
sional  I’hotographers  of  .Amer¬ 
ica. 

“The  ))hotographer  who 
searched  out  the  unusual  subject 
for  his  contest  entry  received 
more  attention  than  did  those 
who  submitted  the  traditional, 
the  trite,  the  hackneyed  and 
overdone  material,”  .said  the 
judges  in  their  report. 

“Ba.sed  on  the  large  number 
of  such  examples,  it  might  seem 
that  press  jihotographers  are 
better  at  ambulance  and  fire 
truck  chasing  than  in  seeking 
out  different  ami  jio.ssibly  more 
interesting  jihotographs  of  the 
day-to-day  hajipenings  in  their 


towns,  for  there  was  a  jiredomi- 
nance  of  traffic  accidents  and 
burning  buildings. 

“In  quick  defen.se  of  them¬ 
selves,  however,  the  judges  point 
out  that  even  though  the  sweej)- 
stakes  winner  came  from  that 
category,  it  was  becau.se  of  the 
impact  left  on  them  by  the  time¬ 
liness  of  the  drama  the  subjects 
provided  and  by  a  provocative 
title.” 

Awaid-wiuiKTS  were: 


nLA('K  &  WHITK 


CLASS  A— DIVISIOX  I  (Staff  plio 
losraphcrs  on  Tuw>papers  of  50.<m»(i 
ciiculation  or  more): 

Section  / — Sf^ot  Sews 

1.  Toi>eka  Capital* 

lounial  Koil  Hanna 

2.  (lary  Post-Tribune  Hill  Benoit 

3.  Ktival  ()ak  Tribune  jobn  Collier 


Section  II — Sports 

1.  Wichita  Eagle  and 

Beacon  laiue«  Johnson 

2.  Milwaukee  Sentinel  Ron  Ovenlahl 
.L  Chicago  Sun  Times  loe  Kordick 


III — Features 

1.  (  hicago  Sun-Times  Jack  Dykings 

2.  C  hicago  Sun-Times  lack  Dykings 

3.  Chicago  Sun-Times  L.  Nocerina 


Section  IV — Picture  Series 

1.  Chicago  Daily  News  Henr>  Ciill 

2.  Chicago  Daily  News  Henry  Gill 
3-  Chicago  Sun-Times  Geiu-  Pesck 


CLASS  A— DiyiSIOX  11  (Less  than 
50,000  circulation.  Staff  photographers): 
Sectiim  / — Spot  Xetvs 

1.  (.‘hainpaign-Crbana 

Courier  Don  Biermaii 

2.  I.awrence  lournal* 

World  Will  Hess 

3.  Dubu<|ue  Telegraph- 

Herahl  Dallas  Kinney 


Section  II  Sports 

1.  (‘hampaign  t’rbana 

C'onrier  Don  Biermati 

2.  Dubuoue  Telegraph- 

Herald  Bob  Coyle 

3.  Wausau  Record - 

Hcrahl  Bub  Radunz 


Section  III — Features 

1.  Duhtujue  Telegraph- 

Herald  Dallas  Kinney 

2.  Racine  lournal 

rimes  (  has.  S.  ValhuH* 

3.  Green  Bay  Press- 

Gazette  Ken  Bthrend 


Section  IV — f^icture  Series 

1.  Dubuque  Telegraph 

Herald  Dale  Stierman 

2.  Fargo  Korum  C'al  Olson 

3.  Salina  Journal  Fritz  Mendell 


Color  Prodiiotioii 
Staffs  .4re  Honored 


Molink,  III. 

How  to  give  credit  where 
credit  is  due  when  a  newsjiaper 
wins  a  major  award  for  full- 
color  reproduction  of  an  adver- 
ti.sement  was  the  question  in 
the  minds  of  co-owners  of  the 
Moline  Daily  Dispatch  when 
E&P  announced  winners  in  its 
10th  annual  ROP  competition 
recently. 

So,  it  was  decided  to  explain 
to  readers,  in  a  full  jiage  illus¬ 
trated  feature  story,  exactly 
who  does  the  work  and  how 
color  reproduction  is  accom- 


■DONT  LEAVE  US.  MOMMY!’— This  picture  taken  by  Rod  Hanna 
tor  the  Topeka  Capital-Journal  won  the  sweepstakes  prize  in  the 
Inland  Daily  Press  Association  competition. 


(  I.AS.S  B-niVI.SIO.\  I  115,(100  circo 
latioti  or  more,  Part-'l'iiiK*  phoiogra 
phers ) : 

Section  I — Sp<’t  Xeu's 

1.  C’olumbus  Evening 

Republican  Stan  SuHtm 

2.  Marion  Chrontch  - 

Tribune  K<1  Brctii 

3.  Su|)erior  F-vening 

Telegram  Itdin  H.  Ward 


Section  II — Sports 

1.  Hutchinson  News  Jim  Morris 

2.  Martins  Ferry 

Times  Leader  Kveret  Brigg*. 

3.  Dubuque  Telegraph- 

Herald  Jim  Shaffer 


Section  III — Features 

1.  Dubuque  Telegraph. 

Herald  lames  i  hlatl.t** 

2.  Duhut|uc  Telegraph- 

Herahl  Jim  Shaffer 

3.  Marion  ('hronicle- 

Tribune  K«l  Breen 


Section  IV — Picture  Series 

1.  (.'hicago  Sun-Times  Fred  Schiiell 

2.  Marion  Chronicle- 

Tribune  Ed  Breen 

3.  Dubuque  Telegrapb- 

Herald  Jame^  (lelatl  ts 


CI.ASS  B— DIVISION  II  (Less  than 
1 5. OOP  circulation^  Part-Time  photogra. 
phers) : 

Section  I — Spot  \e7vs 

1.  Troy  Daily  News  Dick  Sollmaim 

2.  (ireat  Bentl  Tribune  T.  Van  Brimmer 

3.  Great  Bend  Tribune  T.  \'an  Brimmer 

Section  II — Sports 

1  Troy  Daily  News  Dick  Sollmann 

2.  Troy  Daily  News  Dick  Sollmann 

3.  Newton  Dady  News  Ed  Peck 

Section  III  Features 

1.  Columbia  Missourian  11.  Kim 

2.  Grand  Haven  TribuncAlmon  Mct'all 

3.  ('olumhia  Missourian  H.  Kim 

Section  IV — Picture  Series 

1.  Columbia  Missourian  H.  Kim 

2.  .Matttion  Journal- 

Gazette  Tom  Hoppin 

3.  Robinson  Daily  News  Byron  E.  Tracy 

(  LAS.S  C — (('olor  Tear  Sheets  Only): 

1.  Milwaukee  Journal  (>eo.  Koshallek 

2.  Pontiac  Press  Edwartl  R.  Noble 

-C  DuImhiuc  Telegraph- 

Herald  Dale  Stierman 

(  LASS  D--PI(  rCKK  CTII.IZATION; 

1.  Chicago  Daily  News 

2.  Chicago  Sun-Tinic.s 

3.  (  hicago  Sun-Times 


plished.  That  page  wa.-^  pub¬ 
lished  on  the  day  (Oct.  4)  the 
award  was  being  presented  in 
New  York  City. 

A  dinner  party  was  given  at 
Short  Hills  Country  Club  that 
evening  for  all  pressmen  and 
.stereotypers  and  representa¬ 
tives  of  the  composing  room  and 
advertising  departments  who 
have  responsibility  for  plan¬ 
ning  color  rejjroduction. 

Harry  A.  Sward,  i)ublisher, 
and  John  R.  Sundine,  editor, 
were  the  spokesmen  for  man¬ 
agement  in  expre.ssing  “thanks 
for  a  job  unusually  well  done 
and  for  maintaining  a  high  level 
of  pride  in  the  day  to  day  ac¬ 
complishments.” 


Hoiiipoh  tiers  Lead 

Hou.ston 

Data  from  the  Houston 
Chronicle’s  Continuing  Market 
Study  shows  that  the  number  of 
Houston  households  owning  their 
homes  outnumbers  those  Hous¬ 
ton  hou.seholds  who  rent  their 
homes  by  nearly  three  to  one. 
73%,  or  36.5,000  hou.seholds,  re¬ 
port  owning  or  buying  their 
iiome.s  while  27%,  or  135,000 
households,  report  renting. 
.Along  the  .same  lines,  92%  or 
460,000  Houston  households  re¬ 
port  living  in  a  single  unit 
dwelling  8% ;  or  40,000  house¬ 
holds  live  in  an  apartment  or 
duplex. 


EDITOR  3C  PUBLI.SHER  for  October  22,  1966 


4« 


Mark  Leininger  says 
I  want  Railroad  Enemy  #1 
shot  on  sight! 


Who  does  he  think  he  is? 


He’s  one  of  the  bright  new  wheels 

on  the  Burlington  Railroad. 

Burlington’s  new  Manager  of  Freight  Claim  Prevention  is  out  for  blood. 

The  enemy?  Loss  and  damage. 

Mark  Leininger  has  issued  orders  to  shoot  on  sight.  So  now  each  of  his  79 
Special  .Agents  has  his  own  detective  camera. 

They’re  shooting  pictures  of  damaged  goods.  Pictures  of  rough  handling. 
Pictures  of  faulty  equipment. 

Then  the  .Agents  pick  over  the  photos  with  a  fine  tooth  comb.  They  search  for 
the  mistakes  responsible  for  loss  and  damage.  For  mistakes  the 
naked  eye  often  misses. 

Mark  has  also  instructed  his  Agents  to  step  up  their  spot  inspections. 

Confer  regularly  with  yardmasters,  shippers... even  freight  handlers. 

I'he  orders  are  to  talk.  Dig  out  ways  to  wipe  out  loss  and  damage. 

The  enemy  has  been  shot.  Loss  and  damage  is  on  the  run.  That  means  fewer 
headaches  for  shippers.  .A  smoother  running  railroad  for  the  Burlington. 

So  everybody’s  a  little  happier.  Even  Mark  Leininger. 

Now  he’s  shooting  pictures  of  his  kids. 


Rur/ington  Lines:  Chicago,  Riir/inglon  ^  Quincy  Railroad  Company;  The  Colorado  and  Southern  Railway;  Fort  Worth  and  Denver  Railway. 


PKOMOnON 


Batteries  Recharged 
At  Idea  Workshops 


lly  (M*orj:e  ^  ill 

Since  the  bepinninj;’  of  the 
month,  piomotion  manaRers 
have  enjoyed  four  uniciue  op¬ 
portunities  to  recharpe  theii- 
•  reative  batteries.  .4t  repional 
\NP.\  Conferences  in  Indiana¬ 
polis,  Wilininpton,  p]  u  p  e  Ji  e 
(Ore.)  and  Dallas,  .small  proups 
of  piomoters,  ranpinp  in  size 
from  oO  to  100,  assembled  to 
swap  ideas,  lend  a  helpinp  hand 
to  newer  members  of  the  fra¬ 
ternity,  and  listen  to  woi-ds  of 
encourapenient  and  insi)iration. 

At  the  repional  meetinps,  you 
see  a  lot  of  new  faces,  repre¬ 
sentative  of  smaller  pajiers  — 
some  of  them  without  promotion 
departments  —  who  never  pet 
to  the  hip  national  conventions. 
.4nd  it’s  encourapinp  to  see  so 
many  experienced  old-timers, 
who've  been  around  the  promo¬ 
tion  track,  show  up  to  lend  the 
benefit  of  their  experience  to 
the  tyros  of  the  promotion 
craft.  In  foi’mal  talks  and  .ses¬ 
sions,  and  in  post-meetinp  pab- 
fests  over  a  convivial  libation, 
you’ll  find  .some  of  the  country’s 
most  experienced  professionals 
passinp  alonp  words  of  wisdom, 
encourapenient  and  counsel. 

At  Wilminpton,  Del.,  (Oct. 
2-."))  alxnit  one-fourth  of  the 
repistered  delepates  had  never 
attended  a  jiromotion  confer¬ 
ence  before.  They  heard  an  out- 
standinp  session  on  openinp  day 
on  advertisinp  presentations, 
moderated  by  Len  Bach,  Phila¬ 
delphia  Inquirer,  who  had  as- 
.sembled  a  panel  of  experts  with 
e.xtensive  and  impre.ssive  cre¬ 
dentials. 

Presentations  That  Sell 

Warren  Brookes,  of  the 
Chris  fimi  Seienee  M  amt  or,  for 
instance,  told  of  his  newspa¬ 
per’s  emphasis  on  presentations 
that  sell,  pointinp  out  that  they 
have  a  variety  of  seven-minute 
film  pre.sentations  .shown  on 
I.aBelle  projectors,  with  the 
pitch  made  by  the  22  members 
of  the  sales  staff.  Warren  told 
how  they  taupht  the  .staff  to 
deliver  the  presentations,  and 
how  to  close  and  ask  for  the 
order,  confidently.  He  pointed 
out  that  as  a  result  of  the 
traininp  propram,  the  staff  sold 
ten  major  new  accounts. 

Ed  Freeman,  Baltimore 
\eu'8  -  Ameriean,  talked  on 
“How  to  meet  a  Competitive 
Situation,”  pointinp  out  that 
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competition  is  the  lifebUnxl  of 
business.  Pre.sentinp  a  fascin- 
atinp  film.strip  presentation,  he 
added  that  “competition  can 
kill,  too.”  He  made  a  tellinp 
point  in  presentinp  “F'n'eman’s 
Law”:  “What  actually  exists  is 
not  as  important  as  Imape.” 

.41an  .Jack.son,  Annapidis  Cap¬ 
ital,  one  of  the  conferences 
newcomers,  showed  a  presenta¬ 
tion  used  by  his  newspaper  to 
combat  the  hip,  outside  newspa¬ 
pers  in  Baltimore  and  Washinp- 
ton,  that  sold  a  local  store,  re- 
sultinp  in  an  $8,0(Kt-a-month 
contract. 

.Market  hleiililiealioii 

Dave  Lindsey,  i>romotion 
manaper  of  the  Record,  (Hack- 
en.sack,  N.J.)  and  the  Paterson 
(N.J. )  Morninp  Call,  showed  a 
presentation  that  solved  the 
prohlem  of  market  identifica¬ 
tion.  “Who  ever  heard  of  Hack- 
en.sack  and  Paterson?”  Dave 
asked.  His  presentation  traced 
the  prowth  of  Berpen  County, 
.served  by  the  Record,  fiom  1609 
and  the  days  of  Henry  Hud.son. 

Bill  White,  Philadelphia  In¬ 
quirer,  told  the  proup  “How  a 
promotion  man  can  find  happi¬ 
ness  with  a  .‘l.'Smm.  camera  and  a 
tape  recordei'.”  He  outlined  the 
ver.satility  of  slides.  Pointinp 
out  that  pre.sentations  can  be 
chanped  or  updated  with  new 
fipures,  they  can  al.so  be  shown 
to  audiences  of  all  sizes,  on  a 
desktop  or  in  a  theater. 

White’s  presentation  of 
course,  was  illustrated  with 
slides.  He  urped  that  news))a- 
pers  produce  their  own  slide 
presentations,  rather  than  u.se 
expensive  audio-visual  compa¬ 
nies.  “You  know  who  will  wind 
up  doinp  the  script,  anyway,” 
h(“  said. 

He  recommended  the  ])ur- 
cha.se  of  a  sinple-lens  reflex  .3.o- 
mm.  camera,  with  the  addition 
of  telephoto  and  wide-anple 
lenses  for  variety  and  ver.satil¬ 
ity,  and  an  electronic  flash. 

In  preparation  of  actual 
slides,  he  recommended  switch- 
inp  hack  and  forth  from  live, 
outdoor  photopraphy  to  art 
.slides  showinp  data  on  charts  or 
praphs. 

For  the  audio  portion  of  his 
slide  presentations.  White  sup- 
gested  that  voices  of  local  an¬ 
nouncers  be  used.  “We  keej) 
searchinp  for  a  cheap  .lames 


.Mason  or  Alexander  Scorby  in 
our  owTi  market,”  he  added. 
White  also  outlined  the  use  of 
.sound  effects  and  musical  back¬ 
grounds,  and  described  the  tech¬ 
nique  of  blending  narration  and 
sound  effects  by  using  a  stereo 
tape  recorder  with  two  tracks. 

Orpaiiizalion  (lullineci 

Elmore  Evans,  Baltimore 
Sun,  disclo.sed  that  centraliza¬ 
tion  of  promotion  in  a  single 
department  re.sulted  in  more 
efficient  operation.  He  explained, 
also,  how  his  13-man  depart¬ 
ment  was  augmented  by  the  11.') 
employes  of  VanSant  Dupdale 
advertising  agency.  Mr.  Evans 
outlined  the  specific  diities  and 
responsibilities  of  each  mem¬ 
ber  of  his  staff,  and  outlined 
the  departments  activities,  in¬ 
cluding  Public  Relations  and 
Community  Service  depai  tment 
programs  for  the  Sunpapers  .  .  . 
.school  programs,  tours,  scholas¬ 
tic  and  community  participa¬ 
tions.  Promotions  outlined  in¬ 
cluded  newspaper,  i-adio  and 
television  advertisinp,  direct 
mail  and  trade  paper  promotion, 
merchandising  and  market  sur¬ 
veys,  sales  research  and  pre.sen¬ 
tations,  exhibits,  publicity  and 
cii'culation  campaigns. 

Ediloriiil  Proinolioii 

“Editorial  promotion  is  an 
extension  of  our  editorial  prod¬ 
uct,”  said  Vincent  Spezzano, 
promotion  director  of  the  Ro- 
ehestcr  (N.Y.)  Times  Union. 
“It  is  the  promotion  of  our  per- 
sonalitie.s,  but  hopefully  a  bit 
more  than  just  running  a  series 
of  ads  about  the  people  who 


produce  your  hometown  news- 
pai)er.”  Reprints  of  stock  ser¬ 
ies  on  highway  safety  by  award- 
winning  reporters  aren’t  enough 
in  our  time,  he  added.  Spezzano 
recommended  such  promotions 
as  a  newspaper-sponsored  con¬ 
ference  for  social  workers, 
clinics  for  clergymen  on  birth 
coiitrol,  or  slide  presentations 
for  showing  to  political  candi¬ 
dates  as  a  device  to  unify  a 
legislative  delegation. 

He  also  suggested:  a  news- 
))aper-police  department  school 
for  speeders  or  jay-walkers, 
and  a  campaign  against  slum¬ 
lords.  He  pointed  out  that 
newspapers  conduct  programs 
for  teen-agers,  and  suggested 
similar  activities  for  senior 
citizens. 

He  recommended  such  i)romo- 
tions  as  a  large-type  supple¬ 
ment  for  people  with  failing 
eyesight,  or  tape-recorded  re- 
cat)s  of  special  features  foi-  the 
blind,  on  a  regrular  basis. 

“The  big  problem,”  Spezzano 
added,  “in  getting  to  them  has 
l)een  a  matter  of  time,  and  pet¬ 
ting  somebody  free  to  work  on 
.some  new  assigrnments  while 
still  keeping  up  the  old  activi¬ 
ties.” 

Talks  at  formal  sessions  at 
the  Eastern  Regional  covered 
the  entire  spectrum  of  newspa¬ 
per  promotion.  The  suiprising 
fact  is  that  the  same  promotion 
ideas  that  sprang  from  the 
meeting  w’ere  as  u.seful  and  in¬ 
formative  to  the  promotion 
managers  of  major  metropoli¬ 
tan  dailies  as  they  were  to  the 
guy  who  wears  three  hats  at  the 
country  or  suburban  pa|)er  with 
l.').0()0  circulation. 


E&P  Honored  for  Color  Promotion 

The  American  Association  of  Newspaper  Representatives 
honored  Editor  &  Pi’BMShkr  for  its  promotion  of  newspaper 
color  advertisinp  at  the  Color  .4ward.s  Luncheon  Oct.  4  at 
the  Waldorf-Astoria  Hotel. 

“The  AANR  publicly  .salutes  and  commends  you  for  the 
high  level  of  leader.ship  that  you  are  providing  our  industry- 
as  witnessed  by  E&P’s  sponsorship  of  this  great,  annual 
event,”  said  Paul  Kettenring,  Stoiy  &  Kelly-Smith,  AANR 
spokesman,  and  toastma.ster  of  the  Color  Luncheon. 

“The  A.4NR  deems  it  a  privilege  to  be  associated  .so 
closely  with  you  on  this  project  and  want  to  thank  you 
for  iiermittinp  us  to  share  such  a  close  partnership  with 
you,”  he  said.  “We  feel  the  Color  Awards  have  given  a 
strong  impetus  to  newspaper  color  advertising  over  the 
years.” 

“It  ha.s,  more  than  any  single  thing,  focused  the  attention 
of  adverti.sers  and  agencies  upon  the  dynamic  potential  offered 
by  ROP  color  in  newspapers.” 

In  addressing  Robert  U.  Brown,  publisher  and  editor  of 
E&P,  to  whom  he  referred  as  “the  only  man  who  can 
rightfully  wear  the  title,  ‘Mr.  Fourth  E.state,’  ”  Kettenring 
added,  “accept  our  sincere  thanks  for  your  leadership  and 
the  AANR’s  privilege  of  sharing  partnership  with  you  on 
the  ROP  Color  Awards  project.” 

In  commenting  on  Kettenring’s  citation,  Owen  E.  Landon 
Jr.,  president  of  the  New  York  chapter  of  AANR,  added, 
“The.se  are  not  mere  words.  It  is  a  sincere  expression  of 
our  api)r<‘ciation  for  your  efforts.” 
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'COCA-COLA”  AND  ”COKE”  ARE  REGISTERED  TRADE¬ 


MARKS  WHICH  IDENTIFY  ONLY  THE  PRODUCT  CF 


THE  COCA-COLA  COMPANY.  THEY  ARE  BRAND  NAMES 


FOR  THE  WORLD'^S  BEST  SELLING  SOFT  DRINK. 


LIKE  YOUR  NAME  THEY  SHOULD  ALWAYS  EE  CAPI¬ 


TALIZED. 


SO  WHEN  YOU  WRITE  OUR  BRAND  NAMES?  PLEASE 


CAPITALIZE  THEM. 


ONE  OTHER  THING^  NEITHER  NAME  SHOULD  BE 


USED  IN  THE  PLURAL  OR  AS  A  POSSESSIVE. 


ALL  THIS  WILL  HELP  PROTECT  OUR  TRADE-MARKS. 


THANK  YOU.  THE  COCA-COLA  COMPANY. 


■ 


Coke 


FA(,K  OF  THK  \\  KEK 

‘Bright  Idea 
From  Norway 
Aftenblad’ 

Ity  Kdiiiiinal  (■.  Arnold 

It  is  jioo'l  til*'  humility 
of  an  American  newsiiaperman 
(at  least  me)  to  be  exjmsed  to 
European  editors.  Most  of  them 
are  miphty  sharj)  and  highly 
able. 

So  I  got  a  big  bang  out  of 
meeting  with  such  a  grouj)  re¬ 
cently  at  the  American  Press 
Institute  to  discuss  newsjjajaer 
design  with  them.  I'm  hapi)y  to 
rei)oi't  that  there  was  meeting 
of  minds  on  most  principles  al¬ 
though  a))plications  of  them 
were  modified  by  national  tradi¬ 
tion  and  the  habit  of  the  reader. 

From  Per  Thomsen,  editor  of 
the  Aftenblad  in  Stavanger, 
Norway,  I  picked  up  an  idea 
that  might  intrigue  you  as 
much  as  it  does  me. 

The  Noi-.se,  as  we,  know  that 
.iumi)s  off  page  one  are  annoy¬ 
ing  to  the  reader  and  result  in 
.serious  loss  of  readership  of  the 
jumi)ed  copy.  Per  agreed  with 
me  that  iurnjts  should  be  mini¬ 
mized  but.  when  they  can’t  be, 
the  process  of  following  the 
continuation  should  l)e  as  pain¬ 
less  as  possible.  So  the  Aften¬ 


blad  staff  has  devised  an  ingen¬ 
ious  technique. 

Without  exception,  jumps  off 
l)age  one  go  to  the  la.st  page  of 
the  first  section.  That  back 
page  is  divided  in  two.  The  top 
half,  where  the  jumps  run,  is 
upsidedotvn! 

Now  when  the  reader  comes 
to  a  jump,  he  merely  turns  the 
paper  over  lengthwise,  as  a 
printer  does  when  he  performs 
work-and-tumble.  No  fuss,  no 
bother,  no  looking  for  a  buried 
page. 


A  rever.se  panel  says.  Over 
fra  side  1,  which  means  just 
what  it  seems  to.  Then,  in  order, 
are  the  jumps,  each  numbered 
and  with  a  word  or  phrase 
picked  up  from  the  page-one 
head.  A  little  art,  either  ac¬ 
companying  a  jump  or  self  con¬ 
tained,  dresses  up  the  page. 

To  make  the  continuation 
section  more  obvious,  the  other 
half  of  the  page  runs  sideways, 
as  a  tabloid  format.  It  is  de¬ 
voted  to  cultural  news. 

This  strikes  me  as  an  idea 


that  American  papers  might 
well  experiment  with.  Some  edi¬ 
tors  feel  they  can’t  ban  jumps 
(though  many  papers  live  com¬ 
fortably  under  such  restric¬ 
tions).  If  you  can’t  get  rid  of 
’em,  make  the  jumps  as  con¬ 
venient  as  possible. 

It’ll  take  a  little  courage  to 
try  something  as  drastic  as  this. 
«  *  • 

ARNOLD’S  ANCIENT  AX¬ 
IOM;  .lust  a  little  bit  of  sugar 
makes  the  medicine  go  down. 
(Thanks,  Mary  Poppins.) 


Suffolk  Sun  Starts  Up  November  14 


Deek  P.\rk,  N.Y. 

The  Suffidk  Sun  will  publish 
its  first  edition  on  November 
14,  it  was  announced  this  week. 

The  standard-size  paper  for 
residents  of  Suffolk  County  on 
Long  Lsland  will  be  distributed 
every  weekday,  including  holi¬ 
days.  For  the  first  days  of 
publication,  at  least  100,000 
homes  will  receive  the  Sun  free. 
More  than  800  carriers  will 
cover  routes  before  7  .\.M.  An 
additional  2.5,000  copies  will  be 
.sold  at  lOf  each  by  6.50  dealer 
outlets  and  hundreds  of  stores. 

Following  the  first  month’s 
free  period,  sales  solicitation 
will  be  made  to  convert  home- 
owners  to  i)aid  sub.scribers  at 
40f  a  week.  At  this  time  new 
territories  will  be  opened  for 
fi'ee  distribution  each  month. 
Daily  di.stribution  will  be  main¬ 
tained  at  100,000  level  until  all 
sub.scribers  will  be  on  a  paid 
basis.  It  is  expected  to  take  a 
full  year. 

The  paper,  published  by 
Cowles  Communications  Inc., 
will  be  printed  in  four  sections 
and  will  feature  both  full-color 


and  sj)ot-color  in  its  news 
pages.  'The  masthead  created  for 
the  new  paper  features  an 
Early  American  drawing  of  the 
Sun  between  the  words  Suffolk 
and  Sun.  This  drawing  will  be 
printed  with  yellow  ink. 

Both  SpectaColor  and  Hi-Fi 
inserts  as  well  as  multi-page  in¬ 
serts  are  available  to  advertis¬ 
ers.  The  Sun  has  set  a  single 
rate  for  advertising  with  com- 
missionable  and  non-commis- 
sionable  categories. 

The  Sun  will  utilize  the  facili¬ 
ties  of  three  wire  services — AP, 
UPI  and  Copley  News  Service, 
and  al.so  be  served  by  Cowles 
News  Bureaus  in  major  cities. 

The  Sun  will  publish  the 
com|)lete,  final  New  York  and 
.American  Stock  Exchange  li.st- 
ings. 

Key  news  and  business  ex¬ 
ecutives  on  the  paper  are: 

Gardner  Cowles  III,  jjub- 
lisher; 

Cortland  Anderson,  editor; 

Richard  Tuttle,  managing 
editor; 

Robert  Patter.son  {ex-Lonq 
Island  Press),  Suffolk  editor; 


Jo.seph  C.  .lahn  (ex-editor  of 
Snfftdk  County  News),  editor  of 
the  editorial  i)age; 

Larry  Conroy  (ex-New  York 
Herald  Tribune),  sports  editor; 

Arlene  Alligood,  women’s  edi¬ 
tor; 

Robert  H.  Powell,  advertising 
director; 

Calvin  Hawthorne,  retail  ad 
director; 

Ronald  J.  Romens,  national  ad 
manager; 

Albert  B.  Robillard,  classified 
ad  manager; 

Albert  D.  Gittrich,  circulation 
director. 

.4  Generation  Eiuls 

Pepsi-Cola  Company  has  an¬ 
nounced  an  ad  campaign  that 
stresses  a  “reason  to  buy”  and 
subordinates  image  building 
characteristics  of  its  “Pepsi 
Generation”  theme.  Newspaper 
ads,  ranging  from  1000-line 
black  and  white  to  ROP  four- 
color  will  carry  the  theme.  In 
addition  there  will  be  local  pro¬ 
motional  newspaper  ads.  BBDO 
is  the  agency. 


Polish  Language 
Newspaper  Ceases 

Cleveland 

The  51-year  Polish  Daily 
News  ceased  publication  Oct.  15 
because  of  increased  costs  and 
the  difficulty  of  getting  em¬ 
ployes. 

The  paper  was  established  in 
1915  by  S.  A.  Dangel  and  Paul 
Kurdziel,  father  of  the  present 
publisher,  August  J.  Kurdziel. 
The  Kurdziel  family  gained  sole 
control  in  1921  and  in  1938 
absorbed  the  only  other  Polish 
daily  in  Ohio. 

Di.sappearance  of  the  daily, 
w'hich  had  a  circulation  of  23,- 
183,  left  the  city  with  one  Hun¬ 
garian  daily  and  two  Czech 
dailies  and  weekly  newspapers  in 
Romanian,  Slovone,  Lithuanian, 
Hungarian,  Polish  and  German. 
• 

A<I  Scholar 

Nancy  Cerf  is  recipient  of  the 
University  of  Illinois  College  of 
Journalism  and  Communications 
Alumni  Association  Memorial 
Award  of  $100.  A  senior  in  ad¬ 
vertising,  Miss  Cerf,  whose  home 
is  in  Chicago,  has  a  4.8  grade- 
point  average  (5  =  A). 
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If  these  buses  served  your  city,  too, 
air  pollution  would  be 
less  of  a  problem 


FOR  HEAT  AND  POWER 
ANYWHERE' 

I.P-GAS  JJd 


NATIONAL  LP-GAS  MARKET  DEVELOPMENT  COUNCIL.  Chicago,  lUinois  60603 


Because  these  buses  are  powered  by 
LP-gas.  It’s  clean  burning.  Odorless. 
Reduces  objectionable  fumes  and  res¬ 
idue  that  contaminate  the  air.  Some 
1600  Chicago  Transit  Authority  buses 
run  on  LP-gas. 

This  remarkable  fuel  is  found  in  homes, 
too,  like  natural  gas,  LP-gas  is  used  to 
cook  food,  dry  clothes,  heat  water. 

To  farmers  and  ranchers,  LP-gas  is  a 
vital  working  tool.  It  powers  their  trac¬ 
tors,  dries  their  crops,  brands  their 
cattle. 

Industry?  There,  too,  thawing  rail 
switches,  heating  workers,  superheat¬ 
ing  metals. 

Just  what  is  this  gas  called  LP?  A  close 
cousin  of  natural  gas.  But  compressed 


into  liquid  form  for  ease  of  transport 
and  storage. 

Its  remarkable  versatility  has  made  it 
America’s  fastest  growing  fuel.  The 
consumption  of  LP-gas  for  home,  farm, 
commercial  and  industrial  use  has  dou¬ 
bled  in  10  years ...  tripled  in  14. 
Butane,  propane,  bottled  gas — it  has 
many  names.  But  they’re  all  really 
LP-gas. 

0/  America's  great  sources  of  energy, 
only  LP-gas  serves  you  in  so  many  ways. 


FEATURE 

SYNDICATE  JNC. 


COLUMNS 


SPECIALTY  COLUMNS 


VARIETY  FEATURES 


COMICS 


220  East  42nd  St..New<  York  17.N.Y 


George  Hamilton's 
Story  In  Series 
For  the  Newspapers 

Women’s  News  Service  is  dis¬ 
tributing  a  five-part  series  on 
George  Hamilton,  Hollywood 
actor  and  friend  of  Lynda  Lird 
Johnson.  The  series,  by  Hal 
Steward,  tells  about  his  draft 
exemption,  his  courtship  of 
Lynda  (and  how  much  it  costs 
him),  his  ambitions,  his  way  of 
life  with  his  mother  and 
brothers. 


‘Fun  For  Families 
Aids  Child’s  Play 


FEATURES  IN  READER  INTEREST 


Parents  of  small  children  will 
be  advised  about  amusing  and 
useful  use  of  leisure  time  in  a 
new  column  for  newspapers. 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGRATH 


The  column:  “Fun  For  Fam- 
The  columnist:  .41vin 

column  wdth  a  drawing. 

The  release:  Nov.  7.  B 

The  distributor:  Chicago 

Tribune-New  York  News  Syndi-  BSHH*  HI  HHBB 
cate.  Alvin  Schwartr 

their  four  children,  who  some¬ 
times  serve  as  guinea  pigs  for 
papa’s  pet  ideas. 

An  amusing  drawing  will  illus¬ 
trate  each  column,  some  of  which 
w'ill  be  drawn  by  the  columnist 
himself  and  some  by  profes¬ 
sional  artists. 

The  authority  on  child  be¬ 
havior  promises  that  his  column 
Column  Is  Born  cover  all  aspects  of  child- 

oriented  family  recreation  in 
The  reception  this  material  language  that’s  easy  to  follow, 
received,  many  conversations  The  first  column  will  describe 
and  much  coi’respondence  with  nine  simple  games  for  the  time 
j)arents  across  the  country  and  when  a  child  complains  he  or 
reaction  to  his  television  and  she  has  nothing  to  do.  The  sec- 
radio  appearances,  led  him  to  ond  column  explains  how  two 
conclude  that  a  continuing  long-lasting  toys  can  be  made 
.source  of  ideas  and  advice  on  at  home.  The  third  provides 
family  recreation  would  be  seven  simple  games  to  be  played 
w^Tuly  welcomed.  while  driving  to  see  relatives 


Stewart  Writes  Series 
For  Christmas 

As  a  Christmas  .special,  the 
Regi.ster  and  Tribune  Syndicate 
is  distributing  12  illustrated  in¬ 
stallments  of  “The  Story  of  the 
Nativity.’’  The  w'riter  is  John  J. 
Stewart,  editor  of  publication.s 
and  professor  of  journalism  at 
Utah  State  University.  He’s  a 
former  United  Press  correspond¬ 
ent  and  is  the  author  of  several 
books  on  religion. 
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WILLIAM  A.  DOYLE 
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MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


Alvin  Schwartz  first  became 
interested  in  writing  about  chil¬ 
dren  when,  as  a  young  father, 
he  watched  the  way  his  own  kids 
were  playing  and  he  was  fascin¬ 
ated.  He  began  with  an  article 
on  reading  with  children,  then 
traveling — and  one  thing  led  to 
another. 
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47.88  a  month? 
Look  again. 


Look  under  the  “88.”  There,  set  in  type  for  all  the 
world  not  to  see,  are  the  words  “semi-monthly.” 
Ye  gads!  Semi-monthly!  How  many  readers  do 
you  think  would  be  tricked  into  thinking  $47.88  is 
a  monthly  payment?  Too  many. 

Chalk  one  up  to  deception!  Chalk  up  one  more 
smear  of  guilt-by-association  against  the  name  of 
every  honest  man  in  your  business . . .  and  ours. 

Representing  22,000  franchised  new-car  dealers, 
N.A.D.A.  is  doing  everything  in  its  power  to  erase 
advertising  like  this.  But  we  can’t  do  it  alone. 

We  need  the  help  of  everyone  in  publishing, 
broadcasting  and  advertising. 


You  have  the  biggest  eraser  of  all. 

You  can  refuse  to  have  anything  to  do  with 
dishonest  and  deceptive  advertising.  It  takes  some 
doing.  But  in  the  long  run,  a  “say  no”  policy  will 
benefit  you,  the  consumer,  and  the  vast  majority 
of  new-car  dealers  who  deal  only  with  the  truth. 


Send  tor  your  free  copy  of  "Recommended  Standards  of 
Practice  for  Advertising  and  Setting,  Rentat  or  Leasing 
of  Automobites"  pubtished  by  N.A.D.A.  in  cooperation  with 
the  Association  of  Better  Business  Bureaus  tnternationat. 


Write  to:  N.A.D.A.,  2000  "K"  Street,  N.W., 
Washington,  D.C.  20006. 


NATIONAL  AUTOMOBILE  DEALERS  ASSOCIATION 

Official  organization  of  America’s  franchised  ne\A/-car  and  truck  dealers 
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tOM  ROLLERS’  HANDBOOK 

New  Manual  Shows 
How  to  Build  Profit 


A  model  program  for  in- 
inereasing  profits  is  presented 
in  “Profit  Planning  for  News¬ 
papers,”  the  newest  procedures 
manual  issued  by  the  Institute 
of  Newspaper  Controllers  and 
Finance  Officers. 

Using  the  case  history  ap¬ 
proach,  the  handbook  shows  in 
text  tables  how  a  hyiwthetical 
newspaper  publishing:  company 
established  a  three-year  plan  to 
improve  net  profit  from  $560,000 
a  year  to  $640,000,  to  increase 
cash  dividends  from  $200,000  to 
$250,000  annually,  and  expand 
retained  earnings  by  nearly  $1 
million. 

Based  largely  on  a  composite 
of  several  profitable  newspapers 
which  make  their  financial  state¬ 
ments  public,  the  .statements, 
ratios  and  other  data  employed 
in  the  case  history  illustrate 
how  “Hometown  Newspapers 
Inc.,”  applied  evaluation  and 
trend  analysis  techniques  to  ad¬ 
vertising,  circulation,  editorial 
and  production,  then  prepared 
break-even  worksheets.  From 
these  a  profit  plan  is  evolved, 
setting  performance  goals  for 
each  department,  as  well  as 
physical  improvements  and  in¬ 
novations,  salary  and  wage 
increases,  and  better  fringe 
benefits.  These  are  reflected  in 
financial  statements  projected 
over  the  three  years  covered  by 
the  profit  plan. 

The  case  history  follow’s 
.several  chapters  of  "how-to-do- 
it”  information  on  profit  plan¬ 
ning.  They  deal  with  ( 1 )  setting 
up  a  program;  (2)  the  operating 
budget;  (3)  capital  budget;  (4) 
cash  and  balance  sheet  budgets; 

(5)  standards  and  statistics; 

(6)  reporting  profit  plan  re¬ 
sults. 

“Profit  planning  is  useful  for 


LINKRUir 

THE  QUICK  MAGIC 
PICTURE  SCALER 

The  Linicrule  picture  scaler  is  a 
sturdy  all-metal  stretchable  link¬ 
age  that  is  marked  like  a  ruler. 
When  stretched  all  the  ruler 
markings  reduce  or  enlarge  uni¬ 
formly.  Just  stretch  the  Linkrule 
across  a  picture  to  the  desired 
size  and  the  measurement  you  read 
ore  the  final  repro  sizes. 

3-Scale  LINKRULE 

$17.50  each  3  for  $47 

LINKRULE  CO. 

Box  34669  L.A.,  Calif. 


all  newspapers,  regardless  of 
current  profitability  or  size  of 
operations,”  the  handbook  points 
out.  “Having  a  plan  helps  insure 
that  reasonable  profits  will  con¬ 
tinue  or  improve.  The  plan  will 
also  be  valuable  in  setting  divi¬ 
dend  policy,  planning  capital  in¬ 
vestments — either  in  the  news¬ 
paper  or  outside  of  newspaper 
operations — and  in  more  efficient 
use  of  cash  as  it  becomes  avail¬ 
able  from  earnings,  depreciation 
and  other  sources. 

“Newspaper  operations  can  be 
planned  and  controlled — if  man¬ 
agement  so  wills,  and  provided 
management  is  willing  to  recog¬ 
nize  that  there  are  no  ‘sacred 
cow’  departments.  All  operations 
can,  and  must,  be  subject  to 
planning  and  control.  News¬ 
paper  profits  can  be  improved 
through  profit  planning.  Well 
managed  firms  can  earn  a  rea¬ 
sonable  rate  of  return  on  sales 
and  on  invested  capital.  The  list 
of  defunct  newspapers  is  proof 
sufficient  of  the  need  for  profit.” 

The  50-page  manual  was  pre¬ 
pared  by  a  committee  led  by 
Leon  Tallichet  Jr.,  secretary  and 
assistant  treasurer,  Louisville 
(Ky.)  Courier-Journal  and 
Times.  The  public  accounting 
firm  of  Arthur  Andersen  &  Co., 
Chicago,  was  technical  consult¬ 
ant. 

The  manual  is  being  distrib¬ 
uted  to  all  600  INCFO  members, 
who  may  purchase  additional 
copies  at  $10  each.  Price  to  non¬ 
members  is  $20. 

The  address  of  the  Institute 
is  P.O.  Box  68,  Fair  Haven, 
N.  J.  07701. 

One  Hiiiiflrefl  Yeai> 
of  Canadian  NewsI»aper^i 

Montreal 

On  Septeml>er  15,  as  jiart  of 
that  day’s  edition  of  the  Ga¬ 
zette,  a  special  suiJjdement  re¬ 
cognizing  100  years  of  contribu¬ 
tion  by  Canada’s  daily  newspa¬ 
pers  was  distributed. 

The  publication  in  recent 
years  of  similar  supiilements  in 
the  Gazette  has  resulted  in  sub- 
secjuent  demand  for  copies  by 
schools  and  universities,  librar¬ 
ies  and  newspaper  i)ub!!shers. 

This  year,  10,000  rejjrints  will 
l)e  distiibuted  as  a  result  of 
such  lequests  which  ar"  alrea<ly 
Ijeing  received  in  significant 
quantity.  This  year’s  supple¬ 
ment  anticipates  Canada’s  Cen¬ 
tennial  in  1967. 


Hugh  W.  Sparrow 


Legiialators  Honor 
‘Dean’  of  Reporters 

BIR.MINGHAM,  Ala. 

Hugh  W.  Sparrow,  veteran 
political  writer  for  the  Birming¬ 
ham  News,  who  for  30  years  has 
reported  the  story  of  state  gov¬ 
ernment  in  Alabama,  has  been 
honored  anew  by  the  Legislature. 

Members  of  lioth  hou.ses — 
during  a  special  session  of  the 
Legislature  recently  —  unani¬ 
mously  voted  to  name  the  Capi¬ 
tol  press  headquarters  “The 
Hugh  W.  Sparrow  Pressroom.” 

State  Sen.  Bob  Gilchrist,  who 
introduced  the  resolution,  said, 
“Mr.  Sparrow  has  made  more 
honest  people  out  of  politicians 
than  any  other  person  in  Ala¬ 
bama’s  history. 

“If  I  had  to  vote  on  giving  up 
the  Legislature  or  a  free  press, 
I  would  prefer  giving  up  the 
Legislature,”  Gilchrist  added. 

Lt.  Gov.  James  B.  Allen  ob¬ 
served  of  the  newsman, 
“Honesty  in  government  has  not 
been  pursued  more  diligently  by 
anyone  than  Mr.  Sparrow  has 
done.” 

The  resolution  pointed  out 
that  Sparrow  has  won  numerous 
awards  and  noted  that  he  has 
covered  more  sessions  of  the 
.\labama  Legislature  than  any 
reporter  in  history. 

• 

Biddy  Basketball 
Tourney  Sponsored 

Scranton,  Pa. 

The  fir.st  World  Biddy  Bas¬ 
ketball  Tournament  will  be 
•spon.sored  in  this  city  by  the 
Scran'loti  Times  and  the  Sutidny 
Times  next  year. 

This  city  is  the  home  of  biddy 
ba.sketball,  a  sport  originated 
by  Jay  .\icher,  who  now  seiwes 
as  national  commissioner  of  the 
bifidy  ba.sketball  organization. 

Early  acceptances  to  the 
touiney  have  been  received  from 
biddy  ba.sketball  units  in  Peru, 
Free  China,  the  Virgin  Islands, 
Spain,  Italy,  Canada,  Ecuador 
and  West  Germany. 


V.I.  Paper  | 
Tests  Name 
Ban  Statute 

St.  Croix,  V.I, 

The  St.  Croix,'  .Avis  lost  the 
first  round  of  a  legal  battle  to 
nullify  a  statute  in  the  Virgin 
Islands  Code  which  prohibits 
publication  of  the  names  of 
juvenile  offenders  without  court 
permission. 

Canute  A.  Brodhurst,  pub¬ 
lisher  and  Jerome  Dreyer,  man¬ 
aging  editor,  were  found  guilty  [ 
of  violating  the  code,  and  were 
fined  $100  apiece  in  Christain- 
sted  Municipal  Court  on  Oct,  12. 
They  were  allowed  to  make  $200 
bail  pending  an  appeal  to  the 
District  Court. 

The  violation  was  intentional, 
to  test  the  validity  of  the  law, 
according  to  Dreyer.  The  paper 
made  this  point  clear  in  an  edi¬ 
torial  and  stated  the  policy 
would  be  to  print  only  the 
names  of  repeating  offenders  in 
the  “firm  belief  that  it  would 
help  both  the  community  and 
the  youngster,  who  need  it.” 
The  story  involving  three  min¬ 
ors  was  published  Jan.  12. 

In  stating  the  paper’s  inten-  | 
tion  to  appeal  the  decision,  the 
defendants’  attorney,  James  | 
Isherwood,  said  the  statute  as 
it  appears  in  the  code  “jeop¬ 
ardized  freedom  of  the  press” 
and  would  be  taken  to  higher 
courts  to  determine  its  consti-  < 
tutionality.  I 

• 

Catholic  Newspapers 
Cain  Circulation 

Total  circulation  of  156  ; 
Catholic  newspapers  published 
in  North  America  reached  a 
new  high  of  6,256,489,  an  in¬ 
crease  of  4%  over  last  year,  ac¬ 
cording  to  figures  in  the  1966- 
67  Catholic  Press  Directory, 
published  by  the  Catholic  Press 
-Association  of  the  U.S.  and 
Canada. 

Included  in  the  156  newspa- 
liers  listed  in  the  Directory 
this  year  are  126  weekly  dioce-  i 
san  papers,  4  national  and  12 
foreign-language  papers  in  the 
U.S.;  13  weekly  papers  in 

Canada  and  the  West  Indies, 
and  1  Canadian  national  paper. 

In  ‘^he  United  States,  79 
weekly  newspapers  published 
locally  reported  circulations 
totaling  4,000,615,  compared 
with  77  last  year  with  a  total 
of  3,863,032  —  a  gain  of  3.59^. 
Weekly  diocesan  editions  of  na¬ 
tional  newspapers  also  showed 
a  gain,  from  770,525  last  year 
to  813,205  this  year. 
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The  Benzedrine®  rule 

brand  of  amphetamine  sulfate 

Spell  with  a  capital  "B" 


The  Dexedrine®  rule 

brand  of  dextroamphetamine  sulfate 

Spell  with  a  capital  "D" 


The  Dexamyl®  rule 

brand  of  dextroamphetamine 
sulfate  and  amobarbital 


Spell  with  a  capital  "D" 


The  Thorazine®  rule 

brand  of  chlorpromazine 

Spell  with  a  capital  "T" 


The  Spansule®  capsule  rule 

brand  of  sustained  release  capsules 

Spell  with  a  capital  "S" — 
always  add  "capsule"  or  "capsules" 


These  brand  names  are  registered  trademarks  for  products  made  by 
Smith  Kline  &  French  Laboratories 


ABC  Review 

(Continued  from  page  9) 


“great  strides  forward”  in  rec¬ 
ognizing  the  changing  needs  of 
the  buyers  of  media.  “Some 
may  feel  we  have  moved  too  far 
too  fast.  I  do  not.  The  big 
ejuestion  in  the  minds  of  all  of 
us  is  where  do  we  go  from 
here?”  he  asked. 

New  Keporl^  Oilicized 

Lester  A.  Walker,  Kearney 
(Xeb.)  Huh,  chaiiman  of  the 
.\BC’s  newspaper  committee, 
reported  on  “improved  .4BC  re¬ 
ports.”  Changes  in  the  audit 
re])ort,  however,  drew  criticism 
from  .some  members.  Ojjposi- 
tion  was  voiced  particularly  to 
mandatory  application  of  a  rule 
that  ABC  newspaper  members 
with  an  establishefl  city  zone  lx; 
rtHiuired  to  include  areas  out¬ 
side  the  city  of  publication,  but 
within  the  established  city  zone, 
in  their  breakdowns  of  one-day 
gross  distribution  by  each  town, 
city  or  recognized  community 
i-eceiving  2o  coi)ies  or  more. 

Robert  B.  Kelly,  circulation 
manager  of  the  Greenshurg 
(Pa.)  Trihune-Revieu',  drew 
ironic  laughter  when  he  told  the 
meeting  that  ABC  was  asking 
for  information  which  no  local 
advertiser  had  ever  requested. 
He  added:  “The  Engineers  Of¬ 
fice  of  the  city  of  Greenshurg 
advises  that  no  one-city,  town¬ 
ship,  .4BC  or  census  bureau  can 
allocate  the  residences  in  an 
area  covered  by  two  of  our 
routes.  A  six-year  i)rogram  of 
joint  re.search  by  the  city  and 
township  combined  has  not  yet 
Ixx^n  able  to  accomplish  this.” 

Similar  sentiments  were  ex¬ 
pressed  by  other  circulators  and 
Kelly  sub.sequently  introduced 
a  resolution  which  was  passwl 
by  the  meeting  that  mandatory 
ai)plication  of  the  rule  be 
amended  by  adding  the  words 
“at  publi.sher’s  option”  under 
the  provisions  of  the  by-laws. 
Article  IV’,  Section  4. 

The  perennial  .subject  of  au¬ 
diting  unpaid  circulations  of 
free  distribution  and  “shopper” 
publications — thought  by  some 
newspajx'rmen  to  be  an  eventu¬ 
ality  inherent  in  the  e.stablish- 
ment  of  .ABMS — arose  during 
a  numlx-r  of  di.scussions  at 
Wedne.sday’s  meeting. 

Kenneth  Laird,  ARMS  chair¬ 
man  (Tatham-Laird  &  Kudner 
Inc.),  told  the  meeting,  “there 
have  been  .serious  misunder- 
.standings  alxjut  the  workings  of 
.ARMS,  which  right  now  is  of¬ 
fering  only  one  .service,  the  au¬ 
diting  of  trade  show  attendance 
figure.s.”  Ex|>erimental  work, 
he  .said,  was  being  carried  out 
in  areas  of  direct  mail  li.sts  and 
mai  ket  research  interviews  .  .  . 


He  emphasized  that  ARMS 
was  precluded  by  its  own  by¬ 
laws  from  auditing  “unpaid” 
and  that  the  new  organization 
would  not  concern  itself  with 
circulation  auditing  services  for 
publications,  with  either  paid  or 
unpaid  distribution.  A  by-law 
to  this  effect  had  been  adopted 
on  Septemlx^r  l.o. 

This  point  was  taken  up  later 
by  I^ew  McFetridge,  Tuha 
World  and  Tribune,  who  said 
at  the  newspa))er  division  meet¬ 
ing:  “I  want  you  to  know  that 
as  I  interpret  the  rules  of  ARMS 
by-law  can  be  changed  by  the 
five  men  who  worked  out  the 
amendment  which  stops  the  au¬ 
diting  of  “shoppers.” 

McFetridge,  an  ABC  director, 
.said  he  had  been  opposed  to  the 
j)roc-edure  which  created  .4BMS. 
“Without  reference  to  the  news¬ 
paper  division  this  organization 
was  brought  into  being  out  of 
thin  air  ...  I  argued  that  it 
was  not  proper.” 

McFetridge.  soon  after  mak¬ 
ing  these  points,  seconded  the 
Staab  resolution  for  a  review 
committee. 

Text  of  K<‘solutioii 

The  resolution  read: 

“Whereas,  the  board  of  di¬ 
rectors  of  ABC  has  been  review¬ 
ing  possible  new  activities  for 
-ABC  in  the  light  of  changes  in 
the  advertising  and  marketing 
field,  and 

“Whereas,  the  .ABC  board  had 
indicated  a  need  for  more  com¬ 
munication  with  ABC  members 
and  for  more  expression  of 
views  from  ABC  memlx'rs,  par¬ 
ticularly  in  the  newspai)er  field, 
and 

“Whereas,  recent  public  ex- 
jtression  by  many  newspaper 
executives  have  indicated  dis- 
a|)proval  of  purported  moves  to 
audit  unjiaid  distribution  or  to 
accept  membership  of  i)ublica- 
tions  having  less  than  70  percent 
))aid  circulation  and  have  fur¬ 
ther  indicated  .serious  que.stion 
as  to  the  propriety  of  auditing 
.such  diverse  marketing  activ¬ 
ities  as  trade  shows,  billboard, 
direct  mail  lists,  etc. 

“Therefoie,  be  it  re.solved: 
that  the  newsjjapei-  division  of 
ARC  hereby  creates  a  review 
committee  to  .study  all  the  new 
activities  undertaken  or  jiro- 
posed  to  lx;  undertaken  by  the 
ABC  or  its  newly  created  affili¬ 
ate,  the  Audit  Bureau  of  Mar¬ 
keting  Ser\'ices,  and 

“That  the  said  review  com¬ 
mittee  shall  consult  with  the 
ABC  board  of  directors  and 
me<*t  with  ABC  memliers  and 
with  organizations  including 
-ABC  memljers  as  it  may  see  fit 
in  reviewing  such  activities  and 
in  .seeking  the  views  of  ABC 
memlx'rs,  and 

“That  the  said  review  com¬ 
mittee  .shall  report  its  findings 


and  recommendations  to  the 
ABC  board  of  directors  and  the 
newspaper  division  membership 
not  later  than  the  1967  annual 
meeting  of  the  members.” 

The  Review  committee  would 
be  composed  of  the  following: 

James  H.  Couey  Jr.,  Tampa 
Trihun-e  and  Timen. 

James  L.  Knight,  Miami  Her¬ 
ald. 

Eugene  S.  Pulliam,  Indiaii- 
apoliit  Star  and  News. 

John  E.  Heselden,  Plainfield 
Courier  News. 

Charles  A.  Corcoran,  Chicago 
Tribune. 

•I.  H.  Kauffmann,  Washington 
.'<tar. 

Ramey  Cameron,  Pittsburgh 
Press. 

Robert  Sudderth,  Chattanooga 
T  imes. 

Barnard  Colby,  New  London 
Day 

William  Dwight  Jr.,  Holyoke 
T  ra  n  seri  pt-Telegrum. 

Richard  F.  Brown,  .iustin 
.■Imeriean.  and  Statcsma)i. 

Edward  L.  Gaylord,  Okla¬ 
homa  City  Oklahoman  and 
Times. 

Byron  C.  Vedder,  [Jndsay- 
Srhaub  News  pa  pe  rs . 

John  H.  Colburn,  n’/c^(/7o 
Eagle  and  Beacon. 

Gene  Robb,  Albany  Times- 
Union  and  Kmckerboeker  News. 

Leon  S.  Reed,  .Arkansas  Ga¬ 
zette. 

James  R.  Drake,  Providence 
Journal  and  Bulletin. 

St.  Clair  McCabe,  Thomson 
Newspapers. 

M.  J.  Frey,  Portland  Ore¬ 
gonian. 

Charles  W.  Staab,  Cincinnati 
Enquirer. 

Richard  Steele,  ll’orcc.stcr 
Telegram  and  Gazette. 

Frank  S.  McKinney,  Kansas 
City  Star. 

Anton  F.  Peterson,  San  Jose 
Mercury  and  News. 

H.  H.  Cahill,  Seattle  Times 

M.  H.  Fisher,  Minneapolis 
Star  and  Tribune. 

Stephen  Ryder,  Plattsburgh 
Press  Republican. 

Len  H.  Small,  Kankakee  Jour¬ 
nal. 

Robert  Kelly,  Greenshurg 
T  ribune-Review. 

Franklin  D.  Schurz  Jr.,  Hag¬ 
erstown  Herald  Mail. 

Rolx^rt  N’.  Brown,  Columbus 
Republican. 

lairger  (>roup  Fav<ire(l 

-Abert  described  Staab’s  list  of 
executives  as  “imi)re.ssive”  and 
noted  that  every  jiubiic  pub¬ 
lisher  .should  l)e  interested  in 
ABC  as  a  “valuable  tool  in  .sell¬ 
ing  adverti.sing.”  But  he  de¬ 
scribed  the  list  as  “prejudiced,” 
saying  that  he  thought  the  re¬ 
view  committee  should  be  con¬ 
stituted  on  a  much  broader  basis 
and  should  Ix"  an  “arm  of  ABC,” 


He  submitted  the  following 
resolution : 

“Whereas,  newspaper  direc-  ^ 
tors  desire  to  provide  additional  , 
channels  for  obtaining  advice  i 
and  counsel  of  publisher  mem¬ 
ber, 

“The  newspaper  division  rec¬ 
ommends  to  the  ABC  board  of 
directors  the  formation  of  an  ad¬ 
visory  committee  to  consist  of 
members  who  are  actively  en¬ 
gaged  in  the  operations  of  news¬ 
paper  publisher  meml)ers  of 
-ABC  and  who  are  nominated 
by  the  various  national  and  re¬ 
gional  associations  in  Canada 
and  the  United  States.” 

The  resolution  suggested  a 
list  of  organizations  (publishers, 
jjromotion  manage  is,  advertis¬ 
ing  representativ'e,  etc.)  in  both 
daily  and  weekly  fields  as  a  basis 
for  representation. 

Ewen  told  the  newspaper 
grouji:  “You  must  remember 
that  ABC  is  a  tripartite  organi¬ 
zation.  There  is  no  basic  objec¬ 
tion  to  these  propo.sals.  But  it 
could  be  said  that  it  would  also 
be  a  good  idea  to  have  study 
groups  from  other  divisions  of 
ABC.” 

-At  Thursday’s  general  ses¬ 
sion,  the  members  approved  the 
newspaper  division  resolution 
and  another  from  the  agency 
division  which  applauded  the 
e.stabii-shment  of  ABMS  and  its 
lirogress  to  date. 

Facts  relating  to  the  financial 
position  of  ABMS  were  given  to 
the  meeting  on  Wednesday  by 
Kenneth  Laird,  chairman,  who 
recalled  that  the  bureau’s  affili¬ 
ate  had  been  in  business  for  five 
months.  Income  in  that  time,  he 
.said,  was  $11,000  and  expenses 
amounted  to  $1.3,000.  ABMS,  he 
noted,  was  being  financed  by 
-ABC  money  which  was  “on  loan 
and  will  be  repaid.”  -ABMS,  he 
pointed  out,  al.so  shouldered 
some  “ABC  overheads.”  He 
said  that  ABMS  would  reach 
the  breakeven  jjoint  when  it 
reached  8,000  auditing  hours  an¬ 
nually. 

At  the  newspaper  division 
meeting,  Albert  also  touched  on 
this  .subject,  saying,  “The  im- 
))ortant  point  to  i-ememlx*r  is 
that  ABMS  has  been  set  up  to 
lx;  completely  self-sustaining."  j 
The  ho))e  was  that  by  next  year  I 
the  affiliate  would  contribute  to  I 
-ABC  costs.  He,  too,  emphasized  L 
that  the  loan  advanced  to  I 
-ABMS  would  be  “rei)ai<I  in  I 
full.”  I 


Garsuii  JoiiiH  Fiirbes 

William  Donald  Garson  has 
Ix-en  appointed  director  of  sales 
l)romotion  of  Forbes  magazine. 
He  was  chief  promotion  copy¬ 
writer  for  the  New  York  Mirror 
before  he  went  to  tlie  Saturday 
Review. 
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The  Weekly  Editor 

FUNNY 


By  Rick  Friedman 

Anyone  scanning  weekly 
newspapers  from  around  the 
country  is  struck  by  the  humor 
that  comes  off  their  pages. 
Much  of  this  humor  is  directed 
by  the  editors  inwardly  at 
themselves  and  outwardly  at 
their  problems  of  putting  out 
newspapers. 

Here  are  five  such  examples 
touching  on  junk  mail,  affluence 
of  the  weekly  publisher,  why 
editors  volunteer,  and  how  to 
announce  a  new  owner. 

*  *  « 

Jim  Schumaker,  Chapel  Hill 
(N.C.)  Weekly,  wrote  that 
some  i)eoj)le,  such  as  the  Gov¬ 
ernor  of  Florida,  start  each  day 
with  forty  i)ush-ups,  fifty  deep 
knee-bends,  several  bundled  sit- 
ups  and  jogging  in  place  for  the 
equivalent  of  ten  or  twenty 
miles.  Others  start  off  slowly 
with  some  reading  or  a  couple 
of  hours  of  writing.  Still  others 
putter  in  the  garden,  mend 
fences  and  even  mow  their 
lawns. 

Not  Schumaker.  He  goes 
thiough  the  morning  mail  as  an 
eye-opener,  pointing  out:  “It 
doesn’t  tone  up  the  muscles,  as 
does  the  Governor’s  regimen.  It 
doesn’t  cultivate  the  mind  .  .  . 
.4nd  it  certainly  isn’t  creative 
.  .  .  Still  there  is  something  to 
be  said  of  it.’’ 

Schumaker  then  listed  some 
of  the  mail  that  arrived  in  one 
particular  day:  Insurance  In¬ 
formation  Institute;  R.  J.  Rey¬ 
nolds  Tobacco  Company;  Indus¬ 
trial  News  Review’;  Irish  Inter¬ 
national  Airlines;  American 
Trucking  Association;  United 
States  Steel  Corporation;  the 
American  Appraisal  Company; 
and  Ford  Motor  Company. 

Schumaker  commented:  You 
open  letters  like  the.se  as  a  I’eg- 
ular  thing  and  anything  that 
comes  in  is  bound  to  l>e  an  im¬ 
provement.” 

*  *  * 

MtKlesI  M  ay 

The  Amity I'ille  (N.Y.)  Kc- 
eord  wrote  that  the  University 
of  Mi.ssissippi’s  Department  of 
Journalism  had  placed  it  in  a 
more  than  somewhat  embarrass¬ 
ing  position  by  asking  for  a  sur¬ 
vey:  “Could  you  de.scribe  for  us 
at  least  one  dramatic  instance 
of  your  ])aper  contributing  to 
community  economy  or  commu¬ 
nity  development?” 

The  Record  answered  that  it 
contributes  to  the  economy  in  an 
extremely  modest  way  by  buy- 


STUFF 


ing  cigars,  cigarettes,  coffee  and 
other  items  calculated  to  keep 
the  staff  alive  and  kicking.  “As 
each  issue  of  the  Record 
emerges,”  it  went  on,  “there  is 
cause  for  celebration,  when 
other  stimulants  may  be  called 
for.  Not  always,  but  once  in  a 
while,” 

The  Record  listed  one  other 
accomplishment  it  could  claim 
as  something  special:  “Not 
long  ago,  a  reader  stopped  in  to 
volunteer  the  intelligence  that 
he  had  returned  to  Amityville 
after  a  long  time  of  living  far 
aw’ay.  He  confessed,  no  less, 
that  constant  reading  of  the 
Record  had  aioused  the  urge  to 
return,  and  now  he  has  sur¬ 
rendered. 

“There,  Gentlemen,  is  a  com¬ 
pliment.  It  seems  rea.sonable  to 
suggest  that  economic  benefits 
accrue  from  the  return  of  a 
native.” 

* 

Joe  Jahn,  editor  of  the  Say- 
ville  (N.Y.)  Suffolk  County 
Neu'n  wrote  that  he  had  been 
named  by  the  Long  Island  Com- 
merical  Revieur  as  among  an 
elite  group  of  “Long  Island  in- 
fluentials.” 

As  a  result,  the  News  was 
receiving  interesting  mail,  in¬ 
cluding  a  communication  from 
Blyth  and  Company  of  Wall 
Street,  suggesting,  "As  a  prom¬ 
inent  Long  Island  resident,  you 
no  doubt  have  needs  for  invest¬ 
ment  advice  on  a  personal 
basis.” 

New  Pusic  Pol? 

Jahn  commented:  “No  doubt. 
For  example,  do  we  invest  in  a 
new  paste  pot  or  fill  the  old  one 
with  leftover  horse?  Do  we  buy 
new  pencils  or  remain  content 
with  using  sample  ones  sent  to 
us  by  manufacturers?  Shall  we 
invest  in  a  new’  floor  beneath 
our  desk  or  risk  falling  into  the 
cellar  one  of  these  days?  Have 
the  coffee  stains  made  our  desk 
a  valuable  antique  or  should  w’e 
l)uy  a  new’  one?” 

He  added  that  the  designation 
has  also  brought  inquiries  from 
real  e.state  brokers,  charities 
which  require  generous  financial 
support  from  civic  -  minded 
moulders  of  public  opinion, 
long-lost  kin  w’ho  wished  to  be 
remembered  w’hen  he  cashed  in 
his  chips,  and  organizations 
looking  L>r  new’  diseases  to  con- 
(luer. 

Jahn  added  that  Paul  Tow’n- 
send,  editor  and  publisher  of  the 


Long  Island  Commercial,  “pub¬ 
lishes  a  business  new’spaper 
w’hich,  judging  from  the  amount 
of  advertising  contained  in  its 
pages,  is  not  only  influential  but 
is  making  money,  and  w’e  are 
considering  the  possibility  of 
publishing  a  list  of  our  own  — 
say  of  Long  Island  million¬ 
aires —  and  placing  Mr.  Tow’n- 
send’s  name  thereon,  just  for 
the  sheer  hell  of  it. 

♦  «  ♦ 

Burt  Freireich,  the  Sun  City- 
Youngtoivrc  (Ariz.)  News-Sim, 
W’rote  this  piece  about  editors 
and  volunteering  for  commu¬ 
nity  service. 

“Last  Wednesday,”  he  said, 
“I  attended  my  first  meeting  of 
the  Memorial  Coliseum  Sports 
Advisory’  Committee  at  noon 
and  spent  four  or  five  hours 
that  evening  w’orking  on  the 
nominating  committee  of  the 
American  Contract  Bridge 
League’s  Phoenix  Unit.  That 
was  the  same  day  I  received  a 
request  from  the  Florida  Press 
Association  to  serve  as  a  judge 
for  the  best  column  division  of 
the  as.sociation’s  better  newspa¬ 
per  competition. 

“It  got  me  to  thinking  about 
the  gal  W’ho  sang  ‘I  Can’t  Say 
No’  in  a  Broadw’ay  hit  of  the 
’50s.  There  seems  to  be  a  con¬ 
tinual  conflict  between  what 
you’d  like  to  do  in  the  ‘good 
citizenship’  category  and  what 
you  have  time  for.  This  year  I 
also  served  as  trophy  chairman 
for  the  Phoenix  Press  Box  As¬ 
sociation’s  annual  Sports  Aw’ard 
Dinner  and  w’as  elected  a  direc¬ 
tor  of  the  International  Asso¬ 
ciation  of  Weekly  New’spaper 
Editors.  A  year  ago  I  finished 
a  term  on  the  Greater  Mari¬ 
copa  TB  Association  board  and 
did  manage  to  say  no  to  a  second 
two-year  ter7n. 

“At  the  bridge  group’s  nom¬ 
inating  committee  meeting  last 
week  I  also  got  myself  ‘unnom¬ 
inated’  for  a  term  on  the  board 
(I  had  served  four  terms  on  the 
board,  including  tw’o  as  presi¬ 
dent,  in  the  past).  I  told  my 
colleagues  I  thought  it  improper 
for  the  nominating  committee  to 
nominate  its  own  people  and, 
fortunately,  that  sounded  logi¬ 
cal  to  all  of  them.  (Later  they 
got  together  and  nominated  me 
anyway  —  how’  can  you  win?) 

Long  M'alk 

“But  la.st  w’eek  I  also  found 
myself  on  a  new’  committee  that 
almost  defies  description.  I  was 
informed  by  mail  that  I'm  on 
the  National  New’spaper  .Asso¬ 
ciation’s  committee  to  determine 
the  agenda  for  an  annual  edi¬ 
tors’  governmental  study  group 
in  Washington,  D.C.  Now’,  these 
NNA  committees  aren’t  difficult 
to  accept.  You  see,  there  really 
isn’t  any  obligation  to  attend. 
And  that’s  somew’hat  fortunate. 


The  committee’s  first  meeting  is 
set  for  Oklahoma  City,  and  any¬ 
body  knows  that’s  just  too  far 
to  w’alk  even  in  a  month’s  time. 

“But  getting  back  to  that 
Florida  Press  Association  re¬ 
quest.  There’s  a  job  I  accepted 
w’ith  relish.  The  letter  w’as  sent 
to  the  ‘Office  of  the  Publisher’ 
at  the  News- Sun  and  signed  by 
John  Paul  Jones.  I  told  my 
daughter  I  had  gotten  a  letter 
from  John  Paul  Jones,  and  she 
informed  me  he’s  dead. 

“But  not  this  one.  This  fel¬ 
low,  now’  the  FPA’s  executive 
secretary,  was  a  professor  of 
journalism  at  the  University  of 
Illinois  in  the  ’40s  and  had  the 
questionable  honor  of  having 
one  Burt  Freireich  in  his  re¬ 
porting’  class  just  after  World 
War  11. 

“I’d  like  to  have  seen  his  face 
W’hen  he  opened  my  acceptance 
letter.  I  w’rote  him  that  I 
couldn’t  see  why  he  w’anted  me 
to  judge  his  competition  because 
I  didn’t  have  ‘no  lamin’  nohow’.’ 
Of  course  that  condition  is  all 
his  fault.” 

♦  *  * 

And  lastly,  when  the  Thomp- 
sonville  (Conn.)  Press  w’as  sold, 
the  outgoing  and  incoming  pub¬ 
lishers  had  some  fun  w’ith  it. 

On  the  front  page  w’as  the 
usual  information.  The  Press,  a 
7,0()0-circulation  w’eekly  estab¬ 
lished  in  1880,  had  been  sold  by 
William  J.  Breisky  to  E.  Pay- 
son  Smith.  The  Northern  Con¬ 
necticut  Bazaar,  an  associated 
shopper,  was  included  in  the 
sale. 

Questionable 

Then  one  turned  to  the  edi¬ 
torial  page.  There  w’as  a  ques¬ 
tion  -  answ’er  feature  called 
“Press  Gallery.”  This  particular 
w’eek’s  question  was:  “Who 
w’ould  you  say  is  the  greatest 
publisher  the  Thompsonville 
Press  has  ever  know’n  —  E.  Pay- 
son  Smith  or  William  J.  Brei¬ 
sky?  Where  asked:  The  Thomp¬ 
sonville  Press.  By  w’hom  asked: 
William  J.  Breisky.” 

Under  a  series  of  pictures 
w’ere  the  following  answers: 

“I’m  glad  you  asked  me  that 
question.  But  before  I  answ’er 
it.  I’d  like  to  ask  you  a  ques¬ 
tion:  Who’s  signing  the  pay 
check  this  w’eek?” — R.  Duncan 
Huggard,  composing  room  fore¬ 
man. 

“Well,  of  course,  Mr.  Smith 
is  new,  so  I  haven’t  had  a 
chance  to  find  as  much  fault 
with  him  as  I  did  with  that 
Breisky.” — Miriam  Gemme,  ad¬ 
vertising  sales. 

“I’ll  go  with  the  new  guy.”  — 
George  Russell  O’Riordan,  city 
editor. 

“As  long  as  you  buy  my 
Gravy  Train,  boss.  I’m  w’ith 
you.”  —  Doctor  Pfeffer,  office 
dog. 
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Letter  to  Supreme  Court 

(Cohlinid  <l  tniiii  11) 


the  tiial  was  fresh  in  his  mind,  yet  his  objections  were  made 
about  the  inquest,  not  about  any  trial  room  “carnival”. 

In  the  12  years  that  apiieals  and  motions  in  the  case  have 
Ix'di  made  in  various  courts,  the  de.scription  of  a  “carnival 
atmosphere”  has  slowly  moved  from  a  descrijjtion  of  the  inquest 
three  months  before  the  trial  to  the  trial  room  itself. 

The  Supreme  Court  decision  states  “the  courtroom  remained 
crowded  to  capacity  with  representatives  of  news  media.  Their 
movement  in  and  out  of  the  courtroom  often  caused  so  much 
confusion  that,  despite  the  loud  .speaker  system  installed  in 
the  courtroom,  it  was  difficult  for  the  witnesses  and  counsel 
to  be  heard”.  As  reporters  who  were  there,  we  respectfully 
demur.  We  also  add  that  our  job  was  to  take  down  testimony 
ilaylonp,  and  we  would  have  been  the  first  to  straighten  out 
our  fellow  reporters  if  they  had  made  it  impossible  to  hear 
one  thing  that  was  said  in  the  courtroom. 

The  decision  continues,  “Furthermore,  the  reporters  clustered 
within  the  bar  of  the  small  courtroom  made  confidential  talk 
among  Sheppard  and  his  counsel  almost  impossible  during 
the  procwdings.  They  fnHpiently  had  to  leave  the  courtioom 
to  obtain  privacy”. 

As  the  Supreme  Court  decision  notes,  out-of-town  reporters, 
from  the  l)eginning,  were  seated  in  the  rear  spectator  rows. 
We  never  got  close  enough  to  the  defendant  to  talk  to  him, 
much  less  overhear  his  whisi)ers. 

Had  we  desired  to  talk  to  Sheppard  during  the  trial,  we 
could  not  have.  The  court  }ule  was  that  the  press  could  not 
speak  to  the  defendant.  Considei-,  then,  our  consternation  in 
reading  the  following  in  the  Supreme  Court  decision: 

“.4nd  the  record  reveals  constiint  commotion  within  the  bar. 
.  .  .  newsmen  took  over  practically  the  entire  courtroom,  hounding 
most  of  the  participants  in  the  trial,  ci^pccially  Sheppard”. 
(Italics  ours.) 

As  for  “hounding”  participants,  we  offer  the  following 
quotation  from  the  Xcu'  York  Ihiily  Xeu's  of  Oct.  19, 

“His  ( the  defendant’s)  brothers,  I>r.  Richard  N'.  and  Dr.  Stephen 
.4.  Sheppard,  and  their  wives  joked  with  reporters  and  posed 
with  them  for  pictures.  Dr.  Stephen  asked  for  a  copy  of  the 
News.  He  said  he  had  been  sitting  behind  the  News  reporter 
for  two  days  and  was  curious  about  the  stories  that  were 
filed”. 

We  realize  that  we  have  run  on  at  some  length.  That  we 
have  done  .so  is  a  reflection  of  the  dismay  we  felt  at  the 
assertion  there  were  “disruptive  influences  in  the  courtroom”. 
It  was  the  dismay  of  noninvolved  ob.servers  who  12  years  later 
are  told  than  an  atmosphere  existed  in  the  trial  room  that 
we  know  did  not. 

As  reporters  assigned  to  the  Sheppard  trial,  as  to  so  many 
before  and  after,  we  find  we  are  l)eing  forced  to  defend  the 
American  pre.ss  against  charges  of  “trial  by  press”  and 
“l)rejudicial  pretrial  publicity,”  although  as  a  whole  the 
American  press  was  not  involved;  against  charges  that  we 
were  i)articii)ants  in  a  “Roman  circus,”  in  a  “carnival 
atmosphere,”  although  no  .such  circumstances  i)revailed  within 
the  courtroom  of  the  late  Judge  Blythin. 

We  find  there  is  a  tendency  to  put  the  .American  press  a.« 
a  whole  on  trial  now  in  the  case  of  Sam  Sheppard.  We  find 
we  mu.st  defend  ourselves  and  U.S.  newspapers  against  certain 
allusions  to  the  “press”  in  the  Supreme  Court  decision  which, 
in  fact,  are  made  only  about  one  locality. 

We  know  that  the  Supreme  Court  decision  go<*s  mostly  to 
judicial  error  and  failure  to  take  available  remedial  measures, 
such  as  change  of  venue,  postponement  of  the  trial,  seciuestration 
of  the  jurors.  The  decision  it.self  states:  “Of  course,  there  is 
nothing  that  pro.scril)es  the  press  from  reporting  events  that 
transpire  in  the  courtroom.” 

Unfortunately,  the  decision  is  being  misinterpreted  in  some 
quarters.  As  Mr.  Justice  Clark  stated  last  August  in  Montreal, 
the  Sheppard  decision  “never  mentioned  any  guidelines  for 
the  press”  but  recommended  guidelines  for  the  courts  to  follow. 
Even  these,  he  pointed  out,  were  “guidelines  the  court  might 
follow,  not  guidelines  they  must  follow.” 

Theo  Wilson,  The  Xew  York  News 
H.  D.  Qi  igg,  United  Press  International 
Rob  CoNSiniNE,  King  Features 


Ray  Brennan,  Chicago  Sun-Times 
Russell  Harris,  formerly,  The  Detroit  News 
Margaret  Parton,  formerly,  The  New  York  Herald  Tribune 
Ira  H.  Freeman,  formerly,  The  New  York  Times 
Alvin  Davis,  formerly,  The  New  York  Post 
Jack  Lotto,  formerly.  International  News  Service 


Thomson  Buys 
Oswego  Paper; 

16  in  5  Years 

Oswego,  N.  Y. 

The  Oswego  Palladium-Times 
has  been  sold  to  Thomson  News- 
l)apers  Inc.,  of  Toronto. 

Announcement  of  the  sale  was 
made  by  Clarence  T.  Leighton, 
president  of  the  Palladium- 
Times  Inc.,  who  .said  Mr.  and 
Mrs.  Clark  Morrison  3rd  owned 
all  the  outstanding  stock  which 
had  l)een  purchased  by  Thomson. 
The  sale  was  arranged  by  the 
office  of  Allen  Kander  and  his 
associate,  George  Coo))pr,  media 
brokers. 

Leighton  lias  been  named  pub¬ 
lisher  under  the  new  ownership. 
•Morrison  will  be  associate  pub¬ 
lisher  and  Thomas  A.  Cloutier 
continues  as  business  manager. 

St.  Clair  McCabe,  executive 
vicejiresident  and  managing  di¬ 
rector  of  Thomson  Newspapers, 
said  there  will  lie  no  change  in 
per.sonnel  or  policies  of  the  Pal¬ 
ladium-Times,  an  afternoon 
daily  with  1G,0(H)  circulation. 

*  ♦  * 

The  acquisition  followed  by  a 
few  weeks  the  purchase  of  the 
Times  of  London  by  Lord  Thom- 
■son  of  Fleet,  whose  organization 
now  embraces  nearly  130  news¬ 
papers  in  several  countries. 

Five  years  ago  Lord  Thomson 
told  an  interviewer  his  organiza¬ 
tion  was  interested  in  buying  a 
score  of  U.S.  dailies.  At  the 
time,  the  Thomson  group  owned 
three  dailies  and  several  week¬ 
lies  in  this  country.  The  Oswego 
imrchase  was  the  16th  daily 
added  to  the  list  since  early  in 
1062. 

Former  Lee  Paper 
F’liblisher  Dies 

Hannibal,  Mo. 

Ernest  L.  Sparks,  76,  retired 
publisher  of  the  Hnnuihal  Cour¬ 
ier-Post,  a  Lee  newspaper,  died 
Oct.  8  in  Quincy,  Mo.  Sparks 
joined  the  Courier-Post  in  1912 
as  a  bookkeeper,  beginning  a 
career  which  spanned  50  years 
with  the  Courier  Post  and  Lee 
Enterprises. 

He  was  appointed  business 
manager  in  1916  and  in  1933 
he  was  named  publisher,  a  post 
which  he  held  until  retirement 
in  1962.  He  continued  to  serve 
as  president  and  chairman  of 
the  board  of  the  Courier  Post 
and  director  of  Lee  Enterprises. 


A  son,  Ernest  L.  Jr.,  is  pub¬ 
lisher  of  the  Courier-Post. 

i|<  4^  * 

Fu>yd  T.  Flowers,  53,  Col¬ 
umbus  (O.)  Citizen  -  Journal 
photographer;  Oct.  11. 

*  ♦  * 

James  J.  O’Donnell.  55,  vice- 
president  and  general  sales 
manager  of  Storv,  Kelly-Smith 
Co.;  Oct.  13. 

♦  ♦  ♦ 

Andrew  F.  Wiley,  62,  former 
business  manager  of  the  Cin¬ 
cinnati  (O.)  Knquirer;  Oct.  11. 
*  «  « 

Eugene  Tillinger,  58,  U.S. 
corresi»ondent  for  Paris  Jour; 
former  INS  and  .Vcic  York  Her¬ 
ald  Tribune  war  rejjoiter;  Oct. 
13. 

William  E.  B.achman,  72, 
night  editor  of  the  Hazleton 
(Pa.)  Standard  Speaker;  Oct. 
11. 

9ii  *  « 

Bitit  Fairbrotmer,  57,  pub¬ 
lisher  of  the  La  Jolla  (Calif.) 
Light-Journal ;  Oct.  10. 

*  «  ♦ 

E.  L.  Hoixand  Jr.,  48,  former 
editor  of  the  editorial  page  of 
the  Birmingham  (Ala.)  Netvs 
and  lately  as.sociate  editor  of  the 
Progressive  Farmer;  Oct.  9. 

♦  ♦  * 

Kenneth  P.  Toler,  62,  Jack- 
.son.  Miss,  reporter  for  the  Mem¬ 
phis  Commercial  Appeal  for  34 
years;  Oct.  17. 

«  «  ♦ 

Frederick  C.  Mears,  80,  for¬ 
mer  president  of  the  Parliamen¬ 
tary  Press  Gallery  at  Ottawa; 
Oct.  17. 

• 

Iiilerviews  Banned 
.4l  Sheppard  Trial 

Cleveland 

Judge  Francis  J.  Talty  has 
stiffened  his  news  coveiage  re¬ 
strictions  in  the  .second  murder 
trial  of  Dr.  Sam  H.  .Sheppard 
scheduled  to  l)egin  Oct.  24. 

In  .supplementing  his  original 
regulations  (E&P,  Oct.  15) 
Judge  Talty  forbade  the  inter¬ 
viewing  of  witnesses  and  jurors 
for  publicity,  before,  or  during 
the  trial  or  “until  such  time  as 
a  verdict  has  been  returned  in 
open  court.” 

This  regulation,  he  .said,  in¬ 
cludes  the  interviewing  of  pros¬ 
pective  jurors  who  are  rejected. 

The  same  holds  for  interview¬ 
ing  of  county  and  police  officials. 
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Opposition 
To  ‘Legals’ 

Is  Reported 

Harrisburg,  Pa. 

Kdward  L.  Dardanell,  a  pub¬ 
lisher  of  weekly  newspapers  in 
the  Pittsburgh  area  who  is 
chairman  of  the  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion’s  legislative  committee,  is 
concerned  over  the  attitude  of 
lawmakers  toward  legal  adver¬ 
tising  in  newspapers. 

Some  state  legislators  feel 
that  many  of  the  legal  ads 
should  be  eliminated  and  they 
have  begun  advocating  amend¬ 
ments  to  the  laws,  many  of 
which  date  back  to  1800,  he  said 
at  a  PNPA  meeting  here  last 
week. 

The  legislators,  who  are  in 
favor  of  eliminating  legal  adver¬ 
tising,  he  said,  argue  that  it 
would  save  money;  that  the  ads 
are  not  read ;  they  are  too  long ; 
they  are  too  technical  and  diffi¬ 
cult  to  read  in  agate  type;  they 
are  poorly  printed,  and  in  most 
cases  they  are  “buried  in  the 
paper”  as  fillers. 

“To  be  perfectly  honest  with 
you,”  Dardanell  said,  “I  find  it 
difficult  to  knock  them  down.  In 
fact  I’m  beginning  to  believe 
them.  With  all  this  going  against 
us,  they  have  a  pretty  good  case 
and  it  is  going  to  be  difficult  to 
defend  you  (newspapers).” 

Suf((!r>ts  (lunipromi^ie 

Dardanell  said  he  hoped  a 
compromise  could  be  reached  to 
keep  legislation  confined  to  pub¬ 
lic  notices.  He  said  the  Conser¬ 
vation  Department  would  like  to 
give  up  running  hunting  season 
notices,  which  cost  the  taxpayers 
about  $10,000  a  year.  “We  could 
give  this  up,”  Dardanell  sug¬ 
gested. 

He  warned  that  the  state  ad¬ 
ministration  could  move  to  levy 
a  sales  tax  on  new.spaper  adver¬ 
tising  sales. 

The  publisher  suggested  that 
newspapers,  in  the  meantime, 
attempt  to  imj)rove  the  “image 
of  the  legals”  by  re-wording  the 
ads  in  layman’s  language  and 
by  doing  a  better  job  of  report¬ 
ing  controversial  issues  carried 
in  legal  ads. 

He  also  suggested  that  the 
papers  “promote  themselves 
more  with  public  officials”  and 
be  quick  to  recognize  them  when 
they  do  a  good  job.”  He  said 
much  of  the  trouble  over  “legals” 
stems  from  the  fact  that  since 
the  advent  of  television,  public 
officials  seem  to  be  less  concerned 
about  how  newspapers  feel  to¬ 
ward  them. 
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4  Asian  Journalists 
Receive  Fellowships 

Four  Asian  journalists  have 
been  awarded  Fellowships  in 
Columbia  University’s  Advanced 
International  Reporting  Pro¬ 
gram  for  the  1966-67  academic 
year.  They  will  join  eight  Amer¬ 
ican  newsmen  in  a  year  of  grad¬ 
uate  study  of  International  Af¬ 
fairs  at  Columbia. 

Fellowships  for  three  of  the 
four  Asian  newsmen  were  made 
possible  by  an  Asia  Foundation 
grant  to  Columbia’s  Graduate 
School  of  Journalism.  The  fourth 
is  the  recipient  of  the  first  for¬ 
eign  study  Fellowship  aw-arded 
by  the  Sung-Kok  Foundation,  a 
non-profit  organization  founded 
in  September,  1965,  by  Sung- 
Kwon  Kim,  a  member  of  the 
Korean  National  Assembly  and 
president  of  the  Orient  Press. 

Columbia’s  Advanced  Inter¬ 
national  Reporting  Program, 
now  in  its  sixth  year,  receives 
its  basic  support  from  a  Ford 
Foundation  grant. 

The  Asian  journalists  in  the 
program  are: 

Yun  Kwon  Chung,  foreign 
news  editor  of  Dong-A  Ilbo,  of 
Seoul,  Korea. 

A.  K.  M.  Shahidul  Huq,  chief 
reporter  for  the  Morning  News, 
of  Dacca,  East  Pakistan. 

Chie-woon  Kim,  foreign  news 
editor  of  the  Orient  Press,  of 
Seoul,  Korea, 

Samar  Kumar  Pal,  special 
correspondent  for  the  Hindustan 
Times,  New  Delhi,  India. 

Four  Papers  Assigned 
To  Shannon  &  Cullen 

The  following  newspapers 
have  appointed  Shannon  &  Cul¬ 
len  Inc.  to  be  their  national  ad¬ 
vertising  representative:  Braw- 
ley  (Calif.)  News;  El  Centro 
(Calif.)  Post  and  Press;  Indio 
(Calif.)  News;  and  the  Pitts¬ 
burg  (Kans.)  Headlight  & 
Sun.  Nelson  Roberts  and  Asso¬ 
ciates  previously  represented  the 
three  California  papers  pub¬ 
lished  by  Virgil  Pinkley.  The 
Headlight  and  Sun  was  repre¬ 
sented  by  Allen-Klapp  Company. 

• 

Auto  Show  Sections 

Milwaukee 

“Review  the  Old,  Preview  the 
New,”  the  theme  of  1967  Mil¬ 
waukee  Auto  Show,  will  be  spot¬ 
lighted  in  two  big  sections  pub¬ 
lished  by  the  Milwaukee  Journal 
and  the  Milwaukee  Sentinel.  The 
Journal’s  full  size  section  will 
run  Sunday,  November  27,  fol¬ 
lowed  by  the  Sentinel’s  com¬ 
pletely  different  section  on 
Wednesday,  November  30. 
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Form  Ad  Agency 

Chicago 

Robert  Bersin,  onetime  assist¬ 
ant  advertising  promotion  man¬ 
ager  of  Chicago’s  Amei-ican, 
and  Bernard  Glochowsky,  who 
have  been  operating  their  own 
advertising  agencies,  have  estab¬ 
lished  Compas  Inc.,  a  creative 
organization  for  merchandising. 
• 

Bag  of  Clippings 

The  Bourbon  Institute  reports 
more  than  4,500  newspaper 
stories  and  items  on  bourbon 
were  published  during  1965/ 
1966. 


Telegraphers  Sign 
Agreement  with  UPI 

Division  47  of  the  Commercial 
Telegraphers’  Union  and  United 
Press  International  signed  a 
two-year  agreement  Oct.  10. 

The  contract,  retroactive  to 
Feb.  1,  was  signed  by  Mims 
Thomason,  UPI  president  and 
general  manager,  and  Burt  C. 
Red  of  Dallas,  general  chaiman 
of  Division  47.  The  agreement 
calls  for  a  $12.40  per  week  per 
man  increase  and  a  clause  de¬ 
signed  to  protect  members  of 
the  union  against  inroads  of 
automation. 
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^  .Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

Newspaper  Appraisers 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kansas. 

Newspaper  Brokers 

i  VERNON  V.  PAINE 

I  Daily  Papers — Nation-wide  service 
I  899  W.  Bonita,  Claremont,  Calif.  91712 

I  R.  K.  T.  LARSON  &  ASSOCIATES, 
Inc.,  more  than  76  years  working  ex¬ 
perience  in  fast-growing  Zone  3  daily 
and  weekly  newspapers.  911  Westover 
Ave.,  Norfolk,  Virginia,  23607. 

Dial  (703)  627-7097  or  643-7816 


The  DIAL  Agency,  1603  Nazareth,  Kal¬ 
amazoo,  Mich.  Ph:  (AC  616)  349-7422 
“America’s  No.  1  Newspaper  Broker” 


;  IT’S  NOT  THE  DOWN  PAYMENT 
'  that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
I  is  why  we  insist  on  personal  contact 
selling. 

;  LBN  FEIGHNER  AGENCY 
I  Box  189,  Mt.  Pleasant,  Mich.  48858 

CONFIDENTIAL  INFORMATION 
Daily  Newspapers  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif.  93001 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den,  Ala.,  35902.  Phone  546-3367. 


I  WESTERN  DAILIES,  WEEKLIES 
;  J.  A.  Snyder,  2234  E,  Romneya  Dr., 
I  Anaheim,  Calif.  (AC  714)  533-1361. 


I  DEAN  SELLERS  sells  Ariz.  and  west¬ 
ern  papers.  625  E.  Main,  Mesa,  Ariz., 

I  85201.  Phone  (AC  602)  964-2431. 

IF  YOU  WANT  A  NEWSPAPER  in 
the  South  or  Southeast,  write:  News¬ 
paper  Service  Company,  Inc.,  P.O. 
Drawer  12428,  Panama  City,  Florida 
.32401. 


SPECIALIZING  in  proiH;rties  in  the 
Virginias,  Maryland  and  Delaware. 
Frank  Titlow,  Licensed  Broker,  101 
W.  Itoanoke  St.,  Blacksburg,  Va. 


SYD  S.  GOULD  AS.SOCIATES 
“the  broker  with  instant  buyers’’ 
Newspaper  Sales,  Management, 
Appraisals,  Personal  Purchases 
107  S.  Lawrence  St.,  Montgomery,  Ala. 
(205)  262-1751 

Netespapers  For  Sale 

BILL  MATTHEW,  Newspaper  Broker. 
129  Buena  Vista  Dr..  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
I  available  in  the  Midwest  and  Southeast. 
PHONE:  AC  (813)  733-2966 


ANNOUNCEMENTS 

Newspapers  For  Sale 

ZONE  3  OFFSETT  WEEKLY.  Will  net 
alert  owner  $10,000  year  and  pay  out 
$5,000  cash.  P.  T.  Hines,  334  Jefferson 
Bldg.,  Greensboro,  N.C.  27401. 


1  CONTROLLED  CIRCULATION  WKLY 
Chain  located  in  Nation’s  richest  per 
capita  income  county.  Has  web  offset 
I  plant  doing  six-figure  volume.  Priced 
at  accepted  appraisal.  R.K.T.  LARSON 
&  ASSOCIATES.  INC.,  911  Westover 
Ave.,  Norfolk.  Va.  23507. 


LARGE  COUNTY  SEAT  WEEKLY, 
legally  adjudicated,  in  fast-growing  me¬ 
dium  California  city.  New  management 
built  from  defunct  status  to  $175,000- 
$200,000  annual  gross.  Now  showing 
healthy  weekly  profit.  Present  owners 
not  in  position  to  provide  needed  addi¬ 
tional  capital  for  further  expansion. 
$170,000  takes  complete  package,  includ¬ 
ing  press  and  new  offset  shop,  free  of 
encumberment.  Possible  financing  for 
proper  party.  Principals  only,  reply  in 
detail.  No  brokers,  please.  Box  2779, 
Eklitor  &  Publisher. 


PUBLISHER  76-YEAR-OLD  WEEKLY. 
22-year-old  shopper  combination,  is 
anxious  to  retire.  $20-M  gross  20  years 
ago  has  grown  steadily  to  $140-M  today 
.  .  .  and  still  going  up  as  area  ex¬ 
pands.  Attractive  terms.  Box  2841,  E<li- 
tor  &  Publisher. 


CALIFORNIA  WEEKLY.  Exclusive 
field.  Publisher  retiring.  Gross  near 
$60,000.  Priced  at  $56,000.  $15,000 

down. 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd., 

Los  Angeles,  California.  90028 


FLORIDA  WEEKLY  in  Disneyland 
area.  Facing  real  growth.  Needs  pub¬ 
lisher  with  experience,  reserve  capital. 
Write  Larry  Towe.  Hall  Bros.  Agency. 
27  E.  Robinson.  Orlando,  Fla.  32802. 

Newspapers  Wanted 

NEIWSPAPERS  WANTED  $200-M 
gross  up.  Confidential.  Phil  Turner, 
Hollywood  Citizen-News,  1545  N.  Wil¬ 
cox  Ave.,  Hollywood,  Calif.  90028. 

Business  Opportunities 

COMPLETE  FINE  SCREEN  electronic 
engraving  plant.  Ideal  sideline.  Gross 
$20-M;  sale  due  to  illness.  Box  2878, 
Editor  &  Publisher. 

Public  Notice 


SYNDICATION  ? 

Writers  •  Artists  •  Agents  •  Publish¬ 
ers:  If  you  are  weighing  syndication 
possibilities  get  experenced  guidance 
from  Syndication  Counsellors.  Write 
Box  2681.  Ekiitor  &  Publisher. 
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ANNOINT.EMENTS 

Meicspapfr  Printing 

NEWSPAPERS  and  other  publications 
jirinted  fast  at  reasonable  prices.  Give 
us  the  copy— we'll  do  the  rest!  Church 
Press,  6.16  First  Ave.,  West  Haven, 
Conn.  0Cal6. 


■NEWSPAPER  SERVICES 

Classified  Advertising 


Want  More  Revenue  and 
Profit  from  your  Classified? 

A  fresh  appraisal  of  your  Classified 
Advertisinpr  operation  can  increase 
revenue  and  enhance  profit.  Simplified 
forms  (very  likely  costinsf  less  than 
those  you’re  now  usini;)  and  proven 
copy  flow  methods  can  improve  effi¬ 
ciency  and  reduce  costs  in  Classified, 
Mechanical  and  Accounting.  All  sizes 
of  newspapers  have  utiliz^  our  serv¬ 
ices  successfully.  Names  on  request. 

For  complete  information, 
call  or  write 

FUTURE  FORMS  &  SYSTEMS 

150  Alfred  Drowne  Road 
West  Barrinprton,  Rhode  Island  02890 
Area  Code  401,  245-8127 


Features  Available 

READERSHIP  INTEREST  — 
lK)lster  saiftrinK  circulation.  Add  weekly 
column  .almut  doKs.  Everyone  loves 
doirs.  Sure-fiie  click.  Sample—  Kanine 
Korner,  P.O.  Box  3S006,  Hollvwood. 
Calif..  90038. 

Press  Engineers 

Newspaper  Press  Installation 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

55-.59  Fourth  Street 
Brooklyn.  N.  Y.  II 231 
(AC  212)  JAckson  2-6105 


EQl  IPMENT  MART 

Composing  Room 

2  Model  31  Linotsrtes.  67930-2 — TTS 
Each  with  2  Mags. — 4  Molds— Blower 
— Microtherm  Pot — Feeder — AC  Motor 
— Hifrh  Speed  TTS  Unit — Shaftstall  De¬ 
tector — etc. 

Model  8  Linotyi>e.  No.  554.72 — TTS-3 
Ma^s. — 4  Molds — Blower — Micro  Pot — 
Feeder  —  AC  Motor  —  Hitrh  Si)ee<I  TTS 
Unit — Shaftstall  Detector — etc. 

Model  29  Linotype  Mixer — 66113.  4  '90 
Maus.  —  4  Molds  —  Mohr  Measure  — 
Blower — Micro  Pot — Feeder — AC  Motor 
— etc. 

Model  C4  Intertype — 17118.  4  Mavs. — 
4  Molds — Blower-^as  Monomelt  Pot — 
AC  Motor. 

BEN  SHULMAN  ASSOCIATES 

GO  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


LUDLOW,  in  good  working  order. 
Serial  #0680.  See  in  operation.  First 
$1000.000  f.o.b.  our  floor.  Plain  Talk 
Pub.  Co..  511  E.  6th,  Des  Moines.  Iowa 
503o9. 


ALL  MODELS 

I.inotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.  Y.,  N.  Y.  10007 


TWO  FAIRCHILD  STANDARD  TTS 
Perforators.  $1.2.70  each.  Box  2‘'49. 
Editor  &  Publisher. 


THE  NATION  S  NEWSPAPER  FORMS 
roll  on  L.  B.  Heavy  Duty  Newspatier 
Turtles-  .*92.25  to  $107.25.  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY,  111-113  W.  Market  St., 
Elkin,  North  Carolina,  28621. 

Ph.  (AC  919)  835-1513 


JUSTOWRITERS:  Two  9-pt.  repro¬ 
ducers.  one  14-pt.  ret  order-reproducer. 
Three  years  old.  fine  condition.  $4800. 
Tom  Hariier,  Willows  Daily  Journal, 
Willows,  Calif.  95988. 


Equipment  Mart 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room 

3  Sets  Press  Wire  Justowriters 
8-point  Newstext 
1  Set  JU  Justowriter 
10-point  booktype 
Excellent  condition 
-Available  for  immediate  delivery 
EVAN  MECHAM 
4120  North  38th  Avenue 
Phoenix.  Ariz.  85019.  Ph:  272-5631 


32  LOWER  SPLIT  72-CHANNEL  Lino¬ 
type  Magazines.  $35.00  each.  EPCO, 
31-28  Queens  Blvd.,  Long  Island  City, 
N.  Y. 


LINOFILM  SYSTEM  —  Latest  photo- 
'  graphic  unit,  composer,  processor,  two 
I  keylw.artls.  grids  and  width  cards.  Write 
I  to  Box  2862,  Editor  &  Publisher. 

I  Engraving  Equipment 

I  FAIRCHILD  CADET  Scan-A-Graver. 
i  Best  offer  under  $1,000:  a  good  buy. 

As  is,  where  is.  Frankfort  Morning 
I  Times.  Frankfort,  Indiana  46041. 

^  Miscellaneous  Machinery 

PRINTING  EQUIPMENT 

j  LTV  Harris  offset  press,  17*7x22^.7, 
3  years  old.  never  used  for  proiluction. 
21  pg.  single  width  Hoe  Rotary  tiress 
with  AC  motor  equipment. 

I  32  pg.  Goss  with  AC  motor  equipment. 

I  4  Units  of  Hoe  Sui>er  Production  with 
double  folder  and  motor  equipment. 

I  232P  repro  proof  press*.s,  2  color. 

624  l-color  repro  proof  press. 

COMPOSING  EQUIPMENT 

'  Mcalel  8  Lino  rebuilt.  48,600  Ser.  No. 
Model  .30  Blue  Streak,  65,000  Ser.  No. 
Model  33  Blue  Streak,  61.000  Ser.  No. 
Model  8,  39.000  Ser.  No.  as  is. 

Mcxlel  .7  Meteor  with  TTS  rebuilt.  70.f00 
S<‘r.  No. 

Model  .7  Blue  Streak  with  TTS  rebuilt. 

'  60.1  00  Ser.  Ni>. 

MiKlel  11.  rebuilt.  18,000  Ser.  No. 
Hammond  Glider  saws  with  100  pica  or 
I  4<  pica  gauges. 

Ludlow  typecaster  rebuilt.  lO.OoO  Ser. 
No. 

Monotypecaster.  12.000  Ser  No.,  with  61 
fonts  of  mats  from  12  to  96  points. 
Diamond  36"  paper  cutter,  hand  clamp, 
like  n?w. 

Monontelt  flat  sh:iver. 

Goss  flat  sh.aver. 

Go.ss  routers,  Indh  220^  or  23,"  . 

NEWSPAPER  PRINTING 
EQUIPMEN'T.  INC. 

4120  South  Ashland  Aye., 
Chic:igo,  Illinois  60609 
I  (312)  254-2123 

Perforator  Tape 

LOWEST  PRICE  and  best  quality 
I  r)erforator  tapes  in  USA.  $.31  i>er  roll 
:  for  8"  and  $.95  for  14" — all  widths 
;  %  f.o.b.  mill.  Cartons  only.  Order  now 
'  from: 

PORTAGE  NEWSPAPER  SUPPLY 
25  E.  Exchange  St.,  Akron,  Ohio  44.30S 

Presses  &  Machinery 

:  6  or  8  UNIT  HOE— 223/4" 

3  extra  Color  Cylinders — 6  Reverses — 
Duo  Ink  Rails — Reels — Pasters — Dou¬ 
ble  Folder — Balloon  Former — C-H  Con¬ 
veyor — Trackage  and  Turntables — AC 
!  Group  Drives — Located  New  Orleans — 
I  Available  early  1967. 

I  BEN  SHULMAN  ASSOCIATES 

I  60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 


HARRIS  OFFSET  S.C.  35  x  45— Model 
LSS.  dismantled,  ready  for  shippingr* 
Used  on  quality  work;  ideal  for  pub* 
lication  work.  FRANKLIN  GRAPHICS, 
566  W.  Washington  St.,  Chica^^o,  III. 
C0606.  Tel.  (312)  782-9471, 


Presses  &  Machinery 

HOE  SIMPLEX.  223/4" 

40  papes — Post-war  (1948)  Single  width 
— 40  collect.  20  straight,  rated  30.000. 
AC  Drive.  Complete  stereo  including 
Wood  Vacuum  Pony  Autoplate—Master 
Former — Hoe  Monarch  Roller,  etc. 


Available  Oct.  15. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y’.  17,  N.Y.  OX  7-4590 


DUPLEX  TUBULARS 
16-page,  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 
24-page.  2  to  1  model,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

16-page.  Unitubular  No.  724  with  color 
hump  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
I  1966. 

;  LOYAL  S.  DIXON  CO.  INC. 

“Newspaper  Equipment  Dealers” 

'  11426  Penrose  St.,  Sun  Valley,  Calif. 


12  UNITS  GOSS 

j  22% — Arch  Type  Units — 3  Double  Fold- 
I  ers  w  Conveyors — 8  Skip  Slitters — 
I  3  Color  Stripers — 8  Capco  Color  Foun- 
;  tains — STEREO:  8  Ton  Obround  Metal 
Pot — 2  Pneumatic  Pumps — 2  Vacuum- 
back  Jr.  Autoplates — 2  Autoshavers — 
Sta-Hi  Router.  Reasonably  priced  for 
quick  sale.  Will  divide. 

Available  Immediately 

BEN  SHULMAN  ASSCCIATES 

'  60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4.790 

4  Page  Printing  Section 
Duplex  2/1  Tubular  Press 

Duplex  Tubular  Folder 

I  Hantcho  Signature  Folder 

j  JCHN  GRIFFITHS  CC.,  INC. 

!  120  Lexington  Ave..  N.Y..  N.Y.  10017 
(AC  212)  MU  ,7-4774 


GOSS  HEADLINER  (1960) 
BARGAIN  PRIFE— 

I  EXCELLENT  CONDITION 

j  12  Units.  2  double  folders,  21"  cut-off. 
all  units  reversible,  4  Ferag  conveyors, 
auto-pasters. 

U.S.  built,  locatexl  in  West  Germany. 
For  further  information  contact: 
GEORGE  J.  BUBELA  &  COMPANY 
I  145  Y'ongc  Street,  Toronto  1,  Canada 
I  (AC  416)  366-4887 


i  HOE  COLOR 
CONVERTIBLE 

4  Units — 22%" — 3  Color  Humps — 6  Re- 
■  verses — Doulde  Folder — Balloon  Former 
— C-H  Conveyor — Reels  &  Pasters — AC 
Group  Drive — NEW  19.72. 

Available  early  1967.  I 

BEN  SHULMAN  ASSCCIATES  ' 

I  60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4.790 

ONE  DOUBLE  2:1  FOLDER 
Three  single  2:1  folders.  Cut-off  22%" 

'  lietween  frames  79".  Stagger  90".  Cap¬ 
able  of  delivering  up  to  96  pages  col¬ 
lect.  R.  Hoe  &  Co.  Folders.  Manufac- 
I  tuied  in  19.72. 

Joseph  C.  Doyle.  Production  Mgr., 

'  THE  SUNPAPERS 

Baltimore.  Maryland  21203 

'  DECK  TYPE  GOSS  PRESS— 4  decks. 
32  page.  Folder  with  balloon  former. 
211/6"  cut-off.  2  portable  ink  fountains. 
Good  condition.  Serial  No.  686.  Related 
stereo  equipment.  W.  G.  McLean. 
Ocala  (Fla.)  Star-Banner.  Phone  622- 
7254. 


DUPLEX  TUBULAR  16-Page  2  to  1 
press,  in  excellent  condition.  Thrust 
adjustments  on  cylinders  for  accurate 
color  register.  Complete  with  stereo 
equipment  and  ready  to  move  immedi¬ 
ately.  Midway  Press.  11973  Rivera  Rd.. 
Santa  Fe  Springs.  Calif.  (AC  213)  OX 
6-21 15. 

EDITOR  &  PU 


Presses  &  Machinery 


96  Page  Scott 
Manufactured  1953 

BARGAIN 

Available  Now 

23-9/16"  Cut-off — 90"  Stagger 

6  Unit  Scott  Multi-Color  press.  Compact 
arrangement.  Fed  from  reels  with  Jones 
tensions. 

3:2  Scott  folder,  double  formers,  upiier 
former. 

This  excellent  roller  bearing  high  speed 
press  priced  ns  low  as  some  30-year-old 
presses. 

Owner  will  sell  “as  is,  where  is”  and 
welcomes  offers. 

Located:  Grand  Rapids,  Michigan 

Offered  Exclusively  By: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry,  Kansas  City,  Missouri  64108 
AC  816  BA  1-9060 


!  SCOTT  24  PP.  PRESS,  double  color 
;  hump,  1/6  &  %  folder,  23-9/16"  cutoff, 
{  quick  lockup  plate  cylinders,  2  plates 
I  wide,  good  condition,  ideal  newspaper 
.  &  color  circular  press,  building  sold, 
i  must  move,  will  sacrifice,  former  plant 
'  of  East  St.  Louis  Press,  21  N.  Main, 

^  East  St.  Louis,  Illinois  62201. 

Stereotype  Equipment  For  Sale 

HAM.MOND  M.xlel  EK  8-P,  full  page 
gas.  Easykaster,  complete  with  tem¬ 
perature  control,  pig  molder,  l)Oth  type 
high  and  shell  bars.  Late  model — ex¬ 
cellent.  Daily  New.s-Sun,  Kendallville, 
Ind.  46755.  (AC  219)  347-04C0. 

Wanted  to  Ruy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  .St..  N.Y..  N.Y.  10C17 
OX  7-4590 

MODERN  48  PAGE  PRESS.  Give  ade¬ 
quate  description,  dimensions,  age,  pic¬ 
tures  or  sketch.  State  Price.  No  mon¬ 
strosities  wanted.  M.  A.  Wolcott,  Daily 
Il>erian,  New  Iberia,  La.  70560. 


PONY  AUTOPLATE,  used,  23-9/16" 
cut-off  w/vacuum  back-pump:  water- 
cooled  arch  and  pump.  Box  2698,  Editor 
&  Publisher. 


WANTED:  Used  Hammond  Thin  Type 
Strii>ping  Saw;  also  Hnmmoml  Auto¬ 
matic  Thin  Rule  Stripping  Saw,  or  a 
Ruu.se  Band  Saw  for  Stripping  Ty|>e. 
Wire  condition  and  best  price.  New 
Glasgow  News,  New  Glasgow,  Nova 
Scotia.  Canada. 


CONSIDERING  PRESS  ROOM  Expan¬ 
sion  in  1967.  Looking  for  two  Goss, 
double-width  press  units  with  22%" 
cutoff,  color  decks  and  reel  stands. 
E<iuipment  purchase  to  include  control 
panel,  and  pre.ss  drive  with  folder  for 
6  units.  Control  panel  and  press  drive 
to  replace  present  equipment.  .8end 
prices  and  information  to  Bo.\  2807, 
Editor  &  Publisher. 


1  WE  LL  BUY  YOUTt  PRESS  UNITS 
I  The  Patriot  Lexlger,  Quincy,  Mass., 
seeks  to  expand  5-unit  press  by  adding 
I  3  compatible  units  and  related  equip¬ 
ment. 

I  Existing  press  is  1948  vintage  Scott 
underfed,  high  speed,  90-degree  plate 
stagger,  23A"  cut-off,  group  drive, 
Cline  reels  with  automatic  teiisiuiis  and 
Iiasters;  68-inch  web  maximum. 

If  you  have  compatible  equipment  for 
sale,  or  think  you  may  have,  please 
call  or  write  R.  D.  Alien,  General 
Manager. 

THE  PATRIOT  LEDGER 
Quincy,  Mass.  02169 
I  (617)  472-7000 

3  LIS  HER  for  October  22,  1966 
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Help  Wented 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


JOURNALISM  PROFESSOR  — aggres¬ 
sive.  versatile,  progressive  curriculum 
builder.  Strong  practical  background, 
advance  degree  required.  Opportunity 
to  pioneer  major  program  in  Western 
four-year  college.  Resume.  Box  2828. 
E<iitor  &  Publisher. 

STUDENT  PUBLICATIONS  Director 
at  university  in  Zone  3.  Newspaper  ex¬ 
perience.  college  degree  essential.  Box 
2S1S.  EJditor  &  Publisher. 

Administrative  i 

young  ACCOUNTANT  to  take  charge 
of  accounting  department  with  capa¬ 
bilities  of  assuming  coordinating  duties 
in  organization.  Medium-size  Western 
Pa.  all-d.ay  newspaper.  Excellent  fu¬ 
ture.  Write  Box  2747.  Editor  &  Pub¬ 
lisher. 

DEATH  CREATES  VACANCY  in  busi- 
ness  managership.  The  New  Mexican 
and  alTiiiated  newspapers.  Seeking  ex¬ 
perienced.  cost-conscious,  promotion  and 
expansion-minde<l  replacement  in  30's 
or  4n's.  preferably  Southwcsterner  or 
Midwesterner.  Address:  Publisher,  Rob¬ 
ert  MsKinney.  Box  1705,  Santa  Fe. 
N.  M.  87501. 

Girl  Friday 

?<!00/MONTH 
GENERAL  ASSISTANT 
TO 

AUTHOR-EDITOR 

Plus  lodging,  food,  laundry.  Unat¬ 
tached.  unassuming,  competent  part- 
time  typist  to  live,  work  in  mountains  | 
^0  minutes  from  Wnshingtf>n.  D.C. 
Help  construct  dead-serious,  funny  ha- 
ha,  grass  roots  l)Ook  on  national  eco¬ 
nomic  thought.  Book  profits  go  to  50 
State  Universities.  No  security,  much 
adventure.  This  learn  job  of  long 
hours,  seven  days  a  week,  is  quite 
rigorous  but  most  rewarding.  No  wall¬ 
flowers.  dilettantes,  or  rote  thinkers. 
No  marchers.  Project  ends  next 
Spring,  liut  future  is  unlimited.  Fur¬ 
ther  details  may  be  found  in  the 
Congressional  Record.  Write  William 
D.  Pardridge.  Economic  Inequities. 
Linden.  Virginia  22612.  Much  lietter. 
call  7O3-63."i-2770  your  exiiense.  No 
promising  writers,  please.  V'lOLENT 
sense  of  humor  helpful.  Please  mail 
this  ad  to  an  alert,  wide-awake  female 
who  need.t  an  assignment  that  is 
fundamental  instead  of  suiierficial. 

Ready  to  publish  suburban  newspaper? 
With  a  strong  sales  background,  you 
can  assume  a  sales  and  publisher  role 
.at  one  of  our  4  suburlian  Portland 
papers.  If  you  want  responsibility  and 
opportunity  with  an  aggressive  news¬ 
paper  group  with  a  goorl  salary,  per¬ 
cent  of  tirofit,  plus  purchase  option 
later,  send  complete  background  to ; 
G.  W.  Hoyt.  Box  98.  Beaverton,  Ore¬ 
gon  97006. 

Artist  s-Cartoonists 

EDITORIAL  CARTOONIST  for  South¬ 
ern  metropolitan  newspaper.  Experi¬ 
ence  on  smaller  paper  preferred.  Sub¬ 
mit  samples,  information  on  b.ack- 
ground  to  Box  2711,  Editor  &  Pub¬ 
lisher. 

EDITORIAL  ARTIST 
Must  be  experienced  in  layout  work, 
photo  retouching  and  line  illustrations. 
Submit  samples  and  background  in¬ 
formation  to  Personnel  Department, 
The  Detroit  News.  615  W.  Lafayette 
Boulevard.  Detroit,  Michigan  48231. 

Circulation 

CIRCULATION  MANAGER  for  metro¬ 
politan  semi-weekly.  Home  Delivery  ex¬ 
perience  necessary.  References  and 
resum#  in  first  letter.  Personnel  J.M. — 
P.O.  Box  1857,  Baltimore,  Md.,  21203. 

CIRCULATION  MANAGER  for  under- 
6,000  6-day  evening  paper  in  Area  3 
to  open  up  adjoining  counties.  Good  op¬ 
portunity  for  enthusiastic  go-getter. 
State  experience,  starting  salary  with 
liberal  incentive  plan.  References.  Box 
2812,  Editor  &  Publisher. 


Circulation 


ASSISTANT  CM  for  progressive  70.000 
circulation  combination  daily  and  Sun¬ 
day,  Chart  Area  4.  We  need  promotion- 
minded  man  with  strong  background, 
experience  in  circulation  in  the  South¬ 
east,  knowledge  of  all  phases.  Primary 
responsibilities  in  area  of  sales,  sales 
promotion.  Growth  opportunity  on  a 
growing  metropolitan  newspaper.  Ex¬ 
cellent  employee  benefits  program.  Send 
resume,  references,  salary  require¬ 
ments,  Box  2820,  ^itor  &  Publisher. 

CIRCULATION  MANAGER— Must  be 
thoroughly  experiencetl  in  organizing 
boys  and  supervisors  for  conversion  of 
third  class  weekly,  27,000  circulation, 
to  h.md  delivery.  Leading  publication 
in  upper  income  Northern  N.J.  sub¬ 
urbs.  Excellent  salary  and  fringe  bene¬ 
fits  for  right  man.  All  replies  confi¬ 
dential.  Box  2830,  Editor  &  Publisher. 

CIRCUI..ATION  MANAGER  for  Calif, 
progressive  non-metropolitan  ABC 
daily.  Salary  plus  department  profit- 
sharing.  Ability  and  promotion  with 
ICO  carriers  equals  gocxl  income  and 
future.  Tell  us  about  yourself  in  confi¬ 
dence.  Box  2810,  Editor  &  Publisher. 

CIRCULATION  MANAGER.  tough- 
mindecl  young  professional  with  steady 
background  and  solid  references,  for 
Princeton,  Ind..  Daily  Clarion — 5,000 
ABC:  and  Oakland  City  Journal,  week¬ 
ly  15  miles  away.  Cochrane  Newspa- 
jiers.  112  S.  Main,  Princeton.  Ind. 
17.',70.  Ph:  3S.5-  2'.23. 

CIRCULATION 

DIRECTOR 

Unusual  opportunity  to  locate  with 
birge  combination  daily — East  Coast. 
Excellent  market  with  continuing 
growth  potential.  Modern  plant.  Man¬ 
agement  supisirt  of  key  i>eople  and 
employers  generally — the  very  l)est. 
Salaries  and  lienefits  for  all  are  su¬ 
perior  to  most  newspaper  organizations. 
Write  in  strict  confidence  stating  age. 
education,  work  experience,  and  salary 
re<iuiremont.  Box  2896,  Editor  &  Pul)- 
lisher. 

CIRCUI.ATION  MANAGER  for  20.099 
p.m.  daily.  Zone  1.  Group  oiieration 
offers  future  opportunities  for  pro¬ 
ducer.  Nice  community,  near  metropoli¬ 
tan  and  vacation  areas.  Must  l)e  an 
organizer,  promoter,  and  have  ABC 
and  "Little  Merchant"  experience. 
Complete  resume  and  salary  require¬ 
ments  to  Box  2908,  Editor  &  Publisher. 

2  HOME  DELIVERY  SUPERVISORS 
wanteil  who  have  extensive  exiierience 
with  carrier  organizations.  Excellent 
opportunity  for  advancement  on  barge 
o.m.  daily  and  a.m.  Sunday,  in  Zone 
2.  GoikI  salary.  Car  allowance  and  in- 
contive  t>onus.  All  replies  confidential. 
Box  2897,  E<litor  &  Publisher. 

Classified  Advertising 

CLA.SSIFIED  AD  EXECUTIVE  to  man- 
'  age  and  promote  business  for  n  large 
newspaper  and  shopper  complex.  Fine 
I  opportunity  for  right  man.  Plea.se  set 
forth  qualifications,  salary  expected. 

I  availability,  in  first  communication. 
Confidential.  So.  Calif.  Box  2860.  Edi¬ 
tor  &  Publi:<hfr. 

CLASSIbTED  MANAGER  for  fast- 
growing  area  9-30.000  circulation.  7- 
day  daily.  Must  have  sales  leadership 
and  training  ability.  A  first-class  staff 
;  of  14  is  looking  forward  to  even 
'  greater  goals  under  your  direction.  Send 

■  full  resume  and  references  to  Box  2875, 
'  Editor  &  Publisher. 

Display  Advertising 

DISPLAY  AD  SALESMAN— Immediate 
opening  for  a  top-notch,  ambitious,  ad¬ 
vertising  layout  salesman  to  join  a 
staff  of  six  on  a  28,000  daily.  Prefer 
age  bracket  of  25  to  40.  Job  offers 
excellent  opportunity,  employee  bene¬ 
fits.  All  replies  in  strict  confidence. 
Apply  in  person  or  send  detailerl 
resume,  including  layouts,  to  P.  Kohl, 
i  Kingsport  TIMES-NEWS,  Kingsport. 

■  Tenn.  37662. 


Disjday  Advertising  I 


RETAIL  ADVERTISING  MANAGER 
A  man  who  has  experience  with  a  large 
staff,  in  a  highly  competitive  situation. 
Must  be  aggressive  and  well  schooled 
in  promotional  approaches  to  increas¬ 
ing  sales.  Compensation  commensurate 
with  ability.  Confidential.  So.  Cali¬ 
fornia  daily  and  weekly  complex.  Box 
2735,  Editor  &  Publisher. 

OFFSET  DAILY  in  rapidly-growing 
area  has  opening  for  skilled  display 
salesman  with  shopping  center  experi¬ 
ence.  Successfully  selling  in  competitive 
market  “a  must.”  Bbccellent  opportunity 
for  advancement  with  this  7-newspaper 
chain.  Write:  Ray  Chapman,  News- 
Chronicle,  Thousand  Oaks,  Calif.  91360. 

POSITION  OPEN  NOW  for  a  young, 
aggressive  local  retail  display  salesman, 
with  newspaper  advertising  experience, 
on  55,000  circulation  daily  and  Sun¬ 
day  newspaper  in  live  and  expanding 
market.  Exceptional  opportunity  in¬ 
cluding  good  fringe  benefits  for  man 
(or  woman)  seeking  good  earnings  in 
permanent  position.  Salary  -f-  unique 
monthly  commission-bonus  plan  -(- 
mileage.  Send  all  information  on  self, 
including  salary  requirements,  refer¬ 
ences,  to  Miss  Ann  Lester,  Personnel 
Dir.,  The  Home  News.  Box  551,  New 
Brunswick.  N.  J.  08903.  (AC  201)  545- 
4000. 

ADVERTISING  DIRECTOR  —  Were 
looking  for  an  advertising  director  .  .  . 
one  with  drive,  enthusiasm  that  is  con¬ 
tagious.  i<)eas,  and  a  general  "go” 
attitude.  Mayl)e  the  man  we  are  look¬ 
ing  for  is  currently  a  classified  man¬ 
ager  of  a  large  daily  paper,  or  a  retail 
manager  of  a  medium  daily  ...  or 
maybe  a  guy  held  back  where  he  is. 

If  you  fit  the  picture,  write  us.  It  may 
I  l)e  the  most  important  letter  you  will 
I  ever  write.  We  are  in  a  fast-growing 
area  in  Connecticut.  30-40,000  circu- 
,  lation.  loot’s  hear  from  you.  Box  2728, 

I  Editor  &  Publisher. 

I  ADVPIRTISING  DIRECTOR  —  Immedi¬ 
ate  opening  on  Montana  daily  25.000 
circulation.  Excellent  opportunity  for 
experience*!  man  who  can  supervise, 
plan  and  direct  ad  departments.  Top 
employee  lienefits.  Excellent  growth 
iwitential.  Area  recreation  superb.  Send 
complete  resume,  references,  salary  re¬ 
quirements.  Replies  confidential.  Box 
!  2825,  Editor  &  Publisher. 

ADVERTISING  MANAGER  4.000  cir¬ 
culation.  5-<lay  daily.  Zone  8.  Exclusive 
area  not  properly  worke<l  for  several 
I  years.  Compensation  commensurate 
with  demonstrate*!  ability.  Box  2847, 
Editor  &  Publisher. 

1  ADVERTISING  MANAGER,  with 
proven  sales  an<l  administrative  record. 

I  for  daily  in  highly  competitive  market. 

Excellent  opportunity  for  aggressive 
:  leader.  Resume,  salary  requirements, 
to  Box  2845,  Editor  &  Publisher. 

ADVERTISING  SALESMAN  wanted  to 
handle  advertising  department  of  semi- 
weekly.  Must  be  able  to  sell,  write  and 
lay  out  your  own  ads.  The  Times,  Thief 
River  Falls.  Minn.  56701.  1 

ASSISTANT  RETAIL  MANAGER  — 
Midwest  100.000  M  &  E.  seeks  top  staff 
man  who  wants  to  move  up  to  addi¬ 
tional  responsibilities.  Handle  major 
accounts  and  actively  assist  Retail 
Manager.  Salary  and  incentives.  Box 
2833,  E*litor  &  Publisher. 

WE  NEED  AN  AGGRESSIVE  advertis¬ 
ing  salesman  to  handle  our  advertising 
department.  Must  be  superior  in  sales 
and  layout  ability.  We  want  to  grow. 

;  Large  Northern  Indiana  county-seat 
!  weekly.  To  8150  weekly.  Write  fully. 
Box  2840.  Editor  &  Publisher. 

NEWSPAPER  AD  SALESMAN  for 
fast-growing  Gulf  Coast  daily.  Experi¬ 
ence  in  sales,  copy  and  layout.  Car 
necessary.  Salary,  car  allowance  -t- 
bonus.  Apply  in  person,  call,  or  send 
resume  stating  age.  work  record,  sal¬ 
ary  expected,  to:  Mr.  E.  E.  Zieschang, 
Jr.,  The  Brazosport  Facta,  P.O.  Box 
1055,  Freeport,  Tex.  77541.  Ph :  BE 
1  3-.3511. 


Display  Advertising 


EXCELLENT  OPPORTUNITY 

For  An  Ambitious 

TOP 

ADVERTISING  SALESMAN 

ON  ONE  of  the  nation’s -finest  news¬ 
paper  advertising?  staffs  where  results 
are  well  rewarded — available  because  the 
man  who  is  presently  handlinf?  the  job 
has  reached  retirement  age.  Excellent 
salary,  l)onus,  all  Company  benefits  in¬ 
cluding  Company  paid  retirement  plan. 

THE  MAN  we  seek  thoroughly  un¬ 
derstands  retailing  and  is  able  to  work 
closely  with  business  firms,  planning 
advertising  budgets  to  meet  the  sales 
opportunities  month  by  month.  He 
should  also  be  able  to  write  excellent 
selling  copy  and  make  attractive  lay¬ 
outs.  Every  iKJSsible  sales  aid  is  avail¬ 
able  for  doing  a  top-notch  job. 

THIS  NEWSPAPER  is  a  highly  pro¬ 
gressive  morning  and  evening  combina¬ 
tion  of  over  100,000  circulation  in  one 
of  the  major  metropolitan  markets  in 
the  South,  with  a  tremendous  growth 
ahead.  A  l>eautiful  city  in  which  you 
and  your  family  would  enjoy  pleasant 
living,  excellent  climate,  ideal  working 
conditions,  five  day  w’eek. 

PLEASE  MAIL  in  confidence  com¬ 
plete  details  including  age.  education, 
personal  information,  experience  and 
present  remuneration  to  George  Lemons. 
Advertising  Director,  Greensboro  News 
and  Record,  Greensboro,  N.C.  27402. 


CALIFORNIA 

Experience*!  advertising  personnel,  all 
departments,  needed  by  California  news¬ 
papers.  Write  Box  362,  CNPA,  615  S. 
Flower.  Los  Angeles,  Calif.  90017. 

GROWING  GROUP  OF  METRO  weekly 
offset  papers  in  sunny  Southwest  seeks 
retail  *li8play  salesman  with  several 
years’  experience.  Ara  offers  xceilent 
hunting,  fishing,  and  skiing.  Must  l>e 
superior  in  sales  ability :  some  rough 
layout  idea  ability  desired,  although  we 
have  own  art  department.  Send  sam¬ 
ples  ami  list  of  type  of  accounts  serv¬ 
ice*!  with  letter  am!  complete  resum#. 
Attractive  salary  plus  commission  pro¬ 
vides  earnings  of  $200  plus.  Bo.x  2894, 
E<litor  &  Publisher. 


NEWS  EDITOR  —  Young,  aggressive, 
creative  newsman  to  manage  four-man 
staff.  Handle  city  news,  UPI  wire,  ed¬ 
itorials.  Photo-oriented.  Growing  offset 
*laily  newspaper  with  new  plant  and 
new  equipment  looking  for  a  facelift 
of  new  ideas.  L*>cated  in  college  town 
of  30,000,  fastest  growing  in  Iowa. 
Interested  in  good  wages  and  a  terrific 
opportunity?  Write  or  call  Marc  W. 
Anthony.  Daily  Record.  Cedar  Falls. 
Iowa,  50613. 

ALL-AROUND  NEWSMAN  wanted 
with  reporting  and  editing  experience 
for  responsible  post  on  English-lan¬ 
guage  daily  in  Latin  America.  Perfect 
^glish — good  working  knowledge  of 
Spanish.  Write  in  full,  including  ex¬ 
perience  and  references,  to  Box  2793, 
Editor  &  Publisher. 

EDITOffllAL  WRITER  —  New  Jersey 
morning  daily  has  opening  for  aggres¬ 
sive  e*!itoria!  writer.  Opportunity  for 
young  and  upcoming  newsman  who  de¬ 
sires  wider  field  of  expression.  Duties 
include  e*!itorials,  weekly  column  and 
review  of  the  week’s  news.  Send  com¬ 
plete  resum#  with  salary  requirements 
in  confi*!ence  to  Bex  2795,  Editor  & 
Publisher. 

EXECUTIVE  EDITOR,  knowledgeable 
and  enterprising,  to  produce  sparkling 
community  newspapers  with  the  help 
of  40  people.  Aggressiveness  and  initia¬ 
tive  required.  Shirt-sleeve  management 
indicated.  Confidential.  So.  California. 
Box  2790,  Editor  &  Publisher. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  W.ANTED 

Editorial 


HELP  WANTED 


COPYREADEIR — Opportunity  for  copy 
editor  experienced  in  layout,  headwriU 
ing  and  story  processins  on  one  of  New 
Jersey’s  most  respected  dailies.  Excel¬ 
lent  fringes.  Box  2797,  £lditor  &  Pub¬ 
lisher. 

UKE  DESK  work: 

EXPERIENCED,  STABLE,  FAST? 

UNIVERSITY  COMMUNITY. 
Come  work  with  us,  start  at  $120  as 
ASSISTANT  NEWS  B^IITOR  on  17,000 
circulation  PM  daily  and  Sunday  lo¬ 
cated  in  Southeastern  Ohio.  Excellent 
educational,  cultural,  recreational  oppor¬ 
tunities.  Ohio  University  (17,000  stu¬ 
dents).  Fine  working  conditions.  Grow¬ 
ing  organization.  Write  background, 
experience,  references,  soonest  avail¬ 
ability  to  Publisher,  The  Messenger, 
Athens,  Ohio,  45701. 


LOOKING  FOR  CHALLENGE?  Pro¬ 
gressive,  uninhibited  6,000  daily  seeks 
sharp  man  or  woman  as  reporter-area 
editor.  Plenty  of  responsibility — plenty 
of  fun.  Age  or  youth  no  barrier,  but 
college  degTM  is  a  must.  Salary  com¬ 
mensurate  with  experience,  talent.  Com¬ 
mercial  Review,  Portland,  Ind.  47371. 


REPORTERS,  experienced  in  covering 
municipal  affairs  and  writing  features. 
Top-notch  New  Jersey  daily.  Box  2772. 
Editor  &  Publisher. 


NEWS  EDITOR  for  10,000  p.m.  daily. 
Handle  wire,  page  layout,  staff  train¬ 
ing.  Management  progressive,  wants  ; 
top  product.  Send  resume,  references,  i 
salary  requirements  to  Jack  Howey,  I 
Managing  Elditor,  Peru  Tribune,  Peru,  1 
Ind.,  46970.  I 


REPORTER  to  cover  courts  for  15,000  ■ 
p.m. -Sunday  morning  paper  in  growing  | 
Zone  3  university  city.  Modern  plant ; 
fringe  benefits.  Salary  open.  Box  2794,  i 
E<Iitor  &  Publisher. 

NEWS  EDITOR.  30  to  40.  fast,  accu-  ' 
rate.  imaginative.  City’s  growing ; 
I>aper  growing  with  it.  J-degree  re- 
quireil.  Good  spot  for  family  man  in 
beautiful  Southern  Oregon.  Will  edit, 
coordinate  news  coverage,  dummy  and 
supervise  makeup.  Send  full  resum4  to; 
Harry  Elliott,  Bklitor,  Daily  Courier, 
Box  610.  Grants  Pass,  Oreg.  97526. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 

I  Payable  with  order  I 
Mimes  90t  per  line,  per  issue 

3- times  $1.00  per  line,  per  issue 

2- times  Sl.lO  per  line,  per  issue 

1- time  $1.20  per  line,  per  issue 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 

4- times  $1.35  per  line,  per  issue 

3- times  $1.45  per  line,  per  issue  | 

2- times  $1.55  per  line,  per  issue  i 

1-time  $1.65  per  line,  per  issue  ! 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4:30  PM 

Count  five  average  words  per  line.  i 

(No  abbreviations)  { 

Boxhoiders’  identity  held  in  strict  con-  ^ 

fidence,  and  all  replies  mailed  each  day 
as  they  are  received.  I 

DISPLAY— CLASSIFIED:  I 

The  use  of  rules,  boldface  type,  cuts  or  | 
other  decorations  changes  your  classified 
ad  to  display.  The  rate  for  display-classi¬ 
fied  is  $2.75  per  agate  line — $38.50  per 
column  inch  minimum  space. 

Editor  &  Publisher 

850  Third  Ave.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Plaza  2-7050 


I  REIPORTER — Opening  for  wperienced 
I  newsman  on  progressive  morning  daily 
in  delightful  part  of  Virginia,  (iiood 
future.  Job  Mistered  by  established 
I  fine  pay  schedule  and  fringe  benefits. 
I  Telephone  collect  (AC  703  )  244-8421, 
I  or  write  to:  Robert  B.  Smith,  Gen. 

Mgr.,  Daily  Press,  Newport  News,  Va. 
j  23607. 


REPORTER-DESKMAN  to  work  into 
position  of  news  editor.  ’Two  years  ex¬ 
perience  desired  but  not  absolutely 
necessary.  Great  chance  for  young  man 
to  prove  his  ability.  Will  be  griven  re¬ 
sponsibility  for  staff ;  advancement  op¬ 
portunity  wide  oi>en.  Salary  at  least 
$120 — depends  upon  ability  and  experi¬ 
ence.  Fringe  benefits  include  vacation, 
paid  holidays,  and  profit-sharing.  ’This 
job  is  a  challengre  to  a  creative  mind! 
Reply  to  Box  2652,  Editor  &  Publisher. 


i  SPORTS  REPORTER  with  experience 
or  professional  training  has  desirable 
position  as  assistant  sports  editor 
awaiting  with  prize  winning  Illinois 
evening  daily.  Opportunity  to  work 
with  top  flight  sports  editor,  generous 
starting  salary,  merit  raises,  liberal 
extra  benefits,  modem  offices,  ideal 
working  conditions.  Send  details  of 
background,  training,  experience,  also 
clips,  to  General  Manager,  Daily  Jour- 
,  nal,  Kankakee,  Illinois,  60901. 


SPORTS  WRITER  for  Va.  afternoon 
daily  (15,000)  to  assist  sports  editor  in 
covering  a  variety  of  sports.  Good 
working  conditions,  near  Blue  Ridge 
mountains  and  lakes.  Prefer  man  from 
Areas  3  or  4.  Box  2598,  Blditor  &  Pub¬ 
lisher. 


TOP-RANKING  technological  university 
needs  experienced  editor-writer  to  head 
publications  program.  Must  be  college 
graduate,  preferably  with  journalism 
degree;  previous  college  publications 
experience  helpful.  Reply  to  Box  2784, 
Editor  &  Publisher. 


A  LARGE  METROPOLITAN  PAPER 
in  Zone  1  has  an  immediate  opening 
for  an  experienced  editor-writer.  Ex¬ 
cellent  employee  benefits.  Box  2835, 
Exlitor  &  Publisher. 


AEROSPACJE  EDI’TOR  —  Ambitious 
young  newsman,  preferably  with  some 
desk  experience,  who  is  interested  in 
handling  management-level  news  in  the 
aerospace  and  advanced  technology 
fields.  Salary  commensurate  with  ex¬ 
perience.  If  you  are  ready  to  move  up 
to  a  key  position  on  a  daily  trade  pub¬ 
lication  in  Washington,  send  resume, 
including  salary  requirements,  to  Box 
2834,  Editor  &  Publisher. 


CITY  EDITOR 
Area  Editor 

Two  men  neede<l  to  build  up  staff  of 
hot  wire  p.m.  in  small  but  booming 
city.  Excellent  benefits  and  opportunity. 
Camera  ability  helpful.  (Contact: 

Robert  F.  Morrell 
DAILY  ’nFTON  (GA.)  GAZETTE 


(X)PY  REIADERS — Fast  growing  group 
of  strong,  lively  Eastern  suburban 
daily  newspapers  has  openings  for  two 
capable  copy  readers  with  basic  ex¬ 
perience.  Good  pay  and  related  bene¬ 
fits:  unsurpassed  potential  for  advance¬ 
ment.  Gno<l  living  in  an  area  with 
unexcelled  recreational,  educational  and 
cultural  advantages.  Good  place  to  come 
to— good  place  to  stay  in.  Box  2842, 
Editor  &  Publisher. 


$8,000 

Imaginative  e<litor  for  midwest  daily. 
No  taboos.  Local  emphasis.  Box  2811, 
Editor  &  Publisher. 


FINEST  SALARY  and  fringe  benefits 
available  in  the  Midwest  await  two 
copy  readers  neede<l  soon  on  70M  eve¬ 
ning  daily.  Guild.  35-hr.  week.  Zone  5. 
Box  2802,  E<litor  &  Publisher. 


GENERAL  NEWS  REPORTER 
Could  use  a  goo<l  beginner 
Times,  Thief  River  Falls,  Minn.  56701 


REPORTER — If  you  are  grounded  in 
the  fundamentals,  formal  or  informal, 
and  seek  an  op|x>rtunity  to  acquire 
solid  all-round  foundation  for  jour¬ 
nalism  career,  we  need  each  other.  The 
Weekly  Call,  Dunellen.  N.J..  08812. 


j  GOING  PLACES 

'  DOING  THINGS 

If  you  suspect,  as  we  do,  that  most 
newspaper  feature  writing  is  really 
rather  dull,  that  most  news  pictures  are 
two-dimensional  cliches,  that  too  many 
small-city  dailies  would  rather  be  safe 
than  strong,  may  we  suggest  you  give 
the  Kingsport  Times-News  a  try.  We 
aren't  the  biggest  newsimper  in  the 
world.  We  aren’t  even  the  best.  But 
we’re  getting  bigger  all  the  time  (about 
a  thousand  a  year)  and  we  win  more 
prizes  than  any  other  daily  in  Ten¬ 
nessee.  We  do  it  by  developing  and 
giving  free  rein  to  some  of  the  bright¬ 
est  young  talent  in  the  field — until  the 
metros  snap  them  up.  If  you  have 
talent,  and  maybe  a  couple  of  years 
experience,  you  might  qualify  for: 

SPOR’TS  EDITOR-REPORTER,— to 
help  reshape  the  whole  sports  pack¬ 
age. 

NIGHT  DESKMAN-REPORTER  — 
writing,  editing,  layout — and  re¬ 
sponsibility. 

FEATURE  WRITER-REPORTER— 
young  and  hungry,  with  a  flair  for 
words. 

PHOTOGRAPHER  —  to  produce 
;  magazine-quality  olTbeat  photo-lay- 
j  outs  every  week. 

j  Send  facts  and  samples  to  Managing 
I  Editor,  Kingsport,  Tenn.,  Times-News. 


GROWTH  OPPORTUNITY 
FOR  TALENTED  WOMAN 

.\n  editing  and  growth  opportunity  for 
the  woman  who  believes  a  women’s  sec¬ 
tion  can  be  as  lively  and  well  edite<l 
as  the  rest  of  the  newspaper. 

We  noe<l  an  assistant  women’s  editor 
who  is  proficient  in  copy  editing,  story 
ideas  and  product  improvement  to  work 
with  our  women’s  e<litor  and  staff  of  .I 
writers. 

Grow  with  one  of  the  country’s  largest 
and  most  t>rogressive  suburban  news- 
pai)er  chains  in  Chart  Area  5. 

Box  2854,  Editor  &  Publisher. 


MANAGING  EDITOR  —  Capable  take- 
charge  man  with  desk  experience  in 
makeover  editions  nee<le<l  to  fill  vacancy 
on  fast-expanding.  2-edition,  medium 
daily  in  Chart  Area  6.  .Send  resume, 
salary  expected.  Box  2843,  Editor  & 
Publisher. 


NEWS  EDITOR  neeiled  for  Indiana 
daily  in  ideal-size  city.  Run  news  desk, 
lay  out  pages,  approve  he,adlines.  copy, 
and  assist  managing  e<litur.  Goo<l  salary 
for  a  good  man. 

ALSO  NEED  SPORTS  WRITER  to  do 
layout,  write  heads,  cover  live  foot¬ 
ball.  track,  basketball  and  racing. 
Permanent  siKits  on  old  establishe<I 
quality  daily.  Box  28.32,  Editor  &  Pul>- 
lisher. 


NEWS  EDITOR 

Tabloid  weekly  tra<le  newspaiwr  has 
oi>ening  for  man  who  can  recognize  a 
good  story  and  write  one  too.  Knowl- 
e<lge  of  agriculture  helpful  hut  not 
essential.  Starting  salary  in  $7500  to 
$8500  range.  Write  fully.  Editor,  The 
I’oultryman.  P.O.  Drawer  A.  Vine- 
land.  N.J.  08360. 


REPORTER  with  one  or  two  years  of 
!  ex|)erience.  or  recent  J-grad,  to  take 
'  over  police  beat,  work  with  staff  of 
20  young  men  and  women  on  growing 
24,000,  6-day  PM  daily  in  attractive 
university  community.  Write  Rol)ert  V. 
I  Pratt,  Managing  Editor,  Daily  Prog- 
I  ress,  Clharlottesville,  Va.  22902. 


1  REPORTER — Seeking  \>erson  with  some 
'  exi>erience  as  general  assignment  re- 
I  porter.  Opportunity  for  young,  hard- 
j  working  and  resourceful  individual  to 
join  a  top  news  staff  of  progressive 
New  England  daily  ...  a  lively  and 
outstanding  area  for  industrial,  edu¬ 
cational  and  cultural  opportunities. 
Modern  offices  and  exceptionally  fine 
employee  benefits.  Give  full  background, 
references  and  salary  desired.  Box  2844, 
E<litor  &  Publisher. 

EDITOR  flu  PU 


SPORTS  REPORTER 
Top  job  open.  Golf  beat,  college  basket¬ 
ball,  football.  Join  young,  progressive 
staff.  Elxcellent  salary,  working  condi¬ 
tions.  (Contact  Norwood  Middleton, 
Managing  Elditor,  ’The  Roanoke  (Va.) 
Times. 


STIFLED  IN  YOUR 
PRESENT  POSITION? 
Fast-growing,  award-winning  daily  has 
openings  for: 

A  versatile  reporter-photographer-desk 
man 

— and — 

A  reporter-photographer  for  a  new 
news  bureau  in  an  adjoining  county. 
Excellent  growth  opportunity. 

Send  complete  resume  with  samples  of 
your  work  to  Personnel  Director.  The 
Morning  Herald,  Hagerstown,  Md.  21740 


TELL  US 

A  28,000  circulation  newspaper,  known 
both  for  its  pursuit  of  editorial  excel- 
lence  and  Its  top  drawer  salaries,  seeks 
the  services  of  a  reporter.  Tell  us  about 
yourself.  Perhaps  your  interests  and 
ours  coincide.  Chart  Area  5.  Box  2824, 
Eklitor  &  Publisher. 


WANTED:  ’THREE  RCTOR’TERS  for 
openings  on  Arkansas’s  most  alert  daily 
newspaper.  We  need  one  for  state 
capital,  political  and  investigative 
work;  one  for  a  bureau  assignment: 
and  one  for  general  assignment.  Write 
giving  full  details,  references  and 
salary  requirements  to:  Managing  Edi¬ 
tor,  Pine  Bluff  (Commercial,  Pine  Bluff, 
Arkansas  71601, 


WOMEN  BEAT  REPORTERS  for 
rapidly-expanding  N,J,  newsiiaper, 
afternoon  and  evening  shifts.  Top  pay. 
All  exitenses — all  Iwnefits  comiiany- 
paid.  Contact:  Herb  Thorpe,  Morris 
(County  Daily  Record,  55  Park  Place, 
Morristown,  N.J,  (201)  538-2000. 


YOUNG  DESKMEN  for  city  desk  and 
copy  desk  of  lively,  demanding  capital 
city  P.M.  We’re  willing  to  train 
competent  reporter  who  woul<l  like  to 
try  desk  work,  including  layout  and 
makeup.  ’The  key  words  are  imagina¬ 
tion,  drive  and  precision.  Send  complete 
resume  to;  Robert  G.  Fichenberg.  Ex¬ 
ecutive  Editor,  The  Knickerbocker 
News,  24  Sheridan  Ave.,  Albany,  N.  Y. 
12201. 


ALI,-AROUND  NEWSMAN  WANTED 
with  reporting  or  editorial  experience 
for  responsible  position  on  weekly 
newspaper.  Zone  1.  Unusual  oppor¬ 
tunity.  Box  2902,  Editor  &  Publisher. 


ALL-AROUND  NEW.SMAN  WANTED 
with  reporting  and  editing  exi>erience 
for  responsible  post  on  Hhiglish-lan- 
guage  daily  in  Latin  America.  Perfect 
English—  good  working  knowlerlge  of 
Spanish.  Write  in  full,  including  ex¬ 
perience  and  references,  to  Box  2864, 
EMitor  &  Publisher. 


Spoechwriter 

We  seek  a  youn^  newspaperman — 
preferably  in  his  late  twenties— 
who  can  write  clear,  readable  Eng¬ 
lish  with  speed  and  accuracy  as 
the  assistant  to  a  speechwriter 
for  a  nationally-known  figure.  He 
need  not  have  speechwriting  e<- 
per’ence,  but  should  possess  the 
professional  ability  to  rewrite 
drafts — his  own  and  others — accord¬ 
ing  to  instructions.  The  right  man 
can  double  his  newspaper  salary 
within  a  few  years.  Researcher  and 
secretary  already  hired.  The  posi¬ 
tion  is  open  now  in  Manhattan. 
Send  resume,  samples,  salary  re¬ 
quirements  to 

Box  2900, 

Editor  &  Publisher 
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HEI.P  WANTED 
Editorial 

All  This 
and 

Top  Pay,  Too? 

‘Interested  in  living  in  California's 
finest  area — the  Santa  Clara  Valley  7 
‘Close  to  mountains  and  ocean  7 
‘Work  in  a  spanking  new  plant  7 
‘Be  home  from  work  in  minutes  7 
‘Get  tup  pay  plus  paid  health  plan  and 
insurance? 

‘Work  for  award-winning  papers? 

If  you're  a  throughly-trained,  quality- 
conscious  newspaperman,  these  jobs 
neeil  peoiile: 

4  copyreaders  who  know  how  to 
wield  a  pencil  &  add  sparkle  in 
story  and  head. 

A  photographer  with  potential  to 
run  a  stalT  eiiiciently,  get  quality 
pix  that  tell  story — and  take  them 
himself — and  be  administrator. 

A  librarian  able  to  organize  and 
head  library  to  provide  quick  help 
with  background  &  pix. 

Send  complete  personal,  educational  and 
work  background  today  to  Box  2877, 
Editor  &  Publisher, 

CALIFORNIA 

Editors  -  Keportcrs  -  Photographers 
Openings  in  all  news  position  on  Cali- 
lornia  newspui>ers.  v>  rite  Box  ai>3, 
CNPA,  615  S.  Flower,  Los  Angeles, 
Calif.  ‘J0U17. 

CITY  EUITOK 

We  have  lost  our  city  editor  to  the  j 
Louisville  (Ky.)  people.  We  have  re¬ 
cently  luomoted  other  eligible  people  I 
and  have  no  insiders  to  promote.  j 

The  Champaign-Urbana  Courier  is  an  ’ 
alternoon  daily  with  a  circulation  of 
iil.UUU  in  a  competitive  newspaper  town 
located  in  the  home  town  oi  the  Uni¬ 
versity  of  Illinois,  with  many  cultural 
and  recreational  opportunities  available. 
We  would  like  two  to  five  years'  of 
applicable  experience.  Salary  depends 
on  your  background.  Send  complete 
resume  and  salary  information  to  H.  E. 
Hay.  Personnel  Mgr.,  LSNl,  Box  789, 
Decatur,  111.,  or  phone  422-8531. 


EDITORS 
— .\re  you  an  experienced  copy  editor? 
—  Are  you  young  and  energetic? 

— Do  you  want  to  move  ahead  7 
If  you  satisfy  all  these  requirements, 
there's  a  siiot  open  for  you  on  the  copy 
desk  of  one  of  the  biggest  and  liveliest 
newspapers  in  the  U.S.  We're  offering 
better  than  $2UU  a  week.  Applications 
strictly  confidential.  Zone  5.  Box  2898, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER  who  can 
cover  anything — and  do  it  well — for 
Virginia  afternoon  daily.  Good  pay  and 
short  hours.  Box  2884,  Editor  &  Pub¬ 
lisher. 


GENERAL  REPORTER  for  county- 
swt  news  bureau.  Requires  strong  po¬ 
litical  and  feature  writer ;  also  all 
'round  reporting  ability.  Will  consider 
retired  newsman.  Box  2870,  Editor  & 
Publisher. 


H.\VE  IMMEDIATE  OPENING  for 
assistant  sixrrts  editor  and  general 
news  reporter.  Six-day  publication  in 
north  central  Ohio  town  of  12,000. 
Write  Box  2866,  Editor  &  Publisher, 
stating  age  and  experience. 


have  you  enough  zip  to  be  news 
editor  of  a  10,000  ABC  weekly  in 
Florida?  Write  Corner  Enterprises, 
Inc..  Box  1219.  Orlando,  Fla.  32802. 


ITS  WAR.M  ALL  WINTER  in  Texas' 
Rio  Grande  Valley,  20-miles  from  Gulf, 
two  minutes  from  Mexico.  Six-day  daily 
needs  general  assignment  reiiorter,  pre¬ 
fer  young  man  or  woman ;  also  a 
photographer  to  handle  one-man  de¬ 
partment.  Any  Texans  on  weeklies  or 
small  dailies  looking  for  step  up? 
Write  or  call  A.  W.  Carstens,  Herald, 
Brownsville,  Texas.  78520. 


HELP  WANTED 

Editorial 

1  JOB  OPPORTUNITIES  FOR 
I  TALENTED  MALE  WRITERS 
I  We  need  aggressive  and  talented  young 
'  men  to  grow  with  one  of  the  nation's 
largest  and  most  progressive  suburban 
newsi>aper  chains.  One  would  fill  a  key 
reporting  job  with  our  largest  paper, 
covering  two  of  suburbia's  biggest 
school  districts  and  a  Big-10  university; 
the  other  would  handle  general  assign¬ 
ment  writing  position  involving  mu¬ 
nicipal  coverage  and  feature  writing. 
We  want  men  with  journalism  train¬ 
ing,  initiative  and  a  desire  to  move 
ahead.  We  pay  very  well  for  quality 
irerfurmance  and  offer  excellent  op¬ 
portunities  for  advancement.  Chart 
Area  5.  Box  2848,  Editor  &  Publisher. 


NEED  SPORTS  WRITER  for  4-man 
staff.  Send  background  with  applica¬ 
tion.  Contact  SiHvrts  Dept.,  Free  Press, 
Culuradu  Springs,  Colo.,  80902. 


OUR  SPORTS  EDITOR  has  been  hi¬ 
jacked.  Need  qualified  person  to  do 
layout,  write  heads,  cover  live  sports 
of  two  colleges  and  semi-pro  teams. 
Complete  resjxrnsibility  for  department 
and  staff. 

also  need 

GOVERNMENTAL  AFFAIRS  Re- 
porter  with  ability  to  grow  into  super¬ 
visory  iwsition.  Imagination  and  in-  | 
terest  are  key  requirements.  Send  com¬ 
plete  resume,  including  salary  require-  | 
ments,  to  Ray  Martin,  Eklitor,  Daily  j 
;  Chronicle.  Willimantic,  Conn.  06226. 

;  PHOTOGRAPHER  -  REPORTER  for 
I  live-<lay  morning  paper  recently  con- 
!  verlerl  to  offset.  Need  experienced, 

'  imaginative  photog  with  ability  to 
j  handle  some  general  news  and  sports. 
(kmkI  salary,  fringes.  Excellent  goose 
hunting,  fine  gulf  course,  Junior  col¬ 
lege.  progressive  city.  Daily  Journal, 
Devils  Lake,  N.  Dak.  58301. 

Post-Gradua+e  i 

Training  Program 

for  1 

REPORTERS 

Would  you  like  to  move  up  to  a 
larger  daily  with  the  t>p|Kirtunity  > 
for  promotion '!  j 

Would  you  want  the  challenge  of 
res|Hmsibility  and  oiqMrrtunity  with 
salary  up  to  $140  i>er  week  as  a 
re|K»rter  while  you're  learning?  1 

Would  you  enjoy  a  college  com¬ 
munity  with  opiiortunities  of  the 
big  city?  Do  you  like  the  midwest? 
Don't  worry  if  you  are  inexireri- 
encetl.  We  have  an  excellent  post¬ 
graduate  training  program.  Our  re- 
IKirters,  who  have  graduated  from 
"our  training"  in  the  past  year 
are  with  the  Milwaukee,  Cleveland. 
Louisville  and  St.  Louis  newspu- 
l>ers,  and  others. 

If  bright  lights  and  big  papers 
don't  attract  you  to  join  the  news- 
paiier  farm  system,  we  can  give 
you  some  good  ot>portunities.  News- 
paiwrs  locatetl  in  Area  5.  Send 
complete  resume  and  salary  infor¬ 
mation  to  Box  2905,  Editor  &  Pub¬ 
lisher. 


PRIZE-WINNING  MAGAZINE  (sub¬ 
ject  area:  diamonds,  gold,  precious 
stones,  time  and  its  measurement,  mer¬ 
chandising)  seeks  to  invest  in  talented 
writer.  Publisher's  theory — already  cor- 
robate<l — is  that  business  magazine 
writing  should  equal  highest  consumer 
magazine  standards.  Unusual  career 
opiKtrtunity  for  man  regardless  of  ex- 
|)erience  area  whose  writing  unites 
logic  and  verve.  Send  resume  and  tear 
sheets  of  recent  work.  Jewelers'  Circu¬ 
lar  Keystone,  Chestnut  &  56th  St., 
Philadelphia,  Pa.  19139. 


REPORTERS  for  growing  morning 
news|)apers  on  Jersey  shore.  One  to 
two  years'  experience.  Send  resume 
including  salary,  to:  Managing  E<l., 
Ocean  County  Daily  Observer,  530 
Brick  Blvd.,  Brick  Township.  N.J. 
08723. 


REPORTERS  -  DESK  MEN 
Good  pay.  Growing  N.  J.  newspaper 
Box  2907,  Erlitor  &  Publisher 
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HOME  ECONOMIST 

An  Opportunity  In  Product  Publicity 
THE  COMPANY  .  .  .  LOCATED  IN  THE  WEST 

is  young  and  has  a  record  of  continuing  growth  beyond 
$5CI0  million  in  annual  sales  ...  a  projective  and  stimulating 
management  environment  in  which  new  ideas  are  fostered  and 
developed. 

THE  POSITION  .  .  .  NEWLY  CREATED 

is  responsible  for  continuing  our  product  publicity  program 
.  .  .  personal  appearances  .  .  .  media  and  editorial  contacts 
.  .  .  copy  and  press  releases  for  America's  major  grocery 
brands,  each  a  leader  in  its  field  ...  an  opportunity  for 
recognition  and  reward  based  upon  your  efforts  and  con¬ 
tributions. 

THE  CANDIDATE  ...  A  PROFESSIONAL 

enthusiastic,  creative,  ambitious  .  .  .  trained  In  home  eco¬ 
nomics  and  journalism — experienced  in  food  product  pub¬ 
licity  .  .  .  willing  and  able  to  assume  immediate  responsibility. 

If  you  find  the  opportunity  appealing  and  believe  you  are 
qualified,  please  uirite.  All  replies  will  be  regarded  in  con¬ 
fidence. 

Box  2888,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M&F 


REPORTER:  Courthouse,  City  Council.  , 
features  and  general  assignment.  Photo  i 
ex|ierienre  desirable  but  not  required. 
Prefer  midwesterner.  Opix>rtunity  for 
advancement  on  six-day  afternoon  pa¬ 
per,  now  1U,5U0  circulation.  Send  full 
particulars  including  salary  require¬ 
ments  to  R.  S.  Marvin,  Exlitor,  Beatrice  I 
Daily  Sun,  Beatrice,  Nebr.,  68310.  I 


REPORTERS 

General  assignment,  needed  immediately 
by  ItO.bUO  p.m.  daily  in  eastern  metro- 
(lolitan  area.  Heavily  comiietitive  sit¬ 
uation,  calls  for  sharp  writers.  Good 
pay,  high  standards.  Prefer  some  ex¬ 
perience,  but  talented  J-grads  o.k. 
Chance  to  go  far  in  large,  growing 
newspaper  organization.  If  you're  good, 
we'll  put  you  right  to  work.  Box  2865, 
Eklitor  &  Publisher. 


SELF-STARTER  to  be  I -man  bureau 
in  major  city  in  our  area.  Nee<l  some¬ 
one  who  can  handle  anything — county 
board,  city  council,  general  news, 
sports.  Good  opportunity  for  a  digger 
who  likes  to  be  his  own  boss.  Write  or 
call  collect:  Robert  E.  Rhoades,  Man¬ 
aging  Editor,  Janesville  (Wise.)  Daily 
Gazette. 


SOUTH  PACIFIC 

Samoa  Times,  published  weekly,  about 
to  go  bi-weekly  in  Pago  Pago.  Amer¬ 
ican  Samoa,  is  looking  for  ambitious 
young  journalist  to  be  its  e<litor.  Great 
challenge  for  J-grad  bachelor,  prefer¬ 
ably  with  experience.  Applicant  must 
be  willing  to  learn  and  carry-out  all 
phases  of  newsiiaper  pro<luction.  Salary 
$100  per  week.  Transi)ortation  costs  to 
Samoa  reimbursed  upon  successful  com¬ 
pletion  of  probationary  |>eriod.  Write: 
Publisher.  Samoa  Times,  Pago  Pago, 
American  Samoa  96920. 


SPORTS  EDITOR  for  small,  highly 
competitive  Northwest  daily  that 
stresses  quality.  Must  be  ambitious, 
hard-working  with  some  experience. 
Excellent  advancement  opportunities. 
Send  resum5,  salary  neetls,  .samples  of 
work.  Box  2890,  Eklitor  &  Publisher. 


SPORTS  WRITER,  who  will  get  a 
chance  to  do  a  little  of  everything  on 
a  2-man  si)orts  staff.  We're  a  small 
(18.000)  but  lively  daily  about  to  move 
into  a  new  offset  plant.  Emphasis  on 
local  coverage  and  pictures.  Write  all 
to:  Ron  Stevens,  Sports  Editor,  Dela¬ 
ware  State  News,  Dover.  Delaware 
199C1. 


SPORTS  WRITERS  —  Here  is  your 
chance  to  locate  on  Florida's  fabulous 
West  Ck>ast.  The  Herald-'Tribune,  in 
Sarasota,  has  oi>enings  for  two  si>orts 
writers.  Write  lull  details  to:  Roy  J. 
Cook,  Executive  Editor.  P.O.  Box  1719, 
Sarasota,  E'la.  33578. 


$200  A  WEEK 

One  of  the  country's  finest  metro|)olitan 
newspapers  has  a  copy  desk  opening 
for  an  outstanding  young  editor.  The 
person  we  seek  should  have  the  experi¬ 
ence  to  command  $200  a  week  as  a 
starting  salary.  Vast  potential  for  ad¬ 
vancement.  All  applications  will  l>e 
held  in  confidence.  Great  Lakes  area. 
Box  2880,  Editor  &  Publisher. 


WANTED— NO.  2  MAN  in  6-man  edi¬ 
torial  department,  afternoon  daily  in 
sunny  Southwest.  Good  climate,  good 
schools,  fine  community  newspaper. 
7,000  circulation.  Must  know  erliting. 
head  writing  and  make-up.  $130.00  per 
week  at  start.  Box  2892,  Eklitor  & 
Publisher. 


WEEKLY  EDITOR,  Bergen  Co..  N.J. 
Permanent,  well-paying  position  for 
dedicatee!  newsman  or  woman  who  will 
be  willing  to  make  home  and  future  in 
community.  8  to  10  thousand  per  year 
to  a  builder.  Box  2882.  Eklitor  &  Pub¬ 
lisher. 


WHAT  WE  WANT  IS  TALENT. 
Needed:  general  assignment  reporter 
for  free-wheeling  small  liberal  daily. 
Some  sports  knowleelge  preferred.  Auto 
driving  and  writing  ability  essential. 
Daily  Standard,  Celina,  Ohio,  45822. 


YOUNG,  COMBINATION  writer-pho¬ 
tographer  for  small  but  up-and-coming 
offset  daily.  Man  needs  to  lie  eager, 
willing  to  learn.  Enterprise,  Bastrop, 
La.  71220. 


YOUNG  REPORTER-WRITER  for  top 
radio  news  job.  If  you  have  good  voice, 
can  re:\d  well,  we'll  train  you  for  on- 
air  work.  Nee<l  first-rate  news  job  for 
strong,  news-oriented  station.  Excep¬ 
tional  opportunity  in  delightful  Cali¬ 
fornia  city.  Box  2885,  Eklitor  &  Pub¬ 
lisher. 

Miscellaneous 


JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  newspapers.  For  application 
write:  P.N.P.A.,  2717  N.  Front  St.. 
Harrisburg.  Pa.  17110. 
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HELP  ANTED 

Operator  s-%tachinists 


HELP  W  ANTED 

Operators-Machiuists 


HELP  ANTED 
Press  Room 


HELP  WANTED 
Production 


FLOORMEN,  OPERATORS  combina¬ 
tion.  University  town.  37%  hour  week; 

2  weeks'  vacation,  hospitalization  and 
life  insurance.  Scale:  $137.23  day: 
$148.50  nights.  Bo.x  2822,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  TYPESETTER  for  ad  j 
machines;  or  might  consider  goo<l,  ac-  ' 
curate  straight-matter  operator  willing 
to  learn.  Gulf  Coast  city  of  70.000,  a 
good  place  to  raise  family.  Hunting 
and  filing  aplenty.  124.75,  .37%  hours. 
Contact  Foreman,  The  News.  Port 
Arthur,  Texas.  77640. 


FLOOR  MEN  AND  TTS  OPERATORS 
neetled,  night  shift.  6  P.M.  to  2  A.M. 
Good  wages  and  working  conditions, 
many  fringe  benefits.  Six  years’  ex¬ 
perience  required.  Call  or  write:  Per¬ 
sonnel  Dept..  Peoria  Journal  Star. 
Peoria,  Illinois  61601.  Ph:  (AC  309) 
688-2411,  E.\t.  379. 


OPERATOR  for  commercial  shop.  One 
machine  with  Quadder.  Permanent  to 
right  man.  Good  pay,  with  paid  vaca¬ 
tion  and  holidays.  Air-conditioned.  Free 
hospital  plan.  Non-Union.  W.  H.  HO- 
HENADEL  PRINTING  CO..  INC., 
P.O.  Box  375,  Rochelle.  III.  61C68. 


TYPESETTING  MACHINIST— Step  up 
to  14-machine,  modern  hot-metal  plant 
in  city  of  70,000  on  Gulf  Coast.  Hunt¬ 
ing,  fishing  aplenty  and  good  place  to 
raise  family.  Pay  above  scale  for  right 
man.  Some  evening  work.  Contact 
Foreman,  The  News.  Port  Arthur. 
Texas,  77640. 


EXCELLENT  OPENING  for  Ad-Com- 
\  positor-Uperator  of  a  Model  "30."  Sec¬ 
ond  or  third  shift.  List  references.  Fine 
renumeration.  Write:  Foreman.  C. 
Richer,  Courier-Express,  DuBois,  Pa., 
15801. 


WANTED:  PRINTER-OPERATOR  6- 
day  daily.  Run  Linotype  and  small 
amount  of  job  work.  Clinton  Daily 
Journal  and  Public.  Clinton,  Illinois 
61727.  Phone  (AC  217)  935-3184. 

Photography 

\  PRESTIGE  SUBURBAN  NEWSPAPER 
chain  in  exciting  competitive  area 
northwest  of  Chicago  ne^s  staff  pho- 
tograpner  experienced  with  35mm 
cameras.  Current  oi>ening  resulting 
from  Selective  Service.  Newspapers 
place  emphasis  on  i)hotojournalism, 
have  new  engraving  plant.  Job  stresses 
individual  initiative,  creativity  as  part 
of  award-winning  4-man  photo  staff. 
Papers  preparing  for  new  expansion. 
Attractive  salary  schedule  based  on 
education,  experience.  Progressive  pol¬ 
icies,  many  company  benefits,  modern 
photo  lab.  Send  resume,  sample  prints 
to  Larry  H.  Cameron.  Chief  Pho¬ 
tographer,  Paddock  Publications.  Inc., 
Arlington  Heights,  Illinois  60006. 


PHOTOGRAPHER  for  rapidly-growing 
community  college  in  East  Central 
Florida.  Must  he  creative  and  com¬ 
petent  in  darkroom.  Send  resume,  sal¬ 
ary  requirement  and  samples  to  Box 
2895,  ^itor  &  Publisher. 


I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  I 


1  Name - - - 

1  Address - 

I  City - - 

g  State - Zip  Code. 

I  By - 

H  Classification _ 

I  Copy - 


1  □  Assign  a  box  number  and  mail  my  replies  dally  S 

1  To  Run:  Times  Till  Forbidden  ■ 

I  Mail  to:  I 

I  EDITOR  &  PUBLISHER  •  BSD  Third  Aveaue  •  New  Yerfc,  New  York  10022  | 
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JOURNEYMAN  PRESSMAN  Goss  32- 
page  deck  press,  color  hump.  Scale: 
$190.65.  Night  work — 3S%  hours.  Daily 
News,  P.O.  Box  1660,  Anchorage, 
Alaska  99501. 


'  PRESSMAN-STEREO  COMBINATION 
'  experienced,  to  work  6  months  at  E'l 
i  Mundo  newspaper,  San  Juan.  Write: 

General  Manager,  Box  1072,  San  Juan, 
I  Puerto  Rico. 


I  JOURNEYMAN  for  press-stereo  opera- 
'  tion.  35-hour  week.  New  Goss  Head- 
I  liner  press.  Ideal  (Antral  California 
area.  Box  2486,  Editor  &  Publisher. 


I  PRESSMAN — Blxiierienced  combination 
I  press-stereo  journeyman.  37)9  hr. 
:  week.  Night  shift.  Good  working  con- 
I  ditions.  Times  News,  Kingsport,  Tenn. 
37662. 


WANTED:  Combination  pressman  and 
stereotyper  capable  of  running  Goss 
tube  press.  37%  hours.  Good  fringes. 
Coshocton  Tribune,  Coshocton,  Ohio. 
Phone:  Bruce  Wallace  or  George 

Carter. 

Printers 

COMPOSING  ROOM  FOREMAN 
Journeyman  printer,  union,  experi¬ 
enced  in  composing  room  management, 
knowledgeable  in  TTS,  ad  photo  com¬ 
position  and  paste  up  processes.  Ex¬ 
cellent  opportunity  for  the  younger 
man  with  the  experience  and  confidence 
to  assume  full  responsibility  fur  effi¬ 
cient  production  performance  and  the 
introduction  of  more  efficient  produc¬ 
tion  methods  on  smaller  Ohio  daily. 
Learn  more  about  us  and  a  unique  ui>- 
portunity  for  the  right  man.  Address 
full  background  and  references  to  Box 
2730,  Editor  &  Publisher. 


WORKING  FOREMAN  to  become  plant 
superintendent  within  a  year.  Family 
man  in  40's  preferred.  Small  backshop 
now,  but  growing  rapidly.  Three  week¬ 
ly  newspapers  (including  one  ABC), 
plus  numerous  others  being  printed  on 
new  3-unit  Goss  Community.  Must  be 
experienced  in  letterpress,  but  job  is 
being  phased  out  as  offset  production 
takes  over. 

Excellent  salary,  vacation,  insurance 
program.  Lush  suburban  community  in 
Chart  Area  2  .  .  .  one  of  the  nation’s 
top  public  school  systems,  or  fine  paro¬ 
chial  schools.  Many  nearby  famous 
colleges  and  universities,  cultural  op- 
liortunities. 

Write  Box  2846,  Editor  &  Publisher, 
giving  details  and  references.  This  is  a 
career  opportunity. 


TYPE-SETTING  FOREMAN  —  Trade 
shop  and  book  publishing.  E.\i>erience<i 
in  estimating,  pricing  and  pro<luction. 
Photons  200  and  713.  Non-union.  We 
want  a  man  capable  of  taking  full 
charge.  Send  resume  of  experience, 
backgrround,  references  and  salary  re¬ 
quirements.  All  replies  held  in  strict 
confidence.  Excellent  opportunity.  Pho¬ 
to-Comp,  Inc.,  1721  E.  McDowell  Rd.. 
Phoenix,  Ariz.  85006.  Ph:  (AC  602) 
254-3363. 

Production 

WANTED— PRODUCTION  MANAGE® 
for  medium-sized  daily,  presently  letter¬ 
press.  which  will  convert  to  operation 
with  new  offset  press  and  equipment 
shortly. 

We  want  him  to  join  our  organization 
now  so  he  can  participate  in  conversion 
decisions  and  be  assured  of  a  facility 
with  which  he  can  produce  an  outstand¬ 
ing  offset  product. 

This  is  a  good  opportunity  for  someone 
to  join  and  to  grow  with  an  aggressive 
organization. 

Reply  Box  2774,  Editor  &  Publisher. 


PRODUCTION  MANAGER  for  auto¬ 
mated  offset  plant,  including  computer 
typesetting,  rotary  Web  presses.  Zone 
1.  Exceptional  opportunity  for  produc¬ 
tion  assistant  who  wants  responsible 
job  with  progressive  organization.  Box 
2906,  Editor  &  Publisher. 


PRODUCTION  MANAGER— The  man 
we  are  looking  for  is  probably  an  as¬ 
sistant  production  manager  on  InO.OOO 
—  daily  newspaper.  He  should  be 
skilled  in  modern  methods,  able  to 
tackle  growth  problems,  and  be  strong 
in  labor  relations.  Assume  responsibility 
for  production  schedule  for  comimsing, 
stereo  and  pressroom  operations,  on 
pai)er  that  has  production  problems  b^ 
cause  circulation  has  grown  100%  in 
past  5  years.  Five-figure  salary,  Iwnus 
based  on  results,  full  company  benefits. 
Zone  2.  Box  2859,  Editor  &  Publisher! 

Public  Relations 

LBADIXO  lUDWBST  MANUFACTI  HER 
of  recreational  products  haa  two  open¬ 
ings  in  Public  Relations.  The  first  posi¬ 
tion  is  for  a  young  man  with  a  mini¬ 
mum  of  two  years  experience  writing 
for  newspapers  or  magazines.  Initial 
responsibilities  will  be  to  edit  two  com¬ 
pany  magazines  in  addition  to  staff 
assignments  in  contacts,  news  release 
preparation  and  photography.  The  sec¬ 
ond  post  requires  a  minimum  of  5 
years  experience  in  Public  Relations, 
news,  or  magazine  writing.  Journalism 
degree  desirable,  but  writing  skills  and 
ability  to  work  with  members  of  the 
press  and  other  media  are  most  im¬ 
portant.  Interest  in  and  background  of 
outdoor  writing  and  recreation  helpful 
in  both  posts.  Some  travel,  f^icago 
North  Suburban  location,  ^nd  com¬ 
plete  resume,  including  salary  require¬ 
ments  to:  Box  2815,  Eklitor  &  Pub¬ 
lisher. 


MIDWEST  INDEPENDENT  COLLEGE 
(Zone  5)  seeks  writer  for  news  bureau 
and  publications.  Prefer  some  experi¬ 
ence.  Send  resume  and  minimum  sal¬ 
ary  requirement.  To  he  fille<l  soon. 
Reply  to  Box  2744,  Editor  &  Publisher. 


UNIVERSITY  RELATIONS  WRITER. 
Eastern  State  University  (Zone  2)  seeks 
feature-interpretive  writer  with  edu¬ 
cation-science  background,  at  least  two 
years  experience,  for  public  informa¬ 
tion-magazine  writing  staff.  Must  he 
able  to  assume  responsibility,  work  with 
minimum  supervision,  generate  ideas, 
dig  out  information  and  produce  ac¬ 
curate,  informative,  readable  stories. 
Salary  range  $8.270-$9.840.  Write,  sup¬ 
ply  reference,  background  and  work 
samples  to  Box  2858,  Editor  &  Pub¬ 
lisher. 


Ready  For  A 
Career  In 

PUBLIC  RELATIONS? 

Looking  for  the  opportuni¬ 
ty  to  embark  on  a  satisfy¬ 
ing  public  relations  career 
with  one  of  the  largest  and 
oldest  U.  S.  corporations? 
(Chart  Area  5) 

Want  a  position  which  pre¬ 
sents  a  distinct  challenge 
to  your — 

.  .  .  leadership  ability? 

.  .  .  sound  judgment? 

.  .  .  high  level  of  intelli¬ 
gence? 

.  .  .  writing  experience  and 
skills? 

Are  you  a  college  graduate 
(Journalism  degree  hope¬ 
fully)  who  has  demonstrat¬ 
ed  professionally  the  abili¬ 
ty  to  think  clearly  and 
write  concisely^  under  pres¬ 
sure? 

If  your  answers  are  all  af¬ 
firmative,  send  full  per¬ 
sonal  data  to: 

BOX  2868 
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Situstions  Wsnted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative  j 

1  Editorial  | 

_ Editorial  _  _  ' 

Photography 

financial  executive  well  versed 
in  all  phases  of  newspaiwr  and  publish- 
inif  -seeks  chullenKinir  management  posi¬ 
tion  with  protfressive  daily  or  chain. 
Family  man,  atte  45.  Willint?  to  re¬ 
locate.  Resume  upon  request.  Box  2876, 
Editor  &  Publisher. 

YOUNG  NEWSPAPERMAN— Versatile 
— Advertising.  Circulation,  Promotion, 
Bookkeeping.  Familiar  with  problems  of 
administration  and  coordination.  Ag¬ 
gressive,  but  cost  wise.  Seeks  oppor¬ 
tunity  with  publisher  looking  to  the 
future.  Contact:  Robert  U.  Stemler. 
Madison,  Indiana  47250. 

Artiats-Cartoonists 

CARTOONIST  at  liberty.  Experienced 
with  all-around  art  work,  photo  re¬ 
touching,  etc.  Box  2760,  Editor  St  Pub¬ 
lisher. 

Circulation 

CIRCULATION  MANAGER,  heavy 
"Home  Delivery-Little  Merchant,”  adult 
dealer,  motor  route,  field  and  telephone 
promotion.  Strong  newsstand,  distribu¬ 
tion,  wholesale,  ABC  experience.  Family 
man  mid  30's,  with  15  years’  experi¬ 
ence  (6  years’  on  large  metropoli¬ 
tan  newspaper).  Confidential  resumd  on 
r^uest.  Write  Box  2783,  Editor  &  Pub¬ 
lisher. 

I  CAN  INCREASE  your  single  copy 
sales.  Six  years’  experience.  Would  like 
to  handle  your  single  copy  sales  on 
percentage  contract.  Box  2855,  Editor 
&  Publisher. 

CIRCULATION  MANAGER,  proven 
record  of  circulation  and  growth  and 
revenue,  desires  paper  in  15-50.000 
circulation  class ;  or  assistant  with 
larger  pa|)er  with  opportunity  to  move 
up:  15  years’  experience.  Age  35.  Box 
2839,  Bklitor  &  Publisher. 

PROMOTION-MINDED  CM  in  SO’s. 
cost-conscious,  circulation  builder,  de¬ 
sires  to  relocate  in  Midwest.  Box  2803, 
Editor  &  Publisher. 

EXPERIENCED  IN  ALL  PHASES  of 
circulation.  Looking  for  growth  oppor¬ 
tunity.  Stock  option  imi>ortant.  Box 
2861,  E<litor  &  Publisher. 

CIRCULATION  MANAGER’S  JOB  in 
Zone  6  or  8.  Know  Home  Delivery  and 
Little  Merchant  Plan,  Motor  Routes 
and  TransporUition;  also  ABC.  Family 
man,  late  OO’s,  with  9  years’  experi¬ 
ence.  Now  employed  as  CM  on  small 
daily.  Write  Box  2873,  Editor  &  Pub¬ 
lisher. 

YOUNG  CIRCULATION  MANAGER 
desires  to  locate  with  20,000  to  40,000 
circulation  newspaper,  or  larger  as  as¬ 
sistant.  Familiar  all  phases.  Box  2881, 
Editor  &  Publisher. 


Clasaified  Adrertiainfi 


CLASSIFIED  MANAGER  of  47,000 
daily  interested  in  an  assignment  with 
growth  potential  and  advancement  op¬ 
portunity.  Conscientious  family  man. 
Write  Box  2829,  Editor  &  Publisher. 


Display  Advertising 


WANT  AD  DIRECTOR  OR 
MANAGEMENT  POSITION 
Have  the  retail,  classified  and  man¬ 
agement  experience  to  do  the  job.  34. 
Florida-based.  Box  2723,  Editor  Sc  Puh- 
lisher. 

ADVERTISING  MANAGER  —  Strong 
administrative  background  in  retail  and 
national.  Successful  promotion,  and 
management  record.  Twelve  yeais’  ex¬ 
perience  with  top  refercncs.  I  am  look¬ 
ing  for  immediate  opportunity  with 
northeastern  publisher.  Age  43  Family 
—Box  2893,  Editor  &  Publisher. 

TOP-NOTCH  AD  MAN.  strong  on  lay¬ 
out — 9  years’  experience — to  lie  in  Lais 
Angeles  area  ready  to  work  first  week 
IJec.  Resumd  on  request.  Ray  Pesta, 
i4  Joseph  St.,  Buffalo,  N.Y,  14225. 


(FEATURE  SPECIALIST) 
WRITER-PHOTOGRAPHER  with  top 
free-lance  article  credits  (aviation,  pho¬ 
tography,  industrial)  desires  creative 
communications  position.  Member: 
American  Society  Of  Magazine  Pho¬ 
tographers.  Age  39,  married,  3  chil¬ 
dren.  References  samples  on  request. 
Box  2726,  Editor  &  Publisher. 

HARD-HITTING  newsroom  manage¬ 
ment  team,  inside-outside  tandem — 
proven  circulation  builders — seek  pub¬ 
lisher  with  courage  and  desire  to  grow 
into  prize-winner.  Both  are  young  with 
extensive  big-league  experience  before 
present  ME-CE  situation  supervising 
18-man  staff.  Expensive  and  worth  it. 
Zones  1,  2,  5.  Box  2757,  Editor  &  Pub¬ 
lisher. 

AMBITIOUS  BDITOR,  strong  on  local 
news,  photography,  editorials.  Married. 
36,  U.S.  veteran — currently  in  Canada 
— seeks  California  challenge.  Box  2801, 
Editor  &  Publisher, 

CHALLENGING  COPY  EDITING  or 
siiorts  position  sought  by  experienced, 
personable  newsman  who  owns  deft 
pencil,  goo<l  news  sense  and  eye  for 
clean,  strong  layout.  Box  2817,  Editor 
&  Publisher. 

EDITOR — Highly  qualified  news  execu¬ 
tive  with  outstanding  managerial  record 
seeks  post  as  editor  or  managing  editor 
of  merlium  daily.  Top  References.  Box 
2814,  Editor  Sc  Publisher. 

EDITOR-WRITER,  just  returnerl  from 
exten<le<I  travel-work  tour  of  Europe — 
5  years’  experience  with  major  pub¬ 
lishing  firms  in  New  York — seeks  chal¬ 
lenging,  permanent  position.  Knowleilge 
of  photography.  Languages :  French 
and  some  German.  Will  relocate.  Box 
2857,  Editor  Sc  Publisher. 

MIDDLE  EA.ST  E’DITOR,  experience*!, 
seeks  part/full-time  correspondentship 
for  newspapers,  mail-order  services.  Ex¬ 
cellent  references.  Write  Box  2826,  E<li- 
tor  Sc  Publisher. 

OUTDOOR  WRITER,  long  on  his  spe¬ 
cialty  :  also  able  at  writing  farming, 
history.  West,  weapons.  Will  locate 
Zones  3  through  8,  plus  Pennsylvania. 
Box  2831,  Elditor  &  Publisher. 


E.XPERIENCED  EDITOR  seeks  man¬ 
aging  editor's  position  on  small  Calif, 
daily.  Write:  Applicant,  P.O.  Box  225, 
Acampo,  Calif.  95220. 

HELP!  After  2  years'  highly  specialize*! 
writing  for  top  city  daily,  young  wom¬ 
an  (24  and  free)  yearns  for  general 
assignment  or  feature  writing.  Inter¬ 
ested  in  fields  of  entertainment,  sports, 
politics.  Prefer  metropolitan  area  or 
university  atmosphere  in  midwest,  but 
will  consider  just  about  anything  for 
stimulating  change.  Box  2789,  Eilitor  & 
Publisher. 

LOOKING  FOR  MANAGING  or  City 
E<litor's  spot  or  equivalent  in  terms  of 
experience  needeil  an<l  hard  work.  Can 
give  10  years'  experience  anti  any 
number  of  hours  l>er  week  you  want. 
Prefer  Mississippi  River  East  but  will 
consider  all  offers.  Send  replies  to  Box 
2883,  Editor  &  Publisher. 

POLITICAL  WRITER-COLUMNIST  on 
prestigious  Washington  daily,  must 
leave  for  greater  income.  Prefer  maga¬ 
zine.  news  executive,  public  relations, 
government,  politics,  in  Washington; 
Ill:  Ivy:  Master’s:  family:  solid  back¬ 
ground  and  experience.  Box  2889,  Bli- 
tor  &  Publisher. 

SOCIETY  EDITOR  seeks  position.  Ex¬ 
perience  Calif.  Sc  New  Mex.  small 
dailies.  Box  2887,  Editor  &  Pub¬ 
lisher. 

SPORTS  JOB — Eight  years’  general  as¬ 
signment.  including  fiO*;*  sports,  for 
daily  and  wjekly.  Heads,  make-up  anti 
features.  Married.  .39,  WW  II  vet. 
Available  immediately.  Box  2901,  Edi¬ 
tor  &  Publisher. 


SUNDAY.  FEATURE  EDITOR— Know 
color,  roto:  20  years’  exiierience.  Age 
40.  $275  minimum.  Box  2872,  Eiditor  & 
Publisher. 

VETER*\N  NEWSMAN,  public  rela¬ 
tions,  promotion,  copy  desk,  sports, 
police,  courts,  political,  industry,  auto¬ 
motive.  banking,  business  grounded. 
Desire  news  editorship,  managing  edi¬ 
torship.  Write  Box  2867,  Editor  &  Pub¬ 
lisher 


REPORTER  wants  to  apply  over  8 
years’  experience  in  growing  city,  over 
25,000.  Box  2836,  Editor  &  Publisher. 

REPORTER-EDITOR,  58,  woman.  17 
years’  in  journalism — 32  awards.  Box 
2806,  Editor  Sc  Publisher. 

VERSA’nLE  NEWSPAPERMAN— Edi¬ 
torial  —  promotions  —  front  office  — 
features  —  amusement  editor  —  colum¬ 
nist.  Mid-aged  Chicagoan  prefers  Zones 
9-8-5.  Box  2819,  Editor  &  Publisher. 

AUTHOR  2  BOOKS.  5V>  years’  news¬ 
paper  experience,  wants  challenging 
position  on  magazine  nr  daily  news- 
paiier;  also  interested  in  PR.  Married. 
28,  no  children:  gtKxI  feature  writer. 
Box  2874,  Editor  &  Publisher. 


AWARD-WINNING  feature  writer, 
young  woman  with  6  years’  newspaper 
and  TV  experience,  desires  feature¬ 
writing  job  on  large  metropolitan  daily, 
magazine,  or  TV  station,  preferably  in 
the  South.  Box  2879,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR— Accurate,  fast,  bright. 
Makes  sinners  winners.  Layout  whiz. 
Box  2903,  Editor  Sc  Publisher. 

EDITOR.  34.  of  suburban  semi-weekly 
group — one  of  country’s  best  top  prize¬ 
winners — wants  California  spot.  Know 
offset,  letterpress.  Can  make  your  paper 
sparkle — a  prize-winner.  A  shirt-sleeve 
worker  now  earning  into  5-figures  and 
worth  it.  Give  me  a  chance  to  prove  it. 
Box  2863,  Editor  &  Publisher. 

I  WANT  A  CHALLENGE 
Editor 'Writer/Teacher,  27,  desires  posi¬ 
tion  with  magazine  or  daily  that  speaks 
a  living  language  and  runs  blo*><l  in  its 
veins.  I  can  work  a  camera,  think, 
and  spell,  but  not  be  pigeon-holed.  Box 
2871,  E<Iitor  Sc  Publisher. 


PHOTOJOURNALIST  —  My  pictures 
will  make  your  readers  stop,  look — and 
renew  their  subscriptions  Eixtra  bonus 
in  the  form  of  imaginative  reporting, 
feature  writing,  editing  and  layout 
ability  BS  degree  PR  and  Journalism. 
Prefer  Zone  9  daily.  For  full  informa- 
I  tion,  wri’e:  William  C.  Blair.  6610 
Marlboro  Pike,  Washington,  D.C.  20027 
or  phone  301-735-3179. 

I  NEWS  PHOTOGRAPHER 

I  A  darned  good  one 

j  Box  2886,  Editor  &  Publisher 

Production 

MANAGER  DE  PRODUCCION  O 
SUPERINTENDENTE  MEOANICO.  20 
ANOS  EXPERIENCIA  EN  DIARIO.S 
DE  ESTADOS  UNIDOS  Y  CENTRAL 
AMERICA.  Previamente  Superinten- 
dente  Mecanico  en  diario  de  San  Juan, 
P.  R.  Ademas  12  anos  maquinista  y 
mantenimiento  en  diario  de  la  ciudad 
de  Nueva  York:  tambien  representante 
de  servicio  para  Miehle,  G*>ss  and 
Dexter.  Box  2904,  Editor  &  Publisher. 

WEEKLY  OWNERSHIP,  to  metro¬ 
politan  daily  head  composing  foreman, 
seeks  foremanship  or  production  job. 
TTS,  Photo-Comp*>sition.  44.  Box  2869. 
Editor  St  Publisher. 

Public  Relations 

NEWS  WRITER-PUBLICIST  with 
newspaper,  wire  service  and  corporate 
PR  experience,  seeks  post  with  manage¬ 
ment  potential,  preferably  in  aerospace 
or  transportation  fields.  Box  2759,  Ed¬ 
itor  St  Publisher. 

I  - 

i  AVAILABLE  SOON 

I  seek  St'i  or  #3  PR  post  in  business 
I  — preferably  BIG  business.  Brainy,  per- 
I  sonable  type.  Unusually  valuable  man 
I  for  any  employer.  Now  assistant  an*I 
j  PR  counselor  to  member  of  Congress. 
Exiierience  in  newspapers,  magazines, 
radio,  labor,  U.S.  government.  Open 
mind  on  locations.  Box  2853,  E<litor  & 
Publisher. 

I  OHIO  PUBLIC  RELATIONS  MAN.  11 
I  years’  newspaper.  2  years’  agency  ex- 
,  perience.  Professional  writer.  Factual 
I  — fast.  Box  2823,  Editor  &  Publisher. 


Photography 

DIRECTOR  OF  PHOTOGRAPHY  seeks 
liosition  with  metro|>olitan  daily,  news 
magazine  or  advertising  agency  seeking 
talented,  imaginative  photographer.  Box 
2891,  E<iitor  &  Publisher 


;  PUBLIC  RELATIONS  EXECUTIVE 
'  with  broad  corporate,  communications. 
Science  and  public  service  experience 
matched  by  excellent  contacts  in  con¬ 
sumer  and  trade  media.  Sales-oriente*!. 
versatile,  mature.  Minimum  $16  M  or 
’  participation.  Box  2899,  Editor  &  Pub¬ 
lisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty 

By  Robert  I .  Bro»»  n 

GovH  Control  of  Ad  Budgets 


On  June  2,  Donald  F.  Turner, 
assistant  attorney  general  in 
charge  of  the  antitrust  division 
of  the  Department  of  Justice, 
talked  to  the  Federal  Bar  Asso¬ 
ciation  in  Washington,  D.  C., 
suggesting  that  government  im¬ 
pose  a  limitation  on  promotional 
(advertising)  expenditures  by 
large  companies.  His  speech  to 
the  “Briefing  Conference  on 
Federal  Controls  of  Advertising 
and  Promotion”  hinted  that 
major  promotional  expenditures 
affect  not  only  the  rivalry  among 
established  firms  but  also  influ¬ 
ence  conditions  which  keep  com¬ 
peting  products  out  of  the  mar¬ 
ket  place  and,  therefore,  it  would 
l>e  appropriate  for  the  govern¬ 
ment  to  impose  limitations. 

“Heavy  advertising  expendi¬ 
tures  may  promote  industrial 
concentration  in  a  number  of 
ways,”  Turner  said,  leading  into 
the  economies  that  accrue  to  a 
major  advertiser  who  is  able  to 
take  full  advantage  of  rate  dis¬ 
counts  from  media. 

The  antitrust  chief  touched 
on  the  field  in  which  a  Senate 
committee  was  conducting  hear¬ 
ings  to  determine  whether  legis¬ 
lation  might  be  in  order  to  re¬ 
quire  the  broadcasting  networks 
to  stop  discount  allowances 
which  give  a  large  company  an 
additional  edge  in  building  mar¬ 
kets  for  a  variety  of  products. 

The  Congressional  inquiry  was 
prompted  by  an  academic 
treatise  in  the  Yale  Law  Journal 
of  July,  1965,  written  by  Jack 
A.  Blum  and  Prof.  Harlan  M. 
Blake,  on  the  effect  of  discounts 
on  the  extension  of  monopoly. 

E&P  drew  a  parallel  at  the 
time  that  although  the  discus¬ 
sion  centered  around  television 
rate  discounts  it  could  be  ap¬ 
plied  to  the  discount  structure 
of  other  media. 

*  *  * 

The  topic  has  been  gathering 
dust  since  then — alive  but  dor¬ 
mant — until  the  appearance  of 
a  nationally  prominent  news¬ 
letter  this  week  which  states 
unequivocally  that  the  adminis¬ 
tration  in  Washington  is  aiming 
for  legislation  which  not  only 
would  authorize  government  con¬ 
trol  of  the  amount  of  money  a 
company  spends  for  advertising 
but  also  its  expenditure  for  re- 
•search  and  development.  The 
theory  is,  supposedly,  that  both 
“.\dv.”  and  “R&D”  have  an  ef¬ 
fect  on  competition. 

Of  course,  that  last  statement 


is  an  astounding  piece  of  news. 
We  are  delighted  that  Washing¬ 
ton’s  big-domes  have  found  it 
out. 

The  newsletter  suggests  this 
proposal  is  being  kept  quiet  for 
now  lest  the  opposition  of  the 
advertising  business  reach  a 
fever  pitch  and  furor  too  soon. 
That  this  opposition  wdll  reach 
furor  proportions  is  the  master 
understatement  of  the  week.  But, 
as  far  as  we  are  concerned,  the 
sooner  the  Ijetter. 

The  sytem  of  rate  discounts 
was  started  many  years  ago  by 
l)rint  media  to  encourage  the 
use  of  more  space  by  advertisers. 
It  was  ba.sed  on  the  theory  that 
your  largest  customer  was  en¬ 
titled  to  some  consideration  for 
providing  you  with  the  backbone 
of  business  volume,  day  in  and 
day  out.  It  applied  to  cases  of 
this-and-that,  sacks  of  this-and- 
that,  and  to  lines  of  advertising. 
In  the  advertising  business, 
newsi)apers  and  magazines 
which  started  that  volume  dis¬ 
count  system  were  later  made 
to  appear  pikers  by  radio  and 
then  television  which  applied 
discounts  “a  la  mode”  to  the 
point  where  an  advertiser 
couldn’t  afford  not  to  take  ad¬ 
vantage  of  them. 

Now  it  seems  to  be  a  case 
where  everybody  is  in  trouble 
because  what  was  once  a  gen¬ 
erally-accepted  and  legitimate 
practice  is  now  deemed  to  be 
discriminatory  and  illegitimate. 

*  ♦  ♦ 

It  may  be  that  discounts  are 
unreasonable  and  exorbitant  in 
some  places.  But  to  deny  the 
legitimacy  of  all  discounts  in 
business  means  that  the  govern¬ 
ment  will  also  tell  all  retailers, 
and  manufacturers,  that  they 
can  no  longer  promote  volume 
sales  of  “three  for  28  cents” 
when  a  single  item  costs  10 
cents. 

What’s  the  difference? 

And,  when  the  government 
starts  to  regulate  the  amount' 
of  money  a  person,  store  or  com¬ 
pany  can  spend  to  promote  goods 
or  services — when  it  takes  steps 
to  control  expenditures  for  re¬ 
search  and  development — it  is 
moving  toward  prohibitions  that 
wdll  reduce  everyone  to  the  lewd¬ 
est  common  denominator. 

It  is  inijmsing  controls  that 
w’ill  stifle  competition  rather 
than  foster  them. 

All  segments  of  the  adver¬ 
tising  business — media,  agencies 


and  advertisers — ought  to  start 
those  brush  fires,  those  back 
fires,  right  now  to  beat  dowm  this 
proposal  before  it  gains  too 
much  acceptance. 

• 

Right  to  Refuse 
False  Ad  Upheld 

Washington 

The  Federal  Trade  Commis¬ 
sion  says  a  newspaper  has  the 
right  to  refuse  advertising 
which  it  regards  as  false  and 
misleading. 

In  an  advisory  opinion,  the 
FTC  said  the  question  goes  far 
beyond  the  fate  of  a  particular 
ad  on  which  it  was  asked  to  rule 
and  involved  the  basic  question 
of  whether  a  newspaper  has  the 
right  under  the  antitrust  laws  to 
reject  advertising. 

The  commission  was  asked  for 
an  advisory  opinion  on  the  re¬ 
jection  of  an  automobile  adver¬ 
tisement  which  implied  that  a 
used  car  was  repos.sessed,  when, 
in  fact,  it  was  not. 

The  commission  noted  that  the 
newspaper  involved  acted  on  its 
owm  independent  judgment  and 
not  in  concert  with  others  in 
proposing  to  reject  an  ad. 

“Under  these  circumstances, 
the  Commission  advised  that  it 
could  see  no  objection  to  the  ex¬ 
ercise  by  the  newspaper  of  its 
right  to  refuse  to  accept  the  ad¬ 
vertisement,”  the  FTC  said. 

Commission  policy  bars  pub¬ 
lication  of  the  actual  advisory 
opinion  and  of  names  involved  in 
the  case. 


John  Blatt  Honored 
For  Promotion  Work 

Oklahoma  City 
Newspaper  association  man¬ 
agers  chose  Newspaper  Week  as 
the  proper  occasion  on  which  to 
bestow’  special  honors  on  John  F. 
Blatt,  a  pioneer  in  fields  of 
newspaper  promotion. 

During  the  National  News¬ 
paper  Association  meetings  here, 
Blatt  was  cited  for  his  work  in 
behalf  of  newspapers  in  the 
many  years  he  was  promotion 
director  of  the  Oklahoma  City 
Oklahoman  and  Times  and  since 
his  retirement  from  that  posi¬ 
tion.  For  the  past  four  years  he 
has  been  coordinator  of  the 
National  Newspaper  Week  ob¬ 
servance  which  is  sponsored  by 
Newspaper  As.sociation  Man¬ 
agers.  He  has  also  w’ritten  “The 
New’spaper  Story”  booklet. 

The  presentation  w’as  made 
by  W.  Melvin  Street,  president 
of  NAS,  and  Gordon  P.  Owen 
Jr.,  secretary. 

• 

100-Page  Roto  Section 
For  Delaware  Valley 

Philadelphia 
The  “Delaware  Valley, 
U.S.-\.”  supplement  in  the 
Philadelphia  Inquirer  on  Tues¬ 
day,  Oct.  18  ran  to  100  pages. 

The  15th  annual  edition  of  the 
rotogravure  supplement,  with 
142  advertisers  participating, 
contained  eight  more  pages  than 
the  largest  previous  edition 
w’hich  was  published  in  1953. 
The  chemical  industry  was  its 
focal  point. 
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Auto  Setter 

Remote  Control  System 


Place  the  remote  AutoSetter 
reader  in  the  tape  perforating 
department. 
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Place  the  AutoSetter  console 
and  push  button  controls  in 
the  composing  room. 


Connect  them  by  cable.  Now 
you  have  the  Star  AutoSetter 
remote  control  system. 


Tape  never  enters  the  composing  room  when  the  AutoSetter  remote 
operating  system  is  used.  Justified  tape  is  fed  to  the  remote  Auto¬ 
Setter  Reader  in  the  perforator  department.  The  Reader  translates  the 
tape  codes  into  electrical  impulses,  and  instantly  transmits  them  by 
cable  to  the  composing  room. 

There,  standard  AutoSetter  equipment  receives  the  signals  and  op¬ 
erates  the  linecasting  machine  at  its  maximum  productive  speed.  At 
any  time,  the  composing  room  monitor  can  start  or  stop  the  remote 
AutoSetter  Reader  by  pushing  a  button.  He  can  even  reverse  tape  for 
one  or  more  lines  to  reset  squabbled  composition. 

The  AutoSetter  remote  control  system  eliminates  tape  transmitters, 
re-perforators,  pneumatic  tubes  and  other  old-fashioned  methods  of 
moving  tape  from  perforator  to  linecasting  machine. 


STAR 

PARTS 


COMPANY 

SOUTH  HACKENSACK,  NEW  JERSEY 


CHICAGO  •  DCNVCII  •  KANSAS  CITV.  MO 

Write  today  for  the  full  color  AutoSetter  folder  B  with  full  details.  •  •-o.  anocle*  .  minneafoli.  .  Montreal 


Pmited  in  U.S..d. 


The  14th  Annual  Competition 


Photo  hy  Milton  J.  Pike 


Scripps-Howard  Ernie  Pyle  Memorial  Award  for 
Newspaper  Writing  during  the  year  1966  most 
nearly  exemplifying  the  style  and  craftsman¬ 
ship  of  Ernie  Pyle. 


Competition  for  $1000  ca.sh  award  and  medallion  plaque.  1966  entry  dead¬ 
line. ..  November  15.  Any  U.S.  newspaperman  or  woman  may  be  nomi¬ 
nated  for  an  award  by  a  newspaper  or  newspaper  reader.  Nominations  of 
candidates  for  an  award,  includin}r  clippinirs  or  tear  sheets  of  candidate’s 
work  published  during  1966  and  a  biographical  .sketch,  should  be  sent  to: 


ERNIE  PYLE  MEMORIAL  AWARDS 


SCRIPPS-HOWARD  FOUNDATION 


1121  Central  Trust  Tower,  Cincinnati,  Ohio  45202 


Give  light  and  the  people  will  find  their  own  way 


